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Canadian Newspapers Restrictions 
on Local Rate Create Stir in U.S. 


Cuicaco, Nov. 5—A unique at-| 


tempt on the part of certain Cana- 
dian newspapers to “solve” 


siderable discussion among U. S. 
advertisers this week. 

Under the plan, some Canadian 
newspapers have notified retail 
advertisers that local advertising 


featuring branded merchandise 


cannot be run at the local rate un- 
less the owner of the brand also 
schedules a national campaign in 
the same newspaper. 

Although the plan has been in 
use by several Canadian dailies 
for some time, it was news to most 
U. S. advertisers, and even some 
large newspaper representatives 
for Canadian papers were vague 
about it. 


# The commotion started here 
when a couple of letters sent by a 
Canadian publisher to local adver- 
tisers announcing its own version 
of the plan came into the hands 


of a Chicago agency. The publish- | 


er was Victoria Press Ltd., pub- 
lisher of the Victoria Times and 
Colonist. 

In a kick-off letter dated Aug. 1, 
it explained its own new program, 
scheduled to take effect Oct. 1: 

“The advertising department,” 
it announced, “will check all copy 


the | 
local-national rate problem sud- | 
denly became the subject of con- | 


submitted, and in instances where 
an advertisement, or more than 
11 column inches of a larger ad- 
vertisement, is devoted to products 
whose manufacturer does not have 
an .understanding with Victoria 
Press Ltd. to run a minimum na- 
tional campaign of 1,000 agate 
lines, the space occupied will be 
charged at our current national 
advertising rate... 

“As soon as the manufacturer 
agrees to run the minimum na- 
tional schedule mentioned above 
with us, subsequent copy placed 
by you on his behalf will be 
charged at your regular local retail 
contract rate. If, however, the 
manufacturer is currently running 
such a campaign in our papers, 
you will continue to be charged 
at your regular retail contract 
rate.” 


|@ In a follow-up letter six weeks 
|later, Victoria Press exempted two 
‘types of dealer-manufacturer ads 
|from the new restriction: 

| 1. Ads in which an item of mer- 
_chandise is mentioned followed by 
|a listing of several branded names. 
| 2. Catalog-style ads in which 
/several branded products are men- 
,tioned (unless more than 11 col- 


/umn inches is devoted to one uf | 


' them). 
Explaining its new move, Vic- 
(Continued on Page 8) 


Barnes Urges Southern Publishers 
to Help Maintain Expanded Economy 23). 3° 222.22) 


Boca RaTon, FLa., Nov. 5— 
The Southern Newspaper Pub- 
lishers Assn. celebrated its 50th 


anniversary with a record break- | 


ing convention of over 700, con- 
trasting with the initial meeting 
in Atlanta in 1903, when 24 news- 
papers were represented. 


A feature of the anniversary ob- | 


servance was an hour-long tape- 


recorded documentary produced. 


by WHAS, Louisville, under the 
direction of Art Sydney and pre- 
sented to the association by the 
Louisville Courier-Journal and 
Times, 

Titled “This Is Your Voice” and 
illustrated with slide films, the 
documentary reviewed the devel- 
opment of the association and the 
South. Such problems as the or- 
ganization of the ABC and reelim- 
ination of objectionable copy were 


dramatized. The chief emphasis. 


was placed on the development of 
the southern newsprint industry 
through the efforts of leaders of 
|the SNPA, who helped to finance 
the organization of paper compan- 
ies and guaranteed a market for 
their output. 


neer research chemist who demon- 
strated that newsprint could be 
manufactured from southern pine. 

The narrator for “This Is Your 
Voice” was Richard Lloyd Jones 
Jr., Tulsa World and Tribune, 
president of SNPA. 


Harold S. Barnes, director of | 


the Bureau of Advertising, Amer- 


ican Newspaper Publishers Assn., | 


urged the publishers to look ahead 
to the great opportunities for fur- 
j (Continued on Page 97) 


American President Lines Shifts from Biow 
to K&E; ‘Coincidence’ with Samish Trial 


San Francisco, Nov. 6—The 
American President Lines today 
announced the appointment of 
Kenyon & Eckhardt as its agency, 
effective Jan. 1, switching from 
the Biow Co., which has held the 
steamship account for several 
years. 

The change, however, is only an 
“unfortunate coincidence” with 
present testimony by Milton Biow 
at the Arthur Samish trial here, 
according to Gene Hoffman, v.p. of 


public relations of the line. 


# “Our consideration was based 
|entirely on our need for an agency 
maintaining fully staffed offices in 


the four cities where the President | 
|Lines also have offices,” he told) 


ADVERTISING AGE. The cities are 
San Francisco, New York, Los An- 


geles, and Chicago. Furthermore, | 


+he pointed out, Kenyon & Eckhardt 
also has a close affiliation with 


| (Continued on Page 97) 


s Dr. Charles Herty was the pio- | 


White Christiias is no Pipe Dream 
its White Briar. advan pipe by | 
t. ~ , : 
B KAYWOODIE 


~ 
we Re 


PIPE DREAM—In this Christmas ad Kay- 
woodie shows a wide variety of pipes. 
The ad is scheduled for December issues | 
of Esquire, Life, New York Times Maga- 
zine, The Saturday Evening Post and This | 


York, is the agency. 


‘53 Ad Budgets 
Going Up, ANA 
Survey Indicates 


170 Companies Report 
Intention to Increase 
| Budgets in Most Media 


| New York, Nov. 5—Dollar ad- 
vertising expenditures in 1954 are 
likely to increase. 

This forecast is projected in the 
1953 annual survey of the Assn. of 
National Advertisers, released to- 


| 


penditures. 
In terms of dollar expenditures, 
reported increases from 1952 to 


1953 outnumber the decreases 115 | 


to 19. Asked to estimate probable 
expenditures in 1954 as compared 
with ’52, respondents registered 
a score of 123 increases against 
seven decreases. 


s “The reader is cautioned,’ ANA 
says, “not to interpret the median 
(Continued on Page 96) 
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More Worry for Cigaret Men... 


‘AMA Journal’ Stops 


Taking Cigaret Ads 


Readership Study Shows Doctors Disapprove, 
AMA Tells Cigaret Advertisers and Agencies 


Cuicaco, Nov. 5—The cigaret industry was puffing worriedly this 


week over a number of burning problems: 


| e@ The American Medical Assn., moved by a survey of physicians, has 
ruled that its Journal and other publications will accept no tobacco 


(or alcoholic beverage) advertising after Jan. 1, 1954. 


e@ Scientific and public preoccupation with the connection, if any, be- 
tween smoking and lung cancer, is increasing. 


e The National Better Business Bureau plans to announce shortly 
“procedures which the bureau will recommend for correcting the 


Week Magazine. Grey Advertising, New Causes of justified public complaints against cigaret advertising.” 
| 


e For the first time in 20 years, cigaret consumption has suffered a 


sustained drop—off 5.5% in the second quarter, compared with the 


same two months last year. 


‘same period in 1952, and down 6.7% in July-August, 1953, from the 


e Roy Norr, nemesis of the industry, has some new ammunition for a 


smoking-and-cancer article, which 
uary issue of a national magazine. 


is scheduled to appear in the Jan- 


(There is a hot rumor that the industry is planning to tackle one of 


Parkinson to Retire 
Soon as Chairman 
of Equitable Life 


New York, Nov. 5—After a 12- 
hour meeting, the directors of the 
|Equitable Life Assurance Society 
|of the U.S. late last night voted to 
“confirm” an agreement made by 
Thomas I. Parkinson some time 


_the company at the end of his) 


'term as board chairman next Feb. 
(18. 


This arrangement also calls for 
Mr. Parkinson’s resignation as a 
director of the Society on Feb. 18. 
The board further voted to give 
themselves power to remove him, 
or any other director, “for cause.” 

While the directors were meet- 
ing, Mr. Parkinson was being op- 
erated on at the Columbia Presby- 


(Continued on Page 36) 


Last Minute News Flashes 


Colgate’s Ribbon Off Fair Trade; Fear Price War 


| 


‘ago to end his connection with) 


its biggest problems next month, 
by calling together representatives 
of the top cigaret makers to dis- 


'cuss what public stand should be 


adopted regarding cancer.) 


# The AMA made no public an- 
nouncement of its decision to ban 
tobacco and alcoholic beverage 
ads from the Journal’s pages. It 
simply sent a letter, dated Oct. 31, 
to the companies and agencies in- 
volved and said that since “a large 
percentage of physicians inter- 
| viewed expressed their disapprov- 
‘al of the publication of cigaret, 
tobacco or allied products and al- 
'coholic beverage advertising in 
| publications of the AMA,” no such 
‘copy would appear after Jan. 1, 
1954. 

| “Incidentally,” the letter con- 
'tinued, “this decision also applies 
to the presence of exhibits and/or 
|lounges by cigaret, tobacco or al- 
\lied product and alcoholic bever- 
age interests at the 1954 and fol- 
lowing conventions of the AMA, 
|/both its annual meeting in June 
‘and its clinical meeting in Decem- 
ber.” 


s In a signed article in the May 


New York, Nov. 5—As a prelude to introducing its new Gardol (anti- | 18, 1953, issue of ADVERTISING AGE, 
enzyme) toothpaste next week via newspapers and tv, Colgate-Palm-|G. D. Crain Jr., publisher, indi- 
olive Co. has notified dealers that Ribbon dental cream—probably the | cated that the AMA Journal move 


largest selling drugstore cosmetic item—is being discontinued and is had been considered for a long 
|therefore going off fair trade. Drug chain price slashing has already 
_ begun, with Walgreen in Chicago selling the 63¢ size for 43¢. The drug 


| trade is deeply concerned over this 


sudden move because the new Col- | 


gate dentifrice is in an almost identical package and, unless consumers 
fully realize that the Gardol product is new, druggists may be forced 
|into a loss-leader war on both the new and discontinued item. Colgate 


has signified its intention to maintai 
there are reports that it has asked 


n fair trade on the new product, but 
jobbers to iay in heavier stocks of 


|the discontinued item in order to meet cut-price competition. 


_Buchen, Y&R Get Marathon Products 


MENASHA, Wis., Nov. 6—Marathon Corp. has appointed Buchen Co., 


Chicago, to handle advertising of its food packaging, general packaging 
and stock packaging lines, and has placed advertising of consumer 


products, including Waxtex and Waxtex sandwich bags, with Young & 
Rubicam, Chicago. Marathon, which was previously a Needham, Louis 


& Brorby account, now owns Northern Paper Mills, and this division 


(already a Y&R account) will hereafter handle marketing of all Mara- 


thon consumer products. 


(Additional News Flashes on Page 97) 


ye 
time. 


“It is said,’ he reported, “that 
medical publishers carrying cigar- 
et advertising, which in at least 
one case totals about $100,000 a 
year, are wondering if they should 
continue to publish it. They are 
said to feel that with the growing 
volume of evidence which they 
themselves have published, sug- 
gesting cigarets as the culprit in 
a substantial number of cases of 
lung cancer, their position is be- 
coming inconsistent, to say the 
least.” 

In the same article, Mr. Crain 
urged the tobacco industry to un- 
dertake “a joint industry research 
program” on the subject of smok- 

(Continued on Page 93) 
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“ALL AMERICAN EAL 


has “Round-the-Clock” appea!! 


#0 quick and easy... 
80 many tempting variations 


Rook tem byoue eres Femenbe. | 


Fritts Fa wet More Joe 
. Low 
Pacceks tenvags Re Mioe 
ee ee 


Pipe et Pmecmee: 


ae 
AUNT JEMIMAS 


Mow Lighter iste Teuting Mowe tor) 


Bath het where th WEP sated pectwr tonteng, 


CHANGED A LITTLE—At left is one of last year’s “Real American Breakfast’ pro- 

motion ads for store-distributed magazines. In full color, it featured Aunt Jemima 

pancakes, but there were three more like it featuring each of the other tied-in prod- 

ucts. At right is this year’s single b&w ad for the same magazines. Featured this 
time were eight recipes for ‘Round-the-Clock” use. 


‘Real American Breakfast’ Drops Two 
Sponsors, Changes to ‘All-American Meal’ 


Cuicaco, Nov. 3—The fourth an- The idea, as expressed at Price, 
nual “Real American Breakfast,” | Robinson, is to “give the housewife 
now being promoted in store mag- a real service.” 
azines and newspapers across the; “With this recipe ad, we may 
country, has undergone quite a lose a little in mere noting, but 
change since last year. we’ve certainly gained a lot in 

In the first place, it’s no longer | actual readership,” A. E. Crutten- 
a “Real American Breakfast.” The! den, merchandising manager for 
theme has been altered to the) Price, Robinson, told ADVERTISING 
“All-American Meal.” In the sec- | AGE. 
ond place, the field of participants 
has been narrowed. ® Birds Eye had no comment on 

Aunt Jemima pancakes (Quak- why jt pulled out of the “All- 
er Oats) and Log Cabin syrup American Meal” operation. It was 
(General Foods) are still in, and understood, however, that the tie- 
these two advertisers are paying jn has undergone a change in pro- 
the bills. But Swift’s Premium ba-| motional thinking—that the basic 
con and Birds Eye frozen orange | pancake and syrup idea has been 
juice are no longer represented in ‘broadened to include too many 
the tie-in, as they were last year. items among which Birds Eye 

Finally, the agency that devel-| orange juice does not fit. 
oped the four-year-old tie-in for | This was supposed to refer to 
Quaker Oats—Price, Robinson & the new “Round-the-Clock” recipe 
Frank—has been replaced on the approach, which includes recipes 
Aunt Jemima account by J. Walter ‘ranging from “Cheese foldovers” 
Thompson Co. Price, Robinson to “pancake sausage roll-ups.” 
carried the promotion through this|  }joward Martin, Swift’s adver- 
year, but for the last time. Benton ‘tising manager, explained that his 
& Bowles handled General Foods ‘company had planned to enter the 
part of the operation. ‘tie-in with Swift’s Premium ham, 

but had to withdraw because it 
s Measured in media volume, the was already finding it a fulltime 
new “All-American Meal” promo-|job to keep its distributors sup- 
tion is still about the size of its | plied with ham. 
predecessors, and works the same; “We were very much sold on the 
way. Full-page or 1,000-line ads promotion,” Mr. Martin added. 
broke in about 100 newspapers 1n | 
major cities at the end of October. Agencies Don't Share Quaker 
General Foods and Quaker Oats | In last week’s issue AA reported 
paid the bill, but leading chains t,¢ John W. Shaw Co., Chicago, 
in most of the cities were given a newly appointed to handle adver- 
free plug for their own private- tising of Quaker Oats Co.’s corn 


Nielsen Sums Up 30 
Years’ Experience 
in Six Observations 


| CHicaco, Nov. 4—This year, 
A. C. Nielsen Co. winds up 30 
years of marketing research. Look-| 
ing back over this period, the 
company’s head, A. C. Nielsen, had 
six observations to make on the 
marketing research field. 

These points, “which impress 
me as being vital, fundamental 
and timely,” Mr. Nielsen writes in 
“The Nielsen Researcher,” the 
company’s internal organ, are: 

“1. Marketing research is no 
longer an experiment or luxury. It 
is a necessity—if satisfactory prof- 
its are to be earned and main- 
tained in the face of modern com- 
petitive forces. 

“2. Skill in the selection of mar- 
keting research techniques is in- 
creasingly important...While 
promising new methods should be 
encouraged, they should be 
adopted and used with special 
caution. 


| 
i 


= “3. The best research, while al- 
most invariably involving a high- 
ef price, is usually the least ex- 
pensive in the long run. 

“4. You can’t maintain your 
share of the sales unless you main- 


barring of course, the possibility 
that you can develop and main- 
tain a better product, price or 
package, or a more efficient type 
of promotion. 


tain your share of the promotion— | 


witht 


BOTTLE COPY—These are samples of ads 
that are appearing on New Zealand. milk 
bottles. 


“5. Watch your share of the 
marketing research.” It is just as 
important to match your competi- 
tor’s marketing research as it is 
to match his product research or 
promotional effort. 

“6. Skill in the application of 
marketing research is vital.” And 
the most important skillful work- 
_ers are the ones employed by the 
‘client’s own organization or ad- 
_vertising agency, and cannot be 
,replaced by the marketing re- 
‘search organization. 


(Picture on Page 84) 

Lonpon, Nov. 3—British adver- 
tisers are big users of outdoor. 

Newsprint shortages hold down 
the size of newspapers, leaving the 
outdoor industry in a good compe- 
titive position. In Britain, outdoor 
accounts for an estimated 15% of 
total advertising expenditures. 

In other European countries this 
percentage may well be _ higher. 
American visitors to France and 
Italy are quick to notice the tor- 
rent of posters that cover streets, 
roads and buildings. 


a A first-class guide to the British 
side of this picture is now avail- 
able in “Outdoor Advertising,” re- 
cently published here by George 
Allen & Unwin Ltd. At 15 shillings 
($2.10), it’s a bargain for anyone 
interested in British poster adver- 
tising. 

Written by R. Nelson and A. E. 
Sykes of Outdoor Publicity Ltd., 
“Outdoor Advertising” 
116 pages—plus six important ap- 
pendices—but it touches all the 


book on British poster advertising 
in 25 years. 


has only) 


bases. It is the first authoritative | 


brand coffee. 

Other advertising includes space 
in Life Nov. 9, Look Nov. 3, and 
six store-distributed magazines— 


American Family, Better Living, 


Everywoman’s, Family Circle, 
Western Family and Woman’s Day. 


|goods products, would share ad- 
'vertising on these products with 
Needham, Louis & Brorby, Chica- 
go. This was incorrect; the Shaw 
agency will handle these Quaker 
products exclusively. Needham, 
|Louis continues as agency for the 
/company’s Ken-L-Products divi- 


a The organization of the British 
outdoor industry is similar to the 
scheme prevailing in the U.S. In 
both countries the recent trend 


Outdoor in Britain Means Subway Posters, 
16-Sheets and Lots Else, as Book Explains 


| has been toward amalgamation. At 
present, five big combines, each 
| covering a different part of Brit- 
ain, control more than 75% of the 
sites. 

In Britain, outdoor encompasses 
all forms of transportation adver- 
tising, a medium exploited here to 
a much greater extent than in 
America. The London subway, like 
the one in Paris, is a veritable 
poster gallery, beside which the 
New York and Chicago subways 
pale in comparison. Also used 
much more heavily here are the 
sides, rears and fronts of buses. 


Caltex Names Ross Roy 

Ross Roy Inc., New York, has 
been appointed by California Tex- 
as Oil Co. to develop merchandis- 
ing and point of sale material as 
well as dealer training programs, 
including films, for its network of 
Caltex service stations in 67 for- 
eign countries. Caltex is jointly 
owned by Texas Co. and Standard 
Oil Co. of California and operates 
in foreign countries only. This is 
a new program never before un- 
dertaken by the company. Adver- 
tising is handled by Erwin, Wasey 
& Co. 


Gibson to WBBF, Rochester 
Lloyd B. Gibson, formerly an 
account executive of WEBR, Buf- 
falo, has been appointed sales 
manager of, WBBF, Rochester. 


Cybernetics Reprints Available 


Advertising Age, November 9, 1953 


Start the Day we Milk Bottle Ads 


For newspapers, the basic ad is sign. 
pretty much the same eye-catcher | 


as last year. But with orange juice | Two Join Rockwell Ad Dept 
‘ icture, the . 
and bacon out of the picture David Treganowan and John R. 


remaining items—pancakes, syrup Terney have joined the advertis- 
and coffee—have been pitched at i, department of Rockwell Mfg. 
every meal—“With bacon or sau-' Go pittsburgh, as copywriters. 
sage, it’s a marvelous breakfast...) Both are recent graduates in jour- 
with ham, creamed chicken or nalism, Mr. Treganowan from the 
chipped beef, it’s a hearty lunch or | University of Arizona and Mr. Ter- 
supper!” -ney from Washington & Lee Uni- 
| versity. 


A 16-page reprint of the four-part series appearing in ADVER- 
TISING AGE taking the long view on cybernetics and automation 
and their impact on the world of marketing, selling, merchandis- 
ing, promotion and advertising can be obtained from AA at 35¢ 
each ($2.50 for ten, and 20¢ each in quantities of 25 or more). 

The series was written by E. B. Weiss, director of merchan- 
dising of Grey Advertising Agency, New York, who is especially 
well-known for his “look-ahead” views on marketing and allied 
subjects. The series as a whole is the first well-rounded, com- 
plete discussion of the “automatic age” fram the primary stand- 


s In the store magazines, the 
change is still bigger. Last year’s Berland Shoe to General Shoe | 
eye-appealing four-color, two-| Stockholders of General Shoe | 
thirds pages have been replaced CrP... Nashville, have voted to) 
d taining lots of amend the certificate of incorpor- | 
with b&w by ° ta ight recines ation clearing the way for financ- 
copy and featuring eig PeS ing the acquisition of Berland | 
designed to cover the whole day’s Shoe Stores Inc., operating a chain | 
menu. 


lof 97 retail outlets. | 


noint of merchandisers and marketers, and deserves the careful 
study of everyone who intends to be in this business five or ten 
or fifteen years from now. 

Please address orders for reprints to Library, ADVERTISING AGE, 
200 E. Illinois St., Chicago 11, Ill. 


Going Over in 
Down Under Bow 


AUCKLAND, N. Z:, Nov. 3—Claims 
of 100% readership every day of 
the year are made for what is per- 
haps the newest advertising me- 
dium—the milk bottle. 

Pioneered here by Clarke Grif- 
fiths Advertising, ad-carrying bot- 
tles have been in New Zealand 
homes the past six months and 
now are being introduced in Aus- 
tralia. 

H. D. Clarke, managing director 
of Clarke Griffiths, said that he 
believes the major reason that 
consumer ads—other than dairy 
house ads—have not appeared on 
milk bottles before is that no one 
thought of it before. 


# Another reason for the belated 
bottle ad in New Zealand and Aus- 
tralia is that bottles have sup- 
planted bulk sales of milk only re- 
cently. 

Using the medium are local bus- 
inesses and national food and oth- 
er consumer goods accounts. Basic 
rate is £300 per 1,000 per year, 
with reductions for larger volume 
and longer time. The bottles cir- 
culate in 27 New Zealand cities. 

Ads are applied in one of sever- 
al colors to the outside of the bot- 
tle and, according to Mr. Clarke, 
retain their original glossy finish 
through the life of the bottle. 

So that advertisers don’t cry 
over spilt milk, a reserve is pro- 
vided for losses, breakage and in- 
plant storage. Mr. Clarke said that 
60,000 bottles are processed with 
ads annually to maintain a circula- 
tion of 10,000 daily. 


# Relating the development of the 
milk bottle ad program, Mr. Clarke 
said, “It has taken a great deal 
of organizing, planning and bat- 
tling to establish the scheme, as 
it is national in scope. In New Zea- 
land alone, we had to contract with 
about 30 milk treatment corpora- 
tions, some of whom were a little 
nervous of possible unfavorable 
reaction of their customers to bot- 
tles carrying advertisements. 

“However, now that the scheme 
is operating and the bottles look 
so attractive, these corporations 
are very pleased. Of course,” he 
added, “the health department had 
to be satisfied that the process 
would not ‘kill off’ New Zealand’s 
population.” 


# All ads first must be approved 
formally by a government-created 
body to insure that products ad- 
vertised “are in good taste and not 
contrary to public morals,” he 
said. No ad is accepted by Clarke 
Griffiths if it conflicts with the 
sale of milk or if the ad looks 
out of place on a milk bottle 

Is the coverage good? Mr. 
Clarke said an advertiser who con- 
tracts for 10,000 bottles daily (ata 
cost of £2,312 a year) “has a total 
yearly circulation of 3,650,000 
households, which in New Zealand 
is a very big coverage.” And, he 
declared, ‘“‘we claim 100% reader- 
ship.” 

Advertisers, he added, are 
pleased with the results and most 
have increased their milk bottle 
budgets. 


First District AFA Elects 


J. Frank Bean of New Haven has 
been elected governor of the First 


| District of the Advertising Federa- 


tion of America. Other officers 
elected are C. Leonard Shaw, Nor- 
ton Co., Worcester, Mass., lst It. 
gov.; Paul Provandie, Hoag & Pro- 
vandie, Boston, 2nd It. gov.; Betty 
Gunning, WJAR, Providence, 
treasurer, and Richard J. Donnel- 
ley, Botnik Co., New Haven, sec- 
retary. 
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GE’s Leslie Raps 
TV Set Industry for 
Price-Cutting Trend 


Detroit , Nov. 3—The television 
receiver industry has been admin- 
istered a sound spanking for 
its price-cutting practices by Paul 


H. Leslie, television sales mana- 


ger for General Electric. 


Mr. Leslie told 350 dealers here. 


that the industry has come as close 


to economic absurdity as any in-| 
dustry could reach in a few short | 


years. 


Trade sources, he said, are con- 


stantly demanding list prices and 


larger ratios of price-leader sets; 


yet, at the same time, wholesalers 
and retailers want longer trade 
margins to make possible more re- 
tail price manipulating. 


2 “I know of no other business,” 


he said, “in which an entire indus- | 


try seems so completely dedicated 
to the practice of selling the low- 
est quality merchandise at the 
lowest prices and at the lowest 
profit to all concerned.” 

Gradual price reductions, which 
characterized the tv industry five 
years ago and which were econ- 
omically desirable in broadening 
the markets, are no longer healthy, 
Mr. Leslie said. 

Price cutting today is motivated 
by a desire to obtain competitive 
advantage at all levels of busi- 
ness, he pointed out. This motive 
is short sighted and not in line 
with the normal, healthy economic 
development traditional in Amer- 
ican industry. 


Further price reductions of 


another $100 on tv sets would not | 


have an appreciable effect in 
speeding tv saturation above the 


present 80% mark in old estab-| 


lished markets, he asserted. 

He urged the industry to take 
immediate steps to reverse the 
trend, 
distributors and dealers have been 
equally guilty of neglecting many 


of the precepts of good merchan-— 


dising. 


Storz Tries Petite 
Beer Cans in West 
to Attract Women 


OmaAHA, Nov. 
ing Co. is trying new packaging 


and new flavor in efforts to cap-- 


suggesting manufacturers, | 


3—Storz Brew-| 


see 


DETROIT REPS—New officers of the Detroit chapter of the American Assn. of News- 


oe 


; 
| 
| 

. 


paper Representatives are (seated, left to right) C. F. (Rusty) Taylor, Hearst Adver- 
tising Service, president, and George S. Dix, Philadelphia Inquirer, retiring president. 
Standing in the same order are Bob Hart, Jann & Kelley, secretary; Robert Jobson, 


O'Mara & Ormsbee, treasurer; Charles 


S. Miller, Sawyer-Ferguson-Walker, v.p., 


and John L. Sterling, Cresmer & Woodward, a director. 


American POW Car Salesman Does a 


Booming Business 


Detroit, Nov. 4—The American 
dream has many shapes, and one 
of them is to own a spanking new 
automobile. So it is no surprise 
that a car salesman was able to do 
good business among Americans 
in a North Korean prisoner of war 
camp. 

The salesman is S/Sgt. Robert 
Wilkins, who carried on his ac- 
tivities under Communist noses 
during his 27 months in a prison 
camp. Prior to being called back 
to duty in 1950, he had been a 
salesman for Hanson Chevrolet Co. 

Captured by the Communists in 
May, 1951, when a plane in which 
he was tail gunner was shot down, 
Sgt. Wilkins decided to get the 
names of new-car prospects, part- 
ly as a morale booster, partly be- 
cause he knew many of his fellow 
prisoners would be in the market 
for a new car when they got back 
home. He collected 500 prospects’ 


Under Reds’ Noses 


names, writing them down on 
scraps of paper. He had 10 “agents” 
among POWs in adjoining stock- 
ades who helped take the orders. 


s “The fellows often kidded me 
about being the only Chevrolet 
representative parachuted behind 
the Iron Curtain,” Sgt. Wilkins, 
now recuperating at home, recalls. 

Just before he was repatriated, 
the Chinese destroyed his list of 
500 names, but Hanson Chevrolet 
officials made up for this by writ- 
ing thousands of letters over Sgt. 
Wilkins’ name to the POWs to 
maintain contacts he made in pris- 
on camp. More than 300 replies 
have come in already and more 
are arriving in the mail each day. 
S/Sgt. Wilkins recognizes most of 
the names. 

Some of the prospects have al- 


ready picked up their cars. Others | 


‘are waiting for 1954 models. 


in a four-can carrier that Storz 
calls a “Princess-Pak.” An orchid 
is lithoed on each can. 

Reason for the smaller can is 


ture a larger share of the female 
beer market. 

The new beer, Storz-ette, was 
introduced Oct. 25 in San Diego. 
Full-color newspaper ads alter- 


’ WI ‘Boston American’ Attacks 


that women feel that the standard 
12-ounce can is too large for one 
serving, Adolph Storz, president 
of the brewery, said. 


Taxi Billboards as Hazard 


The Boston American, in a lead 
editorial Oct. 29 attacked advertis- 
ing posters on the rear of taxis. 
Headed “Taxi Billboards, Highway 
Hazard,” the editorial asked the 
Metropolitan District Commission 
to begin an investigation of the 
“rear-deck rolling billboards” as 
violating regulations governing use 
of “parkways, roadways, bridges 
and beaches under its control.” 

Moreover, the editorial charged, 
the signs are “potentials for grave 
accidents,” since rear deck mes- 
sages are intended to reach the oc- 
cupants of following cars and, as 
such, “must distract drivers of fol- 
lowing cars, and divert their at- 
tention from the elemental rules of 
safe driving.” 


The FIRST Beer Crected exctusively for women 


SMALLER—Storz Brewing Co. is running 

this color newspaper ad in San Diego tests 

of its eight-ounce can of beer aimed at 
women. 


Bakers Name Roepke 


H. John Roepke, formerly with 
the merchandising department of 
National Broadcasting Co., has 
joined Quality Bakers of America, 
Cooperative, New York, as an ac- 


nating with b&w are being used 
with daily tv spots. Backing the 
test drive is a merchandising and ¢oynt executive. 
point of sale program devised by 


Bozell & Jacobs, Storz’ agency. | KCBS Shifts Whitelaw 


Storz-ette has a low calorie | ‘ 

: | hitelaw, spot 1 
count and a bitter-free flavor, ac- ie... Oe RCES den’ Premie 
cording to the brewer, and iS\¢g has been promoted to eastern 
packaged to appeal to women. |sajes representative for the sta- 
Four eight-ounce cans (trade- | tion, with headquarters in New 


marked “queen-size”) are packed | York. 


BAB Sets Deadline 
for Radio Sales 
| Contest for Dec. 1 


| New York, Nov. 3—Radio sta- 
|tions have until Dec. 1 to get their 
entries in for this year’s sales ef- 
fectiveness contest, William B. 
Ryan, president of the Broadcast 
Advertising Bureau, has an- 
nounced. 

Winners, to be selected by a 
panel of judges, which will include 
advertisers, will be announced on 
Jan. 1. First, second and third 
place winners will receive plaques, 
with duplicates going to the spon- 
sors of the particular shows. 


s Station subscribers of BAB have 
been asked to submit case _his- 
tories in the following categories: 
apparel, automotive, department 
stores, drug stores, drug products, 
financial, food and grocery prod- 
ucts, food and grocery stores, home 
furnishing stores, specialized serv- 
ices and miscellaneous. 

Winning case histories later will 
be used as material for BAB “ra- 
dio gets results” presentations. 
Last year the contest drew more 
than 450 entries. There is no limit 
to the number of entries a station 
can submit. 


KLIF Seeks Power Increase 


KLIF, Dallas, has filed an ap- 
plication with the Federal Com- 
munications Commission for an in- 
crease of its daytime power from 
5,000 to 50,000 watts. Nighttime 
power will remain at 1,000 watts. 


In a brief talk following the 


tional Broadcasting Co., announced 


Coast-to-Coast Color TV Succeeds; 
Sarnoff Describes Tape Recorder 


Burbank, Cat., Nov. 3—The first cessing. It makes possible imme- 
coast-to-coast demonstration of} diate playbacks, and “you can see 
RCA’s compatible color system |'what you are doing when you are 
was staged today at NBC’s studios | doing it.” Tapes can be reproduced 
here before more than 1,000 peo-|in any desired quantity. They can 
ple from the press, advertising, | also be re-used. 
motion pictures, the entertain- 
ment world and the broadcasting 
industry. The vividness and fidel- 
ity of color were generally ac- 
claimed as impressive. 

The demonstration consisted of 
live entertainment, comparisons of 
advertised products in color and 
in b&w transmission, and the first 
transcontinental transmission of a 
color film. 

To provide a basis for compari- 
son of compatibility, standard b&w 
receivers were placed alongside 
the color receivers. 


s Picturing ultimate uses of mag- 
netic tape recordings, Mr. Sarnoff 
envisioned the possibility of tv set 
owners making recordings of pro- 
grams off their sets, then playing 
them back as is now done with 
phonograph records. 

In a question and answer pe- 
riod, he made these comments: The 
14” set, used in the demonstration, - 
and to be the size first in produc- 
tion, was determined upon for rea- 
sons of cost. These sets will cost 
between $800 and $1,000. There 
are no technical problems prevent- 
ing the use of screens as large as 
those now practical for b&w. 

Sets equipped to receive color 
will always cost more than those 
designed for b&w reception. Ini- 
that RCA has achieved magnetic | tial prices for sets will be reduced 

| 


demonstration, David Sarnoff, 
chairman of the boards of Radio 
Corp. of America and the Na- 


tape recording of both b&w and as there is mass production, but 
color television programs. He re- | there will always be a higher cost 
vealed the first public showing of| for color sets. No avalanche of 
the tape recording will be made| Production of color tubes and sets 
Dec. 1 at the company’s Princeton is anticipated for 1954. It will be 
laboratories. some years before color attains the 
Mr. Sarnoff described the new/| Position now occupied by black 
method of recording as practical |@nd white. 
and low-cost. Looking beyond its_ 
‘uses in television, he predicted it|# Sylvester L. Weaver Jr., vice- 
will provide many advantages for|chairman of the board of NBC, 
motion picture production, and | presented a time-table for the RCA 
even home movies. He pointed out | compatible all-electronic color tel- 
that the tape process eliminates in- evision system, which will be fol- 


termediate steps and chemical pro- | (Continued on Page 98) 


Business Must Follow Trends, Keep Appeal 
of Youth in Products to Sell, Foster Says 


MINNEAPOLIS, Nov. 6—F our that removes a cause replaces the 
points to help in taking advantage | product that cures the effect,” he 
of sales opportunities in the future | continued. “For example, a prod- 
were outlined here before the two-| uct that prevents tooth decay re- 
day Upper Midwest Sales Confer-| places the artificial plate worn 
ence by Will A. Foster, v.p. of Bor- | when teeth are removed.” 
den Cheese Co. | He also gave the group three 

First, Mr. Foster said, there will conclusions drawn from the ac- 
be greater competition between in- | complishments in sales and adver- 
dustries in the future, and every |tising made in the U.S. in the last 
sales manager must become an in-| half century. They are, to be a 
dustry salesman as well as a brand | “conservative optimist” always, 


salesman. He mentioned the com- | ready to try the new and better 


petition between the various trans- 
portation industries and entertain- 
ment industries as examples. 

Secondly, he advised the group 
not to buck a trend, but to ride 
with it. When changing habits 
make a product or service obsolete, 
change your product or service, 
he said. 


s Third, keep the appeal of youth. 
Everyone wants to act younger 
than they are, Mr. Foster pointed 
out, and products should be styled 
and salesmen trained to keep the 
appeal of youth. 

Fourth, “remember a_ product 


| 


HAROLD J. McELHINNY, regional man- 
ager for Paper-Mate Pen Co., Culver City, 
Cal., in charge of sales for Idaho, Oregon, 
Washington and the northern part of Calli- 
fornia, has been promoted to executive 
| soles manager. 


product or service when research 
indicates a reasonable chance of 
success; to return to quality 
standards “in our product. in our 
service, in our living and in our 
citizenship, and remove fear from 
our hearts.” He said that fear 
flourishes in a famine of facts. 


® Charles P. Bury, president of 
Charles Bury & Associates, Dallas, 
said that business correspondence 
makes 85% of the contacts com- 
panies have with customers, and 
he suggested several ways to im- 
prove the effectiveness of these 
letters. 

“Quit writing letters. Start talk- 
ing to people,” he told the meet- 
ing. “After all, a letter is nothing 
but a substitute for what you'd 
say if you were there in person.” 
He said letters should use the same 
words the writer would use in 
conversation. 


8s A letter, to be friendly, he con- 
tinued, must be written from the 
reader’s viewpoint. Just putting in 
“please” and “thank you” is not 
enough. “Don’t think so much of 
what you want, as you do of what 
‘he gets,” he said. 

He also suggested that a post- 
/script could be used advantageous- 
ily, pointing out that its position 
|commands attention. If the post- 
| script is written in rather than 
typed, it will lend warmth to the 
| letter, he added. 
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FTC Examiner Tosses Out Doubleday Case 


WASHINGTON, Nov. 5—The sec- 
ond of four major cases which the 
Federal Trade Commission 
launched against book club adver- 
tising headed for the wastebasket 
today as Hearing Examiner Abner 
E. Lipscomb dismissed the com- 
plaint which FTC issued against 
Doubleday & Co., New York, for 
ads using the words “free” and 
“bonus book.” 

In dismissing the Doubleday 
case, Mr. Lipscomb said he was 


recognizing the reversal of FTC) 
“free” spelled out in| 


policy on 
September when the commission 


itself voted to drop a similar case 


involving the use of the word 
“free” by two detective book clubs 
owned by Walter J. Black. 


These two cases, and two others | 


involving the Book-of-the-Month 
Club and Cadillac Publishing Co., 
were all started in 1948 under a 
commission policy which stated 
that “free’’ must not be used un- 
less the gift merchandise was of- 


would prevent the Book-of-the- 
Month Club from using “free.” 


fered unconditionally. In Septem- | This order is currently before the 


ber, however, 


commissioners said Walter 


a new lineup of!Supreme Court for review. There 
J. have been reports that an effort 


Black could use “free” if the con-| will be made for a revision in line 
ditions of the offer were clearly with the new policy on “free.” No 
explained in a manner which elim- action has been taken in the Cad- 
inated any possibility that the illac case. 


public would be misled. 


8 In today’s action—which be- 
comes final in 30 days unless the 
commission decides to reexamine 
the case—Mr. Lipscomb said he 
recognizes that there is some be- 
lief within the FTC staff that the 
‘Doubleday ads were in fact mis- 
leading and would not meet the 
test spelled out by the commission 
in its Walter J. Black decision. 

He said the present complaint 
| was based on the repudiated con- 
|cept of “free” and that the com- 
| mission would have to issue a new 
complaint if it wished to present 
new or additional charges. 


_AA’s Managing Editor, 


for AA.” 


FTC has already issued an order 


|; based on the 1948 policy which 


Bob Murray, to Resign 

Robert Murray Jr., managing 
editor of Apvertistnc AGE for the 
past six years, 
will resign Jan. 1. 
He plans first to 
spend some time 
traveling in Latin 
America, after 
which he will 
“make some use 
of the publishing 
and marketing 
information ab- 
sorbed in the past 
nine years as a 
writer and editor 


Robert Murray Jr. 


Before joining AA in 1944, Mr. 
Murray was a reporter for Traffic 
World in Chicago. 


1,310,000 


IOWA PEOPLE 
read THE 


DES MOINES SUNDAY 
REGISTER 


(more than 500,000 copies) 


and what a market for your products! 
They marry—80%. 

They own their homes—70%. 
And 70% are busy raising families of three 
or more members! 


. . . as reported by the Advertising Research Foundation in its first 
statewide audience study of 14 Sunday newspapers circulating in Iowa. 


New York 36, New York. 


For complete facts on where these people live, what 
they earn, what they own, see “A Study of The Des 
Moines Sunday Register Audience in Iowa.” For 
details on how to get your copy, write Advertising 
Research Foundation, Inc., 11 West 42nd Street, 


THE DES MOINES SUNDAY REGISTER 


...an “A" Schedule Newspaper in an ‘‘A-1"" Market 
GARDNER COWLES, President 


| “This is the kind we have in the 


Advertising Age, November 9, 1953 


Cigaret men have plenty of trouble: American Medical Assn. will ban 
their ads, sales have fallen the first time in 20 years and public con- 
cern over the cancer risk grows 


Canadian newspapers push dual rate plan. U.S. agencies learn that 
some dailies are charging national rates for dealer ads featuring 
branded products unless national campaigns also are sched- 
Ng ep eae RE 88s ace ey Wa 9 6 tA 4 ook Ree Sik oe oko 


Milk bottles are a good medium, says a New Zealand adman. Consumer 
ads applied to the containers circulate in 27 cities and are being in- 
a ope ods Wairoa we aap a deacavinn’ 

“Real American Breakfast” returns, but with changes. The name of the 
tie-in promotion has changed, two participants have dropped out 
and the slant is toward ’round-the-clock meals.............. 

Color tv tape recorder has been developed, RCA’s Sarnoff says. It will 


be unveiled Dec. 1 and is expected to speed tv program produc- 
tion 


“ee ee Se eee eee ee eee eee eee eee ee soe 2 ee a a 2 2 a 


|TV price-cutting assailed by GE’s tv sales manager. He asserts that 
| another $100 cut in receiver prices would have little sales effect in 
| old markets Page 3 
| Prospects of more Russian advertising are significant, says AA in an 
editorial. Without goods, advertising could incite unrest. Ads backed 
by products available for delivery indicate a guns plus some butter 


PROPS AACHSEPR SSCS PEPARSC EC RSH ECOCAO RHEE KBHC ECD HAAE4S 
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Direct sellers protest Maryland clampdown on door-to-door salesmen. 
| A law proposed by Montgomery County, a Washington suburban 
| area, would require criminal investigation, bonding. Local mer- 

chants are for it Page 44 


More beer advertising is needed, wholesalers hear. Sales are expected 
to increase in the long run, but 1954 selling problems will increase 


eee ee eee eee eee eee eee seeer ee eeeeeseeseeseeseees 


DE TOW DEO WOr ee BEG GUNG, bik 6 6.52548 e hie 8 Coie es Page 48 
REGULAR FEATURES 
Advertising Market Place ... .90 Merchandising Devices ...... 46 
Along Media Path .......... 78 AEE erie” 40, 97 
Coming Conventions ........ 57 Photographic Review ........ 84 
Creative Man’s Corner ...... 68 Production Tips ............ 12 
Department Store Sales ...... 88 Pe. ED co kaivicdaascares 12 
ERE rrr ere 12 Salesense in Advertising ae 
Fye and Ear Dept. .......... 70 This Week in Washington ... .99 
|Getting Personal ....... .58 Voice of the Advertiser ...... 54 
Looking at Retail Ads ... 12 You Ought to Know ........ 94 


Growing Greensboro Market!” 


HERE’S A JEWEL OF A MARKET in a sales-studded state! 
.. - The Grewin Sepeoeeere a —- delivers 1/6 - 
North Caroling’s 4-million population, yet the same prosperou | 
ABC Retail Teodiog Arena dalivers id of the state's sales of | 
food, drugs,’ furniture-househoid-radio, general merchandise, 

and total retail sales... og | bea to tell your story to the 

folks you want to sell in the South’s No. 1 State—is throu h 
the 100,000 daily circulation of the GREENSBORO NE Ss 
and RECORD... 


———E—E—EeEeEE——EeEE—EEEEE 


C5u Klien ccd} salting nfloence fe over ball of North Corcfost : 
greensboro = s | 
News and Record =a) 
GREENSBORO, NORTH CAROLINA i— 


Represented by Jann & Kelley, Inc. 


Sales Management Figures 
TRereVvis Seas aA SLE AA kM fe 4. e 
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No. 92 of a series 


This Quality Market 
Takes The Question Marks 


@ Herald Tribune families own more than 
200,000 homes in New York City and 
suburbs alone. ' 


@ Herald Tribune families have more than 
325,000 gardens—flower, vegetable, or both. 


@ 29 out of 10 working members of Herald 
Tribune families are in managerial, profes- 
sional or related activities. 


Out Of Space Buying! 


The surest way to cut selling costs is to concentrate your 
effort on the people with buying power...the best customers! 


In New York, one newspaper selects these best cus- 
tomers for you—the Herald Tribune. There’s never been 
any question about the buying power of the Herald Tribune 


Quality Market. This year it has reached a new peak... Five 
and A Half Billion Dollars BIG! 


All the facts about this tremendous Quality Market 
are now available in the new Herald Tribune 1953 Home 
Study. It proves—in terms of actual buying—just why 
Herald Tribune families are the best customers you can 
reach. It shows that they have the higher incomes, security 
and property holdings that mean they can well afford to 
buy. And it demonstrates again that they are the kind of 
people who buy more often—not just high priced goods, 


but at all price levels! 


Today—get all the details on the Herald Tribune 
Quality Market! It can cut your selling costs by taking the 
question marks out of space buying!... 


NEW YORK 


Herald Tribune 


QUALITY BUYS QUANTITY 
...at all price levels! 
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‘Recorder’ Bows in London, First New 
Daily Newspaper in Britain in 40 Years 


Lonpon, Nov. 3—The Recorder, 


Britain’s first new daily paper in 
40 years, was one week old today 
and still very much alive. It ap- 
peared as scheduled Oct. 27 (AA, 
Sept. 21). 

An eight-column, full-size pa- 
per, The Recorder has been print- 
ing 10-page issues. It seems to have 
gotten off to a good start. 


er 7 


BIGGEST 24-SHEET 
VALUE IN CHICAGO! 


Illinois Outdoor Adv. Co. 
4338 N. Kedzie Ave., Chicago 18 


National Sales Representatives: 


GEORGE E. THOMPSON & ASSOC. 


420 Lexington Ave. 201 N. Wells St. 
New York 17, N. Y. Chicago 7, Ill. 


The first issue carried 22 dis- 
play ads which accounted for 17% 
of total space. Among the adver- 
tisers were Regent gasoline, Wes- 
ton’s biscuits, 20th Century-Fox 
(for CinemaScope), Bovril and 


the first of a series. 
The Recorder’s 
outdoor ads, also ran an ad in the 


opening issue, as did another 
agency, Sells Ltd. 


s William J. Brittain, editor-pub- 


Ever Ready batteries. All ads were : 


F. John Roe Ltd., which placed 
pre-publication — 


lisher, starts off with a guaranteed 
circulation of 100,000. His initial 
drive will be centered around the) 
London area. He hopes to secure a| 
national circulation of 500,000. 

The Recorder also had an un- 
usual promotion stunt for its first | 
issue. It announced a “Moon Com-_| 
| petition,” offering two seats on the | 
first space ship leaving for the! 


ridiculous than 


CHARLES A. BRANHAM has joined Weiss & 

Geller, Chicago. Previously, he was direc- 

tor of advertising and sales promotion for 
the Encyclopaedia Britannica, Chicago. 


prizes offered 50 years ago for the 
first airplane flight from London 
to Manchester. 


Pierson Joins Allied PR 


Lillian R. Pierson, formerly sen- 


; : ‘ior associate editor of Tide, has 
moon. It said this was no more | joined the New York staff of Al- 
the newspaper lied Public Relations Associates. 


merchandise in 


“Amazingly faithful clientele, isn’t it?” 


“It’s not the size, 
it’s the FEROCITY!’’* 


Copyright 1947, The New Yorker Magazine, Inc. 


*The New Yorker swiftly brings quality customers to the best 


the best stores in the country, 


ment for the Celanese Corporation brought 3,200 replies and 
instant shirt sales among 103 retailers, 
examples of The New Yorker's vitality in our new brochure, 
"It's not the Size, it's the Ferocity"., 


Write 


NEW YORKER 


No. 25 WEST 43n0 STREET 
NEW YORK CITY 


One advertise- 


us for other 


‘Walnut Gowers to 
Include Joint Ads 
with Genercl Mills 


SAN Francisco, Nov. 4—Coop- 
erative ads with General Mills in 
Life will 
Walnut 
The cooperative wiil also promote 


azines used last winter, and in 
newspaper supplements and out- 
door. 


or spreads, will run Nov. 16 and 
Dec. 7, one featuring a recipe for 
walnut bread made with Bisquick 
and the other featuring a chiffon 
cake made with GM’s Softasilk 
cake flour and Diamond walnuts. 

Most of the other magazine ad- | 
vertising will be in full color, fea-_ 
turing recipes for cakes, salads and 
cookies. These ads include spreads 
next month in Better Homes & 
Gardens, Good Housekeeping and 
Sunset Magazine. Color pages will 
run this month and next in Better 
Living, Everywoman’s, Family 
Circle, Ladies’ Home Journal, Mc- 
Call’s, True Story, Woman’s Day 
and Woman’s Home Companion. 


® Three-fifths pages in color will 
run in The American Weekly, Par- 
ade, This Week Magazine and sec- 
tions of the Chicago Tribune, New 
York Daily News and Philadelphia | 
Inquirer. 

Outdoor posters will soon pro- 
mote Diamond walnuts in about 
100 large cities. 

McCann-Erickson here 
walnut growers’ agency. 


is the 


Nesco Acquires Dulane Inc. 


Nesco Inc., Milwaukee manu- 
facturer of housewares and elec- 
tric appliances, has entered into a 
preliminary agreement for the 
purchase of Dulane Inc., River 
Grove, Ill., maker of Fryryte 
French fryers. Under the agree- 
ment, Robert Dusek, president of 
Dulane, will continue in charge 
of the operation, maintaining his 
headquarters at the River Grove 
plant, with no change in perscnnel. 


Milkmaid to Hicks & Greist 

Milkmaid Inc., Paterson, N. J.,' 
a subsidiary of Lorr Laboratories, 
has appointed Hicks & Greist, New | 
York, to handle all of its adver-| 
tising and sales promotion. The 
company manufactures a complete 
line of cosmetics and beauty prep- 
arations, and formerly placed its 
advertising direct. 


be run by California | 
Growers Assn. this fall. |: 


Diamond walnuts in 11 other mag- | 


The two Life ads, both full-col-| | 


3-D SELLING—General Exhibits & Displays, 


| 2100 N. Racine Ave., Chicago, is introduc- 


ing this new stereo viewer which holds 18 

slides. The unit, designed for desk or coun- 

ter use, costs $39.75 in individual orders 
and is offered at quantity discounts. 


ABC Film Statf Expands 


Frank Freeman, who has been 
with American Broadcasting Co. 
since 1946, has been named ad- 
ministrative assistant to George 
T. Shupert, v.p. in charge of the 
ABC film division, New York. 
Other appointments include Jo- 
seph Greene, formerly of the NBC 
film division, ABC film traffic 
manager; John B. Burns, from 
CBS-TV film division, joins the 
ABC film division as supervisor 
of the Chicago office, and Patrick 
W. Rastall, from ABC radio to 
ABC film sales staff in Chicago. 


].K. Lasser Tax Books Out 


National Blank Book Co., Holy- 
oke, Mass... has begun selling 
four books of blank forms designed 
by J. K. Lasser. tax consultant. to 
make the keeping of tax recov-d: 
by individuals and business mon 
simple and economical. They er? 
“Appointments.” “Payroll and "m- 
ployes’ Tax Record” “Individua! 
Income and Tax Record” and 
“Business and Tax Record:.” 


Laurence Dunn Joins Grove 


Grove Laboratories Inc., St. 
Louis, has appointed Laurence J. 
Dunn as manager of its variety 
chain store sales operation on all 
Grove and Fitch products. Mr. 
Dunn was formerly in charge of 
the midwest office of Variety Store 
Merchandiser. 


Shavex Names Ross Gardiner 


Shavex Co., manufacturer of the 
Shavex inverter, an accessory for 


electric shavers, has appointed 
Ross-Gardiner-Millen, Beverly 
Hills, Cal., public relations con- 


sultant, to handle its publicity for 
1954. 


fine color engravings 


The making of 


daily reminds us of the 
saying of Michelangelo: 
“Trifles make perfection... 
and perfection 


is no trifle. 
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Lo know Western Living, 
you have to live it 
unset does 


La 
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(Sunset reprints here a message —one 
of a series—it is currently publishing 
in leading Western newspapers.) 


= : BS 2p 
Sunset’s home at Menlo Park has been visited by Q% 
76,000 people—from the West and all over the world— 
since its opening two years ago, 


—_— ADMINISTRATIVE AND EDITORIAL OFFICES, at 
Menlo Park, California, may — especially if you’re a new- 
comer to the West — strike you as “different.” They are — 
but not merely architecturally. When Sunset moved here, it 
did so for editorial reasons—and the reasons ran something 


broad lawns, colorful all-year gardens, gracious rooms, a 
busy kitchen. You will also find an editorial staff that knows 
Western Living as you can only know it—by living it. 
Results of this editorial plan have been happy:—More 
and more Westerners (560,000 families now) reading more 


like this: — and more Sunset Magazines ana Sunset Books—and more 


and more room needed to accommodate a larger and 


1 Sunset is concerned only with Western Living, with the 
larger staff. 


way life is lived in 7 Western States and Hawaii — and 
actually discourages circulation outside that area. 


Y year celebrate its twenty-fifth 
" anniversary as “The Magazine 
of Western Living’—has ex- 
panded its suburban publishing home 
with the addition of two more major 
wings. And this November’s issue is the 
largest in Sunset’s history. 


af This year 55-year old Sunset — which will next 


2 Sunset’s editorial staff concentrates exclusively on meet- 
ing particular Western wants and needs as regards travel 
and outdoor recreation, homes, gardens, and foods. Sunset 
maintains editorial offices in Seattle, Los Angeles and 
Honolulu, as well as at Menlo Park. 


TWO KINDS OF 
READER SERVICE 
IN SUNSET... 


Sunset editorially is a what- 
to-do and how-to-do-it maga- 
zine...while the advertising 
pages of Sunset tell what-to- 
do-it-with and where-to-get-it. 


3 It seemed logical that Sunset’s editors would be of even 
greater service if, during working hours, they lived West- 
ern as well as thought and wrote Western. 


Sunset influences the lives of Western- 
ers as no other magazine does or can. 
That’s the reason families all over the 
West agree .../f there were no Sunset 
Magazine, it would have to be invented! 


So if you should drop in at Sunset’s home 


—and we hope you will—you will see Either kind of reader serv- 


ice — alone —is incomplete. 
Sunset editorial and adver- 
tising pages work together to 
help Sunset readers live the 
West at its best. 


LANE PUBLISHING CO. 


Publishers of Sunset Macazine and Sunset Books 
Menlo Park, California 


Advertising Offices: San Francisco, Los Angeles, Seattle, 
New York, Chicago, Detroit, Boston, Atlanta, Tyler (Texas) 
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‘Enquirer’ Declares Earnings 


Directors of Cincinnati Enquir- 
er Inc. have declared a dividend 
of 30¢ a share on common stock, 
equivalent to 3% on $10 par value 
shares. The dividend is the firsi 
return on an investment in which 
employes and the community 
joined more than a year ago, after 
a group of employes acted to pre- 
serve the newspaper’s independ- 
ence (AA, Oct. 6, 52). After taxes 


and charges, income will be slight- | 


ly more than $1.25 a share of 
1242% 
261,180 common shares outstand- 
ing. 


Canadian Newspapers’ Restrictions | 


on Local Rate Create Stir in U.S. 


(Continued from Page 1) 
|toria Press accused manufactur- 
\ers of avoiding the national ad 
‘rate through dealer co-op adver- 
tising, and pointed to the follow- 
‘ing result: 


on the par value of the) 


® “First, you as a local merchant 
receive no support from the man- 


AT LOWEST PRICE 


IN TV HISTORY ! 


ufacturer to move his products 
from your shelves. Second, the 
newspaper’s national rate revenue 
‘is reduced, thereby necessitating 
higher local retail] rates.” 

| It conceded that “in some in- 
'stances” a portion of the local ad- 
| vertising cost is borne by the 
| manufacturer. 

It also pointed out that its plan 
/was not unique, but was actually 
| following a number of other plans 
|in use “for some time” by “the 
majority of the daily newspapers 
/across Canada.” 


/@ A check by ADVERTISING AGE 
|with newspaper representatives 
;and some Canadian newspapers 
‘revealed that the Victoria Press 
_plan does follow a widespread pat- 
|tern. The chief variation is in how 
| much campaign space the brand 


Advertising Age, November 9, 1953 


owner is required to pledge in 


order to assure his dealers of local | 


In most cases, the requirement 
is for a lot more than 1,000 lines; 
in the case of the Edmonton Jour- 
nal and the Toronto Star, the min- 


‘imum is 5,000 lines, with the av-. 


erage being about 3,000. 

Another variation, used by the 
Edmonton Journai, is to allow the 
dealer no product-advertising 
space whatever. 

“If somewhere in a page ad 
there’s a specific brand display, 
if only of 28 lines, we charge the 
national rate for those 28 lines,” 
the Journal told AA 


In checking on how widespread | 
the new plan is, AA was told that. 


the following newspapers have 


adopted some form of it (along. 


with the Victoria papers): Edmon- 
ton Journal, Ottawa Citizen, Otta- 
wa Journal, Toronto Globe & Mail, 
Toronto Star and Windsor Star. 


s This is by no means a complete 
list. Everyone contacted agreed 
that there were more, but no one 


According to Frank Vitale, Acme treasurer and general manager for 
Bohemian Distributing Co., Acme’s Southern California affiliate — 
San Diego was picked to test Acme Bulldog lager because: “It has 
various nationality groups, aggressive and progressive dealers, and 
calls for less expense in conducting a true test of a product than 


TEST CITY, U.S.A. 


BREWERIES 
OFFICIAL 


most other metropolitan areas."’ He adds: ''We look to newspaper, 


just as the firm has done for the past ninety years, as the primary 


avenve for effectively reaching consumers.” 


IMPORTANT CORNER 


IN 


SAN DIEGO 
CALIFORNIA 


THE U.S.A. 


San Diego 


EVENING TRIBUNE 


---says ACME 


ego Hnion 


“IDEAL METROPOLITAN 
TESTING AREA FOR A 
NEW PRODUCT!” 


THIS IS ONE OF MANY 
TYPICAL EXAMPLES 
OF SAN DIEGO TEST 
MARKETING. 


REPRESENTED NATIONALLY BY THE 
WEST-HOLLIDAY CO., INC. 


/ROBERT G. DEBNAM has been named ad- 
vertising manager of Van Camp Sea Food 
Co., Terminal Island, Cal. For the past 
‘eight years he has been copywriter, ac- 
count executive and v.p. of Brisacher, 
Wheeler & Staff, Van Camp’s agency. 


—whether agency men, newspaper 
representatives or Canadian news- 
paper men themselves—seemed to 
know how many. 

This was in spite of the fact that 
the plan has been in effect for at 
least three years; the Windsor 
Star, reportedly one of the chief 
backers of the idea, has had its 
plan in effect for that long. AA did 
hear, however, that the French- 
Canadian newspapers have not in 
general been switching over to 
| the new plan. 


1 
| 


= In its quest for information on 


| the new restrictions, AA _ also 
found the following: 
1. In Montreal, John O. Pitt, 


president of the Assn. of Cana- 
dian Advertisers, told AA that the 
association knows of “quite a few” 
papers which are using such a 
plan, but does not know how 
many. He added that the ACA has 
| not taken any stand on the new co- 
op ad restrictions, but is discussing 
| it. 

2. In Chicago, the Bureau of Ad- 
vertising of the American News- 
| paper Publishers Assn. said it has 
/not heard of any such plan, and 
added that it knows of none like it 
being proposed in the U. S. 
| 3. Nearly everyone contacted, 
including several Canadian news- 
papers, commented that the Cana- 
dian Daily Newspapers Assn. has 
been spearheading the _ rate-re- 
|strictions movement. However, 
Jan H. MacDonald, CDNA general 
manager, told AA that this is not 
| true. 

Mr. MacDonald declined to 
'say whether his association has 
even discussed the matter of na- 
tional rates for local advertisers. 

“Decisions of that sort are strict- 
ly a matter for individual newspa- 
pers,” he said. 

4. One representative reported 
‘having heard that its Canadian cli- 
ents have shifted to the new pol- 
icy, but only through the rumor 
mill—it has not yet been informed 
by the papers themselves. 


® As to the success of the new 
plan, F. D. Galbraith, advertising 
director of the Windsor Star, com- 
mented that it has worked “very 
well and very smoothly” during 
its three years of operation toere. 

“It has brought a lot of manu- 
facturers into the office to talk 
to us,” he added. 

Newspaper representatives con- 
tacted had reservations about the 
new “solution,” but generally 
seemed willing to go along with it. 

“We're getting a lot of repercus- 
sions from agencies,’”’ commented 
one, “but we ourselves are de- 
lighted with the new scheme. [lie 
co-op ad is one of the greatest 
afflictions on newspaper and radio 
advertising today.” 


‘Chronicle’ Names Rienzi 


William J. Rienzi, formerly ad- 
vertising manager of the New 
York Herald Tribune, has been 
appointed advertising manager of 
the San Francisco Chronicle. lr 
Rienzi succeeds Lynn H. Gamole 
recently promoted to advertising 
director of the Chronicle. 
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(Highlights from a new presentation telling the story of the growth of the new and 
greater Country Gentleman.) 


Fastest 


farm magazine circulation growth in modern times ... up % million in 12 months, now nearly 
300,000 over 2,300,000 rate base. 


Healthy 


growth through established Curtis sources and methods . . . all sales based on editorial merit 
.. more than 75% of production from direct mail—school plan ‘‘cafeteria style” with 90 other 
magazines—rural field selling. 


Pianned 


growth built on (1) a revolution in farming and country living, (2) a completely redesigned 
Country Gentleman, (3) increased sales effort to make a better magazine available to more 
farm and rural people. 


Controlled 


growth to maintain Country Gentleman’s unmatched national pattern paralleling the profitable 
farm and rural market. Regular Curtis sampling of all new and renewal subscribers shows 
these 1953 results: 


70.1% live on, own or rent farms* 
8.7% have general farm interest 
4.7% have occupational interest 
16.5% have other farm editorial interest 


*Storch July 1953 Report: Operate, Own, Work or live on o Form 70.8%. 
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Man-woman reader traffic up subject after subject... editorial reprint orders at all-time 
high . . . and advertisers who feel increased selling power first and most directly—mail 
order advertisers—report results up 20% to 200%! 
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Sermon in a Single Sentence 


The other day, Frank Farrell wound up his “New York—Day by 
Day” column in the World-Telegram and Sun with this paragraph: 

“Rate of exchange: Actress Vera Miles collected more money read- 
ing a three-minute cosmetic commercial on tv than she earned for 
two weeks of recent movie emoting for a film at Warner Studio.” 

About the most unusual thing about this item is that a New York 
columnist should be so naive as to bring the subject up; everyone 
else seems to accept the situation without comment. 

Actually, this item, it seems to us, is of great importance to every- 
one in advertising and in broadcasting. No one has ever accused the 
movie industry, or show business in general, of being tight-fisted with 
its bankroll, but the looseness which seems to have afflicted television 
in this direction is something magnificent to behold ...and something 
to cause shudders. 

It is generally agreed that selling will be somewhat more difficult 
next year than it has been in the recent past, and that advertising 
must be more efficient, more potent, and more effective than ever if 
it is to do the jobs required of it. Naturally, every kind of cost must be 
scrutinized with special care under these conditions, since cost in re- 
lation to return is the only way any of us have of-measuring effective- 
ness. 

The tv—and before that radio—area is one in which costs seem to 
frequently reach fantastic heights, out of all proportion to service 
rendered. And while the philosophy of getting the right person at 
any price might have been sensible at one stage of the game, it cer- 
tainly does not make sense now. As we have pointed out previously, 
talent costs in many instances seem to have reached a stage in which 
the sponsor pays an enormous fee, with no particular benefit to the 
person to whom he pays the fee. The actual dollars paid are a kind 
of symbol of importance, instead of a medium of exchange. They feed 
the ego much more effectively than they line the pocketbook, but 
they nevertheless come out of the advertising budget, and frequently 
prevent as good, or as intense a job of advertising being done as the 
circumstances call for. 

Our hunch is that costs in all phases of advertising are going to get 
closer attention next year and in succeeding years, and that anyone 
in the business who doesn’t scrutinize them with extreme care, and 
keep them within fairly reasonable bounds, is likely to find himself in 
trouble competitively. 


Significant Sign of Progress 


AA reported from London last week that Anastas Mikoyan, Soviet 
minister of trade, is urging Soviet industry to “develop large-scale 
advertising” in connection with the new Soviet plan to increase the 
volume of consumer goods. 

If we assume that there is no confusing joker in this advice, then 
the Soviet move is of extreme significance, and warrants careful 
study by the free world. For advertising is meaningless in an economy 


Gladys the beautiful receptionist — 


Advertising Age, November 9, 1953 


“It's a terrific idea—the cereal’s inside the premium.” 


What They're Saying 


Ads Motivate Sales, but 

People Won't Admit It 
Advertising has come to be a 

word scrawled in chalk on the 


back fences of the brain, a word. 
written on the walls of the public | 
bathrooms of the mind. The minds | 


of many people. 

I like to ask people why they 
smoke their particular brand of 
cigarets, why they wash their 
clothes with a certain brand of 
soap or detergent, or for that mat- 
ter, why they buy any branded 
product. 

I’ve found out two things. 

First, I’ve found that not once 
in a blue moon do people play back 
any of the claims, the reasons for 
buying that the advertisers for 
those products set forth in their 
ads. 

I’ve yet to hear a person say 
they smoke a particular brand of 
cigarets because they’re made from 
the world’s best tobaccos, or be- 
cause a lot of doctors inhale the 
same brand, or because they have 
no adverse effect on their acces- 
sory organs. 

(As a matter of fact, I’ve found 
most people are quite reluctant to 
even discuss their accessory or- 
gans, but then I’m no Doctor Kin- 
sey.) 

The second thing I’ve learned is 
this: In giving positive reasons 
why they do use certain branded 
products, people go to great lengths 
to make it quite clear that adver- 
tising played no part in the moti- 
vation. 

Now obviously that isn’t true. 


Advertising does motivate sales. 


‘But it is true that a great many 


of scarcity, and, particularly in Russia, it could be extremely danger- 


supply of them available. 


people in a great many cases are 


ous to advertise consumer goods if there was not at least a moderate | ashamed to admit it, even to them- 


selves. 


Thus, a turn to advertising by the Soviets can be significant to the | 
rest of the world in two directions: It can be an indication that Russia | 


has advanced further than most of us have realized in the economic 
sphere, and is now able, at least moderately, to sustain an economy 
with room for both guns and butter. This, from the standpoint of 
the free world, is not good news. But on the other hand, it might be 
the best news imaginable. Bellicosity almost always stems, in very 


large part, from a living standard which is generally unsatisfactory, so | 


that if the USSR is achieving a higher standard of living and a greater 
supply of conveniences for the general public, there is at least room 
for hope that the have-not drive for external conquest might diminish 
under more favorable internal economic conditions. 


—David Bascom, chairman, 
Bascom & Bonfigli, 
speaking at the Pacific Council, Four 
A's, Victoria, B. C. 


Today's Leaders 

In the mass media of our pres- 
ent age, so great are the numbers 
which can be reached, so potent 
the forces which can be used, that 


the men and women of the world 


of communications are now an es- 
sential element in the pattern of 


| peace. I do not mean to suggest 


ok ee 
Be Ne ore a 
: TE Bie ey 


Guild, | 
San Francisco, | 


that the business of making peace 
‘is something that can be assisted 
by slogans like the charming one 
I heard the other day—‘Peace is 
milder and it lasts longer.” 
Seriously, however, allow me to 
say that your power for good is of 
_a high order. Your ability to help 
create an informed public is so 
great that the United Nations cause 
needs the support of so powerful 
an instrument. The success of our 
common efforts is therefore bound 
up strongly with the degree of co- 
| operation which can be achieved. 
For today’s leaders are not only 
the presidents, the prime ministers 
and the legislators. In a very true 
sense they are those who help 
make public opinion by reporting 
ideas, words, pictures and sounds. 
—Dag Hammarskjold, UN secretary 
general, in a speech before the Ad- 
ee Women of New York, Oct. 


Means for Progress 

We know now that men’s greeds 
and grievances are not necessarily 
self-correcting. We have seen too 
many examples of how the desire 
for gain by some individual or 
group has hurt—-not benefited— 
the general community. 

Yet is this conflict between pri- 
vate profit and the community in- 
terest really as sharp and as ex- 
tensive as some would have us be- 
lieve? 

Only if men’s labors show a 
profit—that is if they yield more 
than is put in—can society and 
each individual member have the 
means for material progress. To 
produce at a loss must leave less 
to share. Put me down as old- 
fashioned, if you will, but I still 
believe that a profitable enterprise 
contributes more to civic virtue 


than an unprofitable one. 
—Bernard M. Baruch speaking at the 
ceremony renaming City College Busi- 
ness Center the Bernard M. Baruch 
School of Business and Public Ad- 
ministration—New York, Oct. 8. 


Poor Kids 


There seems to be a strong em- 


Rough Proofs | 


According to Milton Biow’s story 
in federal court in San Francisco, 
there are more hazards involved 
in handling a big liquor account 
than the traditional ulcers. 


Arthur Samish, described as 


_California’s most successful pub- 


| 
| 


phasis on children all over the | 


place. Every time I turn the dial I 


encounter a child obsessed with | 


problems much too great for his 
h about the ways in which they dis- 


age. It’s heartbreaking and I wis 
they’d stop it. 
—John Crosby's TV-Radio column. 


| 


lic relations man, seems to have 
had some pretty exciting experi- 
ences in his private relations as 
well. 


Paternal pride was no doubt 
responsible for Thomas I. Parkin- 
son feeling that his son’s advertis- 
ing agency was entirely capable of 
handling $1,000,000 of Equitable 
Life advertising. 

° 

At last you’il be able to read 
about atomic energy without being 
scared to death. The electric light 
and power companies will tell in- 
dustry in their ads how to make 
use of it. 

+ 


The recent exchange of compli- 
ments between the National Bet- 
ter Business Bureau and the Gar- 
den Guild of America regarding 
the latter’s roses was anything but 
flowery. 

e 

“Milwaukee and Wisconsin want 
the best and have the ‘big league’ 
buying power to pay for it,” says 
the Journal, in reporting the rec- 
ord attendance of the Braves. 

And the new Baltimore Orioles 
hope to fly just as high. 

o 

“For most people medicine be- 
gins at forty,” says A. H. Diebold. 

But you couldn’t prove it by the 
young patients of the country’s 
pediatricians. 

* 


“The soft goods manufacturer,” 
says A. N. Spanel, “is living in a 
fabric barrel, fed through the 
bung-hole.” 

No wonder he’s suffering from 
malnutrition and claustrophobia. 
* 

“Advertising and merchandising 
director of large Chicago firm de- 
sires to relocate in New York City 
permanently,” said the classified 

ad. 

The Cubs, Blackhawks, Bears 
and Cardinals are just too much 
for him. 

- 

“Frozen chicken pies have a vol- 
ume three times as large as a year 
ago,” reports Arden Crawford. 

They’re making ambitious young 
housewives look like old pros. 

e 

The stormiest sales attack now 
under way, according to urban 
householders, is that conducted by 
manufacturers and dealers in the 
combination storm window field. 

e 


If the Ladies’ Home Journal were 
read by the small fry, its editors 
would probably be inundated by 
now as the result of their unkind 
remarks about the idol of the 
younger generation, Superman. 

~ 


“Pittsburgh women tell all,” re- 
ports Station KDKA, which of 


| course is offering information only 


pose of the family income. 
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They’re heading east to the frontier 
these days. . . east to the new industrial empire 
in Delaware Valley, U.S.A. 


Here’s where the growing’s phenomenal, 
where it’s boom time every day. Here, rising 
industry develops the world’s NEWEST 
business frontier, 


Industrial leaders earmark over $3 billion 
for expansion. New workers fill thousands of 
new homes. New income rings up nearly 

$5 billion yearly on retail cash registers. 

It’s frontier 1953 style . .. Delaware Valley, 
centered in busy Philadelphia. 


Ever-widening frontier still open! 


Delaware Valley 
U.S.A. WORLDS GREATEST 


INDUSTRIAL AREA 


Constantly pointing the path to progress, 

THE INQUIRER extends coverage over this whole 
3rd market in America. A steadily growing list 
of advertisers testifies to the power of INQUIRER 
influence when Delaware Valley buys. 


USE THE FIRST NEWSPAPER 


By anybody’s measurements, THE INQUIRER 
rates top spot in this essential market. 

It’s highest in advertising linage .. . 

greatest in influence . . . with years of leadership 
behind it, years of growth ahead. 


Get set for selling gains in Delaware Valley, 
U.S.A. For the most advertising value 

at least cost, choose the Valley’s First 
Newspaper ... THE PHILADELPHIA INQUIRER. 


Che Philadelphia Pnguirer 


The Voice of Delaware Valley, U.S.A. 


Exclusive Advertising Representatives: ROBERT T. DEVLIN, JR., 342 Madison Ave., N.Y.C., Murray Hill 2-5838; EDWARD J. LYNCH, 20 N. Wacker Drive, Chicago, Andover 3-6270; GEORGE S$. DIX, 
Penobscot Bidg., Detroit, Woodward 5-7260. West Coast Representatives: FITZPATRICK & CHAMBERLIN, 155 Montgomery St., San Francisco, Garfleld 1-7946 * 1127 Wilshire Boulevard, Los Angeles, Michigan 0259 
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Have you noticed our clientele lately? 


There’s a distinctive, well-groomed air 


about the whole, handsome lot—and 


we're serving more of them all the time. 


(Mutual is the only shop in town 
doing more business than last year, for 


every month to date in ’53.) 


The cup rack over on the left reveals 
that 17 of the top 25 U.S. advertisers 
are regular patrons of this shop 


this year, compared to 11 a year ago. 


But these top 17 comprise barely 


a fourth of our total customers: we’re 


busy catering to folks in all sizes... 


including yours. 


You'll like our special tonic of radio- 
flavored programming ($1,000,000 in 
new shows just added to a long-run 
lineup for listeners). You'll also benefit 
from our special home-town treat- 


ment (560 local experts, no waiting). 


And the Master Barber himself, Mister 
PLUS, tends the cash register— where 
all our matchless facilities add up to the 


lowest costs anywhere. 


Next! 


a IMPROVE YOUR 
SALES-COMPLEXION ! 
+ 
Apply Multi-Message 
Participations 
to Multi-Million Homes 


+ 

Daytime ...Evenings... Weekends 
+ 

$1.00 (or less) per 1,000 families 
+ 


CONSULT MR. PLUS: 
LO 4-8000 WH 4-5060 


(NEW YORK ) (CHICAGO) 


MUTUAL, 


the network for radio...PLUS | 
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Johnson Motors Starts Ist Fall Campaign in 


Its History tor New Quiet Outboard Motor 


WAUKEGAN, ILL., Nov. 3—John-} feature a certificate of merit is- 
son Motors has kicked off its first} sued to Johnson by the National 
fall campaign in its history with! Noise Abatement Council, an in- 
the introduction of a new out- dependent non-profit institution 
board motor in its Sea-Horse line. | devoted to the public interest. 

A feature of the 544-horsepower The promotion starts Nov. 15 
motor is its quietness, and ads will with 5-col., 12” newspaper inser- 


} 


tions in 104 newspapers in towns 
selling more than 75% of John- 
son’s production. Schedule con- 


tinues through December. | 


214, Te a A magazine campaign starts) 

oe * oh with four-color spreads in the 
Cs iLL eeeweee |) November issues of Boat, Field & 
SAN FRANCISCO. CENTRAL TOWED Stream, Motor Boating, Outdoor | 
Life, Sports Afield, Sunset Maga-| 


SIMPSON-REILLY, LTD. 
Publishers Representatives 


zine, True and Yachting and two- 


color spreads in The Fisherman, 


Mechanix Illustrated, Popular Me- 
chanics and Popular Science. 
Reasons given by officials for 


the unprecedented fall campaign is | 


that the market has been expand- 


‘ing and outboarding has become a 


year-round rather than seasonal 
business. During the present year, 
Johnson had production 50% over 
1952, but was unable to fill more 
than half the demand for its prod- 


ucts, it was said. 


Horace W. Fox, president of 
Lamport, Fox, Prell & Dolk, South 
Bend, Ind., Johnson’s agency, said 
a spring newspaper campaign of 
equivalent proportions has been 
planned along with more magazine 
advertising. 


| Goldman Joins Guild Films 


Barney Goldman, formerly han- 
'dling northwestern sales for Ziv 
‘|TV Programs Inc., has been named 
general sales manager of Guild 
Films Co., New York, heading « 
|reorganized and enlarged sales di- 
|vision. John C. Alicoate will con- 
tinue as assistant sales manager. 


‘Food Service’ Hikes Rate 
Food Service, effective with its 
| February, 1954, issue will increase 
\its guarantee from 70,000 to 75,- 
000. At the same time, a single 
page, one time, will go from $57% 
to $620. 


Chicago Sales Execs to Meet 
The 17th annual Midwest Sales 
Congress of the Sales Executives 
Club of Chicago will be held Nov. 
16 at the Morrison Hotel, Chicago 


HOOPER PROVES 


YOU GET THE BIG AUDIENCE 
ON KRNT, DES MOINES RADIO! 


All FIRSTS OUT OF q TIME PERIODS 


MORNING, AFTERNOON and EVENING! 


Hered The 
BOX SCORE 


ON YOUR ALL-TIME 


BIG TIME BUY 
CAN 
MORNING: 


FIRST in all 23 rated 
periods (51.1%) 


AFTERNOON: 


FIRST in all 24 rated 
periods (49.8%) 


EVENING: 


13 FIRSTS and 7 seconds 
out of 20 rated periods 


(36.9%) 


Represented by THE KATZ 
AGENCY .. . SOURCE: C, E. 
Hooper Des Moines Audience 
Index, June, 1953. 


TALK HOOPERS! 


omg 


STATION WITH THE FABULOUS PERSON- 
ALITIES AND ASTRONOMICAL HOOPERS— 
THE ONLY DES MOINES STATION THAT 


P.S.: Those Saturday Hoopers are pretty fancy, tool .. 12 
firsts and 4 seconds out of 20 rated periods (8:00 a.m.- 
6:00 p.m.) 


NO WASTE SPACE—General Outdoor Ad- 
vertising Co. in Louisville handled this 
painted wall for Office Equipment Co. and 
reports that it has “created much com- 
ment in the Louisvilie downtown area.” Of- 
fice Equipment Co. is merchandising the 
installation with playing cards carrying a 
reproduction of the wall for distribution 
10 store customers and representatives of 
the trade. 


California Raisin 
Copy Stresses Home 
and Industry Use 


SAN FRAnNcisco, Nov. 3—Direct- 
ing the bulk of its 1953-54 ap- 
propriation into consumer adver- 
tising, the California raisin in- 
dustry this month kicks off a new 
“Rich with Raisins’ campaign. The 
program is also designed to sell 
bakers and manufacturers on the 
idea of using raisins in the proc- 
essing of their food products. 

Monthly insertions in national 
magazines alternately will feature 
bakery goods and home vwses of 
raisins, and will point to “the extra 
flavor” California raisins can add 
to everyday meals, to between- 
meal snacks, and to home baking. 

Full-color pages in Better Homes 
& Gardens and McCall’s open 
the new series. The schedule in- 
cludes Farm Journal, Sunset Mag- 
azine, Today’s Woman and True 
Story. 

In addition, the program is being 
extended this year to promote eat- 
ing raisins out of the hand direct 
from the box, particularly among 
children. Small space rebus style 
copy and recipe columns will ap- 
pear in special advertising in 
American Girl and Boys’ Life. 


ws Consumer advertising provides 
ammunition for related-item pro- 
motions to the trade. Copy pivot 
of trade advertising is the high 
profit and fast turnover of raisins 
when teamed with other fast-mov- 
ing items such as rolled oats, all- 
purpose flour, and evaporated 
milk. Point of sale material in- 
cludes colorful bread rack hangers 


'with space for individual brand 
imprints, 


full-color 
and four-color 


reprints of 
magazine pages, 
display posters. 

J. Walter Thompson Co. here is 
the agency. 


Davis-Parsons Gets Account 


Davis-Parsons, New York, has 
been named to handle advertising, 
public relations and sales promo- 
tion for National Aeronautical 
Corp., Ambler, Pa., maker of Nar- 
co aircraft radio and electronic 
navigation equipment. Trade pub- 
lications and direct mail will be 
used. 


Ferris Drops Radio Service 


Ferris Organizations Inc., New 
York, has discontinued operation 
of Radio Feature Service Inc., a 
division which has specialized in 
radio and television publicity. The 
parent company, Ferris Organiza- 
tions Inc., specializes in public re- 
lations and point of sale studies. 


Van Etten Joins Chicago JWT 


Floyd G. Van Etten, formerly an 
account executive in the network 
sales department of National 
Broadcasting Co., has joined the 
radio-television staff of J. Walter 
Thompson Co., Chicago. 
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public relations. “For example, found that it takes about double 83. By 1949 the word was getting dustrial development of the re- from 
|Miami Beach, once deserted in the normal amount to stimulate around, and the vacation package gion,” Mr. Cobb said. “A com- Typi 
summer months, is now a thriving off-season vacation travel. total jumped to &06. /munity’s progress industrially and pAe ae 
year-round resort, with summer, Inasmuch as this is new busi-| Last year 6,153 vacations were agriculturally depends in large and 
business largely stimulated by the ness, the airline feels it is well|sold. Tabulation of this year’s measure on the facilities available var 
efforts of airlines in promoting, worth the extra cost, Mr. Cobb,sales is expected to show that from outside sources. The airlines ‘ans 
low-cost packaged vacations.” said. | more than 10,000 persons bought are constantly improving. tech- De 

To support its package program, | |the “millionaire vacation.” Eight niques and equipment to accom- traff 
Delta-C&S uses newspapers, mag- ® Package promotions started in luxury hotels are participating in modate the ever-increasing var- soun 
azines, television, radio, outdoor, _1947 with modest two-column ads the package plan. iety of materials which are being Grea 
car cards, direct mail and special | paid for jointly by Delta and the | shipped by air.” duals 
shows and promotions. It normally | Macfadden Deauville Hotel. Only | s “The rapid development of air | Inauguration of air freight Tt 
i spends about 3.5% of its passenger 46 vacations were sold. transportation in the South has| opened opportunities to shippers of th 
revenue for advertising, but has| The next summer sales rose to, been closely linked with the in-| desiring fast transportation to and men: 


FIRST PUSH—Delta-C&S started its first 

tional campaign with color pages like 
this one in U.S. News & World Report, 
Newsweek, Time-Latin American and Holi- 


Delta-C&S Air 
Line Promotes 
Off-Season Sales 


ATLANTA, Nov. 3—One of the 
biggest advertisers in the South 
was created last May with the 
merger of Delta and Chicago & 
Southern air lines. 

Where Delta spent $50,000 10 
years ago, the new Delta Air Lines 
Inc., which operates as Delta-C&S 
Air Lines, now has an ad budget 
topping $1,000,000 to promote it 
as the “mainline to southern mar- 
kets.” 

Delta traces its history to a Lou- 
isiana crop dusting operation, and 
was organized as a passenger car- 
rier in 1929. Chicago & Southern 
was formed in 1935 as successor 
to Pacific Seaboard Air Lines. 
Delta-C&S now serves 16 states, 
10 of them below the Mason-Dixon 
line and six Carribean and Latin 
American countries. 


se “A large part of Delta-C&S’s 
business is generated within the 
South, reflecting increased busi- 
ness travel and increased funds 
for pleasure trips,” said James H. 
Cobb Jr., v.p. of advertising and 


some Spots are better it 


Kids are kids—and a good thing for advertisers, too! Tots or teenagers, 
they know what they want and they ask for it loud and clear. Three out of 
four of them (Advertest) ask their parents to buy products advertised on 
TV shows—and they get them, too! 


The eleven TV stations represented by NBC Spot Sales have all created local 
children’s shows that are howling successes. One of them, for instance, 


OILBURNERS AND RELATED EQUIPMENT are not 


sold in large volume through jobbers. 80% are packs a walloping 14.2 ARB rating—highest rating of any local multi- 
sold direct from manufacturer to dealers. More ° ° 

than 70% of the industry's total volume moves weekly show in the market. It even beats all network kids’ shows with one 
through exclusive franchised retail outlets. Oil- . ° ° ° 

heating accessories, however, mainly come from exception—which it ties! 


jobbing houses and a strong brand consciousness 


exists among the retail dealers. FUELOIL & OIL . : ° 
EAT vechen exeiatetinter, tikes 008 Genter Children’s shows in these markets are all low-cost-per-M shows—in fact, 


and forms the common ground for discussing 
industry wide sales, installation and service prob- 
lems. FUELOIL & OIL HEAT is the one best 
place to exhibit your product, to gain recognition 
for it when the busy supply house salesman calls. 


| 4 For the best spot, at the right time, at the right place 
fueloil & 
e 
oil heat © 


HEATING PUBLISHERS, Inc. 


2 W. 45th St., New York 36, N.Y. 
(MUrroy Hill 2-4786) 
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Bn from the South, Mr. Cobb said. 
rods Typical shipments consist of ma- 
aa chinery, perishable food, animals 
oa and merchandise, he said. Large | 
nee quantities of medicine also are 
n flown into the region. 
964 Delta-C&S’s bid for more of this 
a traffic is spearheaded by a new 
rt sound-coler motion picture, “The. 
& Great New South,” shown to in- 
ight dustrial and civic organizations. 
The film opens with predictions 
pow of the South’s industrial develop- 


ment made by the early editor 


'J. Silberstein—Bert 
|Inc., New York. 
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of the Atlanta Constitution, Henry 


W. Grady, and then points out how. 


the forecast is coming true as re- 
search develops new methods in 
the South’s diversified industries. 

Delta-C&S’s agency is Burke 
Dowling Adams. 


‘Miss Newitt Joins Agency 


|_ Elizabeth Newitt, formerly with | 
| Saks-Fifth Avenue, has joined the 
\copy and creative staff of Alfred 


Goldsmith 


‘McLaughlin Boosted to A. M. 
Walter McLaughlin, on the ad- 
‘vertising staff of the Evening 
Citizen, Laconia, N. H., since 1945, 
has been promoted to advertising 
manager. He succeeds Sidney Ler- 
man, who has joined the Valley 
News, Lebanon, N. H 


‘Cravisual Names Ross Roy 


Cravisual Co., Stamford, Conn., 
maker and distributor of meeting 
equipment and visual training aids, 
has named Ross Roy Inc., New) 
| York, to handle its advertising. | 


Ads Spark Carter's 
Community Relations 


NEEDHAM, Mass., Nov. 4—Local 
weekly newspapers are being used 
by William Carter Co., underwear 
manufacturer, for a series of edi- 
torial-type employe testimonial 
advertisements. This is the first 
community relations program in 
the 89-year old company’s history. 

The ads feature photographs of 
employes, with editorial material 


5% 


e 


é , 


& he el ‘ 


fr ithan others 


representing 


: ‘ a TELEVISION STATIONS: 
one delivers 1,000 viewers for only 26 cents! Personalities on these 
f , ; fi KONA’ Honolulu, Hawaii 
programs pull like Pied Pipers. One of them chalked up a mail pull of more KSD-TV St. Louis 
than 72,000 in response to a non-premium promotion. wee §=6Waentugton 
KPTV Portland, Ore. 
1 Ask your NBC Spot TV Salesman to fill you in on these hot properties. — 
hany-Troy 
He also has complete stories on: WNBT New York 
‘ ° ‘ P WNBQ) Chicago 
Herb Sheldon in New York Noontime Comics in Cleveland KNBH = Low Angeles 
e Animal Playtime in Chicago Mike Hunnicutt Show in Washington WPTZ = Philadelphia 
Commander Comet in Los Angeles Friendly Fireman in Schenectady WEE-TY Boston 
. [* : : ’ WNBK Cleveland 
C’mon to Uncle Pete’s in Philadelphia Toymaker in Portland, Ore. 
Big Brother in Boston KONA Kids’ Circus in Honolulu, Hawaii representing 
RADIO STATIONS: 
- KGU Honolulu, Hawaii 
B KSD St. Louia 
c WNBC New York 
ce , 
WMAQ Chicago 
SPOT SALES aa auc 
30 Rockefeller Plaza, New York 20, N. Y. KNBC = San Francisco 
wec Washington 


Chicago Detroit 


Cleveland Washington 
Los Angeles Charlotte* 


San Francisco 
Atlanta* 


*Bomar Lowrance Associates 


19 


| 


SOL SHULMAN, eastern divisional sales 
| manager of Jules Montenier Inc., Chicago 
| maker of Stopette spray deodorant, has 
been promoted to sales manager. 


outlining their personal reactions 
| to working for Carter’s. The series 
will promote advantages of work- 
ing for the company as recruiting 
inducements, including free park- 
ing lot on the office grounds, 
| friendly working atmosphere, ca- 
| reer opportunities, and elimina- 
tion of commuter problems to Bos- 
ton. 

| Batten, Barton, Durstine & Os- 
| born, Boston, is the agency. 


2 Join Harrington, Righter 

| Tom Miller, formerly an account 
executive for CBS-TV, and Bob 
Gilbertson, previously a_ sales 
representative for the Chicago 
Tribune, have been named to the 
Chicago staff of Harrington, 
Righter & Parsons, television sta- 
tion representative. 


Flotill Names Erwin, Wasey 


Flotill Products Inc., Stockton, 
Cal., has named Erwin, Wasey & 
Co., Los Angeles, to handle ad- 
vertising for Tasti-Diet food prod- 
ucts. These include low-calorie 
fruits and vegetables, as well as 
dietetic salad dressings and other 
specialty items. 


3-D 
PLASTIC & PORCELAIN 
NEON DEALER SIGNS 


make national advertising 
5 times as effective. (Proved 
by audited research.) 


ARTKRAFT* PORCEL-M-BOS’D AND 
PLASTIC STORE FRONT SIGNS 
(Neonized or non-illuminated) 


Artkraft® will design for quan- 
tity buyers, without obligation, 
a distinctively beautiful and ef- 
fective sign in any size, shape 
or color to reproduce faithfully 
any emblem, letter styling, or 
trademark. 
Send today for new free 
brochure. 


v d f ¢ 2 é o 
SIGN COMPANY 

Division of Artkraft* Manufacturing 

1133 E. Kibby St. | —- Lima, Ohio 


Please send, without ob new 
brochure on Artkraft* S a 
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FRED HENDRICKSON, formerly assistant 


tional sales ger for American Home | 


Foods, has been named national sales 
manager of the Mcilhenny Co., maker of 
Tabasco. 


Retailers Will Have 
Record Yule Sales, 
Ad Bureau Predicts 


New York, Nov. 2—The Bureau 
of Advertising, looking forward to 
Christmas and a full stocking, to- 
day reported retailers expect an 
alltime high in sales during the 
holidays provided they get in some 
mighty licks of advertising. 

Most estimates, said the bureau, 
put Christmas sales at 5% better 
than last year. The estimates came 
from a BofA survey of store pres- 
idents, association leaders, buying 
offices and chain groups. 

The forecasts were wrapped up 
in a four-page presentation folder 
called “Will You Meet or Beat 
Last Year” and mailed by the bu- 
reau to its 1,000 newspaper mem- 
bers. 


Sproull to Chamber Ad Group 

William C. Sproull, president of 
the National Industrial Advertis- 
ers Assn. and director of advertis- 
ing of Burroughs Corp., Detroit, 
has been appointed to the adver- 
tising committee of the U. S. 
Chamber of Commerce. 


U.S. Steel Promotes Myers 

Robert C. Myers has been pro- 
moted to director of product devel- 
opment for U.S. Steel Corp., Pitts- 
burgh. He will also continue in 
his capacity as director of market 
development. 


‘Redbook’ Promotes Nichols 

Wade H. Nichols Jr., editor of 
Redbook, has been named to the 
additional post of associate pub- 
ew 9g of both Redbook and Blue- 
ook. 


the country for - 


Commonwealth Shoe & Leather Co 


NEON PRODUCTS, inc. 


America’s largest and most experienced 
manufacturers of illuminated signs. 


600 Neon Avenue, Lima, Ohio 
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Advertising Age, November 9, 1953 [ME Ac 


| fo! Ads from 140 to 210 lines are; orless and to leave water-repellant;ism, marketing and advertising. 
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HOW REMOTE IS NEW ORLEANS ? 


There's nothing even vaguely remote about WDSU-TV's fa- 
cilities and on-the-spot coverage of important local events. 
Typical of these was the recent visit of the President of the 
United States. Typical too, was WDSU-TV's coverage of the 
event, marking the initial operation of the newest addition 
to its mobile equipment—engineered to put Louisiana’s first 
television station ‘up front’ with the nation’s finest facilities. 
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Advertising Age, November 9, 1953 


FTC Objects to 
‘Farm Queen’ as 
Margarine Label 


WASHINGTON, Nov. 3—The Fed- 
eral Trade Commission has ruled 
that it is misleading for E. F. Drew 
& Co., New York, to use the trade 
name “Farm Queen” for its mar- 
garine. 

The commission complained that 


the term implies that margarine is) plaint said, “have long been used | Barlow Joins S lin 
in connection with dai apo 


a dairy product, a representation 


specifically prohibited by the mar- | and have becom 
| garine tax repeal bill of 1950. 


The commission’s complaint al- 
so prescribed such advertising 
phrases as “country fresh,” “dairy 
sweet,” “the same day-to-day 
freshness which characterizes our 
other dairy products” and 
“churned to delicate sweet creamy 
goodness.” 

Terms such as these, the com- 


‘in the minds of man) 


| 
ee , Scott Barlow, formerly adver- 
e firmiy associated tising manager of the internation- 
members of al division of Carrier Corp., Syra- 


‘the purchasing public with dairy cuse, has been appointed assistant 


products.” 


Joins Free & Peters 


Otis P. Williams, 
with WOR-TV, New York, has} 
been added to the tv sales staff|Duncan Scott & Co., Los Angeles 
of Free & Peters, New York ra-|and San Francisco, as its West 
dio-tv station representative. 


advertising manager of Sapolin 
Paints Inc., New York manufac- 
turer of household paint products. 


previously |Names West Coast Rep 


The Journal of Living has named 


Coast representative. 


“TV 


FRESH PACK—Lever Bros. Co. is promoting 
its new double aluminum wrap for Good 
Luck margarine with a newspaper, radio 
and tv campaign stressing the protective 
aspect of the packaging. It was developed 
jeintly by Lever and Reynolds Metals Co. 


Hewitt, Ogilvy, Benson & Mather is the 


agency. 


3-D Twins to Push 
Clothing Line in 


Spring Tours, Ads 


Kansas City, Mo., Nov. 3— 


Brand & Puritz Co. is tying its na- 


tionwide promotion for its Mary 
Lane women’s coats and suits to 
United Artists’ 3-D film, “I, the 
Jury.” 

Dran and Tani Seitz, twins ap- 
pearing in the motion picture, will 
model for B&P ads to break in 
spring when the film begins to 
make the rounds of theaters. The 
twins also will make personal ap- 
/pearances for the clothing manu- 
facturer. 
| Salesmen also will distribute 
|autographed photos of the girls 
to retailers. 

Litman-Bremson Advertising 
Agency is handling the campaign. 


Hamilton Joins Wurlitzer 


| Robert G. Hamilton, formerly 
|manager of radio sales of Sylvan- 
‘ia Electric Products Inc., has been 
appointed administrative assistant 
to the sales manager of the sales 
‘department, Rudolph Wurlitzer 
Co., North Tonawanda, N. Y., a 
new post. 


Carl Leeds Bows in New York 

Car! S. Leeds, director of adver- 
tising for Flexees Inc. and affil- 
iated companies, has resigned ef- 
fective Nov. 10, to launch a sales 
promotion and advertising agency 
under his own name at 22 W. 56th 
St., New York. 


PEASE PORRIDGE HOT, 
PEASE PORRIDGE COLD 
Pease porridge in the pot 
nine days old. 
Some like it hot, 
some like it cold; 
Some like it in the pot 
Nine doys old. 


The people who live in the 
rich Kansas City primary trade 
area, too, have a variety of 
tastes and opinions. There is 
one thing, though, that they 
are agreed upon—their favorite 
radio station. It’s The 
KMBC-KFRM Team. 

Not only do they listen to 
KMBC-KFRM, but they believe 
what The Team has to say. So — 
write, wire or phone KMBC- 
KFRM, Kansas City, or Free & 
Peters, for availabilities now. 
are a host of buyers in 
the Heart of America 
for your “porridge” and 
they WILL buy it if 
they hear about it on 
the station they listen 
to most. . 


i 
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Sylvania Boosts Schlener 


J. E. Schlener, with the company 
since 1952, has been promoted to 
merchandising manager for the 
electronics division of Sylvania 
Electric Products Inc., Woburn, 
Mass. 


Barker Greeting Card Co., Cin- 
cinnati, has named Smithson, Wy- 
man & Withenbury, Cincinnati, to 
handle its advertising and sales 
promotion. Consumer and trade 
media will be used. 
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Appoints Smithson. Wyman With More Men Shopping in Food Stores, Ad 
Ideas Need Revision, Dale Anderson Asserts 


New York, Nov. 3—Seven out 
of ten men shop in food stores at 
least once a week. 

Three-fourths of the men who 
shop in food stores go to the large 
supermarkets. 

No matter what “kind” of men 
you want to reach, chances are 
you'll find him in a supermarket, 
at least once a week. 

These facts from a recent sur- 
vey were released today by Dale 
Anderson, director of research for 
Erwin, Wasey & Co. 

“It’s time we re-examined a good 
many merchandising, advertising 
and distribution ideas for products 
consumed exclusively by men,” he 
said, ‘because more and more men 
are shopping in food stores. 
| “To keep track of changing mar- 
| keting problems, Erwin, Wasey es- 
tablished a national consumer pa- 
nel some time ago,” he explained. 

“The panel was built by per- 


canttaghre ncoBl 


Advertising 


sonal interviews conducted in 
about 275 interviewing places 
throughout the country so that it! 
would reflect accurately regional 
data as well as national. 


s “It is surveyed each month to} 
gather marketing data for our cli- 
ents,” Mr. Anderson said. “We prod, 
quently uncover facts of interest | 
to a great many other manufactur-| 
ers and advertisers. 

“This month we learned that | 
seven out cf ten men shop in food p. £. LONGMORE, for more than 25 years 
stores at least once a week. A ma- associated with McKim Advertising, Mon- 
jority of these men report that treal, has been elected president of the 
they’re shopping in such stores | agency. Mr. Longmore succeeds James McC. 


Age, November 9, 1953 


more often today than they did 
five years ago. 

“While we can’t disclose the 
product classes involved,” Mr. 
Anderson continued, “we can re- 
port that we found 21% of the 
purchases of one product for men 
are made in food stores today as 


receive mail). 


Unblushing brag: WNAX-570 is still the outstanding 


buy of the nation. 


Station Break 


Our local and regional billings are up over last year, which 
was the biggest in our history, and the rate of national 
spot renewals is the highest ever. Audience mail is up 45% 
over last year (commercial mail, plus 12.2%; sustaining, plus 
675.9%). Total audience mail averages 7911 per week. Dis- 
tribution of mail: 446 counties in eleven states. A break- 
down of our SAMS survey shows that every time we open 
our mike there are 202,801 families listening to Big Aggie at 
home (not counted: car, truck, portable, and business listen- 


ing; or 248 counties outside the SAMS area, from which we 


WNAX-570 
Yankton-Sioux City 


A Cowles Station 
Represented Nationally by The Katz Agency 


CBS Radio 
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| Baxter, who becomes chairman of the board. 


compared with only 10% five 
years ago. For another product also 
exclusively used by men we found 
19% of the purchases are current- 
ly made in food stores where only 
9% of those purchases were made 
five years ago. The overwhelming 
majority of those purchases,” Mr. 
_Anderson emphasized, “were made 
| by the men themselves, not merely 
for them by the women of their 
families.” 


|@ Self-service food stores are 
largely responsible for attracting 
male shoppers, the survey shows, 
Mr. Anderson said, and “three- 
‘fourths of the men who shop in 
|food stores go to the large super- 
markets. 

“Even though a majority of men 
in all age groups are food-store 
| Shoppers,” he said, “a greater pro- 
{portion of men in their 20s than 
older men shop in such outlets. 
Also, the younger men are more 
frequent shoppers than older men. 

“Male food-store shoppers live 
in all parts of the country and 
come from all walks of life,” Mr. 
Anderson said. “However, men liv- 
‘ing in big cities (over 500,000) 
‘and small cities (25,000 to 100,000) 
/are more inclined to shop in food 
stores than those living in places 
'of other sizes. 
| “Nevertheless, a great many 
| farmers and men living in various 
‘other population classifications 
shop regularly in food stores. Al- 
, though they’ve got a few more 
from the very lowest level than 
| they have from the top economic 
|group,” Mr. Anderson said, “food 
| stores have attracted a majority of 
'men from all income levels.” 


ABC Separates Radio and 
TV Sales and Research Staffs 

American Broadcasting Co., 
New York, has separated the re- 
search and sales development 
staffs of its radio and television 
operations. Several promotions 
have been made as a result. On 
the radio side, Oliver Treyz, di- 
rector of research and sales de- 
|velopment for radio and tv, has 
been named director of the radio 
network. Eugene Accas, manager 
of radio sales development, is now 
director of network radio sales de- 
velopment. Dean Shaffner goes 
from assistant director of research 
and sales development for radio 
and tv to director of radio network 
research. 

On the tv side, Slocum Chan‘n 
has been named director of the 
‘television network. Don Durgin 
goes from manager of tv _ sales 
|development to director of net- 
work tv sales development and 
Donald Coyle. manager of the re- 
search department, becomes di- 
|rector of network tv research. 


Medical Dairy Names Agency 
| Medical Dairy Specialties, Mil- 
/waukee, has named Morrison- 
Greene-Seymour, Milwaukee, to 
handle its advertising. The com- 
vany distributes on franchise to 
wholesale dairies a group of dairy 
specialty products marketed under 
ethical standards of local medical 
authorities. The products include 
Dari-Vi. a liquid vitamin concen- 
trate for children. Bact-T. a non- 
sour acidophilus milk, and Enzylac, 
a soft curd, specially treated milk, 
i which is easily digested. 
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PARENTS’ MAGAZINE'S 
ADVERTISING REVENUE 
SOARS TO ALL-TIME HIGH! 


Annual Totals from The Publishers’ Information Bureau 


an five million dollars 


be unobtrusive? No, sir! 


False modesty goes out the 


window. Hand us that horn, boy! 


We're sounding off with the pride and 


enthusiasm this success story deserves. 


Many reasons for | ' 


An Increase of 70.09 Pages Over 1952! 
PARENTS’ MAGAZINE’S development and growth! , 
PARENTS’ MAGAZINE is the only major magazine concentrated PARENTS’ MAGAZINE’S CIRCULATION 


honda en ae : KEEPS RIGHT ON CLIMBING! 


Mothers read PARENTS’ for authoritative guidance on child care and 1,600,000 
home management. PARENTS’ has 66.8% of its adult woman ee 
" 1,400,000 = 
readership among mothers age 35 and under, double the average of 1 900000 
the 4 leading Women’s magazines; 23.5% among mothers 36 through 45, 1,200,000 
nearly twice the average of the 4 leading Women’s magazines; and only 1,100,000 
9.7% among older mothers (46 and over) and among unmarried women, 1,000,000 
about one-fifth the average of the 4 leading Women’s magazines!* gee 
*A special tabulation by Daniel Starch & Staff poe 
600,000 
500,000 
—_ . . 400,000 
This Seal wins consumer confidence 300,000 
—steps up sales. Ask for proof. ie 
. ° ! 
\RENT! Find out how to use it on your products! cata g : : 2 TTTT 
N40, aS 52 Vanderbilt Avenue, New York 17, N. Y. OCT. 1926 Z Z z Z Z ; : ‘ 


Atlanta-Boston-Chicago-Los Angeles-San Francisco-Toronto, Can. 


CONCENTRATE YOUR ADVERTISING ON PARENTS MAGAZINE'S 1,000,000 BIGGEST-BUYING 
YOUNG MOTHERS WITH 3,000,000 CHILDREN! --- 5,000,000 READERS 
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For 1954 — 


7 Bid Selling Holpe 


A Comprehensive, Fe -Reaching Editc 
and Merchandising Program desi 


help you sell the largest building c 


selling the light construction market. For here . . . for the FIRST time . . Yi 
dising program so tremendous in scope . . . that the ever-present i 
reaching the market with salesmen, the extreme difficulty of selling th 
HAS BEEN OVERCOME! 


A complete 12-time schedule in the New AMERICAN BUILDER, plus extra coverage, 
extra attention devoted to the Builder Show in the form of preparatory copy in the 


December issue . . . and follow-through copy in the February and March issues, to 
Weg keep the boys sold who came to look . . . is the first step in getting across your sales 
ae punch fo the ‘hard-to-reach’ builder. 


With this hard-hitting advertising schedule in AMERICAN BUILDER . . . backed up by 
the exclusive AMERICAN BUILDER merchandising package . .. you REACH AND SELL 
THE MAN . . . the BUILDER who is the key buying influence in this biggest of all markets 
in the world! -And you do it best and at lowest cost through the New AMERICAN 
BUILDER. 


AMERICAN BUILDER 


A SIMMONS-BOARDMAN PUBLICATION 
79 W. MONROE ST., CHICAGO 3 30 CHURCH ST., NEW YORK 7 


Write for 


Ind ividual folders 


completely describing 
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All this 


NEW .-- Regi 


of plates - - - each of a different adverti 
exactly which is the best of the three ads! 


The big Janvory Convention issue of 


complete, detailed program outline of 
Stories - - - and Pictur 


cash in on the extra reader interest creat 


ALL in ONE big issue! Th 


e 
One manufacturer converted 20% of 
to UP production THREE times! Proo 


editorial support. 


April CATALOG DIRECT 
Who Makes It - - - How To Use It.-- 


_ with 5 sections © 


This Directory Issue is BIG - 
To Buy It Locally Section - - - 


you all year long- And with every 
ov will receive, FREE of charge --- 


Buy It Locally Section! 


— August 1954 


Nothing like this has ever be 
the most sensational editorial treat 
light construction industry: ERIC 


FOR SELLING TO” 
the Muli 


and accurate ed 
he early days of teepees t° the future rocket 
his is @ wonderful opportunity 
he industry and your company and products. 


rial Plan 
AMERICAN B 


onal Edito 


Effective with the January issue - 
three regional editions - - - Northern - - 
readers asked for it. -- and now here itis. 
which localizes the news pertinent 
back yard. And now --- advertisers ! 


UILDER will publish 


dited’ magazine - -- 
readers in his own 


_a ‘custom-e 


{ the builder r—Fall Building and Planning Issue 


Here is one of the most nterest-crammed, readership- 


_, , advertisers co interests building men - - - it gives the 


Issue can be your orde 
result of your product story carried in this issue. 


R will contain a 
Product Reviews 
tunity for you to 
ditorial features 
000 requests! 
_ another had 


effectiveness of this powerful 


AMERICAN BUILDE 
the NAHB Show --- 
Here’s an Oppo 
by these timely 


The Light Construction Merchandiser 
Over 33,000 Circulation Starting March 


es every advertis 
house jobbers. 


merchandising service «+ 
light construction industry «°° 


distribution - -- to produce 
doing! Manufacturers are literally 5” 


ORY Issue 
Where To Buy } 
g the Where 
the color house an 

h material. Your 


ht in this issue - - - 
he Where To 
d ovt a complete merchandising service --° AME 
offers advertisers complete mailing service 
f advertising literature and promotion, 

AB. Each list is prepared and maintained to 


75th Diamond jubilee Anniversary Issue 


flexibility for potential users. -° enabling manv 


fore been attem nfluences throughou 


fold LARGEST COVERAGE— OVER 


, ee 
& HE WO BIGCEST MARKER” 
pipiens ollar Light Construction a 


Industry 


* 


le 


torial panorama of the evolution of the industry 
ship era! Manvfac- 


to build an association between the 


inducing issues of 
m the kind of ‘know-how’ 


and it keeps them ahead of their competition. 
adership issue - = ° just 


r book - - - enabling you '° chalk up sales os a direct 


ement in AB to over 24,000 distributors, jobbers, 
_ Here is terrific 


ables each advertisemen 
i dealer and jobber inquiries nd what a 
i amped with dealer inquiries. 


attested by the scores of testimonial 


of inquiries is tops - °° 
from advertisers. And The Merchandiser can wor 


RICAN BUILDER 
_.. from addressing 10 mailing 
. including reprints of their 
afford the greatest 
facturers to reach the key 
+ the light construction industry. Advertisers 
part of AB's mailing lists f° fit their particular sales needs. 


Write for folder on cost and break-down by state and city- 


105,000+ DISTRIBUTION 
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Gannett Executives | 
Hear Cheering Word 
on Magazine Claims 


Rocuester, N. Y., Nov. 3—News- | 
paper advertising has a deep pen- 
etration in any given market com- 
pared to “superficial” coverage of | 
other media, more than 50 adver- | 
tising and business executives of | 


Tyson Joins Kemp Research 
Milton Allen Tyson, formerly 
working on national advertising 
accounts in the merchandising and 
marketing staff of the Rochester 
Times Union, has joined the staff 
of Kemp Research Organization, 
Rochester marketing analyst. 


KPIK, Los Angeles, Moves 
KPIK, John Poole Broadcasting 

Co.’s Los Angeles tv outlet now 

under construction, has moved to 


‘Roy Rogers to Open 
$250,000 Drive in 
‘Life’ With 4 Pages 


Los ANGELES, Nov. 3—Roy Rog- 
-ers Enterprises will break a 12- 
| month schedule of ads in Life with 
| four pages in the Nov. 16 issue. 

| Timed for Christmas buying, the 
ad features 36 toys and items of 


| 
| 


Advertising Age, November 9, 1953 


articles endorsed by him have 
been tested for quality and value. 

A total of 10% pages will run 
in Life in the next year at a cost 
of $250,000. The schedule includes 
seasonal half-pages and another 
Christmas section in 1954. 

Agency for Roy Rogers Enter- 
prises is The Bogerts Inc., Holly- 
wood. 


-WKNB Promotes Two 


The Gannett Newspapers were new offices and studios at 6465 | Children’s wear. Emphasis is on| Erwin Needles, in the sales de- 


told at the annual Gannett group 
conference. 

Charles D. Buddle of J. P. Mc- | 
Kinney & Son, Gannett national | 
advertising representative, said, | 
“Some national magazines make 
a particular effort to secure na-| 
tional advertising linage. But in-| 
vestigation of markets shows their | 
coverage is less than 10% of the 
families who are potential custo- | 
mers. Newspapers have between 
70% and 100% coverage of po- 
tential customers.” 

Irving H. Fitch, advertising di- | 
rector of The Gannett Newspapers, | 
presided over the business and ad- | 
vertising aspects of the conference. | 
At the afternoon session, Mr. Fitch | 
discussed “result stories” and/ 
their value in building future 
sales. 


# Al Mahar, advertising mana- 
ger of The Democrat and Chron-. 
icle and a member of the plans. 
committee of the American News- | 
paper Publishers Association’s Bu- | 
reau of Advertising, told of mate- | 
rial made available from the! 
committee to assist newspapers in| 
the preparation and sale of adver- 
tising copy. 

He emphasized use of the bur- 
eau’s advertising timetable which, 
he said, is designed to tell adver- 
tisers when and what to advertise 
in order to take full advantage of 
opportunities as they become sea- 
sonable. 

Circulation of all Gannett news- 
papers increased in the first nine 
months of 1953, James H. Gorman, 
circulation manager, reported. He 
said evening papers were up 1.3%, 
morning papers were up 1.5%, all 
daily papers were up 1.4% and 
all Sunday papers were up 1.1%. 
Total circulation was more than 
1,000,000. 


‘Mobile Homes’ Alters Name 
Mobile Homes Manufacturer & 
Buyers Guide, Chicago, has 
changed its name to Mobile Homes, 
effective with the November issue. 


FOR A 
TERRIFIC 
DEAL 


Iw 
“ORCHIDS | 


FOR SALES PROMOTION 
DIRECT tom 
ORCHIDS OF HAWAII, INC. 


& ee 


NATIONAL 
SALES OFFICE 
"$4 WEST 56 ST. 4 
NEW YORK 19, N. Y. ; 


SERGE NG Tc 
25> x = 


GROWING FIELDS & PACKING. 
PLANT IN HILO, HAWATSE © 


Sunset Blvd. 


TV, New Britain, Conn., has been 
promoted to local television sales 
manager. David Scott has been 
named to the new post of national 
television sales manager, with 
headquarters in the national sales 
office in New York. 


Coast Y&R Promotes Wagner 


' Ray Wagner, since 1952 director 
of West Coast commercial opera- 
tions of Young & Rubicam, Holly- 
wood, has been promoted to direc- 
tor of radio and television opera- 


Rogers’ “pledge to parents” that partment of WKNB and WKNB- | tions at the Hollywood office. 


WHY 


Claude Pitts has 
been named vice 
president and gen- 
eral manager of 
Seiberling Rubber 
Export Co., Akron. 


WwW. W. Cone has 
been appointed 
eneral manager of 
the New Jersey di- 
vision of Zenith 
Radio Corp., New 
York. 


Herbert W. Hoover, 
Jr., has been ap- 
pointed executive 
vice president of 
the Hoover Com- 
pany, North Can- 
ton, Ohio 


all the excitement about the 
Getting-Ahead-in-Business 


a» & 
Charles W. Zer- 
weck has been 
named vice presi- 
dent of Slater Sys- 
tem, Inc., Philadel- 


phia, food service 
management. 


Norman C. Chad- 
wick has been ap- 
pointed vice pres- 
ident of Avon Prod- 
ucts, Inc., New 
York City, makers 
of cosmetics. 


Market? 


IRST of all the getting-ahead-in- 
business market is people. Not 
ordinary people. Each one is a 
man of ambition . . . a man with an 
active mind . . . a dissatisfied man. 
Here is the man who thrives on re- 
sponsibility. His career is measured in 
promotions—from office worker to de- 
partment head; from department head 
to officer; and, finally, to president. And 
he is also going places on his own. 
With him career success is no hap- 
penstance. He is stepping up in business 
because he learns a little faster, acts a 
little quicker, and he is always much 
better informed. He is informed about 
his own job and the other fellow’s . . . 
and he knows what’s going on all over 
business America. 


He’s a Wall Street Journal Fan! 


The Wall Street Journal fits perfectly 
into the scheme of his life. Reading The 
Journal every working day provides 
him with useful business news . . . arms 
him with facts that put him at ease in 
any business discussion. 

Multiply this man by thousands upon 
thousands and you have the getting- 
ahead-in-business market. It consists 
of men on top and men on their way up. 
Catch these men at any stage of their 
careers . . . influence them with the 
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Advertising Age, November 9, 1953 


Dodge Appoints Carne 

Gordon W. Carne, sales promo- 
tion authority and automobile 
service teacher, has been ap- 
pointed regional merchandising | 
manager for the Detroit region of | 
the Dodge division, Chrysler Corp.., 
a new post. 


Wembley Inc. to Sills Co. 


Wembley Inc., New Orleans | 


manufacturer of men’s ties, has 
appointed Theodore R. Sills & Co., 


Kansas Dailies Admen Elect 


E. H. Marshall, advertising man- 


ager of the Reporter, Independ- 


ence, Kan., has been elected presi- 
dent of the Kansas Daily Adver- 
tising Managers Assn. William 


| Kelley, Daily Union, Junction City, 


has been elected v.p. 


Names Silberstein, Goldsmith 


Nantex Mfg. Co., New York 
manufacturer of men’s underwear, 
has appointed Alfred J. Silber- 


‘Motor Age’ Finds What Readers Do with a 
Trade Paper; Finds Hard-Reading Audience 


PHILADELPHIA, Nov. 3—What 
happens to a typical, well-edited 
business paper after the postman 
delivers it? Chilton Co., publisher 


lot of money, and National Ana- 
lysts Inc. a lot of time and ef- 
fort, in finding out. 

According to a brochure issued 


“Reading Practices of Car Dealers | 
and Independent Repair Shop Sub- 
scribers to Motor Age,” i 
publication has 
of Motor Age, has just spent a audi 


Chicago public relations consult- 
ant, to handle its public relations. to handle its advertising. 


stein—Bert Goldsmith, New York, 


merits of your products or service .. . 
and they are yours for keeps! 

This is the market you have to sell 
first, for these are the men who either 
influence or have the final say. The 
getting-ahead-in-business market is the 
market covered so well by The Wall 
Street Journal. 


A Unique Editorial Approach 


HE Wall Street Journal is de- 

liberately edited to provide 

usable business information 
every working day. Result: its appeal 
to energetic businessmen is practically 
limitless. 

Talk to a Journal subscriber about 
his reasons for reading this national 
business daily. He immediately im- 
presses you with his enthusiasm for 


what he gets out of each issue. He ex- 
presses admiration for the scope . . . the 
thoroughness . . . the easy-to-read news 
presentation in The Journal. He talks 
about The Journal's continued high 
standards of day-in-day-out business 
news reporting. 

The Journal's methods of gathering 
and distributing business news are 
unique . 

This dynamic system of gathering, 
editing, reporting, and delivering the 
news keeps The Wall Street Journal alive 
. .. Creates enthusiasm among readers 

. . Makes each issue part of a looked- 
forward-to-reading habit. And all this 
unique appeal serves as a valuable 
background for advertisers. In ever- 
increasing numbers, they choose The 
Wall Street Journal to sell the men who 
keep getting ahead in business. 


Published at: 


New York Chicago 


44 Broad St. 711 W. Monroe St. 


Dallas San Francisco 
911 Young St. 415 Bush St. 


THE WORLDS LARGEST 
BUSINESS NEWS-GATHERING 
STAFF 


In 17 news bureaus in key 
cities here and abroad are 
more than 155 news writers 
and 94 correspondents in 
other business centers through- 
out the world. 


THE LARGEST PRIVATE WIRE 
SYSTEM MAINTAINED BY 
INDIVIDUAL PUBLICATION 


The largest private wire sys- 
tem connects all the news of- 
fices of The Journal . . . for 
speedy transmission of assign- 
ments and nation-wide re- 
porting. 


USE OF PRESS ASSOCIATION 
SERVICES 


Although most of The Jour- 
nal's daily business news con- 
tent is staff originated, the 
four great press associations 
—AP, UP, INS, and Reuters— 
supplement The Journal's 
country-wide, world-wide cov- 
erage of business news. 


FOUR PRINTING 
HEADQUARTERS 


The Journal is printed every 
working day in New York, 
Chicago, Dallas, and San 
Francisco. These four editions 
are almost identical in nation- 
al news content and have, in 
addition, special local or re- 
gional news. 


FAST DELIVERY 


To get the news to subscribers 
while it is still news, the most 
rapid known method of deliv- 
ery schedule goes into action 
every business day. It includes 
air delivery to 15 regional 
cities prior to mailing. With 
circulation in every state, al- 
most every county, The Jour- 
nal reaches 85% of its sub- 
scribers on date of issue. 


issue, of which half an hour is 
spent in reading the ads. 


® Other findings digested from 

the 210-page report include the 
following: 

| 1. Nearly all subscribers save 


a hard-reading| or pass along their copies, chiefly 


‘to mechanics, employes and shop- 


% of Motor Age read- | men. As a result, from two to six 
ers read — or more of all issues, 
found. Furthermore, Motor Age. 

the porn reader spends two | 2. Readers consider the trade 
on the just-completed study of hours, 22 minutes in covering his | publication useful reference ma- 


people read an average copy of 


‘terial for one to two years after 
|it comes out. Half the readers said 
‘they return to a given copy two or 
three times after they finish read- 
ing it. Repair shop subscribers 
found themselves going back an 
average of five times. 

3. A high percentage of readers 
said they get useful or profit- 
making ideas from Motor Age, 
especially in the line of shortcuts 
and time-savers. 

4. Generally speaking, the Motor 
Age audience does its reading in 
its place of business, very much 
between jobs—the average reader 
picks up and lays down his issue 
about six times. 

A special feature of the study, 
according to Chilton, is the way 
it got its questions. 

“We went to a representative 
group of our advertisers and 
agency friends and asked them 
what questions they would like to 
have answered,” G. C. Buzby, pres- 
ident of Chilton’s automotive di- 
vision, told ApvERTISING AGE. “We 
then took the questions to National 
Analysts and turned the job com- 
pletely over to them.” 


Walther Leaves S.F. Agency 


Gene Walther of Walther-Bo- 
land Associates, San Francisco 
agency, which he formed with 
Barry W. Boland in 1947, has 
withdrawn from active participa- 
tion to return to his native Swit- 
zerland. Personal reasons associa- 
ted with his family and relatives 
dictated the move, it is reported. 
His work in design and commer- 
cial art will be available to the 
agency on a limited basis, partic- 
ularly on accounts that have pro- 
motion requirements in Europe. 


Twomey Heads O’Brien Sales 


Michael F. Twomey Jr., former- 
ly manager of the news bureau of 
Kawneer Co., Niles, Mich., has 
been appointed sales promotion 
manager of O’Brien Corp., South 
Bend, Ind., maker of varnishes, 
enamels, paints and lacquers. 


‘SCHOLASTIC 
MAGAZINES 
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Everywhere cats go for service 


Automotive | 
SERVICE GOES! 


Digest 


handy Pocket Size assures repeated on-the-job 
readership. Popular 51/2” x 8” page size saves 
mechanical costs and is easily interchangeable with units 
of other publications. 


wider interest editorial content covers every phase of 
automotive servicing ... department by department. Modern 
format is colorful and eye-pleasing. 


improved Shop Master Manual in every issue... already an 
industry favorite for practical, step-by-step on-the-job 
information. Now includes Flat Rates, Interchangeable Parts 
Lists and other important service job data. 


better-than-ever advertising values! Rate structure remains 
the same, despite this added coverage which makes 
Automotive SERVICE Digest the most widely circulated and 
lowest cost-per-thousand publication in its field. New 
frequency discounts give added savings and allow for more 
flexible scheduling. 
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BLANKET 
THE COMPLETE 
AUTOMOTIVE SERVICE MARKET 


« 
CIRCULATION 


ALL-IN-ONE-BOOK COVERAGE 


in the MEW automotive SERVICE pdigest 


e Wholesalers and Jobbers...5,100 

e Super Service Stations...63,100 

e Car and Truck Dealers ...49,200 

® Independents and Specialists ...79,100 


... plus 6,750 additional trade elements 
Call the office 


nearest you! 


Automotive 
SERVICE 22 EAST TWELFTH STREET, CINCINNATI 10, OHIO 
Digest 
CHICAGO DETROIT NEW YORK LOS ANGELES 
Frank X. Finn J. C. Ely Gordon C. Marsters John A. Bassett 
141 West Jackson Boulevard 16571 Wyoming Ave. 1501 Broadway 3757 Wilshire Boulevard 


Phone: WAbash 2-0761 Phone: UNiversity 1-4888 Phone: CHickering 4-7262 Phone: DUnkirk 2-2301 
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‘Cosmetics’ to ABC and ABP 


Cosmetics & Toiletries, ) 
York, a Haire publication, has tions 


been admitted to membership in Publications. This makes all 


and Associated Business organizations. 


The Appleton (Wisconsin) Post-Crescent 
KEY to the Prosperous FOX CITIES MARKET“! 


(“Appleton Neenah-Menasha, Kaukauna, Little Chute, 
Kimberly, Combined Locks) 
CITY 


An ABC Zone ™ 83,413 PEOPLE 


The Largest City Zone in Wisconsin, North of Milwaukee 


The Post-Crescent’s home-by-home coverage of the Fox 
Cities creates the consumer demand for what you have 
to sell. Annual wholesale-retail sales are nearly $114,000,- 
000 — ranking 60th in the United States in per family 
sales and 89th in per family income ...a market you 
can't afford to miss! 95% home coverage and 93% home 
delivered. The Post-Crescent carries more advertising 
lineage than any other newspaper in Wisconsin, except 
one 


f Ask about our 7-point promotion 
package. Test us and see! 


Engraving Co. Elects Heads 


‘Trend Inc., 
| Angeles offic 
' publishers’ representative. 


. n 11 Kent Buys Ziv Dramas 
New both the Audit Bureau of Circula- Haire monthlies members of both 


P. Lorillard Co., New York, has 
bought a series of half-hour dra- 
matic films from Ziv Television 
Programs for presentation, on a) 
spot basis, in 40 markets for Kent} 
cigarets. The program will be 
called “The Kent Theater” and, 
will go on the air in November. 
Young & Rubicam is the agency. 


Gus P. Grieger, for the past 
three years superintendent of. 
plant operations of Publishers En- | 
graving Co., Chicago, has been 
elected president. He will continue 
as operations head. Ralph H. Kort, 
for the past four and a half years 
a member of the sales staff, has 
been elected secretary. 


Macdona Joins Lithographer 


Harding H. Macdona, formerly 
with Macfadden Publications, has 


|been named general manager of 


Trade Lithography Corp., New 
York. 


| 
Holloway Joins Wettstein 
Tom Holloway, formerly with 


whore the MONEY flows | 


71% of the Plain Dealer’s daily circulation in Greater Cleveland reaches families 


that account for 73.9% of the city’s retail sales.* In addition to blanketing 


Cleveland's effective buyers, the Plain Dealer advertiser gets a valuable bonus— 
y s 


dominant coverage of the rich 26-county adjacent area that constitutes 
the Plain Dealer’s famous 2-in-1 market...both for one low cost. 


(Cleveland) 26 Adjacent 

Cuyahoga Cy. County Area* 
Total RetailSales . . . . $1,803,864,000 $1,466,720,000 
Food Sales 487,941,000 376,096,000 
Gen. Merchandise Sales . 265,797,000 115,023,000 — 
Drug Seles . .... ; 58,480,000 35,890,000 oa 
Furn., Hsld., Radio Sales . 93,912,000 68,849,000 gant” CLEVELAN 
Eff. Buying Income 2,840,383,000 2,269,476,000 


* Akron, Canton, Youngstown not included. Figures —Sales Management Survey, May, 1953 
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Cleveland’s Home Newspaper 


Cresmer & Woodward, Inc., 
New York, Chicago, Detroit, San Francisco, Los Angeles, Atlanta 
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At your grocers now! Loot for the cans with special “COFFEE-GUIDE” label 


TREAT YOURSELF TO HILLS BROS WEVER-CHANGING GOODNESS TODAY 


| PREMIUM—Hills Bros. Coffee is running this 


ad in b&w and in color to push its prem- 
ium offer in three states. 


Hills Bros. Offers 
Coffee Measure in 
Three-State Area 


San Francisco, Nov. 3—Hills 
Bros. Coffee Inc. is offering a plas- 
tic coffee measure in half-pound, 
pound and two-pound cans mar- 
keted in California, Michigan and 
northern Ohio. 

The measure holds four table- 
spoons of coffee, the correct 
amount for two cups of the bever- 
age, according to Coffee Brewing 
Institute standards. The offer is 
promoted through newspapers, ra- 
dio, tv and full pages in food trade 
publications. About 120 newspa- 
pers in the three states are receiv- 
ing 1,000 and 1,500-line ads in b&w 
and black and red. 

First insertions appeared last 
month in California and will break 
in the Midwest early in November. 
Radio and tv spots are used con- 
currently. 


ms Business papers used are Cali- 
fornia Grocers Advocate, Commer- 
cial Bulletin, Grocers Spotlight, 
Michigan Food News, Pacific Coast 
Review and Southern California 
Grocers Journal. 

Theory behind the campaign, ac- 
cording to Hills Bros., is that once 
a customer learns how to make a 
good cup of coffee the better flavor 
will become associated with that 
brand. Incidentally, the measure 
displaces about half a teaspoon of 
coffee in the can, but there is 
enough extra space in the can to 
avoid short-weighting customers. 

N. W. Ayer & Son is the agency. 


Asks $363,854 Ad Budget 


The Michigan Tourist Council 
has requested $363,854 from the 
legislature to advertise and pro- 
mote the state’s tourist attractions 
during 1954-1955 fiscal year. This 
|is $36,269 more than the current 
| year’s budget. The council says 
| that the budget is in line with in- 
| structions to all state agencies to 
|hold budget requests to current 
| levels, with no provisions for ex- 
| panded programs. The increase in 
advertising rates and printing plus 
increasing competition from other 
states made the larger budget es- 
sential to avoid costly setbacks in 
tourist business, the council said. 


Reliance Electric to Walsh 


The Commonwealth division of 
Reliance Electric & Engineering 
Ltd. (Canada), Welland, Ont., 
maker of electric motors, trans- 
formers and variable speed drives, 
has named Walsh Advertising 
Co., Toronto, to direct its adver- 
tising. 


Skyway Luggage to Botsford 

Skyway Luggage Co., Seattle, 
has appointed the Seattle office of 
Botsford, Constantine & Gardner 
to handle its advertising. Previous- 
ly, Don Alien & Associates, Port- 
land, had the account. 
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LOUISVILLE TEXTILES, Decorative & 50 BIG-SPACE ADS ... PLUS 2 full pages in special supple- | Farson, Huff eaves 
INC. Upholstery ments. & Northlich =: 
Fabrics a 
te: 
MASLAND DURA- Plastic 104 ADS A YEAR ... including 94 big-space ads and 10 | Fox & Mackenzie 
LEATHER CO. Upholstery full pages. 
MOHAWK CARPET MILLS | Floor Coverings 20 ADS in a 6-month period . . . including 11 full pages, 5 | Maxon, Inc. 


double-spreads and 4 big-space ads. 


WARNER CORP. 


THE OLY DAILY MAY GPAs 


3 SRE RB ee 


MOTOROLA, INC. Radios, 13 DOUBLE-SPREADS and 7 FULL PAGES ... with a concen- | Ruthrauff & Ryan, Inc. 
Television, tration of ads during trade shows and at key selling periods. 
Clock-Radios 

THE NATCOLITE CO. Laminated Plastic | 52 BIG-SPACE ADS... PLUS full pages for major trade shows. | Jos. A. Wilner Co. 

(DIV. OF NATIONAL Table Tops 

STORE FIXTURE CO., INC.) 

NORGE DIV., BORG- Major Appliances | 52 FULL PAGES .. . PLUS as many as 8 consecutive pages | J. Walter Thompson Co. 


in one issue at market-time. 
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America’s biggest farm magazine 
has its greatest coverage 
where you want it most! 


Why settle for LESS? 


FARM JOURNAL'S primary coverage of 


U.S. farm households— 

By Size of Farm 
45% of all households on big farms (260 acres and over) 
42% of all households on medium farms (140—259 acres) 
32% of all households on farms 70—139 acres 


19% of all households on farms under 70 acres 


By Standard of Living 
54% of all “AA” (highest) farm households 
47% of all “A” (above average) farm households 
27% of all ““B”’ (average) farm households 


71% of all “C” (below average) farm households 


Nothing, no nothing compares with FARM JOURNAL when it comes 
to reaching and influencing the best U.S. farm households. 


Farm Journal 


America’s largest, most successful farm magazine 


Data from the first of a new series of magazine audience 
studies, sponsored by leading publishers, advertisers and 
agencies—conducted on an area probability sample basis 


hy Daniel Starch and Staff. 
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Equitable Head 
Will Not Resign 


tures in 1949 and 1950 went for 
“This Is Your FBI” (more than 
$1,000,000 annually) and the rest 


for “new types of advertising not) 


previously used by the Society” 


/and placed through Parkinson As- | 


| sociates. 


But Will Retire 


(Continued from Page 1) 
terian Medical Center for a cata- 
ract of the eye. The operation was | 
reported to be successful. 


s This morning, Courtney V. Par- 
kinson, son of the Equitable offi-| 
cial and president of the Tomaso, | 
Feitner & Lane agency, told AA he | 
thought the “duration of the di- 
rectors’ meeting indicates a fair) 
measure of support” for his father. 

The young adman also said that 
“no resignation will take place; 
there will simply be a retirement, 
planned long ago. Thus a vindica- 
tion is apparent.” 

The younger Parkinson added 
that there will be “no alterations” 
in his own plans in the advertis- 
ing field. 

Although his resignation was of- 
ficially announced by the state 
superintendent of insurance last 
week, Thomas Parkinson had stub- 
bornly refused to quit his job. 

His refusal prompted the special 
meeting of the Equitable board of 
directors, and the state department 
of insurance had indicated that if 
Mr. Parkinson does not resign it 
will bring a “show cause” order 
before the courts. 

The state insurance superintend- 
ent, Alfred J. Bohlinger, charged 
Equitable with nepotism in its 
dealings with C. V. Parkinson As- 
sociates, an agency run by the 
Equitable board chairman’s son 
(AA, Nov. 2). 


# In a report on the affairs of 
Equitable, the superintendent said: 
“During the [three] years under 
examination, the Society disbursed 
$4,986,255 for advertising. Of this 
amount, $3,322,958 represented the 
cost of the Society’s radio pro- 
gram, ‘This Is Your FBI,’ which 
was placed through a regular radio 
advertising medium [Warwick & 
Legler] and $950,921 through the 
medium of C. V. Parkinson As- 
sociates Inc., which was controlled 
by one of the sons of the president 
[board chairman] of the Society... 

“There is no evidence that this 
firm functioned as an advertising 
agency on a country-wide scale 
before it was favored with the 
Equitable account,” 


# The report indicates that Equit- 
able’s major advertising expendi- 


CoNSOLIDATED 


TAKES THE PULSE of the 
nation’s news. The beat means 
little —the count means much! 
...We read practically all daily 
and over 6000 weekly English | 
language newspapers for per- 
sons and establishments whose 
names are a Blue Book of Who 
and What. Let us serve YOU. 


CONSOLIDATED !{irrinc evrcaus 


431 SOUTH DEARBORN STREET, DEPT. 12 
CHICAGO S. ILLINOIS 


170 FIFTH AVENUE, NEW ¥ORK 10, WN. Y. 


This included: 
1.A campaign on “Security 
through Cooperation,” a _ rural 


3. A program to rent the Soci- 
(ety’s new Fordham Hill housing 
development costing $164,707.90. 

4. A program on retirement pen- 
sion plans costing $79,777.72. 

8 Commenting on the Fordham 
Hill program, which the examiner 
‘Singled out for special criticism 
(AA, Nov. 2), Courtney Parkin- 
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was overruled, and pointed out; ident of the agency, on charges of 
that the project is now 100% account control, account piracy and 
rented. |dereliction of duty (AA, Jan. 12, 
While the relationship between ’52). 

C. V. Parkinson Associates and 

Equitable had been quiescent from # Mr. Meyer, at present a v.p. at 
February, 1952 (AA, Feb. 11, 52) Frank B. Johnston Advertising, 
until the release of the state re- | New York, disputed these charges 
port last week, the agency has as well as the charge that he was 
_made recent news on another front. on the Parkinson board of direc- 


newspaper program costing $320,- son told AA, “We handled it as we. 


468.07. _were told to by the Equitable real 
2. A promotion of Equitable’s estate department.’ He said that 
90th anniversary costing $84,097.- his agency questioned some of the 


94. | company’s recommendations but 


that C. V. Parkinson Associates 
had filed a complaint against 
,Stefen Alan Meyer, a former pres- 


_ In January of this year ADVER- 
TISING AGE revealed exclusively. 
Mr. Meyer also pointed out that 


tors at the same time that he was 
working for the Johnston agency. 


the alleged leftist political lean- 


ings of Courtney Parkinson were 


the most powerful industrial magazine in the world 
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among the reasons for his resigna- 
tion. 

The complaint was dismissed in 
Nassau County Supreme Court and 
the attorney for Mr. Parkinson 
said he would recommend an ap- 
peal. No such action was taken. 

While the Parkinson complaint 
was wending its way through the 
courts, the agency changed its 
name to Tomaso, Feitner & Lane 
(“To give principals in the agen- 
cy recognition they deserve”). 


s The main office of Tomaso, Feit- 


/ner & Lane is located in the Em- 
‘pire State Bldg. and the latest 
agency list carries C. V. Parkinson 
as president, treasurer and produc- 
tion director. Rico Tomaso Jr., 
Quentin F. Feitner and Myrtle 
Lane are listed as v.p.s. The agency 


lists 21 accounts, nine of which are | 
lsound recording sales to the 


financial. 

Equitable at present is serviced 
by Warwick & Legler, which has 
been its agency for radio and 
business paper advertising for the 
‘past nine years. The _ Society 


es 
bop 


the American Br) ting Co. 
network last Decem')>r and is cur- 
rently advertising insurance 


trade journals and © 
promotion. 


ing some spot 


3Ms Promotes Jansen 

Paul W. Jansen, in charge of 
dis- 
tributor trades for ! finn esota Min- 
ing & Mfg. Co., St. Paul, has been 
promoted to sales manager for 
sound recording tape. He succeeds 
Roy J. Gavin, who has been ad- 
lvanced to v.p. of the Irvington 


dropped “This Is Your FBI” over varnish & insulator division. 


D. P. Brother Boosts Mange 


Lester R. Mange, for more than 
ten years art director for the na- 
tional accounts of D. P. Brother & 
Co., Detroit and New York, has 


been promoted to v.p. in charge of | 


the art department. Mr. Mange 
joined the agency in 1935. 


Lessin Joins Van de Kamp’s 
Irving Lessin, formerly assistant 
advertising manager of 
King Soap Co., Los Angeles, 
been named assistant advertising 
manager of Van de Kamp’s Hol- 
land Dutch Bakeries, Los Angeles. 


we thank you, the leading advertisers to metalworking and your agencies, for again 
making it possible for The IRON AGE to deliver optimum coverage of your 

market hand in hand with the hard-faced practicality of low-cost communication. 
we thank you for your fact-backed belief in the selling strength of 

The IRON AGE... in the realistic terms of investing more pages of advertising 


here again in 1953 than in any other metalworking magazine. 

we thank you for your keen realization of the editorial incisiveness of 

The IRON AGE ... the remarkable vitality of its news pages, the technological 
acumen of its production and engineering features . . . and for your sensitive 


appreciation that there are no short cuts to building readership, that it 


is earned and re-earned issue by issue by delivering 100 cents worth for every dollar 


of the busy metalworking executive’s reading time. 


we thank you for making it possible for us to provide the largest full-time 


editorial staff of any metalworking magazine which, in turn, provides a product that 


has attracted 50% more paid subscribers than the next metalworking weekly 


at a subscription rate that is the highest in the metalworking field. 
we pledge a further building of each of The IRON AGE’s 
unrivalled values for you in 1954, 


ae} 


Mi Baca SF 
et gee 


White | 
has 


DEAN W. BACON, for the past two and 

|a half years advertising and sales promo- 

tion manager of Wilson Bros., Chicago 

/men’s furnishings company, has been ap- 

‘pointed an account executive of Henri, 

Hurst & McDonald, Chicago, effective 
Nov. 15. 


Ad Council Pushes Religion 


American business, through the 
Advertising Council, is conducting 
its fifth consecutive advertising 
campaign to step up church and 
synagogue’ attendance. Started 
Nov. 1 with a tv address by Pres- 
ident Eisenhower, the drive, pre- 
pared by J. Walter Thompson Co., 
will run in newspapers and will 
use car cards and radio and tv 
messages. 


WATV Appoints Grabhorn 


Murray Grabhorn, formerly 
with Edward Petry & Co., has been ae 
named sales director of WAAT, Eee 
Newark, and its sister tv station, 
WATVYV. 
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WARM ESKIMO—Recently selected to sym- 
bolize the eskimo trademark for John H. | 
Dulany & Son frozen food distributors, 
Nadeen Day poses prettily at their annual | 
convention. She will appear in newspaper, 
magazine and point of sale advertising as 
well as at conventions and trade shows. 


Gypsum Makers Hope 
to Tap $7 Billion | 
Market in PR Drive 


WASHINGTON, Nov. 3—-Plans to 
tap a $7 billion market were re- 
vealed here at the semi-annual 
meeting of the Gypsum Assn. 

A nationwide promotion, han-| 
dled by Theodore R. Sills & Co., 
public relations consultant, has 
been set to reach 7,000,000 one- 
family home owners who are now | 
faced with the necessity of en-| 
larging their dwellings. It is esti-| 
mated that the average homeown- | 
er spends about $1,000 for adding. 
an extra room. 

The promotion will highlight not | 
only the add-a-room feature, but | 
other remodeling possibilities. | 


# It is expected that, with the | 
soaring do-it-yourself market,| 
much of the educational and pro- | 
motional material which will be a) 
part of the campaign will be angled | 
to the home handyman. However, | 
it was pointed out that this will) 
also be a boon to contractors and | 
craftsmen of the building trades, | 
since many home handymen find | 
it necessary to call in professionals | 
for some part of their remodeling | 
projects. 

Part of the program planned by 


More Negroes 


STEBONY 


than any other 
magazine! 


FREE! 10 City Survey 


Find ovt what magazines are 
really selling on the newsstands 
in Negro communities! 


Johnson Publishing Co., Inc. 

1820 South Michigon Avenue, Chicago. fil 

Office SS West 42nd Street 
Office 1127 Wilshire Blvd 


the association will include maga- 
zine articles in consumer and trade 
publications about remodeling, 
spots and program formats to radio 
stations, which can use them to tie 
in with local dealers. The associa- 
tion itself will do no advertising 
as such, but it is expected that its 
member companies may tie in 
their advertising with the pro- 
gram. 

The companies are Blue Dia- 
mond Corp., Los Angeles; Cardiff 
Gypsum Co., Chicago; Celotex 


Corp., Chicago; Certain-teed Corp., 
Ardmore, Pa.; Samuel H. French 
& Co., Philadelphia; Grand Rapids 
Plaster Co., Grand Rapids, Mich.; 
Ideal Cement Co., Denver; Kaiser 
Gypsum Co., Buffalo; Newark 
Plaster Co., New York; Pabco 
Products Inc., San Francisco, and 
U.S. Gypsum Co., Chicago. 


Appoints MacDonald-Cook 


Miller Protecto Products Co., 
Kalamazoo, Mich., manufacturer 
of Sweet-Aire liquid household de- 


“aa a a 
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odorizer, has appointed MacDon- 
ald-Cook, South Bend, Ind., to 
handle its advertising. Scheideler, 
Beck &-Werner, New York, had 
the account previously. 


Change Brand Names Day Date 


A new date has been selected for 
Brand Names Day. Next year it 
will be April 28. The original date 
set for the annual conference was 
the second week in April. The 
change was made to avoid conflict 


‘with retailing and business activ- 


ities during Easter week. 


Names Sudler & Hennessey 

Sharp & Dohme, Philadelphia, a 
division of Merck & Co., has ap- 
pointed Sudler & Hennessey, New 
York, to handle direct mail adver- 
tising on Cortone and Hydrocor- 
tone products. 


Nides to Martin R. Klitten 

_ Jack W. Nides, formerly adver- 
tising and promotion manager of 
Nides Inc., Denver chain of ap- 


|pliance and tv stores, has joined 


Martin R. Klitten Co., Los Angeles, 


las an account executive. 
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Advertising Age, November 9, 1953 


KOA Names Radetsky Mulroy Heads Russell-Miller |Names Burlingame-Grossman Boosts Williams to PR Head 


. . . ted 
Ralph Radetsky, administrative M. F. Mulroy has been elect 
caiman to Quigg Newton, mayor president of Russell-Miller Milling 


| 


ippi er as Tré Board, has 

: < ng and tippins nery, has Trade Development has_ 

of Denver, has been appointed Co., Minneapolis. Mr. Mulroy suc- = - 3. Gurlingame-Grossman,|been named to the ne position | 
manager of news and public rela- ceeds Leslie F. Miller, who has|4PP ed Ww 


tions of KOA-Radio and KOA- been named chairman of the | Chicag 


and direct maii w used. Bermuda. 


Vick Knight Names Kane Canada Simoniz Names Walsh 


. i Hahn Heads Utica Oil PR 
Albert H. Kane, formerly an ac-| Simoniz Co. Ltd., Toronto, has Combs Joins West Marquis 


to the president ishes and cleaners in Canada. West-Marquis, Los Angeles. from military service. 


'Mass., and Chicae <er of cole sistant secretary of the Bermuda 


J. Curry Mendes Corp. Canton, W. James Williams, former as- These* 


o, to handle its advertising. of publicity director of the board. 


, : a aje 
‘Consumer and trade publications He will make his headquarters in| win Families 
TV, Denver. board. . 1 bea | 


i nt executiv . Y. ecently was discharged | 
vertising, Los Angeles, as assistant hold and automotive waxes, pol- named an account executive for N.Y. He r ) 


| 
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Larisa Swe 


Reprinted from Fortune, 
November, 1953 
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| 
i j i i j Roger Combs, formerly sales’ Arthur J. Hahn Jr. has been ap-| 
count yp neeenig hh ea ae gees ine Oe ag manager 0! Pacif ic Out- pointed org a ree | 8 
lg ‘Semed Vick Knight Ad- advertising for its line of house- door Advertising Co. has been of Utica Oil Heating rp., ’ ont OU 
+ 
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Tell them — sell them. 
1,582,060 larger-than- 
average families spread 
across the United States. 

Their needs are many. 
They buy much and of- 
ten. They have the mon- 
ey. They won't NO your 
sales appeal in the two 
national weeklies they 
rely on for family inter- 
est and buying. 


Let us show you how 
other prominent nation- 
al advertisers profit by 
selling to this vast multi- 
million dollar market. 
See how the OUR SUN- 
DAY VISITOR—REG- 
ISTER UNIT pulls vol- 
ume returns for them for 
remarkably modest in- 
vestment. 


These two great, es- 
| tablished weeklies can 


do as much or more for 
YOU! 


+ You name your target 
—we've got the ammu- 
nition. Let’s get together! 


| * * * 


“1,582,060 


WEEKLY CIRCULATION 


NATIONAL REPRESENTATIVES 


C0 Bertolet a Co.ine 


20 wORTH DEARBORN 


—CHICAGO 


centre at #-e@aer 
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Neff Laing, Former 
Capper Exec, Dies 


CLEVELAND, Nov. 3—Neff Laing, 
77, former secretary-treasurer of 
Capper Publications, died yester- 
day after a brief illness. 

Mr. Laing retired in 1948 after 
54 years’ association with farm 
magazines. After graduation from 
Ohio State University, he worked 
in advertising and circulation for 
Michigan Farmer, then came here 
as advertising manager for the 
Ohio Farmer. He was manager of 
the Pennsylvania Farmer in Phil- 
adelphia for 17 years, then re- 
turned here when Arthur Capper 
bought an interest in the publica- 
tions. 


HAROLD P. PRESTON 

New York, Nov. 3—Harold P. 
Preston, 53, president of H: P. 
Preston Advertising Co., and a 
specialist in direct mail advertis- 
ing, died Nov. 1 at his home here 
after a short illness. 

A native of New York, Mr. Pres- 
ton started his career as an actor. 


WORLD MOTOR 
SPORTS ANNUAL 
Automotive Industry’s most inter- 
esting publication. Write for FREE 

copy and rate card to— 
WORLD MOTOR SPORTS SHOW 
527 Fifth Ave., N.Y.C. 


After touring the country in the 


_ 


old Blaney Stock Co., he organized ests eo teens tee” 
his own stock company in Buffalo. ' aBt om 
Later, he worked in the cireulation e OATS “tow | bat» 30 tats Sale” 
department of McGraw-Hill Pub- ac tng ot 


lishing Co. At the time of his death, 
he was working on an H. P. Pres- 
ton Productions show, “Greenwich 
Village Varieties.” 


AUGUST J. KLINE 


MILWAUKEE, Nov. 3—August J. 
Kline, 64, former advertising man- 
ager for the American Hairdress- 
ers Assn., died Oct. 26 at Luding- 
ton, Mich. Mr. Kline was a na- 
tional sales representatiye for 
Police Publications Inc., Shore- 
wood, Wis., before his death. |i 


EDWARD J. HAYDEN 


New York, Nov. 4—Edward J.| 
Hayden, 60, commercial artist and LAUNCHING—First issue of Boats (former- | 
point of purchase designer, died ly Motor Boat) hit the stands Nov. 4 (AA, 
Nov. 1 after a long illness, at Vet- Nov. 2). Backed by Alfred B. Stanford, edi- 
erans Hospital in Brooklyn. ‘tor and publisher, and Theodore L. Bates 

Born here, Mr. Hayden studied | °"? Rosser Reeves of Ted Bates & Co., 
| at Cooper Union and the Art Stu- oe po ge on lo gg 
|dents League. For many years he} 


was associated with his father’s | ¢oy the John C. Dowd Advertising 
cere, E. J. Hayden & Co... SP€- | News Agency for 20 years and was 
|cialist in point of sale advertising. advertising manager of the Tele- 
‘Five years ago he organized his | gram-News, Lynn, Mass., for 10 
/own company, Hayden Associates, years, died Oct. 23. 

‘of which he was president. 


| 
WM. E. BUCKINGHAM | | 


Boston, Nov. 3—William E. Walker, 67, publisher of the War- 
Buckingham, 63, who handled| ren Times-Mirror, died suddenly 
newspaper and radio advertising Oct. 29. 
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WILL ALLEN WALKER 
WarREN, Pa., Nov. 3—Will Allen 


Advertising Age, November 


Bakers Group Plans 
Use of Magazines 
for Breakfast Drive 


Cuicaco, Nov. 5—The American 
Bakers Assn. will use consumer 
publications next February and 
March for its better breakfast | 
campaign, which is a part of its. 
Bakers of America Program. 

Publications scheduled are Good 
Housekeeping, Look, McCall’s, 
Seventeen and True Confessions. 

The drive to point up the need 
for a complete breakfast will get| 


|editorial support from various me-| 
|dia, and it is expected that a num-| 


ber of national advertisers will 
throw their weight behind the. 
campaign with promotion in mag-| 
azines, radio and tv schedules. | 


In addition to the breakfast pro- | 


motion, which it originates, the 
association will also tie in with 
two other promotions as part of 
its program. These are the July Is 
Picnic Month promotion and the 
Fall Dessert Festival. 


# Encouraged by the response to 
this year’s picnic drive, which re- 
ceived advertising and editorial 
support in more than 500 dailies 


and weeklies, according to the as-| 


sociation, a complete picnic layout 
will be sent to the daily and week- 
ly newspapers in March, with arti- 
cles on various phases of picnick- 
ing, around which advertising and 
point of sale material can be built. 

Plans for the Fall Dessert Fes- 
tival will be developed in early 
spring. 


The Bakers of America Program | 


committee has approved continu- 
ation during 1954 of the series of | 
ads being run in 25 medical publi- | 
cations to acquaint doctors with | 
the nutritional qualities of bread | 
and of the schedule in Scholastic | 
Magazines, promoting the con- 


9, 1953 


L. S. (MONTY) LOUDON, with Skelly Oil 
Co., Kansas City, for 27 years, has been 
promoted to director of sales promotion 
and advertising. Mr. Loudon, who was as- 
sistant retail soles manager, succeeds D. B. 
Barton, who has been named sales mana- 
ger of the Skelgas division of Skelly. 


‘the consumer and youth advertis- 
|ing and L. G. Maison & Co. directs 
|the medical campaign. 


} 
| 


Hydro-Line Boosts Harding 


| John H. Harding, with Hydro- 
|Line Mfg. Co., Rockford, II1., since 
/1951 as sales engineer, has been 
|promoted to sales manager. The 
|company has started an over-all 
|expansion. 


Torsion Promotes Kasline 

| Clarence T. Kasline, for six 
years midwestern division sales 
manager in Chicago of Torsion 
Balance Co., Clifton, N.J., has 
| been promoted to general sales 
manager. 


North Joins KEDD-TV 

John North, recently an ac- 
count executive in Chicago for 
WOR-TV, New York, has been ap- 


|/pointed general sales manager of 


KEDD-TV, Wichita, Kan. 


Grenman to Lewis & Gilman 
Wendell Grenman, formerly 
senior editor of W. B. Saunders 


The only magazine covering exclusively 
industrial and business corporations having 


| their own employee food service facilities. 


Make provisions in your budget and on your 
schedule for INPLANT FOOD SERVICE. 
Write or phone for full information. 


sumption of bread and bakery Co. has joined the copy depart- 
goods to young people. 'ment of Lewis & Gilman, Phila- 
Foote, Cone & Belding handles delphia. 


Top 25 TV Shows for October, 1953 


American Research Bureau 


Rank Program Rating Viewers 
(%) (000) 

T Beet Clmeate Gaia, TAG) sicaccesesncestciesciserecsscaissacvoees 64.2 41,520 
BU Bae Baie Be FM, GO chess sctrssncsiven ccsctnccieciccessssinesens 60.2 43,750 
3 You Bet Your Life (DeSoto-Plymouth, NBC) .............0008 56.7 40,650 
4 Godfrey & His Friends (Several sponsors, CBS)... 50.9 35,160 
| 5 Godfrey's Talent Scouts (Lipton, CBS) .............scssecssesseseeeees 49.6 29,360 
6 Jackie Gleason Show (Schick, Sheaffer, Nescafe, CBS) .......... 49.5 30,560 
ID Sar scccsensibacsanthccacuseseckeetetibesdsnsavanianeieancess 45.8 23,620 
De Bl RD | aidenssecaisvecsansconacivivecesietistahatacesseinnses 45.2 30,100 
DO Cette Cammy Weer ABE) avccecccccccscsicccecscsscsssccsccassecsssscoase 43.6 34,990 
10 TV Playhouse (Philco, Goodyear, NBC) ..........cccccecceseeeeees 42.2 27,550 
10 Treasury Men in Action (Borden, NBC) ...........ccccccccesseseesereeeees 42.2 20,800 
FE BE Oe Be Gy WD Kees vs csavesecececesssscciccnsscncsesivenssnssazasssees 42.0 21,600 
ee Re Te I a arcane ceasndsecinctdncuntnsoendessenciyoesnics 40.4 21,019 
14 Burns & Allen (Carnation, Goodrich, CBS) ..........:ccccee 40.0 24,080 
15 Our Miss Brooks (General Foods, CBS) .............c.ccccceeeeeeeeeeee . 39.6 19,300 
Be BE I, I ravens ccivsaccntnsacactanansaneressicionsseses 39.0 20,700 
Sr RR IE MI, WIGS | Sacccsncidedscnsecsasveesssuescassonsiecsanies 38.1 21,550 
18 This Is Your Life (Hazel Bishop, NBC)  ..........ccccecceeeees 37.6 19,570 
19 Playhouse of Stars (Schlitz, CBS) .............ccsessssssscsersssscssreseseeres 37.3 19,300 
20 What's My Line (Jules Montenier, Remington Rand, CBS) .... 37.0 18,300 
I NR i as a alsceich ea aed aactunaubannnbeaidininapiabieds 36.8 19,010 
22 Toast of the Town (Lincoln-Mercury, CBS) ..........cccccceeeceeereeee 35.6 25,250 
23 Your Show of Shows (Several sponsors, NBC) ...........00000005 34.8 23,370 
24 Rod Buttons (General Foods, CBS) ..ncccrvcsrcrcsccccrsscccccccscesssesoce 34.3 22,450 
25 I’ve Got a Secret (R. J. Reynolds, CBS) .........cccccccccesseceeeeeeeee 34.0 18,530 


National Nielsen-Ratings of Top TV Shows 


Two Weeks Ending Oct. 10, 1953 
All figures copyright by A. C. Nielsen Co. 


Program Popularity* Total Homes Reached 


hi “il Hy i 


JOHN R. RUTHERFORD & ASSOCIATES 
230 E. Ohio St., WHitehall 4-6715 


LOS ANGELES 
GORDON SIMPSON 
816 West 5th St., Tucker 9154 


NEW YORK 
HENRY PUBLISHING COMPANY 
444 Madison Ave., Plaza 3-0155 


| Rank Homes | Rank Homes 
| Program (%) | Program (000) 
1 I Love Lucy (Philip Morris, CBS) 5.9 | 1 1 Love Lucy (Philip Morris, CBS) 15,117 
2 Dragnet (Liggett & Myers, NBC) 56.5| 2 Dragnet (Liggett & Myers, 
3 Colgate Comedy Hour (NBC) ....55.2 PE cabcreaneceoieniiomninecininvisss 13,617 
4 Racket Squad (Philip Morris, 3 Colgate Comedy Hour (NBC) ..13,369 
SETI: sceceinbitbnahiouidsuniereiatiwesnreh 54.1. 4 Racket Squad (Philip Morris, 
5 Buick-Berle Show (NBC) ............ 52.7 ROR io 12,584 
6 Godfrey's Talent Scouts (Lipton, 5 Buick-Berle Show (NBC) ........... 12,110 
IUD Dasniblasistaieenan ateccipcaianininense 51.0 6 You Bet Your Life (DeSoto- 
| 7 You Bet Your Life (DeSoto- nt ee 11,511 
Plymouth, NBC) ...........::cccccceee 47.1 7 Godfrey's Talent Scouts (Lipton, 
| 8 Arthur Godfrey (Liggett & GE. dibdepetaseinciariciennascimatens 11,291 
Mayers, CBS) ...ccrcrcccrrccsorsecceseeees 46.0 8 Arthur Godfrey (Liggett & 
9 Jackie Gleason Show (Schick; A > ee 10,907 
Sheaffer, Nescafe, CBS) ........ 45.5 9 Arthur Godfrey (Pillsbury, CBS) 10,267 
10 Phileo TV Playhouse (NBC) ........ 43.9 10 Philco TV Playhouse (NBC) ...... 10,176 


*Percentage of homes reached in area where 


program was telecast. 


— ie oe 4 é : a es ie ae ake a is oy * a eee » hs a is ” = a i me 2 . : E 
mi - SS a 
ee _ | z= 
rd | 
a Pe | 
Soar F000 SEX 
os ; ding | | 
3 trial Fee Ne | 
e no for Indus sans ---°°%, » * 
= \WPL ~=—- a Magazine ployee nevenre® 4 = $ 
me TNELANT Seem und Better a eee 
ree i ee 
gERVICE ay (\, ee | 
" we HY A : 
ie ij ane ’y — | 
rs TEAL \ 
ee Wg a <\ , [\. | 
i ¢ FX z NG . \ 
7 UGE AND GROW 
Z , OW DOLLAR MAR So 
aise . / i 
; WAIN 
pene Kad \\ 13 . . 
| , F— he !/ om 
| JA | PA NSS 
ie L i. = EY ie 
oa TS 


, -._., +», ». if, if s *_ * _ -, +. > » » | | *& Bi ede, Aid 


Hf your product belongs in metalworking... 


your advertising belongs in in... Ap ZZ 


TWE WEEKLY MADATINE OF METAL ORIN 


Power transmission advertisers have 
a vital stake in STEEL’s market— 
because it’s the biggest of all industrial . 
markets. Another important reason & 
why so many power transmission 
advertisers use STEEL is because it is read by all 
4 members of the buying group— management, 
production, engineering and purchasing executives 
—the key men who have a voice in the selection 
of power transmission equipment and supplies 
for the 111 billion dollar metalworking industry. 


STEEL + Penton Building + Cleveland 13, Ohio 


“MANAGEMENT 


You advertise in STEEL to reach pe 


Z| f 3 


é | i= i. rs 
pr = a Lr 
2 ee 


PRODUCTION ay i> 


PURCHASING 
all four buying influences & 


ay HTS ? 


These 50 manvfacturers of pewer transmission 


and parts advertised in STEEL during 1952 


Allis-Chalmers Mfg. Co., 

Speed Control Drives 

American Brake Shoe Co., 
National Bearing Div. 

Atlas Chain & Manufacturing Co. 
Morse Chain Co., 

Div. Borg-Warner Corp. 
Boston Woven Hose 

& Rubber Co., V-Belts 

Brad Foote Gear Works, Inc. 
Pittsburgh Gear Company, 
Sub. Brad Foote Gear Works 
Bunting Brass & Bronze Co. 
A. W. Cadman Mfg. Co. 
Chain Belt Co., 

Baldwin: Duckworth Div. 
Dodge Manufacturing Corp., 
Div. Chicago Thrift Etching Corp. 
The Cleveland Worm & Gear Co. 
Farrel-Birmingham Co., The 

Sub. Consolidated Machine Tool 
Dayton Rubber Co. 

Dings Brakes, Inc., 

Sub. of Dings Magnetic Separator Co. 
Excelsior Leather Washer Mfg. Co. 
The Fafnir Bearing Co. 
Fairbanks-Morse & Co. 

Fairfield Manufacturing Co. 
Federal-Mogul Corporation 

Foote Bros. Gear & Machine Corp. 
The Garlock Packing Co. 

Gates Rubber Co. 


General Electric Co., 

Adjustable Speed Drives 

Hyatt Bearings Div., 

General Motors Corp. 

New Departure Div., 

General Motors Corp. 

B. F. Goodrich Co., 

The Industrial & General Products Div. 
The Hansen Mfg. Co 

Hoover Ball & Bearing Co. 

The Horsburgh & Scott Co. 

Illinois Gear & Machine Co. 

Indiana Gear Works 

D. O. James Gear Mfg. Co. 

Johnson Bronze Co. 

Manheim Manufacturing & Belting Co. 
Michigan Tool Co., 

Cone-Drive Gears Div. 

Nice Ball Bearing Co. 

New York Belting & Packing Co. 
Philadelphia Gear Works, Inc. 

Roller Bearing Company of America 
Rollway Bearing Co., Inc. 

SKF Industries, Inc. 

The Simonds Gear & Manufacturing Co. 
The Timken Roller Bearing Co. 
Torcon Corporation 

The Torrington Co. 

Union Chain & Manufacturing Co., The 
Vinco Corporation 

Winsmith, Inc. 

Wisconsin Motor Co. 
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|Coast Airlines Uses Radio 


California Central Airlines, Bur- 
bank, is using a new radio spot 
saturation campaign to promote its 
intra-California operation. KYA 
and KSFO, San Francisco, and 
KBIG, Los Angeles, are being 
used initially, with more stations 
to follow. Spots stress the com- 
pany’s new “Thriftliner’ flights 
serving Los Angeles, San Francis- 
co and San Diego. Calkins & Hold- 
en, Carlock, McClinton & Smith, 
Los Angeles, is the agency. 


Katz Retires as Gruen Head 

Benjamin S. Katz, president- 
treasurer and a director of Gruen 
Watch Co., Cincinnati, has retired. 
Following an extended vacation, 
Mr. Katz will act as an exclusive 
consultant under a special 15-year 
agreement. The office of presi- 
dent will not be filled immedi- 
ately. 


Coca-Cola Bows in Sweden 


Coca-Cola has been introduced 
in Sweden. AB Svenska Telegram- 
byran, Stockholm, has been named 
|to handle advertising and public 
irelations for the product there. 


Meet Katherine Randall, recently elected Presi- 
dent of the National Farm Home Editors Associa- 
tion. She is committee chairman of the State 
Nutrition Committee, a member of Oklahoma 
County Nutrition committee, American Red Cross 
Nutrition committee, YWCA, National Home 
Economics Association, Texas Agricultural Writers 
Association, State and National PTA, and Chi 
Omega Alumnae Association. 


Since July, 1945, Katherine Randall has been 
Women’s Editor of the Farmer-Stockman .. . 
furnishing the kind of editorial leadership which 
has developed a phenomenally high readership 


Stockman! 


rural Southwest ... 


rural Southwest homes. 


403,384 SUBSCRIBER FAMILIES 


WHE seseceiveses veassen teen Missouri . 4,772 
Oklahoma .. ....123,734 New Mexico _.. 4,529 
Kansas ..... : es Sales Other States ................. 4,057 
Ark i svscsens SOOO . eee .... 403,384 


the Farmer-Stockman 
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THE 
SOUTHWEST'S 
FASTEST 
GROWING 
FARM 
MAGAZINE - 


OKLAHOMA CITY, 


Represented by THE KATZ AGENCY, INC. 


OKLAHOMA @ DALLAS, 


The Southwest's Fastest Growing Farm Magazine proves that. . . 


among women — and surprisingly enough, among 
MEN, too! Surveys* show that men just won’t 
keep out of the Women’s Section of the Farmer- 


Such loyal readership packs the Farmer-Stockman 
with continuous SELLING POWER in the rich, 
a selling power well known 
to Farmer-Stockman advertisers of food products, 
appliances and many other commodities used in 


Let the Farmer-Stockman be your magic carpet 
to sales success in the rural Southwest! 


*Complete details sent upon request. 


Serving the Rural Southwest for 42 Years 


TEXAS 


Owned and Operated by The Oklahoma Publishing Company — The Daily Oklahoman, Oklahoma City Times — WKY ond WKY-TV 
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'British Admen Speed 
| Preparations for 
Commercial Video 


Lonpon, Nov. 3—With commer- 
cial television believed to be just 
around the corner, British adver- 
tising circles are quietly making 
advance preparations. 

Some signs of the changing 
times: (1) Erwin, Wasey & Co. Ltd. 
rushed Charles Lee Hutchings 
from New York to take over as 
radio and tv director, and (2) 
British commercial film studios are 
getting busier. 

Mr. Hutchings, a Canadian, has 
been writing the script for the 
American tv show, “The Rootie 
Kazootie Club,” for the past two 
years. One of the first things he 
did here was to pooh-pooh fears 
that tv will be a very expensive 
medium. “Every medium is ex- 
'pensive if it does not produce re- 
sults,” he said. 


| 
! 


# Mr. Hutchings pointed out that 
/group sponsorship has been very 
‘successful in the U.S. and said 
| that Britain will be able to profit 
from America’s experience. 

Film studios here are reported 
to be getting increased orders 
from advertisers. The sponsored 
film is, of course, not new to Brit- 
ain. Advertising cartoons, ranging 
in length from 14 seconds to two 
minutes, are made for showing in 
movie houses. 

In Halas & Batchelor Cartoon 
Films, Britain has the largest car- 
toon producer in Europe. An ex- 
ample of Halas & Batchelor’s work 
will be seen in New York this 
Christmas with the world premiere 
of “Animal Farm,” an 80-minute 
cartoon based on George Orwell’s 
book. 


w While advertisers are showing 
greater interest in films (screen 
advertising has gone up consid- 
erably this year) they are dis- 
'turbed about the rates they are 
/paying for their movie ads. The 
|latest News-Sheet of the Incor- 
| porated Society of British Adver- 
| tisers points out that rates are now 
based on 1950 attendance figures. 
| The News-Sheet notes: “Total at- 
'tendances from January to March 
1/1953 were 42,590,000 or 11.5% 
fewer than in the corresponding 
| quarter for 1950.” 
| Meanwhile, the director of tele- 
| vision for the British Broadcast- 
|ing Corp., George Barnes, was 
knighted by Queen Elizabeth last 
Wednesday night in a surprise 
| ceremony at the BBC’s Lime Grove 
| studios. 


es Sir George is a veteran of 18 
years’ service with the BBC and is 
the one who developed the high- 
brow Third Program. His views 
on television reflect unfavorably 
on American tv. He doesn’t be- 
lieve, for one thing, that tv should 
have a continuous service like ra- 
dio. He puts his position this way: 

“It is most important that tv, 
which is so difficult and expensive 
to provide and keep in action, 
should remain as rather an event, 
an occasion, something to which 
| people look forward. 
| “It isn’t possible to look for- 
ward to anything that merely drips 
out when a tap is turned.” 

The BBC currently telecasts 37 
hours a week, maintaining a 21- 
hour average every night. Sir 
George says next year he hopes to 
increase the night period to three 
hours and “to start something on 
Sunday afternoons.” 


Walker-Turner Names Agency 


The Walker-Turner division of 
Kearney & Trecker Corp., Plain- 
field, N.J., maker of machine tools, 
has named Wilson, Haight, Welch 
& Grover, New York, to handle its 
advertising effective Feb. 1, 1954. 
Presently, Horton-Noyes Co., 
Providence, has this account. 
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iia > in Houst Hai blication, and Office , 
Pacific Outdoor Plant Operators EP MCT MOBO SMALL SPACE soveerisexs 
fae leone a like these 


. . ee o As iated Business Publications. 
Advised to Join Anti-Litter Drives Louis, has opened a branch office Phe new members bring ABP’s 


in Houston. J. Bob Wilson, for- : . ee 
: , roster to 149 industrial, institution- 
Los ANGELES, Nov. 3—By its;able money and a lot of faith on} — | thet han al, professional and merchandising 
»pposition to every effort to con-|the part of the industry to adopt Son, Daxter ouston 


hs 
blications. 
»| has been named a v.p. of D’Arcy PU | ly 
trol outdoor signs, the outdoor such a program and see it through, and will head the new office. The — sea acy 


advertising industry has thwarted he said. , : Best Named Bruning A. M. | 
office will be staffed with person- g 
legitimate improvements, and an- ‘nel from both D’Arcy and Laugh- Emil G. Best, formerly national | PASTE- UP HAND = m 


tagonized substantial elements in McKim Promotes Jefferson lin, Wilson. advertising manager for Thor }/yeEeE alpinus por werd! ®» 
the community, Henry Mayers, McKim Advertising has pro-| Corp., has been named advertising eae ei x 
Me Ceara Members of the mote FE eseren co TeMECE Three Publications Join ABP Chale” Siacer of Copatieg cope: C= WET 
Advertising Council last Friday. [4 acting manager in Vancou- | Supermarket News, a Fairchild ing machines for business -— ; Dept R.1S W.46 STREET - NEW YORK 36, Y 


i lication, Cosmetics & Toiletries, drafti 
These antagonisms and resultant | | ver. | publica drafting room use 


misunderstandings cannot help) 
but make for a sense of insecurity | 
on the part of the outdoor indus-| 
try, Mr. Mayers said, and advo- | 
cated a positive program to elimi- 
nate them. 

It can be done, he said, by fol- 
lowing a policy of joining groups| 
concerned with community beauti- | 
fication so that the outdoor indus- | 
try not only is identified with| 
such movements, but also is leader 
of some. | 


@ Mr. Mayer: n-'nted out there | 
are “desecrators of the California 
scene”’ who are far more vulnera- 
ble than members of the outdoor 
industry. He cited the small, | 
unmaintained road signs on high- 
ways, particularly on the approach 
to roadside communities, and the 
shanty types of roadside structures | 
with hit or miss signs. 

Also part of the picture is the 
litter of paper, beer cans, bottles 
and other garbage found along 
roads, and even on city streets, 
Mr. Mayers observed. He added | 
that although these outdoor of-| 
fenses have nothing to do with the! 
outdoor industry, the industry is| 
associated with them because it | 
opposes every effort by citizen | 
groups to do something about civic | 
and roadside beauty protection. 


fo adventure... 


for the whole family 


FIRST RUN...available in over 120 TV markets! 


| 
| 


® He declared, “I propose that | 
you not only stop defending in- 
defensible practices, but that you 
yourselves take the lead in at least 
some of the crusades to end land-| 
scape blots.” 

He urged the outdoor industry} 
to devote its energies to the elimi-| 
nation of roadside litter, the im-| 
provement of roadside business | 
structures, and the control of mis-| 
cellaneous road signs that outdoor | 
operators “do not favor any more | 
than the club women do.” 

This requires, Mr. Mayers said, | 
a definite public relations policy| 
to enable differentiation between | 
outdoor plants operated by the in- 
dustry, and other types of outdoor 
advertising. However, he warned, 
it is not enough to disavow or} 
denounce bad practices. 


© 26 half-hour films, already completed... 
produced in Hollywood expressly for TV 


® Network quality at local prices 


e A new and different family adventure 
series...without the conventional blood and 
thunder... safe and satisfying for the kids 


Full of overseas intrigue and color with 
Alan Hale, Jr. and Randy Stuart as 
an American husband and wife behind 


® The industry should sponsor | : , 
and in front of the Iron Curtain 


constructive literature on outdoor 
advertising practice to guide small, 
local outdoor advertisers, he said. 
Small roadside business men 
should be shown how to use their 
property most effectively from an 
outdoor advertising standpoint, 
without giving offense to the com- 
munity. This aid could even in- 
clude blueprints, given free or sold 
for a nominal sum, he said. 

Mr. Mayers suggested that prizes 
be given for best “before and af- 
ter’ examples of the conversion 
of a roadside eyesore to an at- 
tractive place of business. An anti- 
road littering campaign could be 
sponsored. The campaign could in- 
clude a contest among school chil- 
dren for best poster designs, slo- 
gans, etc., with which to sell the 
public on the necessity and ad- 
vantage of keeping highways clean 
and beautiful. 


ws Mr. Mayers admitted such ac- SHOWCASE ON FILM from 


tion would not present any quick 
and early solution to the outdoor 
industry’s public relations prob- 
lem. “It would take a consistent 
and energetic five-year program 
to effectively complete just a few 
of the projects . . . and consider- | 


For local and regional advertisers — 
two young, fresh American stars to 
help merchandise products. 


Check your nearest 
MCA-TV office for first or 
re-run availability and 


private audition screening 
TODAY! 


NEW YORK: 598 Madison Avenue — Plaza 9-7500 
CHICAGO: 430 North Michigan Ave. — DElaware 7-1100 
BEVERLY HILLS: 9370 Santa Monica Blvd. — CRestview 6-2001 
SAN FRANCISCO: 105 Montgomery Street — EXbrook 2-922 
CLEVELAND: Union Commerce Bidg. —CHerry 1-6010 
DALLAS: 2102 Worth Akard Street — PROspect 7536 
DETROIT: 1612 Book Tower — WOodward 2-2604 

BOSTON: 45 Newbury Street —COpley 7-5830 

MINNEAPOLIS: Northwestern Bank Bidg. — LiNcoin 7863 
ATLANTA: 611 Henry Grady Bidg. — LAmar 6750 
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Coast Airlines Uses Radio 
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| British Admen Speed 


California Central Airlines, Bur- | Pp f 
bank, is using a new radio spot! pa i 
saturation campaign to promote its | re rations or 
intra-California operation. KYA 


and KSFO, San Francisco, ong Commercial Video 


ot or —-- are ae Lonpon, Nov. 3—With commer- 
used initially, with more stations |, oe ‘ : 
to follow. Spots stress the com- cial television believed to be just 


pany’s new “Thriftliner”’ flights around the Cormee, British adver- 
serving Los Angeles, San Francis- tising circles are quietly making 
co and San Diego. Calkins & Hold- advance preparations. 
en, Carlock, McClinton & Smith, Some signs of the changing 
Los Angeles, is the agency. times: (1) Erwin, Wasey & Co. Ltd. 
rushed Charles Lee Hutchings 
Katz Retires as Gruen Head from New York to take over as 
Benjamin S. Katz, president-|radio and tv director, and (2) 
treasurer and a director of Gruen. British commercial film studios are 
Watch Co., Cincinnati, has retired. getting busier. 
Following an extended vacation, Mr. Hutchings, a Canadian, has 
Mr. Katz will act as an exclusive been writing the script for the 
consultant under a special 15-year American tv show, “The Rootie 
dent’ will not ‘be filed ‘immedi Kazootie Club,” for the past two 
ately. years. One of the first things he 
did here was to pooh-pooh fears 
that tv will be a very expensive 


Coca-Cola has been introduced Sn. “Sy wee on 
in Sweden. AB Svensha Telegram- ee oe * ~ net produce re- 
byran, Stockholm, has been named ‘S'S: . 
to handle advertising and public 
relations for the product there. 


Coca-Cola Bows in Sweden 


s Mr. Hutchings pointed out that 


The Southwest's Fastest Growing Farm Magazine proves that . . . 


|group sponsorship has been very 
/successful in the U.S. and said 
‘that Britain will be able to profit 
from America’s experience. 

Film studios here are reported 
to be getting increased orders 
from advertisers. The sponsored 
film is, of course, not new to Brit- 
ain. Advertising cartoons, ranging 
in length from 14 seconds to two 
minutes, are made for showing in 
movie houses. 

In Halas & Batchelor Cartoon 
Films, Britain has the largest car- 
toon producer in Europe. An ex- 
ample of Halas & Batchelor’s work 
will be seen in New York this 
Christmas with the world premiere 
of “Animal Farm,” an 80-minute 
cartoon based on George Orwell’s 
book. 


a While advertisers are showing 
greater interest in films (screen 
advertising has gone up consid- 
erably this year) they are dis- 
|/turbed about the rates they are 
_paying for their movie ads. The 
latest News-Sheet of the Incor- 
| porated Society of British Adver- 
| tisers points out that rates are now 
| based on 1950 attendance figures. 
_The News-Sheet notes: “Total at- 
| tendances from January to March 
| 1953 were 42,590,000 or 11.5% 
|fewer than in the corresponding 
' quarter for 1950.” 

| Meanwhile, the director of tele- 
| vision for the British Broadcast- 
| ing Corp., George Barnes, was 
| knighted by Queen Elizabeth last 


Meet Katherine Randall, recently elected Presi- 
dent of the National Farm Home Editors Associa- 
tion. She is committee chairman of the State 
Nutrition Committee, a member of Oklahoma 
County Nutrition committee, American Red Cross 
Nutrition committee, YWCA, National Home 
Economics Association, Texas Agricultural Writers 
Association, State and National PTA, and Chi 
Omega Alumnae Association. 


Since July, 1945, Katherine Randall has been 
Women’s Editor of the Farmer-Stockman .. . 
furnishing the kind of editorial leadership which 
has developed a phenomenally high readership 


among women — and surprisingly enough, among 
MEN, too! Surveys* show that men just won’t 
keep out of the Women’s Section of the Farmer- 
Stockman! 


Such loyal readership packs the Farmer-Stockman 
with continuous SELLING POWER in the rich, 
rural Southwest ... a selling power well known 
to Farmer-Stockman advertisers of food products, 
appliances and many other commodities used in 
rural Southwest homes. 

Let the Farmer-Stockman be your magic carpet 
to sales success in the rural Southwest! 


*Complete details sent upon request. 


403,384 SUBSCRIBER FAMILIES 
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| Wednesday night in a_ surprise 
| ceremony at the BBC’s Lime Grove 
studios. 


w Sir George is a veteran of 18 
years’ service with the BBC and is 
'the one who developed the high- 
| brow Third Program. His views 
on television reflect unfavorably 
on American tv. He doesn’t be- 
lieve, for one thing, that tv should 
have a continuous service like ra- 
dio. He puts his position this way: 

“It is most important that tv, 
which is so difficult and expensive 


Missouri ......... .. 4,772 to provide and keep in action, 

Obichome “a a ys — coseeseeencenseees Py should remain as rather an event, 

ansas ..... - £4, ees emree erorernncsavecees an occasion, something to which 

gg Ar iocasioaseidasuana TR 403,384 | people look forward. 

— the Farmer-Stockman | “It isn’t possible to look for- 

ae a ee noe we ae -- ee | ward to anything that merely drips 
abe ‘out when a tap is turned.” 

THE Serving the Rural Southwest for 42 Years The BBC currently telecasts 37 


SOUTHWEST'S 
FASTEST 
GROWING 
FARM 
MAGAZINE - 


OKLAHOMA CITY, 


Owned and Operated by The Oklahoma Publishing Company — The Daily Oklahoman, Oklahoma City Times — WKY ond WKY-TV 


Represented by THE KATZ AGENCY, INC. 


OKLAHOMA @ DALLAS, 


TEXAS 


hours a week, maintaining a 212- 
hour average every night. Sir 
George says next year he hopes to 
increase the night period to three 
hours and “to start something on 
Sunday afternoons.” 


Walker-Turner Names Agency 


The Walker-Turner division of 
Kearney & Trecker Corp., Plain- 
field, N.J., maker of machine tools. 
has named Wilson, Haight, Welch 
& Grover, New York, to handle its 
advertising effective Feb. 1, 1954. 
Presently, Horton-Noyes Co., 
Providence, has this account. 
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Pacific Outdoor Plant Operators 
Advised to Join Anti-Litter Drives 


Los ANGELES, Nov. 3—By its, 
»pposition to every effort to con- | 
trol outdoor signs, the outdoor 
advertising industry has thwarted 
legitimate improvements, and an- 
tagonized substantial elements in 
the community, Henry Mayers, 
Mayers Co., told members of the 
recently formed Pacific Outdoor 
Advertising Council last Friday. 

These antagonisms and resultant | 
misunderstandings cannot help | 
but make for a sense of insecurity | 
on the part of the outdoor indus-| 
try, Mr. Mayers said, and advo- 
cated a positive program to elimi- 
nate them. 


It can be done, he said, by fol- 
lowing a policy of joining groups} 
concerned with community beauti- 
fication so that the outdoor indus- 
try not only is identified with 
such movements, but also is leader 
of some. 


e Mr. Mayers n-in‘ted out there} 
are “desecrators of the California 
scene”’ who are far more vulnera- 
ble than members of the outdoor 
industry. He cited the small,| 
unmaintained road signs on high- 
ways, particularly on the approach 
to roadside communities, and the 
shanty types of roadside structures | 
with hit or miss signs. 

Also part of the picture is the| 
litter of paper, beer cans, bottles 
and other garbage found along 
roads, and even on city streets, 
Mr. Mayers observed. He added 
that although these outdoor of- 
fenses have nothing to do with the! 
outdoor industry, the industry is | 
associated with them because it} 
opposes every effort by citizen’ 
groups to do something about civic | 
and roadside beauty protection. 


® He declared, “I propose that 
you not only stop defending in- 
defensible practices, but that you 
yourselves take the lead in at least 
some of the crusades to end land- 
seape blots.” 

He urged the outdoor industry 
to devote its energies to the elimi- 
nation of roadside litter, the im-| 
provement of roadside business 
structures, and the control of mis-| 
cellaneous road signs that outdoor 
operators “do not favor any more} 
than the club women do.” 

This requires, Mr. Mayers said, | 
a definite public relations policy | 
to enable differentiation between | 
outdoor plants operated by the in- 
dustry, and other types of outdoor 
advertising. However, he warned, 
it is not enough to disavow or 
denounce bad practices. 


# The industry should sponsor | 
constructive literature on outdoor 
advertising practice to guide small, | 
local outdoor advertisers, he said. | 
Small roadside business men 
should be shown how to use their 
property most effectively from an 
outdoor advertising standpoint, 
without giving offense to the com- 
munity. This aid could even in- 
clude blueprints, given free or sold 
for a nominal sum, he said. 

Mr. Mayers suggested that prizes 
be given for best “before and af- 
ter” examples of the conversion 
of a roadside eyesore to an at- 
tractive place of business. An anti- 
road littering campaign could be 
sponsored. The campaign could in- 
clude a contest among school chil- 
dren for best poster designs, slo- 
gans, etc., with which to sell the 
public on the necessity and ad- 
vantage of keeping highways clean 
and beautiful. 


we Mr. Mayers admitted such ac- 
tion would not present any quick 
and early solution to the outdoor 
industry’s public relations prob- 
lem. “It would take a consistent 
and energetic five-year program 
to effectively complete just a few 
of the projects ... and consider- | 


| been acting manager in Vancou-| 
| ver. 


D‘Arcy Opens in Houston 


D’Arcy Advertising Co. St. 
Louis, has opened a branch office 
in Houston. J. Bob Wilson, for- 
merly president of Laughlin, Wil- 
son, Baxter & Persons, Houston, 
has been named a v.p. of D’Arcy 
and will head the new office. The 
‘office will be staffed with person- 
‘nel from both D’Arcy and Laugh- 
McKim Promotes Jefferson lin, Wilson. 

McKim Advertising has pro-| 
moted R. E. Jefferson to manager | 
of its Vancouver office. He has| 


able money and a lot of faith on 
the part of the industry to adopt 
such a program and see it through,” 
he said. 


Three Publications Join ABP 


Supermarket News, a Fairchild 
| publication, Cosmetics & Toiletries, 


a Haire publication, and Office, 
Appliances, Chicago, have joined 
Associated Business Publications. 
The new members bring ABP’s 
roster to 149 industrial, institution- 
al, professional and merchandising 
publications. 


Best Named Bruning A. M. 


Emil G. Best, formerly national 
advertising manager for Thor 
Corp., has been named advertising 
manager of Charles Bruning Corp., 
Chicago maker of Copyflex copy- 
ing machines for business and 
drafting room use. 


an American husband and 


Check your nearest 
MCA-TV office for first or 
re-run availability and 


TODAY! 


SHOWCASE ON FILM trom 


s : ‘ ne : - ae a : 
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and in front of the Iron Curtain 


¢ For local and regional advertisers — 
two young, fresh American stars to 
help merchandise products. 


private audition screening 


© 26 half-hour films, already completed . . . 
produced in Hollywood expressly for TV 


® Network quality at local prices 


¢ A new and different family adventure 
series. ..without the conventional blood and 
thunder... safe and satisfying for the kids 


@ Full of overseas intrigue and color with 
Alan Hale, Jr. and Randy Stuart as 


wife behind 


SMALL SPACE aovernisers 


PASTE-UP HAND LETTERING 
9 smart Sms all pennies por werd | 


E— WRITE FOR LITERATURE 4 TRIAL SAMPLE 


fo adventure... 


for the whole family 


JKER, U.S.A. 


FIRST RUN...available in over 120 TV markets! 


NEW YORK: 598 Madison Avenue — PLaza 9-7500 
CHICAGO: 430 North Michigan Ave. —DElaware 7-1100 
BEVERLY HILLS: 9370 Santa Monica Bivd. — CRestview 6-2001 
SAN FRANCISCO: 105 Montgomery Street — EXbrook 2-8922 
CLEVELAND: Union Commerce Bidg. —CHerry 1-6010 
DALLAS: 2102 North Akard Street —PROspect 7536 
DETROIT: 1612 Book Tower — WOodward 2-2604 

BOSTON: 45 Newbury Street —COpley 7-5830 

MINNEAPOLIS: Northwestern Bank Bidg. — LINcoln 7863 
ATLANTA: 611 Henry Grady Bidg. ~ LAmar 6750 
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Device Figures Mat Cost 

The Mat-O-Meter, a guide for 
calculating the exact cost of news- 
paper ad mats anywhere from one 
to eight columns wide, has been 
introduced by Enterprise Adver- 
tisers Service, New York mat 
manufacturer. The guide consists 
of two die-cut discs with a window 
cut out. 


Quality 
CIRCULATION BUILDERS 


for leading 
Magazine Publishers 


UNION CIRCULATION CO., INC. 
§ Columbus Circle, N.Y.19 * CO 5 8088 


“Over a Quarter Century 
of Dependable Service” 


‘Maryland County Law Bans Door-to-Door 
Selling: Requires Bond, License, Fingerprint 


RoOcKVILLE, Mp., Nov. 3—Spokes- 
men for direct selling companies 
staged an all-out effort last week 
| to dissuade the Montgomery Coun- 
‘ty Council from adopting a strin- 
gent licensing law controlling door- 
to-door salesmen in the thickly ur- 
banized suburban commiuinities ad- 
jacent to Washington. 

Opposed to direct selling com- 
panies—but supported by police 
and local business groups—the 
proposed law requires licensing, 
fingerprinting, photographing, 
criminal investigation and bonding 
of salesmen. It permits the li- 
censing department to revoke a li- 
cense if it feels a salesman is “im- 
proper or offensive.” 

Selling companies maintained 
that they are able to regulate their 


own industry and warned that the 
law would not solve the problem 
of “fly-by-night” operators or 
“smart thieves who are doing 
something they shouldn’t be do- 
ing.” 


® E. P. McVey, of the National 
Assn. of Direct Selling Companies, 
expressed fear that the proposed 
ordinance would be copied by oth- 
er communities and would even- 
tually “demolish a $7 billion in- 
dustry.” He said “it is like burn- 
ing down the barn to roast the 
pig.” 

Howard Browning of the Cen- 
tral Registry of Magazine Solicitors 
told how his industry has estab- 
lished a complaint system to weed 
out offensive salesmen. 
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and Bethesda junior chamber of 
commerce expressed support for 
the regulation. David Scull, pres- 


suggested a system of reciprocity 
which would enable salesmen to 


license is obtained from any one 
locality. 


@ Capt. Carroll V. Miller, of the 
Silver Spring police substation, 
said police are plagued with com- 
plaints from citizens and irate 
housewives concerning door-to- 
door salesmen. He added that com- 
plaints are aimed at “fly-by- 
nights” and not representatives 
of reputable firms. 

Kathryn J. Lawler, attorney for 
'a Silver Spring store, suggested 
|\that the business, instead of the 
‘salesmen, be required to get a li- 
|cense and post a bond. 


Mr 


7 


os 


International Harvester Company 


United States Rubber Company 


United Air Lines 


i ae 


Ford Motor Company 


Pepsi-Cola Bottling Company 


are your sales 


keeping pace with 


the spectacular 


growth of the 


Denver Post’s Market? 


Since World War II, almost 200 business and manufacturing concerns have contributed 
to virile Denver’s expanding market by investing cold cash in new or expanded building 
facilities in the Denver Metropolitan Area. 


A great majority of these—like the ones pictured above—are famous names—import- 
ant national concerns which know a good market when they see one, 


This large-scale commercial and industrial expansion means... 


* new payrolls 


* new buying power 


* new customers 


You can reach and sell this expanding western market with the economy of single medium 
coverage. In metropolitan Denver, 9 out of 10 of your prospects read The Denver Post. 


Daily 
Sunday 


CIRCULATION 
aeicerdcenenn- SET 
cneopetorasinaye OF 


Empire Magarine and Comics . 384,570 


Publisher's Statement to A.B.C. 
September 30, 1953 


‘THE DENVER POST 


The Voice of 


the Rocky Mountasn Empire 


PALMER HOTT, EDITOR ANG PUBLISHER 


Represented Nationally by Moloney, Regan & Schmitt, Inc. 


The Silver Spring board of trade! . 


ident of the Silver Spring group, | 


operate in all localities once the | 


| 


NORMAN E. CASH, formerly general sales 
manager of WLW, Cincinnati, has been ap- 
pointed assistant sales manager of the ABC — 

radio network. 


Robertson to Speak 
at Business Paper 
Meeting Nov. 18-19 


WASHINGTON, Nov. 4—National 
Business Publications will hold its 
annual business meeting and an 
agency-advertiser-publisher re- 
gional meeting Nov. 18-19 in Chi- 
cago. 

Featured speakers will be As- 
sistant Postmaster General Albert 
J. Robertson and William C. 
Sproull, president of National In- 
dustrial Advertisers Assn. 

Round table sessions will air 
sales presentations, market re- 
search, editorial contact with ad- 
vertisers, standards of business 
practice and evaluation of reader 
interest the morning of Nov. 18. 


® Discussions will be led by Da- 
vid R. Watson, president, Modern 
Railroads Publishing Co.; Carl D. 
McWade, advertising manager, 
Skil Corp., Chicago; William A. 
Marsteller, president, Marsteller, 
Gebhardt & Reed, Chicago; Leslie 
A. Watt, president, Watt Publish- 
ing Co.; Arthur H. Dix, research 
v.p., Conover-Mast Publications; 
Norman D. Buehling, president, 
Fensholt Advertising Agency, Chi- 
cago; James W. Zuber, business 
manager of Steel, and G. A. Shall- 
berg Jr., advertising director, 
Borg-Warner Corp., Chicago. 
Mr. Sproull will speak on “How 
We Use the Business Press and 
Why” at the Nov. 18 luncheon. 
Mr. Robertson, who heads the 
Post Office finance bureau, will 
discuss “The Business Publisher’s 
Place in the Postal Picture” at the 
Nov. 19 luncheon. The remainder 
of the latter day will be devoted 
to NBP business sessions and a 
meeting of its board of directors. 


Colgate Name Drops ‘Peet’ 


Colgate-Palmolive-Peet Co., or- 
iginally scheduled to shorten its 
name to Colgate-Palmolive Co. 
next year, has decided to make the 
change effective immediately. No 
change in corporate entity is in- 
volved. Packaging will be changed 
to reflect the new name, although 
supplies of certain materials bear- 
ing the old name will be used un- 
til exhausted. 


Belgian Electric to Sackheim 


Belgian Electric Corp., sole dis- 
tributor in the U.S. for A.C.E.C. 
motors, has appointed Ben Sack- 
heim Inc., New York, to handle 
advertising and merchandising in 
the U.S., Canada and Central 
America. Stanley L. Chaikind has 
been named assistant to the presi- 
dent of Belgian Electric, in charge 
of publicity, planning and statis- 
tics. 


Cottigham Named Art Head 


Edward Cottigham, formerly 
with D’Arcy Advertising Co. and 
|Federal Advertising Agency, has 
joined Warwick & Legler, New 
York, as an art director. 


Joins Columbia Plastics 


Frank Gustafson, sales promo- 
| tion consultant, has been appointed 
|sales manager of Columbia Basin 
‘Plastics Co., Portland, Ore. 


| 
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GRAYSON AND ELINOR McGuUIRE, sons Mickey and 
John, are a happy, well-oriented family. They 
bear the stamp of success, the reward of hard 
work in an effort to achieve comfort and security. 


As Negroes, they are especially aware of the dy- 
namics of social and economic progress which have 
helped them and all 15,000,000 colored Americans 
become a $15,000,000,000 market. 


Do you recognize this family? 


O you recognize the McGuires in your 

market and media plans? Do you in- 
vite them—directly—to buy your product 
or service? As Negroes, they are part of 
a prospering minority, part of America’s 
fastest growing market. Signs of their 
progress are all around us. You too must 
have observed it—Negro urbanization ; bet- 
ter edueation; upgrading in jobs; and 
growing incomes—all substantiated by 
government reports. 


You can recognize the McGuires with a 
direct invitation to buy—by advertising 
your product or service in a Negro news- 
paper—as many top national advertisers 
are doing regularly. The McGuires, like 
2,000,000 other families, read a Negro 
newspaper each week. Your buying invita- 
tion in these newspapers maintains present 
brand loyalties and develops new customers 
for you. 


ASSOCIATED 


API newspaper coverage of the Negro mar- 
ket—largest ABC circulation in the field— 
extends into 26 major urban areas with 
3,000,000 consumers. But coverage is a 
timid word. API newspapers mold and 
move Negro communities, influence Negro 
families. Case histories prove this is why 
increasing numbers of important national 
advertisers include API newspapers in 
their market and media plans. Command- 
ing loyal readership as champions of Negro 
social and economic progress, they enjoy 
exceptional readership (70% to 100% for 
all pages, both men and women, a survey in 
one of America’s prime markets disclosed). 
They’re exclusive in the sense that they 
are the only papers written in terms of 
Negro interest, for and about Negroes. — 


For an eye-opening appraisal of a market 
larger than Greater New York, ask for 
your free copy of the booklet “Quick Facts 
about Selling the Negro Market.” 
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THE McGUIRES ENJOY GARDENING .. . outdoor living gener- 
ally. Like all other Negro homeowners, they are po- 
tential buyers of many utility and leisure items. 


asove: Fifteen-year-old high 


school senior Mickey McGuire 


PUBLISHERS, Inc. 


166 W. Washington St. 
Chicago 2, Ill. 
ANdover 23-6343 


BASIC MEDIA REPRESENTED BY API 


BALTIMORE, AFRO-AMERICAN MINNEAPOLIS, SPOKESMAN 
BIRMINGHAM, MIRROR NEWARK, NEW JERSEY AFRO-AMERICAN 
CHICAGO, DEFENDER NEW ORLEANS, LOUISIANA WEEKLY 
CINCINNATI, LEADER NEW YORK, AGE-DEFENDER 
CLEVELAND, CALL AND POST NORFOLK, JOURNAL AND GUIDE 

AFRO-AMERICAN 
DALLAS, EXPRESS PHILADELPHIA { AFR ar ope 
DETROIT, MICHIGAN CHRONICLE RICHMOND, AFRO-AMERICAN 
procelacrconunin ential SAVANNAH, TRIBUNE 
hc tcan appease ST. LOUIS, THE ARGUS 
KANSAS CITY, THE CALL SAN FRANCISCO, SUN REPORTER 
LOS ANGELES, THE EAGLE ST. PAUL, RECORDER 
LOUISVILLE, DEFENDER TAMPA, FLORIDA SENTINEL 
MEMPHIS, TRI-STATE DEFENDER WASHINGTON, AFRO-AMERICAN 

[ AFRO-AMERICAN 

NATIONAL | CHICAGO DEFENDER 


More Advertisers Use Negro Newspapers Than Any Other Medium Designed for Negro Families 


31 West 46th St., N.Y. 36, N. Y. 
JUdson 2-1177 


plans to study law after under- 
graduate work at Dartmouth, 
Dad’s alma mater. The number 
of college-trained Negroes has 
increased 54.9% in the past ten 
years. Here, he and John, 6, ex- 
amine their stamp collection. 


Lert: Mrs. McGuire wouldn’t have 
needed her dietetics courses at 
Howard University to know 
what suits her boys most in mid- 
afternoon—a snack! This moth- 
er-businesswoman is Secretary 
of her husband’s undertaking 
firm. 37% of Negro wives are 
employed. 
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Sales and PR Notions... 


e The Philadelphia Inquirer is 
now offering a solution to one of 
the trickiest problems for news 
distributors—the subscriber who 
calls to say “My paper got wet and 
I can’t read it!” 

The Inquirer buys a special wa- 
ter-resistant cellophane from 
American Viscose Corp., cuts it to 


with each piece of equipment a Antizyme to Use Radio, TV 


FOR RAINY DAYS—Copies of the Phila- 
delphia Inquirer are shown being wrapped 
in water-resistant cellophane by a suburban 
_ distributor for rainy-day delivery. 


wrapping size and offers it to its 
suburban distributors at cost. All 
the distributors have to do, then, 
to get ready for a rainy day, is 
wrap the individual copies and 
pass them out. 


e A replacement for the familiar 
convention badge is now being 
pushed by L. R. Woodruff Adver- 
tising, Miami, in the form of the 
“Tdent-a-chief,” a mercerized 
handkerchief imprinted with the 
delegate’s name and company, and 
worn in (his) breast pocket or 
pinned to (her) dress. Each one 
comes printed and packaged at a 
price of 35¢-45¢, depending on the 
size of the order. 


e When Belrug Mills Inc., Green- 
ville, S. C., adopted a “Say it with 
flowers” promotion recently, it 
came up with a new angle on dis- 
tributing corsages to women pur- 
chasers of its carpets. 

It works this way: shortly aft- 
er the Belrug dealer completes an 
installation, the customer is sent 
a boxed imitation orchid suitable 
for a lapel pin or small ornament. 
Then an enclosed card invites the 
same customer to receive a real 
orchid corsage at any date she 
chooses from her local florist. 


1 
TWO ORCHIDS—At top, above, is the 


artificial corsage women purchasers of Bel- 
rug Mills get when they buy a carpet. Be- 


low is an order blank for a real orchid, for | 


that big date later on. 


Merchandising Devices 


|salesman in one check just before 


| the holiday—“when it’s needed | J L 
|zyme toothpaste and antiseptic. 


| most,” says DeJur. 


-e@ A new twist in hosiery mer- 
_chandising is Christian Dior cigar- 
ets to match the two newest shades 
of Christian Dior hosiery. 

A box of the cigarets is offered 


and spot tv in its current broad- 
casting drive for Listerine Anti- 


Talent in both cases is the hus- 
band-wife team of Les Paul and 
Mary Ford, whose five-minute, 
five-a-week film series will be 
aired in about 25 markets. A sep- 
arate five-minute series is being 
produced for radio. This program, 


e DeJur-Amsco Corp., Long Is- as a gift from Mr. Dior to each to be heard six times weekly on 

land City, is now using a Christ- purchaser of a box (three pairs) of CBS, will begin Nov. 9. Lambert 

mas bonus, incentive plan dreamed his hosiery. The box is done in & Feasley is the agency. 

up for its photo equipment sales- the gunmetal grey of Dior’s new P 

men by Kaganate cian. Friend- | “Deauville” shade. The smokes To Handle Jaguar Ads in West 

Reiss-McGlone. | themselves are colored the deep. 
Under the DeJur system, a new- mink brown of the “Monaco” for Jaguar cars west of the Mis- 

ly-formed Christmas Club wil] shade. 


“save up” bonus payments earned 'berger, La Vene, McKenzie Ad- 


_vertising, Los Angeles. The agen- 
| cy will work directly with Charles 


salesman sells. Then the accrued [Lambert Pharmacal Co., Jersey H. Hornburg Jr., importer for the 


_payments will be issued to the City, is combining network radio| western U.S., effective Jan. 1. 


Devine Heads 4 A’s Group; 
Steele Joins Committee 


John F. Devine of J. Walter 
Thompson Co. has been named 
chairman of the radio-tv produc- 
tion committee of the American 
Assn. of Advertising Agencies, 
New York. He succeeds Walter 
Craig, formerly Benton & Bowles 
radio-tv head, who is now v.p. of 
Pharmaceuticals Inc., New York. 

At the same time, L. T. Steele, 


administrative v.p. for tv and radio 

‘at Benton & Bowles, 
'added to the Four A’s committee. 
Dealer and importer advertising | 


‘sissippi will be handled by Strom- 7?@nsfilm Names Mochan 


has been 


Bernard Nelson Mochan, for- 
merly with Spencer Inc., New Ha- 
ven, has been appointed sales 
manager of Transfilm, New York 


ifilm producer. 


read every issue 


«.» NEW EDITORIAL STUDY RELEASED 
TO HELP ADVERTISERS 


In a desire to give advertisers specific comment and opinions direct from 
readers themselves, the editors of Power Engineering have released a new 
editorial study. As you know, many preference studies have been made 
over the years on what magazine power men read .™ but they stop here. 
Power Engineering, in their never ending search to improve readership. 
employed the Research Department of Charles Rumrill & Co. to make a 
personal interview study of Power Engineering’s editorial content. 


Here are the Highlights: 


1 Over 80% of Power Engineering readers either specify or directly 
influence the buying of both equipment and supplies. 


2. 81% read every issue of Power Engineering and 42% take the 
magazine home for detailed study. 


3. 79% mark articles or advertisements for the attention of others. 


4. 34% named a specific article that was especially valuable in 
their work. 


5. 41% named a specific advertisement that was particularly valu- 
able in their work. 


6. Power Engineering readers pass their copies along to an average 
of 3.4 other engineering readers 


7. Three times as many power engineers named Power Engineering 
as the most helpful as compared to the next magazine. 


94% stated that articles are written in an understandable, easy- 
to-read manner. 


9. The average reader picks up Power Engineering 5 times before 
he is finished with it. 


Ct ii = = 


Advertising Age, November 9, 1953 
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24 More Newspapers Cut Column Widths 


New York, Nov. 3—The trend 
toward reduction of column width 
by newspapers continues, Ameri- 
can Newspaper Publishers Assn. 
reports. 

Total number of member news- 
papers that have reduced or ex- 
pect to reduce their column width 
below 12 picas is now 250, repre- 
senting 58.9% of the association’s 
membership. 

Newspapers not previously re- 
ported which have announced col- 
umn width reductions include: 

To 11-11 picas: Hot Springs 
New Era & Sentinel Record. 

To 11-9 picas: Boston Record 
American. 

To 11-6 picas: Peninsula Herald, 


Monterey, Cal.; Sacramento Un- 
ion; Ledger & Enquirer, Columbus, 
_Ga.; Telegraph & News, Macon, 
'Ga.; Hawk-Eye Gazette, Burling- 
‘ton, Ia.; Baltimore News-Post; 
Transcript-Telegram, Holyoke, 
|Mass.; Tribune & Leader, Great 
Falls, Mont.; Newark News; New- 
ark Star-Ledger; New York News; 
Cleveland Press; Capital-Journal, 
Salem, Ore.; Times, Chester, Pa.; 
McKeesport Daily News; Scranton 
|Times; Tri-City Herald, Pasco, 
| Wash.; News, Kenosha, Wis.; Mad- 
‘ison Capital Times and Wisconsin 
State Journal; Telegram, Superior, 
Wis.; Citizen, Ottawa, Canada. 


‘To 11-6 picas on nine-column 


‘page: Press, Middletown, Conn. 


DR. HOWARD D. HADLEY, former technical 

director of Daniel Starch & Staff, has joined 

Morey, Humm & Johnstone, New York, as 
director of research. 


Florida PR Group Forms 

The Public Relations Council cf | 
South Florida and Latin America, | 
Miami Beach, has been formed by 
a group of publicists. Officers are 
Jack Ross, Miami Beach Chamber 
of Commerce, president; Ray Red- 
man, v.p.; Mori Fremon, secretary, | 
and William Glick, treasurer. 


Eyes Joins ‘Ad Agency’ 

Raymond Eyes, with the New) 
York Daily News for the past six | 
years, has joined the sales staff of 
Advertising Agency and Advertis- | 
ing & Selling, New York. 


| 
Wise Promotes Hazard | 


Charles O. Hazard, art director 
of Wise Advertising, Baltimore, has 
been named v.p. in charge of art 
and production. He joined the 
agency a few months ago. 
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in this man's 
briefcase... 


_are the answers to problems solved 
_with recordings, custom-made by 
RCA Victor. Some answers called 
for a record as a novel premium. 
Other answers were sales training 
ee slidefilms and re- 
_corded sound. Transcriptions, pro- 
motion records—sound answers to 
_many problems—they’re all in this 
briefcase. Pick up the phone and 
ask a representative to bring it 
_ around to you. 

JUdson 2-5011 in New York 

630 Fifth Ave., New York 20 


HOllywood 4-5171 in Hollywood 
1016 N, Sycamore Dr., Hollywood 38 


WHitehall 4-3215 in Chicago 
445 N. Lake Shore Dr., Chicago 11 
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Beer's Future Looks Good, but More 
Advertising Needed, Wholesalers Told 


| New York, Nov. 3—National will not sell well, he said. 

'Beer Wholesalers Assn. last week Production in quarts saves 
heard that the future of beer looks brewers as much as $4 a barrel, 
good—if brewers advertise requires less retail shelf space and 
enough. | offers bargain prices over the tra- 
| A. Edwin Fein, general mana- ditional 12-ounce container, he 
ger of the Research Co. of Amer- said, adding that quarts bring 
|ica, told the wholesalers that re- greater volume and profits for 
cent increases in beer prices have wholesalers. 

not affected sales adversely. He, He pointed to the ice cream in- 
predicted that as the younger gen- dustry’s experience, where the 
| eration matures in an atmosphere promotion of gallon and _half- 
where beer is more accepted as a gallon packages had boosted sales 
home beverage, sales will multiply. in the larger sizes from 3,500,000 
_ “Even with recent price increas- gallons in 1940 to over 31,000,000 
es,” Mr. Fein declared, “beer’s cost gallons in 1950. Housewives are 
_to the consumer is less inflated buying larger packages of food 
than that of spirits or coffee. In the generally, and brewers should 
‘last 13 years beer and ale volume | capitalize on this fact, he said. 
increased 34% while distilled spir- | 


its remained static.” 
| 


ARF Adds Six Subscribers 


a | Six more companies have been 
\# Stressing the need of more ad- elected subscribers of Advertising 


_vertising by the brewing industry, Research Foundation, New York. 
Mr. Fein said that it spends an They are Chilton Co., Philadel- 
/average of $1.50 a barrel for ad- phia business paper publisher; 
vertising, where in 1940, the aver- | Chemical Processing and Food 


age was 50¢. 

Only this, he said, enabled beer 
to increase its volume 1% between 
1948 and 1952. Sales of soft drinks 


| Processing, Chicago, both Putman 
|publications; Robert M. Gamble 
|Jr. Advertising, Washington; Conk- 
|lin Mann & Son, New York agency, 


'and Radio Corp. of America, N 
and tea, he added, rose faster be- York. This ales ARF's goat 


cause of a 23% increase in the bership to 184 companies. 
non-adult population between 


1940 and 1950. Newspaper Controllers Elect 
The closing of many small lo-| Richard H. Wills, treasurer of 


cal breweries, Mr. Fein said, means | , 

: ? Sits the Roanoke Times & World-News, 
that their places are being taken has been elected president of the 
by branch breweries of the big| Institute of Newspaper Controllers 
producers, with a resulting im-|& Finance Officers. Other officers 
provement in the industry’s fi-| elected are Herbert E. Hetu, busi- 
nancial and management position. | ness manager of the Herald, Shar- 


Russell H. Hopkins, executive 
manager of the association, said 
that the industry will face a criti- 
cal situation in 1954 when Schlitz, 
Anheuser-Busch and Hamm’s op- 
en West Coast branch breweries, 
and Pabst increases its Los Ange- 


these moves will cause an excess 
capacity of about 4,000,000 gallons 
a year in the Midwest, which then 
will have to be sold by more vig- 
orous advertising and merchandis- 
ing. 


es Walter C. Plummer, merchan- 
dising manager of Owens-Illinois 


les production. He estimated that. 


en, Pa., lst v.p.; Eric B. Gardner 
|of the Kitchener-Waterloo Record, 
Kitchener, Ont., treasurer, and 
Frank T. Hodgdon Jr. of the Cleve- 
land Plain Dealer, reelected secre- 
tary. 


Fischer Joins Rep as V. P. 


| William H. Fischer, formerly 

/with the sales staff of Ladies’ 
Home Journal, has joined Moran & 
Hedekin, New York publishers’ 

|representative, as v.p. and a di- 

/rector. The company will now be 

| known as Moran, Hedekin & Fisch- 
er. 

| 


Dell Names Two Salesmen 


"Service Managers, like everyone else in 
the auto industry, must know about 
new developments, new products, new 
methods—as soon as they're announced. 
That's why all service managers who 
want to stay on top of their jobs read 
AUTOMOTIVE NEWS. It's the auto 
industry's only weekly newspaper .. . so 


Tell the Service Managers what you've 
got... in the weekly newspaper they 
rely on for NEWS as well as special 
“service” features. 


AUTOMOTIVE NEWS: the newspaper 
the entire industry turns to every week 


Giese Son takd the menting that| J eesiccs isan esbstoetioes 
promotiens show that the quart m ’ 
beer bottle is the way to greater @nd Thomas H. O'Neil, formerly 


: , th Westchester News rs, 
volume and profits. There is no = been named to os pe 
market and season in which that advertising staff of Dell Men’s 


size container, either bottle or can, Group. 


. where else can we get the news — fast?" . : 
=. . f ... your primary medium for reaching 


MANAGEMENT, ENGINEERING, and | 
MERCHANDISING EXECUTIVES— 
and the DECISION MEN in the CAR 
DEALERSHIPS. 


In addition to the complete, up-to-the- 
minute news coverage, every issue of 
AUTOMOTIVE NEWS carries news just 
for the Service Manager —to help him 
do a better job of managing the Service 
Department. That's why, in reading 
AUTOMOTIVE NEWS, he finds com- 
prehensive coverage of important subjects 
like service absorption, service merchan- 
dising, new model servicing, labor turn- 
over, and new products. And every 
month: a big SERVICE MANAGEMENT 
Section! 


e ABC audited circulation: 41,000. 
Readers per issue: over 120,000. 


© Subscription price: $8.00 per year— 
highest in the industry. 


@ Renewal rate: 87.01% (ABC audited )— | 
highest in the industry. 


THE WEEKLY NEWSPAPER OF AMERICA’S NO. 1 INDUSTRY 


newspaper 


PENOBSCOT BUILDING ° 


DETROIT 26, MICHIGAN 


REPRESENTATIVES 
New York — Edward Kruspek, Advertising Manager, 51 E. 42nd St.. Murray Hill 7-687! 
Chicage — J. Goldstein, Western Manager, 360 N. Michigan Ave., Stete 2-6273 
Leos Angeles —R8. H. Deibler, 2506 West Eighth Street, Dunkirk 3-0303 
Detroit — Dick Webber, 2666 Penobscot Bidg., Weedwerd 3-0495 
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For your clients, associates and other 


VW Lyi Ba 


A new mark of distinction... a handsome appointment for the desk 


of a Very Important Person—the smart newly-introduced Motorola “VIP” Desk 


Ww “i 
Vip Clock Radio. Here is a combination of an accurate, dependable clock 


| 1( ' ; ...a powerful GOLDEN VOICE* radio... a beautiful Parker “51” pen 
. DESK CLOCK RADIO and pencil set... and a handy calendar. In gold and silver 
metallic finish plastic, it is as good looking as it is convenient. 


Make it a Personalized gift. The perfect Christmas gift for all the 
The name plate may be engraved simply 


ge 


; ; : siness executives on your list. 
eith Gx eames of the entedive when important business executives on your list 
it is given, and the date, Wvctiniend Grats diets 
or it may bear also the name 


—---------- 


of the individual or firm who presents it. 


SEND IN | Motorola, Inc., Dept. L | 
THIS 4545 Augusta Bivd. 
Chicago, Ill. | 
HANDY 
| Gentlemen: Here is my order for ( ) of your 
FORM | Model 53D! Motorola“ VIP” Desk Clock Radios | 
Wed. Eache Tex included) NOW! Please send your bill to: | 
| Nasa | 
( | : ) 7 | ADDRESS. Dien anda = | 
OL 0p oto ro Ql Voit, ! pana | ee 7 
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Today your product mus & ft ge 
from your distributors. Ig 1 the 
can be backed by a head vy t 


This is New York! A hundred different markets in one... a huge, 
complex pattern of sales areas, some better for macaroni, 
others for matzoths and still otkers for saverkraut. 


One basic requisite for the success of any sales operation A fully equipped ani d tr 

in New York is thorough knowledge of the market. Section by section, displays and secure the most valuci ible 

ae block by block, the Journal-American’s giant Sales Control Manual provides interest non-stocking retailers; report on 
you with the necessary localized working data that lead to volume sales. and other helpful information. 

Part one... desk top Sales Control ... is by far the most valuable Part two... the extra sales pre: isur 

guide to sales planning and efficient coverage of the New York area. backs your consumer pre-selling wit Hh a 
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t get as much cooperation as possible 
1 the Journal-American, your campaign 
vy barrage of P-O-P merchandising. 

d trained staff of field men will build 
ible shelf positions for your product; 
t on brand popularity, dealer attitudes 


isure of effective P-O-P merchandising 
h aggressive dealer pre-selling. 


In New York, truly a market of millions, the Journal- 

American reaches far more families than the two other home- 

going papers ... 123,000 more than the second; 265,000 more than the third. 
Why not take advantage of the most powerful program for sales 
ever offered in America’s richest market? The combination of a well- 
coordinated campaign in the Journal-American and a sound merchandising 
effort gives you New York’s only complete, most successful sales package. 


The trends to self-service and automatic shopping demand that 
you pre-sell more customers through consistent advertising. 
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Sweet Names Two to Staff 


Carl Holmstrom, formerly asso- 
ciated with Post, Johnson & Liv- 
ingston, has been appointed art 
director of G. F. Sweet & Co., Hart- 
ford agency. Caroline Vogel, in 
the copy department, has been pro- 


R&E Adds Publicity Account 


Quaker State Oil Refining Corp., 
Oil City, Pa., has named Kenyon 
& Eckhardt, New York, to handle 
its product and institutional pub- 
licity. K&E has handled Quaker’s 
product advertising for more than 


Agencies Not Sure 
Godfrey Controversy 
Will Affect Sales 


New York, Nov. 3—Never un- 


moted to copy chief. 20 years. 


nomenon, Arthur Godfrey. 

Who else could create a nation- 
al incident merely by firing a sing- 
er—even if the firing did take 
place on the air before millions of 
people? What other name could 
keep the story on the front pages 
for days when Italy and Yugo- 


There’s nothing surprising 
about the fact that The Rotarian Magazine is doing a 
man-size selling job for its advertisers. After all, it 
reaches 301,885* executives who are among the more 
important people in their communities. Almost all of them 
read it rather thoroughly. And... here’s the hook... 
these men have the money and the authority to buy just 


Rotarian 


think of for their homes 
35 €. WACKER OR., CHICAGO FB, ttt 


makers also were battling in pub- 
lic and competing for space in the 
papers? 


ws “The man’s unique,” one New 
York adman_ remarked. 
there wouldn’t have been that 


and their businesses. 


had fired Molly.” 

There has been a great deal of 
speculation as to why the story of 
Mr. Godfrey’s unusual method of 


*201,885 ABC net paid, June 30, 1953 


derestimate the power of that phe-_ 


slavia, the cattlemen and Israel 
and Jordan, and the Korean peace-_ 


“Why, 


much excitement if Fibber McGee 


Advertising Age. November 9, 1953 


severing his ties with singer Jul- | 
ius La Rosa was given such play 
in the press. The answer would. 
seem to be that like him or not, 
CBS’ red-headed star is a sure- | 
fire salesman. This apparently is | 
true whether he is pitching the 
products of his 13 radio and tele- 
|vision sponsors or helping to move 
papers and magazines off the 
newsstands. 


a In draining the last possible 
drop out of this Godfrey story and 
keeping the controversy alive as 
long as possible, the newspapers 
were merely emulating what sev- 
eral magazines had done in the 
past. 

| TV Guide, in the days when it 
| was mushreoming as a regional 
|programming listing magazine, 
‘covered Godfrey and practically 
all the “little Godfreys” from ev- 
ery possible angle. The magazine 
built a real big thing out of wheth- 
er Frank Parker and Marion Mar- 
lowe were in love. There was a 
cover story on singer Janette Da- 
vis. After that TV Guide tried the 


actory To 


of 


beter 
Se 


There are more than 1,300 manu- 
facturing establishments in the 
Kansas City metropolitan area. 
Number of employees in these 
establishments exceeds 108,000. 
Annual wages are in excess of 
218 million dollars. Total value 
added by manufacture in Kansas 
City plants approaches half a 
billion dollars annually. The 
number of all persons gainfully 
employed in Kansas City ex- 
ceeds 381,000. 


THE KANSAS CITY STAR 3 


Kansas City Chicago New York 
1729 Grand Ave 202 S. State St 15 E 40th St 
HArrison 1200 WEbster 9.0532 Murray Hill 3-616] 


| 
| 
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TED BERGMANN has been named director 
of broadcasting for the Allen B. DuMont 
Laboratories, New York, replacing Chris 
J. Witting, who leaves Jan. 1 to become 
president of Westinghouse Radio Stations. 
Mr. Bergmann has been general manager 
of the DuMont Television Network for the 
last six months. 


cupid approach on Julius La Rosa 
and Luann Simms. (This was be- 
fore the McGuire sisters joined the 
Godfrey family.) As TV Guide’s 
regional editor, Harold Clemenko, 
recalls, “Godfrey was our number 
one editorial plus.” 


we Other magazines found Mr. G. 
equally appealing to the public. 
Look recently completed a three- 
part series on his life. These issues, 
Look reports, did very well on the 
newsstands and were a sellout in 
many places. 

The other most popular tangent 
of barroom speculation centers 
around what effect the La Rosa 
question will have on Godfrey’s 
future sales effectiveness. His fans 
are rabid ones as anyone who is 
called up to get broadcast tickets 
for out-of-towners can aitest. Con- 
troversy and widespread publicity 
always can be counted on to boost 
a rating. 

But, say the skeptics, will the 
people who are annoyed at God- 
frey transfer this annoyance to his 
sponsors? Will his about face state- 
ments (“The great ones stay with 
me” and then “I’m proudest of 
Julius La Rosa”) cause the many 
housewives who put great store in 
what he has to say about his spon- 
sors’ products to lose faith in him? 
And will he therefore lose his mag- 
ic touch as the “sincere” pitch- 
man? 


a Some of the agencies for Mr. 
Godfrey’s advertisers—those quer- 
ied by AA have not been getting 
any more mail than usual—say it’s 
much too soon to tell how, if at all, 
this fracas will affect the sale of 
Lipton tea, Chesterfield cigarets, 
Toni home permanents, Pillsbury 
cake mixes, etc. 
At mid-week a CBS spokesman 
|said nobody had gone through the 
mail yet to find out if most of the 
writers were defending or criticiz- 
‘ing Arthur. Early mail at TV Guide 
_ brought five pro Godfrey letters 
| and 60 con Godfrey letters. But 
|the cons are always much more 
| likely to take the time to write a 
| letter than the pros. 


Two Appoint John O'Malley 


John O’Malley, New York pub- 
lic relations consultant, has been 
appointed by the Tailored Woman 
to handle the department store’s 
advertising and by the New York- 
New Jersey branch of the Chinchil- 
la Breeders of America to handle 
their forthcoming show at the Ho- 
tel Statler, Feb. 20-22. O’Malley 
has also set up a new department 
dealing exclusively with the na- 
tional Negro market. 


MPA Adds Member 


The American Academy of Gen- 
eral Practice, Kansas City, Mo., 
publisher of GP Magazine, has 
been elected to active membership 
in the Magazine Publishers Assn. 


Consultants Inc. Moves 

Consultants Inc., San Francisco 
public relations consultant, has 
moved its offices to 127 Montgom- 
ery St. 
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There are three national ABC (paid) publications in the retail food industry. WX 
SUPERMARKET NEWS covers all branches of the supermarket field — N 


chain, co-op and independent and the volume wholesale grocers. 


FIRST IN PAID CIRCULATION among: 


SUPERMARKET EXECUTIVES — Headquarters offices, owners, general 
managers, sales and advertising managers, buyers, district managers, 
etc. (See Par. 10 la*) 


WHOLESALE GROCERS — Including voluntary group and co-op 
headquarters. (See Par. 10-2*) 


INDEPENDENT RETAILERS Including voluntary group and retailer. 
owned co-op stores. (See Par. 10*) 


AND FIRST IN “INDIVIDUAL PAID” SUBSCRIPTIONS* 
(See Par. 8) 


*ABC Audit Report for 6 months ending June 30, 1953 


SUPERMARKET NEWS HAS ADDED A NEW DIMENSION TO FOOD TRADE ADVERTISING — A WEEKLY NEWS- 


PAPER TO KEEP PACE WITH THE WEEKLY OPERATIONS OF THE SUPERMARKET INDUSTRY. IT IS THE ae 
ONLY PUBLICATION THAT IS READ WEEKLY BY ALL YOUR BETTER CUSTOMERS AND PROSPECTS. 
Supermarket News —A Fairchild Publication —7 East 12th Street — New York, New York 
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Explores Possibilities 
of Cybernetics 

To the Editor: Mr. Weiss’ cyber- 
netics series is extremely interest- 
ing. This series has a special in- 
terest for me. Last spring I started 
a piece of wrifing titled “Advertis- 
ing as a Cybernetic Circuit.” It 
was conceived as a short article, 
and quickly began to turn into a 
fat book. The general idea was 
that any business operation is an 
electronic signal-sorting circuit in 
a very literal sense, obeys the gen- 
eral laws of such circuits, and can 
be made to function more effi- 
ciently if its true nature is under- 
stood. The argument ran some- 
thing like this: 

Each business has three basic 
circuits: the creative circuit, the 
factory circuit, and the administra- | 
tive circuit. The function of each is | 
to receive (or originate) input sig- | 
nals, combine them with data, 
amplify and combine desirable | 
signals, sort out and reject unde- | 
sirable signals, and produce output | 
signals which are either solutions | 
(to become a new input signal) or | 
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This department is a reader’s forum. Letters are welceme. 


power signals (to actuate servo- 
mechanisms). 

Advertising is naturally part of 
the creative circuit (which also 
comprises such things as new- 
product hunches, market study, 
product design, and so on). How- 
ever, going back to the original 
concept “advertere’’—to “turn to” 
or “direct to’”—the entire creative 
circuit is an “advertising” setup. Its 
over-all function is to ascertain 
customer wants and needs, and 
create solutions. This is also the 
function of the customer’s “person- 
al circuit’—to sense a want, and 
then find a way to satisfy it— 
which leads us to the rather in- 
evitable social conclusion that the 
business interest and the customer 


interest, while both selfish, are 
basically identical. 
Advertising (in the narrow 


sense) thus becomes an indispens- 
able consumer aid. In the technical 
sense, the advertisement is not to 
be regarded as a literary or ar- 
tistic effort, but a signal sequence 
which sorts out alternatives and 
produces a guided solution. Only 
completed output solutions (‘‘yes” 


decisions) count. 


Good circuit design 2t all points 
is necessary to assure efficient 
function, and conserve creative en- 
ergy. All the design principles an 
electronic engineer uld use in 
creating a computins machine or 


high-fidelity amplificr are direct- 
ly applicable. Filtering, filter cor- 
rection, control of regenerative 
and degenerative feedback, data- 
storage, data-input, signal-clip- 
ping, amplification of corrected 
signals to power levels, all play a 
part. Since the problem is enor- 
mously complicated by variables 
in the circuit components (people, 
each one a computing machine 
with his own set of personal filters 
and internal feedbacks) selection 
of the best available components 
is imperative. Defective compon- 
ents can cause damage out of 
all proportion to the cost of better 
components, since white space and 
air space are far more expensive 
than the best components. 

All in all, it’s a very interesting 
exploration, with at least a 50-50 
chance of being useful for some- 
thing, even if it only persuades a 
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few creative people to stop being 
frustrated artists and develop a 
completely professional attitude 
toward their work. 
Davip R. Brown, 
Rochester, N. Y. 
« * a 
_Merchandising Will Create 
Demand for Push Button Goods 


To the Editor: I read with con- 
siderable interest the first instal- 
ment of an article “Cybernetics— 
Automation—Whatever You Call 
it—‘Second Industrial Revolution 
io Force Major Changes in Pro- 
duction, Merchandising and Sell- 
ing,” in your publication. Permit 
me to tell you a little about the 
field of automatic control. 

Since January, 1928, the maga- 
zine Instruments has advocated 
automatic control in industry and 
research. For 25 years Instru- 
ments—The Magazine of Measure- 
ment and Controi—has promoted 
the progress of the instrument in- 
dustry. In these 25 years this 
industry has increased its annual 
dollar volume over 500%. In these 
25 years the investment in instru- 
ments and apparatus for measure- 
ment, analysis, inspection, testing, 
computing and automatic control 
has increased from 2% of the cap- 
ital expenditure to over 10% and 
promises to more than double in 
the next five years. 

Instead of Cybernetics-Automa- 
tion, we have for years called it 
‘Instrumentation (a word in 1924 
jinvented by Instruments’ Editor 
|M. F. Behar). Cybernetics is not 
a science as you state in your box- 
| head. It is the branch of the older 
'science of Instrumentation that is 
|concerned with automatic control. 
| The development of automatic 
|control makes it possible to pro- 
duce goods faster, better and 
| cheaper. Only by the increased use 
,of Instrumentation can we give 
/'more people more goods with a 
‘reduction in the _ individual’s 
working hours. 
| At the recent Instrument Ex- 


| tory.” 


hibit in Chicago, over 11,000 in- 
strument experts saw the displays 
of over 200 instrument manu- 


facturers which will bring ever 


closer the true “push-button fac- 


Instrumentation capable of run- 
‘ning the automatic factory has 
been available for many years. 
The only thing which has’ held 
back its use is the lack of demand 
for the products which the auto- 
matic factories can produce. As 
soon as merchandising creates the 
demand, the automatic factories 
will be built. The problem will 
be in finding enough people with 
money to buy the products man- 
ufactured in the automatic factory. 

RICHARD RIMBACH, 

Publisher, Instruments Pub- 

lishing Co., Pittsburgh. 


‘Engineering News-Record’ 
Supplies Weather Reports 


To the Editor: I notice in the 
Copy Cub’s column in your Oct. 12 
issue that American Builder will 
start giving weather reports in its 
January issues. 

It may interest you to know that 
we’ve been doing this twice a 
month since July, as the enclosed 
reprint shows. We give not only 
the U. S. Weather Bureau monthly 
prediction, but also a six month 
chart of temperature and precipi- 
tation probabilities for 20 cities 
throughout the country. To be 
even more helpful, we also give a 
report for the preceding month 
on the actual temperature and 
precipitation compared with the 
predictions. 

To the best of our knowledge, 
EN-R is the first business publica- 
tion—and possibly the first publi- 
cation of any kind (except the 
farmers’ almanacs) to give weath- 
er reports this extensively on a 
regular basis. 

The enclosed article about how 
Du Pont geared _ construction 
schedules to weather predictions 
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will show you how important this |who has just survived a brain-| 
type of information can be to our washing job in communist Korea. | 


readers. He'll tell you our way is milder— 
Craic F. Mitcuert, =(much milder. 
Promotion Manager, Engineer- | FRANK T. QUINN, 
ing News-Record, New York. | Northbrook, III. 
_ Oe. . £4 . and a “lot” means 39 big counties 
More Fun for Waupun Has Another Suggestion in four Western states! Two-thirds 


To the Editor: You might like for Christmas Givers 


mec ne for the office BULLetin| +, the Editor: With reference 


to the enclosed article [on Christ-| 
mas gifts], thank Maurine Myers| 
for this opportunity to state that | 
there is nothing so welcome as a| 
Save Caps from gift of photographic merchandise | 
—next to stamps, photography is 

America’s largest hobby. 
Appealing to a man’s hobby | 
! ae Fe 0 businesswise is a much better 
conversation piece than a label on 
a liquor bottle. Naturally, we think | 


of a million people annually earn almost 
a billion dollars in the KSL-TV 


primary area alone. The effective buying 


Thanks for the free space in 


income, per family, is nearly $5,000. 


| 


To rope your share of this plump 


budget, use KSL-TV, represented 


The Beer With the Real Flaver that a Leica camera makes the. by CBS-TV Spot Sales. 
greatest Christmas gift of all. & 
° ° WW 
Win a Motor Wheel Chair! STANLEY C. SAMUEL, ei, Wg. ¥ e SALT LAKE CITY 
7 Advertising Manager, E. Leitz KSL TV 
Stert now to seve the Old Timer caps. Seve only 5,987,543 ond wine Inc., New York. Serving Intermountain America 


1967 Mode! Motorized Wheel Chair, complete with house trailer for 
your dog. For only 3 million more cops you cen get one with « rumble 
seat for your wife or nurse, All models with horn and windshield. 


WAUPUN BOTTLING WORKS 


Phone 331 


your Oct. 19 issue. I’ve already 
had a request from another brew- 
ery to use the copy. 


GEORGE W. GREENE, 
The Leader-News, Waupun, 
Wis. 
* e © 


Uses Woolf as Lesson 

To the Editor: Just today I 
got around to reading the Sept. 21 
AA—and can you possibly let us 
have a dozen copies, or reprints of 
James D. Woolf’s article in the 
Feature Section? 

Those of us in this business who 
have really dug, over enough years 
to get the facts, know that every 
word of his article is basic truth 
—the difference, in fact, between 
copy that does a remarkable sell- 
ing job, and the mass of anemic 
copy which requires enormous 
budgets to make it go. 

In untold numbers of cases, it 
is the reason a small regional or 
local business can lick a big na- 
tional competitor, or maybe two 
or three of them. 

Since it sums up in very clear 
form the very subjects I have been 
teaching juniors here for years, I 
have already used it as a lesson 
subject. 

Since it puts the stamp of au- 
thority on some things I would 
also like to make a few clients re- 
alize, I could really use the extra 
copies. 

This is great editorial perform- 
ance. 


ALBERT COUCHMAN, 
Couchman Advertising Agen- 
cy, Dallas. 


Says McCarthy Way Is Milder 

To the Editor: I strongly resent 
the false implication in The Crea- 
tive Man’s diatribe on “Ayer and 
the People” (AA, Oct. 26)—spe- 


cifically where the C.M. pontifi- 

cates: “In this country, everybody | today’s SCH HN . 1; Hold the sleek decanter in your hands. 
ym epg egy ee ga cond ‘Taste the subtle, satisfying flavor of the 
is entitled to have = Ss ‘ 4 : . Sus atisf} t, th 
views about government, Senator éeon the best-tasting whiskey In ages er key. a ra a — * 
McCarthy notwithstanding.” wliday gift... one. that will be enjoye« 


I know it is quite the vozue to in a crystal-bright and talked about and remembered for years. 


make snide reflections on the in- Give Schenley, the gift that gives eloquent 
tegrity of Senator McCarthy—but h lid d testimony to your own good taste! 

since when has he done anything O l ay ecanter 

to restrict any citizen from ex- 


pressing his views on government? at 70 additional cost 


Maybe I missed that one. 
No man or woman who can Nai em 


truthfully say: “I am not a traitor, 


nor a spy, nor a communist” has “ 
anything to fear from the honor- _Handrom “bod 


The same fine whiskey is avail- 
able, as always, in the distine- 
tive Schenley round bottle. 


able Mr. McCarthy. Only the : os 
guilty need cringe at a McCarthy | for convenient: giving 
Quiz. 


As to the need for the clean-up BLENDED WHISKEY, 86 PROOF, 65% GRAIN NEUTRAL SPIRITS. ©1953 SCHENLEY DISTRIBUTORS, INC., NEW YORK, N. Y. 
McCarthy is making, ask any guy | ‘ 
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Win a mass product, you buy mass markets. 
Mid-America is one — a mass market, dominated by 
farmers. You can’t sell Mid-America without farm 
families, nor the magazine that concentrates on 
them alone! fi 


Buy J 


LE 


Trade Bars Must Go, 
Export Admen Told 


NEw York, Nov. 3—Barriers to 
world trade must be broken down 
if world economic conditions are 
to improve, Lloyd K. Neidlinger, 
,executive director of the Interna- 
tional Chamber of Commerce U.S 
| Council told the Export Advertis- 
| ing Assn. here last week. 
| Advertising for export trade, he 
|said, must be used more effective 
ily to create wants undreamed o: 
| today. 

“The physical barriers to con- 
tinuous economic development 
have been pushed back by science. 
Tariffs, quotas and the maze of 
controls are the fences that con- 
fine us,” Mr. Neidlinger said. “Pro- 
vincialism, prejudice and protec- 
tionism obscure our vision of the 
very large world around us. 

“The promise of a dynamic fu- 
ture for the economy of the United 
States,” he said, “rests on our abil- 
ity to remove the barriers that 
prevent our selling American goods 
and services to millions who need 
and want everything we _  pro- 
duce. The problems to be solved 
are numerous and complex but 
they are being solved.” 


e Explaining some of the things 
that the International Chamber of 
Commerce is doing to foster world 
trade, Mr. Neidlinger pointed out 
that it has a commission on ad- 
vertising that, until an internation- 
al advertising association is formed, 
will continue to work for interna- 
tional cooperation in the profes- 
sion. 

The commission, he said, has 
drafted a code of standards for ad- 
vertising practise that has been 
adopted by 60 professional asso- 
ciations in 12 countries. It is en- 
gaged in a project to standardize 
methods of computing media cir- 
culation statistics. It initiated and 
pushed through the United Nations, 
Mr. Neidlinger said, an interna- 
tional agreement to exempt sales- 
men’s samples and advertising lit- 
erature from customs duties and 
has in production now an eight- 
language dictionary of 3,000 terms 
commonly used in distribution and 
advertising. 

“You who are experts in influ- 
encing public opinion and directly 
concerned with the export busi- 
ness,” Mr. Neidlinger said, “should 
take a leading part in arousing the 
American people. They must be 
made to realize that our best in- 
surance against ever being forced 
to curtail our production to the 
level of our own needs is to sup- 
port and lead an _ international 
movement to free trade from its 
man-made restrictions and to as- 
sist in the economic development 
of backward countries. We are the 
nation from whom such leadership 
is expected.” 


Two Appoint Agency 


Schnefel Bros. Corp., Newark, 
maker of La Cross manicure im- 
plements and Naylon nail polish, 
has appointed Halsted & Van Vech- 
ten, Red Bank, N. J., to handle its 
advertising. Previously, Kastor, 
Farrell, Chesley & Clifford, New 
York, had the account. The agen- 
cy has been named also by Prince- 
ton Film Center Inc., maker of in- 
stitutional films for industry, sales 
display and television films. 


Roth-LeCover to Bayard 


Roth-LeCover Suits has ap- 
pointed Jere Bayard Advertising, 
Los Angeles, to handle advertis- 
ing, publicity and sales promo- 
tion. The company specializes in 
|junior sizes, which are marketed 
‘through retailers throughout the 


U.S 


Kemp Research Names Tyson 


Milton Allen Tyson, formerly a 
member of the merchandising and 
marketing staff of the Rochester 
Times-Union, has joined the staff 
of the Kemp Research Organiza- 
tion, Rochester marketing analyst 
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When your product costs important money, 
you want the people who have money. Farm 
families are near the top. And tops among them are 
the readers of Capper’s Farmer. They are the most 
prosperous farm families in Mid-America, itself the ; 
richest farm market on earth! 
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Conventions 


Nov. 8-10. National Newspaper Promo- 
tion Assn., midwest convention, Edge- 
water Beach Hotel, Chicago. 

Nov. 13. Southeast chapter, American 
Assn. of Advertising Agencies, Dinkler- 
Plaza Hotel, Atlanta. 

Nov. 14-15. Fifth District, Advertising 
Federation of America. Kentucky Hotel, 
Louisville. 

Nov. 16-18. Public Relations Society of 
America, sixth annual conference, Shera- 
ton-Cadillac Hotel, Detroit. 

Nov. 16-18. Advertising Trades Insti- 
tute, 2nd Advertising Essentials Show, 
Hotel Biltmore, New York. 

Nov. 18. Regional conference, National 
Business Publications, in connection with 
the annual fall business meeting, Nov. 
18-19, Edgewater Beach Hotel, Chicago. 

Dec. 27-29. American Marketing Assn., 


winter conference, Mayflower Hotel, | 
Washington, D. C. | 
Feb. 18-20, 1954. Southwestern Assn. 


of Advertising Agencies, Houston. 
April 4-6, 1954. American Public Re- 


tion, Shelton Hotel, New York. 


SILVER ANNIVERSARY—Sally Gerber Phinny, the original “Gerber Baby,” pins a 

25-year button on her Dad, Dan Gerber, board chairman and president of Gerber 

Products Co. The company started commercial preparation of baby foods in 1928 
when Sally’s pediatrician recommended strained foods. 


lations Assn., 10th anniversary wend 


April 12-18, 1954. National Advertising| 
Agency Network, management confer-| 
ence, Boca Raton, Fla. } 

June 14-17, 1954. National Industrial | 
Advertisers Assn., 32nd annual conven-| 
tion, Hotel Sheraton-Mt. Royal, wince 4 
Can, 

June 20-23, 1954. Advertising Federa- | 
tion of America, 50th annual convention, | 
Boston. | Curcaco, Nov. 3—‘Rosah,” Na- 

. tional Broadcasting Co.’s Christ- 
LaGrange & Garrison Boosts 2 mas child, has received the same 

B. Morgan Scherer, since 1949 thumbs-down reception from the 
copy director of LaGrange & Gar- Station Representatives Assn. as 
rison, Indianapolis agency, has earlier network spot sales plans. 
Fels ain Ey with "ae eos me | This was made clear last week as 
cy production and copy depart- |: F. Flanagan, SRA managing 
ments and an account executive, director, addressed Chicago Tel- 
has been named a v.p. also. ‘evision Council. Rosah—short for 

“Run of Schedule Advertising— 
To Issue Manufacturers’ Guide Holidays”—offers airing one- 

Directory of Manufacturers of minute filmed spots on sustaining 
America, 516 Fifth Ave, New/tv net shows until Jan. 1, with 
York 36, will have its directory |the net to decide when and where 
ready for distribution in 1954. The the announcement will run (AA, 
directory will contain the name o¢t 26) 
and address of substantially every | : . 
manufacturer in the U. S. (more oa a er cee, 

ish 0 " 
ae es ee Denes Sa spot business similar to NBC’s 


The price is $96 a copy. 
, . = earlier plan for radio (AA, Sept. 
28), where the net offers one- 


Dealers Name Lando 


The Greater Pittsburgh Chrysler 
Dealers Assn. has appointed Lando 
Advertising Agency, Pittsburgh, to 
handle its advertising. 


A USABLE “GIVE-AWAY” THAT 
KEEPS THE COMPANY NAME 

BEFORE THE PROSPECT DURING 
ALL HIS WORKING HOURS... 


minute participation in three 15- | 

minute, five days a week shows. 
Mr. Flanagan quoted NBC 

Chairman David Sarnoff as say- 


TRADEMARK DISPLAYED 
IF YOU WISH 


DEALER IMPRINT OPTIONAL 
AT EXTRA COST 


NAME 
GOES HERE COMPANY’S PRODUCTS 


ILLUSTRATED 


ia large national 


TANDARD PRINTING CO. 
DEPT. AA, HANNIBAL, MO. 


We are interested in receiving prices 
ond additional information on the Pept clay as a 
Giant Size Memo Pads: This 17 = 22 inch desk pod is ideol fas 
company gifts to any buyer of its prod- 


WwW 
' 


Company ucts or services. The user can jot quick 
Address memos, names, phone numbers, etc., yet 
City Senta have a clean working sheet the next 


morning. 


Flanagan Blasts ‘NBC's ‘Rosah’ as 
Siphon’ of Station's Spot Money 


ing, “...Nor do I think that by 
making their sales operations more | 
flexible, networks will siphon off | 
spot revenue ...,” then countered, | 
“But when networks resort to| 
devious devices such as selling 
announcements contrary to the 
historic conception of network ser- 
vice that costs the affiliates money 
... [it] aptly earns the General’s 
term of ‘siphon’.” 

Station owners, said Mr. Flan- 
agan, have wired their objections 
to him. One broadcaster declared, 
he said, that network sustaining 
shows “used to take away our 
profitable spot business have no 
place in our network contractual 


”? « 


arrangements” and “serve only to 
lose audience, to reduce our in- 
come.” 


The station reps’ executive rec- 
ommended that tv stations raise 
spot promotion 
fund to get new business—espe- 
cially for new stations, u.h.f. out- 
lets and video broadcasters in 
areas of heavy competition. 


# “The business is to be had,” 
he said. “but it will take work.” 
He added that newspapers have 
increased their volume from $167,- 
000 000 to $526 000 000 in 17 years, 
in part through aggressive pro- 
motion. 

Mr. Flanagan gave the big 
reason for stations going after 
this business rather than accept 
billings through the net when he 
asserted, “The penalty of network 
distortion is that as national spot 
business, the station’s income is 
approximately 72% of the adver- 


tiser’s dollar, while as network 
business, the station gets only 
30%.” 


Talmadge to Gordon Baird 


Richard H. Talmadge, formerly 
v.p. of G. M. Basford Co., who re- 
cently joined Gordon Baird Asso- 
ciates, New York, has been elected 
a partner and v.p. Mr. Talmadge 
will, in addition to client contact, 
have direct supervision over the 
media services. 


Hitchcock Promotes Two 

J. M. Gustafson, since 1949 busi- 
ness and office manager of Hitch- 
cock Publishing Co., Wheaton, II11., 


ee 


Win a product for farmers, you want on-the- 
farm circulation. Not would-be farmers, or half-acre 
farmers, but those with fields to work ... stock to 
raise... buildings to maintain. Capper’s Farmer 
circulates 90% right on the farm! 


has been promoted to treasurer. 
Robert G. Bolinder, associated with 
the company in a sales capacity, 
succeeds Mr. Gustafson as business 
and office manager. 


Agency Group to Meet 
The Midwest Advertising Agen- 


\cy Network, composed of 12 mid- 


western agencies, will hold its 
quarterly meeting Nov. 20-22 at 
the Sheraton Hotel, Chicago. Allan 
J. Copeland, v.p. of Grant, 
Schwenck & Baker, Chicago, will 
act as host for the meeting. 


i 
| 
| 
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STAMATY ) 


The ORDER that orders! 


1,054,478 Elks with family incomes far above aver- 
age, read The Elks Magazine with more than average 
interest. It’s their magazine... geared to their way of 
living, giving, spending. 


Owners of The Elks Magazine, they believe in the 
advertising it carries. This readership loyalty you 
can't buy in most magazines even tho you pay many 
times the Elks low page rate of $2.08 per thousand. 


THE MAGAZINE 


‘Trade, Not Aid’ 
Working as Far as 
Scotch Whisky Goes _ 


_ Lonpon, Nov. 3—It looks like 
a banner year for Scotch whisky | 
exports—thanks to American guz- 
zilers. 
| The Scotch Whisky Assn. an- 
nounced last week that exports. 
during the first nine months of | 
1953 were the highest in history | 
for that period—9,526,536 proof | 
gallons worth £27,176,400 ($76,-. 
093,920). | 

The United States again was. 
the largest single purchaser, im-. 
porting 5,272,038 gallons—more 
than half of the total exports— 
and paying £15,237,575 ($42,665,- 
210). The U. S. imported a total 
of 6,300,000 gallons last year and 
this is bound to be topped this 
year. 


Standard Accident Adds 3 

Several employes have been 
added to the advertising and pub- 
licity staffs of Standard Accident 
Insurance Co., Detroit, an affiliate 
of Planet Insurance Co. Thomas 
Thompson, a graduate of Wayne 
University, Detroit, will handle 
advertising production. Robert 
Ramsdell, formerly with the De- 
troit Metropolitan Area Regional 
Planning Commission, has been 
| aa 4 Pa 
|named to handle news releases 
'and publications. Zenon Tarnaw- 
| sky, who has been doing graphic 
arts work in Europe, has been ap- 
pointed art supervisor. 


Joell Mfg. Co. to Miller 


Joell Mfg. Co., New York manu- 
|facturer of Laurita carry-alls and 
| wallets, has named Miller Associ- 


New York * Chicago * Detroit * Los Angeles ates, New York, to handle its ad- 


| vertising. 


GRAND RAPIDS - KALAMAZOO AREA PULSE 
SHARE OF AUDIENCE — 
MON. - FRI. — FEBRUARY, 1953 


cost-per-thousand. 


6 a.m.-12 neon’ 12 noon-6 p.m. |6 p.m.-12 midnight 
WKIO-WIEF | 41% (0) “% 40%, 
STATION “B"| 139%) 13%, 17% 
STATION “c"| 1%) | T% 12% 
STATION “D"| 9%] M% % 


(a) Does not broadcast for complete period and 
the share of audience is unadjusted for this 
situation. 


She Belyer HWlations 


WKZO — KALAMAZOO 

WKZO.TV — GRAND RAPIDS KALAMAZOO 

WAJEF — GRAND RAPIDS 

WJEF.FM — GRAND RAPIDS- KALAMAZOO 

KOLN — LINCOLN, NEBRASKA 

KOLN.TV — LINCOLN, NEBRASKA 
Associated with 

WMBD — PEORIA, ILLINOIS 


CBS RADIO 
KALAMAZOO 


YOU MIGHT CLEAR 15’ 734°*— 


BUT ee eo YOU NEED WKZO-WJEF RADIO 
TO “GO OVER” IN 
WESTERN MICHIGAN! 


Use WKZO, Kalamazoo, and WJEF, Grand Rapids, and you 
get more Western Michigan listeners, for considerably less 


WKZO-WJEF get 37.9% more evening listeners, 105.0% more 
afternoon listeners, and 70.8% more morning listeners than 
the next two stations combined. The March, 1953 Nielsen 
Report credits WKZO-WJEF with a 12-county audience of 
151,050 daytime homes, 130,530 nighttime homes. On a per- 
en thousand basis, WKZO-WJEF cost 23.9% less at night, 54.7% 
less in the afternoon, 48.6% less in the morning, than the 
next-best two-station choice! 


Ask Avery-Knodel for all the facts on WKZO-WJEF, Western 


Michigan's outstanding radio value. 


WKZO-WJEF 


CBS RADIO 
GRAND RAPIDS 


Avery-Knodel, Inc., Exclusive National Representatives 
*Cornelius Warmerdam of the San Francisco Olympic Club set this world’s record on May 23, 1942. 


PERS al 


Advertising Age, November 9, 1953 


Getting Personal 


John Johns, v.p., Batten, Barton, Durstine & Osborn, is chairman 
of the advertising and p.r. division for New York’s Travelers Aid 
Society campaign. ..Space plugger Jack Dubro now has more space 
in his Brooklyn apartment. Just married off his daughter, Myra, 
to Harold M. Fields. Jack is business manager of Housewares Re- 
view and Premium Buyers’ Guide, both Haire publications. . . 

Lewis S. Rosenstiel, board chairman of Schenley Industries, has 
made 100,000,000 gallons of liquid available to the city of Green- 
wich, Conn. But it’s all water, taken from the lake on his estate to 
help Greenwich overcome its water shortage. . . 

Clair R. McCollough, general manager of the Steinman stations, 
has been elected chairman of the radio and television department 
of the Presbyterian Church in the U.S.A...Reader’s Digest hon- 
ored Robert C. Sanchez recently for his 13 years as manager of the 
Spanish and Portuguese language editions. He received an engraved 
clock from Editor and Mrs. DeWitt Wallace... 

Among the prominent citizens who have accepted the invitation 
of the Ford Foundation’s tv-radio workshop to serve on an ad- 
visory board are William I. Nichols, editor, This Week Magazine; 
Frank Stanton, president, Columbia Broadcasting System; Niles 
Trammell, former National Broadcasting Co. chairman and presi- 
dent, and consultant James Webb Young... 


i ks eee an ae 


PS iy 
ba BA ig 


SKEET CHAMP—C. G. Frantz (left), president, Apex Electrical Mfg. Co., Cleveland, 
for 35 years secretary-treasurer of the Vacuum Cleaner Manufacturers’ Assn., and 
Joseph H. Huffer, head of Air-Way Electric Appliance Corp., Toledo, a former 
president of VCMA, felicitate another ex-head of the group, Bret C. Neece, presi- 
dent, Landers, Frary & Clark, New Britain, Conn. Mr. Neece was winner of the 
Homestead brassard for breaking 25 straight on the Hot Springs, Va., range. 


Carroll McKenna, head of sales promotion-research for ABC in 
Hollywood, is currently spreading news of the arrival of his first 
son, born Oct. 14. Mrs. McKenna (Rosemarie Hodgkiss) was form- 
erly with the ABC-Hollywood sales promotion department. .. 

Leonard Hornbein recently celebrated his 25th year as adver- 
tising and publicity director of Famous-Barr, St. Louis department 
store... 


George Abrams, advertising director of Block Drug Co., boasts 
his first offspring, after 12 years of marriage. Her name’s Adele 


Lois...Agency president Robert Otto is now in Mexico studying 
marketing conditions and sales potentialities for his clients... 

Among the “Lucky Bucks” winners in the New York Mirror's 
current promotion is McCann-Erickson secretary Claire Cotter. She 
tapped the till for $125... 


The Jewish Theological Seminary of America, commemorating 
the tenth year of its “Eternal Light” program, cited National Broad- 
casting Co. board chairman David Sarnoff for “vision which has 
contributed mightily to religion in all its manifestations, to Ameri- 
can democracy and to civilization itself.” . . 


Lee Cooley, producer-director of the Perry Como show, has been 
named radio-television chairman of the New York March of Dimes. 
He will produce, direct, write and narrate an appeal film to be 
shown on all local tv stations, Nov. 15 to Jan. 15... 


Sidney Hollaender, president of the Ever Ready Label Corp., has 
initiated a campaign in support of the National Jewish Hospital in 
Denver, pioneer free non-sectarian tuberculosis center... 


Thomas B. Ashwell, publisher of Export Trade & Shipper, and 
founder and lifetime honorary president of Export Advertising 
Assn., received an engraved silver cigaret box as an anniversary 
token from the group on Oct. 28... 


Harry H. Burton, executive v.p. of Textron Inc., New York, and 
Bruce M. Jeffries, president of Parker Pen Co., Janesville, Wis., 
have been elected to the board of trustees of Brown University, 
Providence. Mr. Burton is a graduate of the class of 1916; Mr. 
Jeffries, the class of 1917... 

Col. John R. Reitemeyer, publisher of the Hartford Courant, has 
been elected chairman of the executive committee of the Freedom 
of the Press Committee for the Inter-American Press Assn. . . 


Married Nov. 7 were Jacquelyn Pashley, former NBC secretary, 
and George Heinemann, director of programming for WNBQ and 
WMAGQ, Chicago. Following the ceremony in suburban River Forest 
they left for a two-week honeymoon in Jamaica. Best man at the 
wedding was Robert Buchanan, account executive at Young & Rubi- 
cam, New York, and another member of the wedding party was 
James McDonough, of MacFarland, Aveyard, Chicago. .. 


| 
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To Spark ‘54 Sales 
Americana House; 


Anticipating some let-down from | 
the million-and-more housing | 
starts per year that made the 
home building business one of the 
strongest segments in our national 
economy, the industry is looking to 
obsolescence as the “new blood 
stream” to keep it healthy. 

And, as in the past, Practical 
Builder has come forward with 
another industry-stimulating idea 
to capitalize the opportunity; an 
idea reminiscent of such notable 
Practical Builder industry cam- 
paigns as: - “Spend for the Home, 
First”; “Smart People Build Be- 
fore a Boom”; “Your Only Real 
Security—A Home of Your Own”; 
and numerous others. 

Practical Builder’s program for 
1954 begins with the NEW AMER- 
ICANA house to be unveiled in the 
January issue and presented at the | 
National Association of Home 
Builders Convention in Chicago, 
January 17 to 21. | 

Today, unlike 1946 and 1947, no 
one is in a panic and willing to} 
accept just any house, regardless of 
value, for shelter. For the past 
year the home builder has been 
gearing to deliver better value— 
houses that contain conveniences 
in tune with our American way of | 
living. This has created obso- 
lescence dissatisfaction among 
home owners with their present 
houses. Thus, in addition to the| 
millions of new families needing 
homes, there are many homeown- 
ers who see these new improve- 
ments and will buy a new house or 
do extensive remodeling. This is) 
the market of the immediate future | 
to which Practical Builder is point- | 
ing in dramatic and _ forceful 
fashion. 

Actually, NEW AMERICANA is 
a distinctively American Architec- | 
ture and building style rather than | 
any specific type of home. The 
house is built “from the inside out,” 
permitting full leeway in use of 
the vast array of new building 
products and appliances that have 
led to its development. Several dif- | 
ferent designs, comparable only in 
their simplicity and emphasis on 
convenience in living, will be 
presented. 

While Practical Builder’s NEW 
AMERICANA home building style, 
was exclusively designed for, and 
supervised by the magazine, it will 
not be presented as any “revolu- 
tionary new development.” Instead, 
it is the culmination of trends that 
have been developing in all parts 
of the country for some time. They 
are trends stimulated by the in-| 
troduction and distribution of new | 
products, and by the development | 
of new “convenience devices’— 
appliances, etc. Practical Builder | 
will interpret all these develop-| 
ments for builders everywhere to! 
spark widespread acceptance and) 
use of the distinctively American | 
style 

Typical of the trends leading to} 
the NEW AMERICANA style are 
increased use of...expertly cre- 
ated inside and outside color har-| 
mony ...masonry and wood prod-! 
ucts in combination on exteriors... 
picture windows and glass walls... 
living and dining areas opening 
onto patios...planter boxes out- 
side and as inside partitions... 
2, or at least 11% deluxe baths... 
recessed and valance lighting, re- 
mote control, etc. ..jalousies in all 
climates. ..low pitch roofs of shin- 
gle, or crushed marble and 
brick ...folding wall partitions 
and sliding doors between rooms. .. 
storage walls, walk-in closets and 
wardrobes...glamorous’ kitchens 
with built-in cooking equipment, 
ample dining space, special light- 
ing and ventilating, ... family and 
all-purpose rooms, etc. 

NEW AMERICANA features can 


(ADVERTISEMENT) 


With New 
Packaged Units 


be included in the large custcm- 
built dwelling and in the modest 
low cost home—depending upon 
the budget of the market. Its ap- 
peal stems from the free, effortless, 
luxurious living it offers. 
Demonstration of NEW AMER- 
ICANA living is already evident 
in the BUILDER-PACKAGE home. 
Not to be confused with a factory- 


_assembled house, it can be erected 


in half the time house building 
ordinarily requires. Except for as- 
sembled window units, gable ends 
and a few other elements, and for 
pre-cut framing members, the 


house is conventionally built. The 


BUILDER-PACKA(C re 
more houses and f« 
tion at no addition 
buyer. These hom 
AMERICANA living or 
at an increasing Pp: 
obsolescence and n 
peal. Practical Bui ccr, 
unique advantage of 
how concentrated i: 
put its full editoria 
this development. 
And, while the number of “Pack- 
aged” homes the project builders 
seil to other builders will not make 
much of a dent on the national pic- 
ture, the ideas can hive far-reach- 
ing benefit; not only for builders 
and buyers, but for lumber and 
building material dealers as well, 
Practical Builder says. For the lo- 
cal dealer, the “Package” method 
presents unlimited opportunities 


ilts in 
Struce 
to the 
NEW 
creating, 
results in 
buyer ap- 
With its 
ulder know- 
ts staff, will 
force behind 
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or increased sales to the builders | 


they serve. 


comments. 


Lauds Shopping Center Story 


Remodeling Steals Show 


When the San Fernando Valley 
chapter of the Building Contrac- 
tors Association of California 
staged its “Perade of Homes” last 
month, remodeling stole the show. 

Twenty-one new houses were 
built and 2 old ones were remod- 
eled. Three weeks after the open- 
ing, 4 new homes had been sold, 
while over 750 remodeling in- 
quiries poured in; proving the im-| 
portance of the repairing and re- 
modeling market which Practical. 
Builder has been emphasizing. 


“Your 20-page presentation on 
Shopping Centers in the October 
issue of Practical Builder is an ex- 
cellent comprehensive roundup of 
a most complex subject, and you 
deserve high compliment for it. 

“A shopping center that is not 
planned with infinite care even- 
tually will run into serious trouble 
because of lack of foresight. We 
always stress, as you have stressed 
to your readers, the vital impor- 
tance of site evaluation, parking 
and traffic studies, a strong anchor 


store, leasing arrangements, trends 


Impressed Chapter President Er-|of present and future business, 


nest Becker has opened a new re-| 


modeling department. “There’s a) 
tremendous market here for any- 
one who wants to cultivate it,” he 


population growth and per capita 
income of trade areas surrounding 
the site. WELTON BECKET, LOS 
ANGELES.” 


Says a Cleveland advertising agency (name on request): 


“Your one-paragraph editorial mention of our client’s 


booklet resulted in 482 inquiries. Nearly five hundred 


inquiries strikes me as very good ... but maybe in 


Practical Builder it’s just par for the course.” 


] | Practica 
BUILDER 
seem 


We've been in the publishing busi:ess 


a good many years; so we are not overwhelmed by our own 


importance. Yet now and again something happens that makes us feel good 


inside... that makes us feel right about the fare we give 


our readers. For instance: reader inquiries for more information on building products 


described in ONE issue of practical 


wrong; but we believe this is an 


PB advertiser put it:“Only a magazing 


such response.” Yessir, when 


to any single issue of any 


builder (totaled 82,487. We may be 


all-time record for reader-response 


business magazine. As one 


that’s really read could command 


you're in PB yowre in... 


© ino 


JSTRIAL PUBLICATIONS, INC., CH 


... Of the light 
construction industry 
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49% of Families 
Own Video Sets; 
South Gains 25% 


New York, Nov. 3—Nearly half 


(49%) of all U.S. families owned 
at least one television set in July 


Cary-Hill Adds TV Department 
Cary-Hill, Des Moines agency, 


as director. Robert D. Day, for- 
/merly with the Daily News, New- 
'ton, Ia., and Joe La Cava, former- 
ly continuity director of KWDM, 
Des Moines, have been named 
account executives. 


Appoints Factor-Breyer 
Curtition Co., Los Angeles mak- 


of this year, according to Market er of accordion-type flexible fold- 


Research Corp. of America. The | ing 
f ’ 


figure represents an increase o 
11% in the number of U:S. televi- 
sion homes since January. 

The Northeast still includes a 
higher percentage (69%) of tele- 
vision-owning families than any 
other section of the country. The 
biggest regional gain, however. 
was in the South. 

During 1952, it gained 71% in 
tv penetration, and in the first six 
months of 1953 showed an addi- 
tional gain of 25%. As of July, 
30% of all southern families had 
television. 


@ The Market Research Corp 
study shows that the biggest cur- 
rent growth in tv penetration is 
still in the rural areas and small 


towns. The number of farm fam- | 


ilies with television increased by 
28% in six months, so that nearly 
one-quarter of all farm families 
had television sets by July. 
Among occupation groups, the 
farmer was again the biggest buy- 
er of tv sets, while the profession- 
al and executive class showed the 
smallest increase in family owner- 
ship during the six months. Small 
families—-those having no children, 
and those with only one or two 
members—showed significant in- 
creases in tv set ownership. 
Families in which the head of 
the household had only completed 
grammar school also showed a big 


gain in set ownership—from 38% 


in January to 43% in July. 


s The report gives the following, 


breakdown on tv set ownership: 
TV SET OWNERSHIP 
% of Total Families ir 
Each Market Division 
% 
Jan., July, — In- 
1953 1953 crease 


Type of Family 


Regions 
IE 5, cob steuish asbiebuiin 65 69 6 
EN sapbidiianciiaeisionnmil 24 30 £25 
North Central .............. 46 50 9 
Mtn. & Southwest ........ 27 ~=3031 15 
I site ag 43 47 9 
City Size 
ee sae cai ba 18 23 28 
SE BPO vaxdcevesseveece 22 26 18 
2,500 to 50,000 .......... 26 «(31 19 
50,000 to 500,000 ...... 47 =sé51 9 
500,000 & Over .......... 75 «2677 3 
Economic Class 
i a aeerererrerer re 55 58 5 
_ Bie eae 50 55 10 
_ fee er 45 50 #11 
eT eee econ a 2 WW 
Education 
Grammar School ........ 380s 43 13 
GEE ONOGE cesrcrcscesssses 530 57 8 
ED scnasavesivincataceivane 45 48 7 
Occupation 
rr cereere 53 55 4 
Cler., Sales & Serv. .. 49 54 10 
Crafts, Skilled Labor . 56 61 9 
Laborer & Operator... 47 54 15 
eta CSE ES 14 20 25 
Size of Family 
1 & 2 Members ............ 34 «638 12 
D PABTIROTG vicrevccesescesee, 47 52 WW 
4 & 5 Members ............ 54 58 7 
6 Members & Over ...... 47 8653 13 
Presence of Children 
5 Years & Under ........ 54 58 7 
6 Thru 12 Years .......... 55 58 5 
13 Thru 20 Years ........ 47~=sé51 9 
No Children ................ | a ae | 


UNITED STATES TOTAL .. 44% 49% 11% 
Source: National Consumer Panel, Market 
Research Corp. of America. 


Grant Named KBIF A.E. 


Ray Grant, formerly assistant 
sales manager of WOKY, Milwau- | 
kee, has joined KBIF, Fresno, Cal., | 
as an account executive. 


‘Citizen’ to Carry ‘Weekend’ 

The Ottawa Citizen on Jan. 16 
will start carrying Weekend Pic- | 
ture Magazine. 


doors, has named Factor-Brey- 
Los Angeles, to handle its 
|advertising. Consumer magazines, 
trade publications and television 
will be used. 


has formed a television production | 
department, with Ben J. Gibson! 


Most Car Euyers 


Want Better 


_ New York, Nov. 
| ple who buy cars, it 
factor that count: 
According to th: 
Collier Automotive 
leased today, 51.5‘ 
look for the econ: 


for construction 


19.8% are hipped 


Look for Economy, 


Roads 


3—With peo- 
‘'s the economy 


1953 Crowell- 
re- 
of the buyers 
\y factor, 37.7% 
plump for performance, 24.5% go 
for appearance, and 22.9% 
virtues. 


Survey, 


look 
Another 
on comfort, 
15.2% buy reputation, 10.6% are 


Advertising Age, November 


interested in dependability, and; 


6.5% pay for special features. 
The auto industry, the survey 


also shows, can look forward to 


selling some 5,673,000 cars in 1954. 


On the prospect list for 1955 are 
some 3,348,000 persons. Prospects 
for the current June-December pe- 
riod amount to another 2,232,000. 


® A new section of the survey re-_ 


ports that 69% of car owners feel 
roads and highways in areas where 
they live are inadequate. This feel- 
ing, the report added, is strongest 
among those living in or near large 


cities. What most drivers want is 


wider highways. 


a ail 


9, 1953 


Slightly over 88% of the coun- 
try’s 34,000,000 car-owning homes 
are single car homes. Another 
11.9% own more than one car. Fif- 
ty-one percent of the car-owning 
homes own only cars that were 
bought used, 45% own only cars 
bought new. Four per cent own 
both new and used cars. 


Bingham Co. Names Hamel 
Raymond F. Hamel, formerly 
assistant director of sales in charge 
of sales promotion for Lehigh 
Navigation Coal Co., Philadelphia, 


has been named sales promotion 


manager of Bingham Co., Phila- 
delphia printing and direct adver- 
tising company. 
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Advertising Age, November 9, 1953 


President of British Ad Assn. Says Critics 
of Advertising ‘Will Be Hit on the Head’ 


LONDON, Nov. 


campaign to hit its critics over 
the head. 

E. J. Robertson, 
the Advertising Assn., 
vealed that three important mem- 
ber groups of the association have 
pledged to “more than double” 
their subscriptions. 


This extra cash will give the as- | 


sociation the wherewithal to fight 
the counteroffensive it has been 


3—The British | 
advertising industry is believed to) 
be on the verge of launching a) 


president of) 
has re-| 


talking about for months. Plans 
to advertise advertising resulted 
from the wave of anti-advertising 
feeling aroused in the commercial 
television dispute. 


s Addressing an Advertising Assn. 
meeting, Mr. Robertson was in a 
fighting mood. He said: 


“The days of apologizing for ad- | 


vertising are past. 

“We are not going to sit down 
any longer and listen to people 
who traduce advertising. 


“They will be 
the moment th 
mouths.” 


Details of this 


operation were n° 


Advertiser’s Weel 
an ad for an ad: 
for the associatio: 


lished 


@ Over 
agencies 
Starting this month, 
Assn. of Advertising 
launching a drive to tell the pub- | 
lic how advertising 

Each Irish agency 


shortly.” 


in Ireli 
have 


t on 
open 


the head 
their 


nead-smashing 


disclosed, but 
reported that 
rtising officer 


“may be pub- 


id, advertising 
already 


acted. 
the Irish 
Agencies is 


works. 
will hold the 


nell’s Advertising Service Ltd., 
Dublin, is the initial agency. 


‘Omaha World-Herald’ Has 
Reduced Rates on ROP Coior 


The Omaha World-Herald has 
reduced its rates for r.o.p. color. | 
The new color charges reduce the. 
cost as much as 42% for one ex- 
tra color, and the new rates are 
available in all space units and 
for from one to three extra colors. 

The lower rates are made possi- 
ble by increased volume of r.op.| 
color advertising carried in the | 
newspaper and by the addition of | 
/new color press equipment, ac- 


} 


| 


‘account for three months. McCon-| jisher. 
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cording to Ben H. Cowdery, cee 


REALFIG 


FIG 
JUICE 


wos REALEMOM® 


om rence aner® 


| NATURAL— Realemon-Puritan Co., Chicago, 
is introducing Realfig fig juice with Rea- 
i ae juice added. The company will get 
lan extra boost for the product from in- 
_creased- advertising by the California Fig 
Advisory Board and hopes to “make in- 
| roads into the $1,000,000 annual laxative 
| business.’ Schwimmer & Scott is the agency. 


| Food Chain Sales Gain 


The biggest increase in food 
chain sales for September, 1953, 
over September, 1952, was shown 
in the Middle Atlantic region 
where sales increased 9.2% ac- 
cording to Chain Store Age. The 
national average gain for this pe- 
riod is 7.9%. All other regions 
showed increases as_ follows: 
Southeast, 9%; East Central, 8.5%; 
West Central, 7.3%; New England 
and Pacific Coast, 5.5%; South- 
west, 4.7%, and Mountain, 3.7%. 


Owens-Corning to McCann 

Owens-Corning Fiberglas Corp., 
Toledo, has appointed McCann- 
Erickson to handle its advertising, 
effective Jan. 1. All consumer and 
‘ndustrial advertising are involved. 
The account formerly was handled 
by Fuller & Smith & Ross, Cleve- 
land (AA, Oct. 26). 


Celanese Promotes Thomson 


Richard K. Thomson has been 
promoted to assistant director of 
sales of the sheet and molding 
compound department of the plas- 
tics division of Celanese Corp. of 
| America, New York. He was for- 
'merly company sales representa- 


'tive in New England. 
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PIONEER 
Balloons 


Smart Car Makers 

use Balloons to... 

@ swell sales in sagging 
areas 

@ give new models a 

ig sendoff 

@ boost dealer en- 
thusiasm every- 
where 


Because 


PIONEER Qualatex Balloons 


@ are inexpensive, easy to use « 

@ have real toy value as 
premiums 

@ carrying printed adver- 
tising far and wide 

Get ideas, samples 


and imprint information 
Strom our Premium Dept. 


i 


Qualatex 
BALLOONS 


Write today to... 


#8 Tittin 
ee 


te PIONEER feuttany 
™ |e 
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D’Arcy V. P. Calls for Better Merchandising ‘TV Guide’ Hike: 


in ‘New Era of Selling’ 


Iowa Ciry, I4., Nov. 3—A plea 
for more effective merchandising 
was entered here last week by 
Frederic Schneller, v.p. of D’Arcy 
Advertising Co., St. Louis. 

Mr. Schneller, speaking before 
the State University of lowa’s an- 
nual advertising conference, em- 
phasized the importance of mer- 


chandising by pointing out that | : : 
|public relations consultant on the into direct proporti 


half of the items consumers buy in 
food stores are based on decisions 


at lowa Ad Session 


While these “are not entirely con- will go to a b&w r: 
clusive,” he said, “it is possible to compared with $3, |), 


test audience or consumer reac- 
tion.” 


Belknap Named Benson Aide 
Harold O. Belknap, San Francis- 
co manager of Braun & Co., pub- 
lic relations consultant, has been 
appointed to a temporary post as 


staff of Ezra Taft Benson, Secre- 
tary of Agriculture. During Mr. 


made after they enter the store. | Beiknap’s absence, Joseph L. Ste- 


Seventy-six per cent of these 
shoppers, he said, carry no shop-| 
ping list at all when they enter a/| 
food store. 

In this “new era of selling,” he 
declared, “advertising has a whole 
new application and responsibility. 
With more and more products— 
alike in quality, alike in price, 
alike in use—it becomes extreme- 
ly important that advertising de- | 
vote a fair share of its interests to) 
develop the merchandising poten- 
tial.” 


s Merchandising, Mr. Schneller 
told the group, “triggers customer 
action, selling against the forget- 
fulness, the lethargy and the | 
apathy of the individual in the. 
market place. 

“Merchandising speaks out for | 
brand preference in the absence) 
of the sales clerk who went out} 
when self-selection departmental | 
selling came in. 

“Merchandising suggests when 
there is no intent to buy and very 
often urges when it is only cus- 
tomary to suggest, often inciting 
the one-item buyer to multiple 
purchases,” 

K. C. Titus, ad manager of Tidy 
House Products Co., Shenandoah, 
Ia., predicted that “within a very 
few years, we will definitely be in 
the middle of an atomic cyberne- 
tics age...And the cybernetics 
phase of the age will bring forth 
the greatest advancement of push- 
button automation techniques in 
factories, offices and stores that we 
have ever known... 


s “It will mean that goods from 
the automatic factories will have 
to be consumed. This distribution 
problem will fall into the laps of 
the sales and advertising depart- 
ments and we must be ready for 
it,” he said. 

Mr. Titus cited the development 
of his own company from an 
“after-hours” job for two radio 
station executives to an enterprise 
which now grosses $7,000,000 in 
sales of six household products. 

“Those of us in Shenandoah,” 
Mr. Titus said, “believe we are 
still in our infancy and that with- 
in the next few years we will have 
complete national distribution on 
all products and be a strong com- 
petitor of the giant corporations 
in the household supplies field.” 


s The Tidy House ad manager 
credited much of his company’s 
success to date with its “under- 
standing of what advertising is, 


what it will do for any good prod- 


uct, and how it should be used.” | 
The company bases its advertising | 
budget on expected future sales 


rather than those of the previous 
year, he told the Iowa conference, 
and “somehow or other, sales al- 
ways reach their predictions— 
maybe it is because of advertising.” 

Mr. Titus described his com- 
pany’s advertising program, which 
calls for a “flashy” campaign to 
secure retail distribution, followed 
by a “standardized advertising for- 
mat” which has proved successful 
in established sales territories. This 
includes radio homemaker shows, 
farm publications and local and 
regional newspapers. 

He also stressed the importance 
of using “every possible method 
of measuring media effectiveness.” 


nek of the Los Angeles office will 
be San Francisco manager. 
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Rate; 

s to New Pac» Size 
_TV Guide, Phile <lphia, effec- 
tive with its Feb 1954 issue 
of $4,200, as 
announced 
nen Triangle 
iblishing the 
wv circulation 
500,000; cur- 


on April 3, 1953, 
Publications began 
national edition. } 
guarantee will be 
rently, it is 1,000,0: 
Effective with t! 
the magazine’s ac 
will be changed fr: 
4 15/16x61%”. 


Jan. 1 issue, 
ertising page 
n 4142x73%%” to 
This will bring it 
n with that of 
many other diges 
tions. Comparable 
have been made in | 
al editions, and in the combina- 
tion rate for all editions. 


rate changes 
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ne six region- | 
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KCEN-TV Starts Telecasts 


KCEN-TV, operated by Bell 
Publishing Co., Temple, Tex., pub- 
lisher of the Temple Daily Tele- 
gram, started telecasting Nov. 1 on 
Channel 6 as an NBC affiliate. The 
station is located between Temple 
and Waco. - 


O’Brien Joins WXYZ Sales 


Paul S. O’Brien, formerly on 
the advertising staff of the De- 
troit Times, has joined the radio 
sales staff of WXYZ, Detroit. 


Keever to Long Advertising 

| Russ Keever has been appointed 
art director of the San Jose, Cal. 
,office of the Long Advertising 


Service. 


Doremus Names Davidson 


Doremus & Co. has named War- 
ren R. Davidson to its public rela- 
tions staff in Boston. He formerly 
was in charge of public relations 
for the Army Corps of Engineers 
in New England. 


‘Gazette’ to Doyle & Hawley 


| Doyle & Hawley, San Francisco, 
‘has been named to represent the 
Daily Gazette, Berkeley, Cal., na- 
‘tionally, effective Dec. 1. 


_Crollard Named R&R V.P. 


J. F. Crollard, formerly an ac- 
count executive at the Seattle of- 
fice of Ruthrauff & Ryan, has been 
| promoted to a v.p. 


Now, with more than 200,000 net paid daily circulation, 
covering one of America’s 20 major markets* 


Newsday is a “must” on every National Schedule 


Seattle 


Los Angeles 


*K 


Minneapolis y 


Denver 


This map 


newspa pe 


Milwaukee es Detroit 


Chi 
— @.....%@ 


Pittsburgh® \ 
Kansas City 
St. Louis 
shows major merkets havirg evening 


srs with 200,000 or more circulation 


7 


Newarke, @ 


ae 


Atlanta 


Of the 1786 daily newspapers published in the United States, only 


26 evening newspapers (including Newsday) top 200,000 net paid 
daily circulation. These 26 evening newspapers cover 20 major markets. 
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Few Advertisers Can Measure Efficiency 
of Their Advertising, Ricketts Declares 


New York, Nov. 4—“A majori- 
ty of national advertisers have no 


adequate method to measure the. 


effectiveness of their advertising. 


advertising would be increased, 
and many agency shifts would 
probably occur.” 

That statement was made today 
to the New York chapter of Amer- 
ican Marketing Assn. by William 
B. Ricketts, advertising consultant, 
formerly associated with N. W. 
Ayer & Son and J. Walter Thomp- 
son Co., in a discussion of the prac- 


tical value of advertising evalua- 


tion. 
Mr. Ricketts said that testing 


‘methods now available to adver-| 
If they had, the efficiency of their 


tisers can be used effectively to 
evaluate advertising if the objec- 


tives of the advertising are clearly | 


defined, and if the methods used 
are suitable for measuring the type 
of advertising to be evaluated. 


s Limiting his discussion to “na- 
tional advertising in magazines 
and newspapers for the purpose 
of promoting sales,” Mr. Ricketts 


broke this down two 
classifications: ( 
advertising whicl 
‘tary action witho.: further stimu- 
lus, and (2) indir ct action adver- 
_tising intended to »uild mental as- 
'sociations conduc © to buying, but 
which depends some further 
stimulus to prodtc actual buying 
response. 

“There is a cifference in the 
audience to be ached by each 
type of advertising,” Mr. Ricketts 
|said. “You can’t get maximum di- 
‘rect and indirect action from the 
same ad. 
| “There are three bases for eval- 
‘uating advertising performance,” 
he said. “These are (1) consumer 


separate 
direct action 
roduces volun- 


behavior; (2) consumer attitudes, | 
and (3) number and kind of im- 


pressions delivered. 


® “Adequate evaluation of con- 


sumer behavior can be made by 
sales tests and inquiry tests only,” 
Mr. Ricketts said. “Consumer at- 
titudes must be measured by at- 
titude and association tests. To 
measure the number and kind of 
impressions delivered,” he said, 
“three different types of evaluation 
are required—namely, readership 
or recognition tests, recall tests, 
and qualitative or impact tests. 
“All can be used effectively,” he 
insisted, “if done so in proper re- 
lation to the advertising objectives 


Circulation now tops 


200,000 daily 


Long Island 


Alicia Patterson, Editor and Publisher . . . Executive Offices, Garden City, Long Island, N.Y. . . . Represented Nationally by Kelly-Smith Company 


i ® 
| 
| 


MRS. ELSA D. AYLWARD has been named 
advertising manager of DeVry Corp., Chi- 
cago maker of 16mm sound motion picture 
projectors. She previously worked as a ra- 
dio copywriter and scriptwriter in Kansas. 


| 
| 


;and interpreted within the limits 
defined by those objectives. 

| “This point,” Mr. Ricketts said, 
\“cannot be over-emphasized. Dif- 
| ferent copy research methods are 
designed to do different things. 
They cannot be employed effici- 
‘ently or effectively until the pur- 
/pose of the advertising is clearly 
| understood. Objectives of the ad- 
| vertising must be defined before 
'the advertising can be tested. 


# “The greatest problem today is 
lack of understanding of this fact. 
|The simplest way that it can be 
done,” he said, “is to put down on 
/paper exactly what you expect 
readers of your advertising to do. 

“It must also be remembered,” 
Mr. Ricketts said, “that advertis- 
ing is part of the marketing mix. 
You can’t think of advertising as a 
separate entity, something apart 
from the whole marketing prob- 
lem. Consequently, advertising 
must vary with different products. 
In some cases, advertising must be 
used to expand or intensify market 
penetration. 

“It all depends on the problem 
involved. But in every instance the 
advertising objective must be de- 
fined first before there can be ef- 
fective copy and art work, and 
before there can be any sound re- 
search or proper evaluation of the 
advertising’s value.” 


Execs Buy Wisconsin Brewery 


Storck Products Co., Slinger, 
Wis., brewery, has been purchased 
by Earl May, brewmaster; Eugene 
Schall, office manager, and Earl 
S. Omick, Pewaukee, Wis., an as- 
sociate of the two. The brewery 
will continue operation under the 
Storck name. 


NATION'S LARGEST TRADE TERRITORY 


TELEPHONES 
IN EL PASO 
UP 192% 


1983 Totel...... 51,754 
ip Ae eee 17,737 
GAIN 
“A Growing Market Is 
A Swell Place To 
Do Business’ 


The Zi Paso Times 


An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 


A Scripps-Howard Newspaper 
Evening 


TWO Separate Newspapers 
30¢ Line BUYS BOTH! 
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Door-to-door delivery on time! ess crating! 
Less handling! North Americar s the careful 
way to ship your exhibits to ‘rade shows, 
conventions, sales meetings! ‘et the facts. 
Write today for Free booklet,‘ iow to Move 
Trade Show Exhibits.” 

Superior service available, too, for moving house- 
hold goods of transferred personnel, office and 


plant equipment. Get cost-saving estimate from 
local agent. No obligation. 


Contact Display and Exhibit Dept. 
North American Van Lines, Inc. 
Dept. AA11, Ft. Wayne, Indiana 
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‘Museum Exhibits 
Premium Toys with | 
‘Esthetic’ Appeal 


| New York, Nov. 3—A collection 
of special toys for use as premi-| 
ums has gone on display at the. 
Museum of Modern Art. 

The toys in the display are spe-| 
cial in the sense that they were 
selected because of their combined | 
esthetic qualities and play value 
for children. Officials of the mu- 


seum chose the premium toy cate-| § 


gory because it involves a vast) 
number of small fry and because it | 
is in this area, they feel, that there 
is the greatest need to raise stand-| 
ards. 

Victor D’Amico, director of the 
museum’s department of education 
and school for children and adults, | 
describes the exhibit as a “pioneer 
‘effort in the presentation of well- 


Mary HAS ROOM 


FOR ONE MORE 


ADVERTISER! 


Sell Your Product on 


“Mary McAdoo At Home" 
—Highest-Rated Local-Live 
Women's Show in Los Angeles! 


For 3 years the Security-First National Bank of 
Los Angeles has achieved remarkable tested results 
from the ‘Mary McAdoo at Home” TV program. 
And the Pfaff Sewing Machine Distributor in 
the Southwest is now in its third 26-week 
cycle of sponsorship. A third segment of 


this program is now available! Mary 
McAdoo, gracious hostess, welcomes 


famous people from the fields of 


Art, Science, Literature, Education, 
Fashion, Medicine, etc. She demon- 
strates the art of happy home life to a 
loyal, receptive audience...so loyal 
that this is the highest-rated, local-live 


CO-SPONSOR 1 SAYS- 


“Bank customers of 15 and 
25-years’ standing have 
requested 8,500 I.D. cards 
offered exclusively on ‘Mary 
McAdoo at Home.’ We are 
consistently pleased with the 
fine response obtained from 
this show.” 


Security-First National 
Bank of Los Angeles 


women’s show in Los Angeles! 


LET MARY 
SELL YOUR 
PRODUCT 
HERE 


CO-SPONSOR 2 SAYS- 


“Almost all of the 100 Pfaff 
Sewing Machine distributors 
in Southern California report 
that ‘Mary McAdoo at Home’ 
has created more floor traffic 
and home demonstrations 
than any other single form of 
advertising we have used.” 


A. C. Weber & Co. 
Pfaff Distributor 


CANNED LATHER—First advertising for 

Barbasol’s new lather cream in cans will 

break Nov. 15 in Puck—The Comic Week- 

ly and ten independent comic supplements. 

Erwin, Wasey & Co. has scheduled one- 

third pages in full color. Ads will run 
through 1954. 


designed toys based on a consider- 


j}ation of the child’s psychological 


and creative needs. 


8 “Toys,” he says, “have an im- 


| 


“Mary McAdoo at Home”’ is televised over 
KNBH on Monday, Wednesday and Friday, 
1:00-1:30 p.m. Here is your opportunity to 
televise your sales story in top company, on 
a top-rated quality program. For details con- 
tact KNBH, Hollywood, or your nearest NBC 
Spot Sales Office. 


portant place in the _ creative 
growth of the child, both in influ- 
encing his art expression and in 
developing his taste... Through 
them he is introduced to the ele- 
ments of design, texture, pattern, 
form, color and rhythms.” 
Included in the exhibit are gaily 


/painted “joggle” toys, an educa- 
tional numbers mobile, 3-D jig- 
|Saw puzzle, maze games, Christ- 


mas tree decorations, flying saucers 


|and space men, all designed to be 
die-cut from paper or plastic ma- 
terials. 


Patents and copyrights on most 
of the displayed designs are held 
by Davis, Delaney Inc., which re- 


| ports that a lot of interest has been 
generated by the exhibit and that 


several magazines have scheduled 
articles on the toys and their pos- 


sible future use. Several hospitals 


and a practising psychiatrist have 
made inquiries about the _ toys, 


‘pointing out that they have both 


educational and therapeutic value. 


a The toys in the exhibit are the 
work of A. F. Arnold and Joseph 
Zalewski, two fathers who became 
independently interested in design- 
‘ing new types of toys for their 
own kids. 

Mr. Arnold, an industrial de- 
signer, began to make toys for his 
son three years ago when he was 
unable to find any on the market 
| which combined the esthetic and 
| play value qualities he wanted for 
‘his child. Mr. Zalewski, who 
teaches in the graduate school of 
design at Harvard, became in- 
terested in the subject § after 
/making some mobiles for his son's 
birthday party a few years ago. 
When the two men met some time 
later, they decided to join forces 
|in designing the new type of pre- 
-mium toys. 

'Harshe-Rotman Names Two 

Morris L. Roth, formerly a re- 
porter in the Chicago office of the 
Wall Street Journal, and Howard 
Sigmond, formerly editor of an 
employe magazine of Bendix 
Home Appliance Inc., Clyde, O., 
have been appointed assistant ac- 
count executives of Harshe-Rot- 
man, Chicago public relations con- 
sultant. 


Issues Illustration Guide 


“Practical Handbook on Effec- 
tive Illustration in Publication 
Layout,” an 84-page source book 
for editors and layout men, has 
been published by Butler Typo- 
Design Research Center, Mendota, 
Ill. The price is $3.75, including 
postage and handling. 


Service Recorder Names Bixby 


Raymond A. Bixby, formerly as- 
sociated with Wagner Awning & 
Mfg. Co., has been appointed sales 
manager of Service Recorder Co., 
Cleveland manufacturer of instru- 
ments which record the travel time 
of trucks, buses and industrial fork 
| trucks, 
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Need Better Selling 
to Uphold Economy, 
Dakins Tells Group 


Detroit, Nov. 4—Outlook for re- 
tail sales during the first half of 
1954 is good, J. Gordon Dakins, 
executive v.p. of National Retail 
Dry Goods Assn., told the Mich- 
igan Retailers Assn. here today. 

Mr. Dakins stressed high em- 
ployment, stable wages, probable 
reduction of income taxes and con- 
tinued high rate of expense spend- 
ing as major factors contributing 
to favorable business conditions 
during the first six months of the 
coming year. 


s He cautioned, however, that if 
America’s productive capacity is 
to be continued at its present rate 
and today’s economy upheld, it is | 
up to retailers to use every means | 
possible to channel a larger vol- 
ume of goods into the hands of) 
consumers. 

Citing the increased selling po-. 
tentials in today’s retail market, | 
Mr. Dakins mentioned steadily in- 
creasing family income, expanding 
population, increase in life ex- 
pectancy, and the barely tapped 
discretionary spending power of 
the American consumer. 

But, he emphasized, merchants 
will have to take advantage of all 
existing opportunities, and better 
selling techniques are called for. 


NNPA Makes Frank Wilson 
Honorary Life Member 


The National Newspaper Pro-. 
motion Assn., Washington, has 
conferred an honorary life mem- 
bership on Frank R. Wilson, who 
has retired as director of informa- | 
tion of the Bureau of Census. The 
NNPA resolution cites his “unex- 
celled cooperation in making 
available the services and statis-| 
tics of the U.S. Bureau of the) 
Census to newspapers, advertisers | 
and advertising agencies.” 

Mr. Wilson was first associated | 
with the bureau in 1935, when he | 
was asked by Franklin D. Roose- 
velt to help plan a census of un- 
employment. A newspaper pub- | 
lisher prior to World War I, Mr. 
Wilson first expressed interest in 
newspaper promotion in 1941 
when he arranged a special meet- 
ing for several hundred newspa- | 
per promotion managers to study | 
marketing information which had | 
been tabulated from the 1940 cen- 
suses of population and housing. 
The meeting was one of the pre- | 
liminaries which led to the forma- | 
tion of NNPA. 


Tobias & Co. Appoints Smith 


Robert M. Smith, formerly an 
account executive, art director and 
production manager of Zimmer- 
McClaskey Advertising Agency, 
Louisville, has been appointed an 
account executive and production 
manager of Tobias & Co., Charles- 
ton. 


Sterling to Brooke, Smith 


Sterling Furniture Co. has ap-. 
pointed the San Francisco office | 
of Brooke, Smith, French & Dor- 
rance to handle its advertising, | 
merchandising and promotion for | 
its stores in the San Francisco, 
Oakland, Vallejo and San Mateo 
areas. 


Frigidaire Boosts Brechler 


C. Carlton Brechler, since 1949 
engaged in public relations for the 
Frigidaire division, General Mo- 
tors Corp., Dayton, has been pro- 
moted to public relations director 
for the division. 


Goodrich Buys ‘Weekend’ 


B. F. Goodrich Co., Akron, has 
bought two segments of ‘‘Week- 
end,” NBC Radio’s new Sunday 
news program (4-6 p.m., EST). 
Batten, Barton, Durstine & Os- 
born placed the time. 


ABC Promotes Leo Smith 

Leo Smith, a member of the ex- 
ecutive staff of the Audit Bureau 
of Circulations, Chicago, has been 


promoted to assistant chief audi- | 


tor. 
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ADVERTISING IN THE DETROIT NEWS IS 
THE HIGHEST IN ITS 80-YEAR HISTORY! 


For the first 9 months of 1953, The News 
carried 30,414,978 lines—up 14% over 
the same period last year. Linage gains 
of The News were 1'2-MILLION LINES 
greater than those of any other Detroit 
newspaper! 


To do more business with Detroiters, do most 
of your business with The Detroit News! 


450,054 Weekdays 


Detroit today... 


DETROIT MEANS BUSINESS and almost everybody in 

Detroit is too busy to become concerned about 

readjustments that are expected to be only minor and 

scattered. Here are the business facts about Detroit 
today . 


® EMPLOYMENT of both factory and non-factory workers is 
higher than ever before in Detroit’s history, for this 
time of year. 


@ WAGE RATES remain the highest of any major American 
market. 


@ EXPANSION of plant facilities in the Detroit area is going 
ahead, on schedule. McLouth is planning a new steel 
plant. Ford continues to enlarge production facilities. 
GM will have Hydra-Matic units in production at one 
Detroit plant this month, and at Willow Run next month. 


@ RETAIL SALES for September showed a 5% gain over the 
same month of 1952. Local retailers are continuing 
construction of branch stores and shopping develop- 
ments in new areas 


@ RESIDENTIAL BUILDING shows little sign of let-up. For the 
first 6 months of 1953, it was 40% ahead of the same 
period last year. 


@ CIVIC PROJECTS are numerous’. . multi-million dollar 
expressways, 40-million dollar water development, 6! »- 
million dollar Civic Auditorium, 2! »-million dollar river- 
front drives, new port and dock facilities, and new 
city-county buildings. 


552,238 Sundays ABC March 31, 1953 


The Detroit News 


THE HOME NEWSPAPER 


Eastern Offices: 110 E. 42nd St., New York 17—under management of A. H. KUCH 
Western Offices: JOHN E. LUTZ CO, Tribune Tower, Chicago 
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Have you ever considered how much of your everyday 
life is affected by labor unions? Multiply what you find 
by the population and you’ll see how much the state of 
the union depends upon the state of the unions. 


For 15 years, the state of the unions has been Abe 
Raskin’s assignment on The New York Times. Today, 
his by-line is recognized all over the country, and what 
appears under it is respected, by labor, industry, and 
just plain citizens, for its authority, fairness, and 
objectivity. In 1951, Raskin’s superior coverage of labor 
and industry won the Sidney Hillman Memorial Award, 
and in 1953, the George Polk Memorial Award. 


A. H. Raskin, fresh out of New York’s City College, 
joined the staff of The New York Times in the depression 
year of 1931. It was a period when one-fourth of the 
city’s work force was without work. Raskin had 

plenty of work covering the news of home and work 
relief agencies. 


By 1938, people were beginning to work again. Raskin’s 
assignment was broadened to cover labor. He has 
covered its ups and downs since then. He has listened to 
labor statesmen deliberate. He has listened to the rank 
and file expostulate. His expose of racket infiltration 
led the American Federation of Labor in 1952 to set up 
a special anti-racketeering committee. 


Labor means industry, and inevitably Raskin’s labor 
assignment broadened still further to include many 
aspects of industry. His exclusive reports on industrial 
mobilization, social security, unemployment insurance, 
and general industrial trends won wide readership, 
much acclaim. 


In 1942, Raskin’s talents were tapped by the Army. His 
3-year stint as chief of the Labor Branch of the 
Army’s Industrial Services Division was rewarded 
with the Distinguished Service Medal. In 1947 he was 
consultant to the President’s Advisory Commission on 
Universal Training, in 1951 to the National Security 
Training Commission. 


Report on the state of the unions 


In 1951 also he helped organize and served as first 
director of the Defense Department’s Division of 
Industrial Relations. He teaches labor relations and 
labor law at Columbia. 


Abe Raskin is one of hundreds of reporters and editors 
whose knowledge and talents make The New York 
Times staff one of the greatest in the world. Working 
as a team, they produce each day a newspaper that is 
alive and interesting, alert and informing, different 
from any other. The Times has the biggest staff. 

It publishes the most news. 


Readers like The Times because they get more out of it. 
So do advertisers. May we tell you the whole story? 


The New York Gimes 


“ALL THE NEWS THAT'S FIT TO PRINT” 
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Salesense in Advertising... 


Feature Section 


Advertising Age 


ATIONAL NEWSPAPER:OF MARKETING 


Congratulations to a Copywriter 
Who Dared to Be Different 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 


The Pillsbury people, I believe, were 
the first to make important use in maga- 
zine advertising, presumably as an in- 
strument of Salesmanship in Print, of a 
smashing, sock-’em-in-the-eye image of 
a cake, a picture so 
huge it occupies nearly 
all of the white space. 
The technique, how- 
ever, is not new; gar- 
gantuan illustrations in 
advertisements have 
been used since at least 
the turn of the century. 
Years ago, I did for Re- 
public Tires a series of 
advertisements that 
looked very much like the Pillsbury cake 
mix ads, except that the illustrations por- 
trayed tires instead of cakes. Republic 
Tires are no longer made and advertised, 
as far as I know, but whether those ads of 
mine contributed to their fading away I 
am unable to say. 


James D. Woolf 


® But the device of behemoth pictures is 
new, I’m pretty sure, in advertising that 
deals with cake-making. And if the Pills- 
bury campaign has been effective, and I 
am told it has been, then considerable 
credit must be given to the monster illus- 
trations. 

I have a notion, though, that magazine 


NEW COCONUT CAKE 
my FROSTS 
ITSELF! 


Its Durkee'’s New Coconut 
Upside Down Cake 


SGA HONNLY MW COLON, WereRnON 


SES VG. ORL AD Oe (a 
sam -— a 


GIANTS—Follow the leader has been the rule in most of the advertising for cake mixes 
and food products used in cakes and frostings, as shown in this row of giant-size cake 


readers may be getting a little tired of the 
oversize cakes, and it may not be long, 
conceivably, before the reader will be 
mildly repelled by them. 


# As a country boy, guilty of rapacity 
in more than one farmer’s moonlit water- 
melon patch, I learned unforgettably 
there can be too much of a good thing. 
The fault, as I see it, is not Pillsbury’s. 
If they could have patented the device 
and used it exclusively in Pillsbury’s cake 
mix advertising, there would be little 
danger of surfeit. But the thing has got- 
ten out of hand. In current magazines I 
find three cake-making ads that use the 
Pillsbury device. Two of these ads (two 
Durkee’s products and Baker’s chocolate) 
are reproduced here. The third (Junket 
fudge & frosting mix) may be seen in the 
October issue of Ladies’ Home Journal. 
All of these ads, including the Pillsbury 
page shown here, are in full color. 

In this exhibit we see another example 
of copycatism as commonly practiced in 
the advertising business. Somebody thinks 
up a fresh “angle” and it spreads like a 
new slang expression on a college campus. 


® Currently, in both publication and ra- 
dio-tv advertising. “We’ve got news for 
you!” is the darling of the copycats. “Good, 
but good, for you,” “An amazing, but 
amazing, taste thrill,” “A wonderful, but 
wonderful, bargain,” and variants of this 
nauseating “but” expression are another 
current vogue. Chevrolet’s slavish use of 
this offensive “but” gimmick, in a Chi- 
cago broadcast of a football game re- 
cently, compelled me to dial to another 


Weiss Writes About Merchandising 


C. M. Answers Mr. du Maurier 


game in which I had less interest. But we 
can give thanks that the current vogues 
won’t be with us for long. Something else 
—a “catchy” expression, a novel pictorial 
device, a layout trick, or whatever—will 
pop up and the copycats will be off to the 
races. 


= I predict that some time in 1954 we will 
witness the passing of the Giant Cake in 
cake-making ads. Even Pillsbury will 
surely feel impelled to try for interest and 
distinctiveness with a new illustrative 
stratagem. But, unhappily, the fresh stra- 
tagem, whether it is the invention of 
Pillsbury or somebody else, will be fresh 
for only a short span of time. The new de- 
vice might be, let’s say, a gigantic image 
of a human head, a full foot in height, 
portraying the business end of said hu- 
man head biting joyfully into a slice of 
cake. Soon, if it strikes the copycats as a 
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IT’S DIFFERENT—This Swans Down ad is giv- 
en credit for daring to be different by il- 
lustrating a meTe slice of cake. 


illustrations taken from recent women’s magazines. 
center, Baker's chocolate, and right, parent of them all. 


coconut; 


Ads I Like: Fairfax Cone 


New Type Faces on the Scene 


hot idea, we'll see in the magazines a 
pageant of bleed pages illustrated with 
elephantine images of human heads bit- 
ing joyfully into slices of cake. 

Is this copycatism unavoidable? Is the 
Pillsbury procedure the only possible one 
in cake-making advertising? Is there only 
one good way to capture the reader’s inter- 
est? Is the bleed page the only space unit 
that will do a job in this field? In short, 
is the Pillsbury procedure so right—so 
definitely superior to any other conceiv- 
able procedure—that the copywriter must 
be a copycat despite his flaming urge to 
be creative and original? 


= The answer to each of these questions, 
at least in my book, is NO. Necessity is 
not the mother of copycatism. I haven't 
the least doubt that really talented admen 
could match or excel the Pillsbury pat- 
tern with a dozen campaigns, each differ- 
ent—without borrowing a single thing 
from the Pillsbury procedure. And in say- 
ing this I am taking nothing away from 
the Pillsbury campaign; I am simply stat- 
ing my conviction that there is no one 
supremely right way to sell cake ingredi- 
ents through the medium of the printed 


page. 


s Note, as an example of a refreshing de- 
parture from the Pillsbury pattern, the 
Swans Down color ad reproduced here. 
It is different in several ways: 

1. It is not a full page, much less a 
bleed page; it is the new LHJ’s junior 
“page.” 

2. It illustrates a slice of cake, its size 
just about that of a portion that would 
appeal to normal appetites. 

3. Included is a complete, detailed re- 
cipe which cannot fail to be of interest to 
any woman likely to indulge in cake- 
making. 

I congratulate the concocter of this 
Swans Down advertisement. You've had 
the courage and the good sense to be dif- 
ferent, and you’ve come up with an ex- 
cellent piece of Salesmanship in Print. 
Long may you prosper! 


Beh dn Timp ce dau 


Miah ie afl 


0 the more tor yon 


wholesome country treeh egue night 


nt add to tomke a ing 


ooh cet, vewutitul cake bike this, 


sumplete Wilk ie gi) you add ~~ 


ne 


Aca 


Pillsbury Cake Mixes 


CO Oe OE EG OO 


Left, Durkee’s margarine and 
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On the Merchandising Front... 


What Makes the Copy Chief the ‘Creative 
Director’ of an Ad Agency? 


By E. B. Weiss 
(Mr. Weiss is director of merchan- 
dising of Grey Advertising Agen- 
cy, New York.) 

“Stay away from advertising,” ruled 
Sid Bernstein, AA’s editor, when we dis- 
cussed this column. “Confine your nib- 
bling to the grass in the merchandising 
pasture.” 

Actually, I’ve never been too clear about 
the line of demarcation between adverti- 
sing and merchandising. Indeed, if the 
two functions aren’t thoroughly meshed, 
so that it is alrnost impossible to.deter- 
mine where one leaves off and the other 
begins, neither will sell effectively. 

But to my sheer glee, for this first 
column I found a hole in the pasture 
fence that Sid erected—just a small 
hole—and I’ve stuck my head (horns 
and all) right through. 

Nearby, I can see Jim Woolf chewing 
contentedly in his advertising pasture. He 
doesn’t seem to mind the intrusion too 
much—maybe because he, too, knows 
what fence holes are made for! 


« I want to do some spleen venting over 
what I consider to be a combination of 
grand larceny dashed with mayhem sea- 
soned with supreme egoism in ad agency 
practice. I refer to that general tendency 
to dub the copy chief “Creative Director.” 

Do you know—it irritates hell out of 
me! 

It’s part and parcel of that age-old 

insistence of the writer and the artist 
that theirs is the only truly creative func- 
tion. But in advertising agency practice 
even the artist—that hairy ape!—doesn’t 
belong. No, the only creative function in 
an advertising agency appears to be copy, 
copy, copy. 
As a matter of fact, originally copy 
really was the sole creative output of 
the ad agency. That was when those pio- 
neers of the business did just two things: 
brokered newspaper space and _ wrote 
copy in order to help sell the space. 

But today there are few functions in 
advertising agencies—and indeed few 
functions in every facet of business—that 
aren’t every bit as creative as advertising 
copy. Why, then, this monopoly on that 
“creative” title by Mr. Copy Chief? 

The ugly truth is that, with all of the 
to-do hashed up lately about who killed 
Cock Robin (nee Agency Creative Chief), 
there may be reason to wonder whether 
the creative genius of a high percentage 
of the tribe may not have taken a holi- 
day; a fairly permanent holiday. 

Some day make a little test—a test I 
made recently. Take a group of magazine 
ads. Pin ’em up. Then take a group of 
store display pieces. Pin ’em up. Remem- 
ber that the former were conceived by 
Creative Veeps; the latter by those pre- 
sumably devoid of the divine spark—the 
lowly untouchables in sales promotion. 

Where do you see the most creative 


G. D. Crain Jr. Says... 


genius? In display work, every time! 

I truly don’t know how those poor mis- 
guided low-brows do it. There really 
oughta be a law. It’s unfair competition. 
But so help me, the creative fire that 
flares in so much display work makes 
most copy collections sputter mighty 
feebly by comparison. 


ws Then there’s agency research work. 
More often than otherwise, research work 
furnishes the basic concept for copy 
creation; and sometimes it also supplies 
most of the semantics as well. Is dotting 
“j’s” and crossing “t’s’”’ creative work? 

And how about Mr. Account Executive, 
not to mention his lordship Mr. Account 
Supervisor? Don’t they ever create? The 
better ones I know have the creative in- 
stinct a yard wide—and they work it 
hard. 

Only modesty forbids my setting up the 
agency merchandising function as a not- 
too-sloppy example of the creative urge 
at work. So i won’t point out that the 
creation of a product feature, the creation 
of a contest concept, the creation of a 
premium offer, the creation of a new 
pricing point or a new sales unit—all in- 
volve as much creative brilliance as the 
latest variation of testimonial copy. 

I am full of admiration for all the 
copy chiefs I know, and one in particular 
who, for reason of column ethics, must 
sulk in anonymity. They tend to average 
up and average down—much like most 
other mortals—as pretty human humans. 
My observation is that not only do they 
make no pretense of being the sole pos- 
sessors and fanners of the creative spark 
in agency practice but, actually, I do 
believe I’ve detected something resem- 
bling a blush of embarrassment when 
that holy wreath is placed exclusively on 
their usually wrinkled brows! 


a Everybody in business in any way 
associated with the stimulation of profit- 
able sales volume—from the industrial 
designer to the sales executive—creates 
as many brilliant concepts as any copy 
chief in agency jungles. As a matter of 
fact, in a creative sweepstakes, my money 
would be put behind a competent sales- 
man at least as often as behind a copy 
chief. 

Getting back to the ad agency: When 
I see a plans board in action, I say to 
myself, “There’s the creative ‘depart- 
ment’ of an advertising agency.” And 
when I see a group making a pitch for 
a new acocunt I say to myself, “There’s 
the creative ‘department’ of an adverti- 
sing agency.” 

And when I see the torrent of trite 
copy concepts, and “triter” copy develop- 
ment that typify so much of our current 
advertising in magazines, newspapers, 
radio and television—not to omit business 
papers!—I say to myself, “Where the 
dickens is Old Man Inspiration?” 


Britishers Like Our Advertising Council 


The Assn. of National Advertisers de- 
voted an entire session at its recent an- 
nual meeting in Chicago to a review of 
the current activities of the Advertising 
Council and of the reasons for its success- 
ful operation during the last 12 years. 
Advertisers, agencies and media are all 
convinced of the value and importance of 
its work. 


It is interesting to note that in England, 
which follows American advertising 
methods and ideas with great interest, 
and has adapted many of them with 
marked success, there is great admiration 
for the Advertising Council. Leading ad- 
vertising executives over there are some- 
what envious of the work it is doing, as 
they recognize the value which such an 
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Dear Mr. du Maurier: 
Yeah. 


tomer. Please reply by return mail. 


What do I do with these things? 


Mr. du Maurier. 


- 


An Open Letter 


Smoke is the only thing I want out of a cigaret. Smoke that’s easy to come 
by. Lots of smoke. Smoke that doesn’t have to be sucked like a lemon stick, 
till the jaws ache, as in a Kent. Rich, blue, billowy smoke. Cigaret smoke. 

Why d’ya think I buy cigarets—as a substitute for tea leaves? 

I like smoke from a cigaret. If I ever lit one and got lemonade from it, 
I'd swear off. Immediately. If I got bourbon from it, of course... 

Hey, Mr. du Maurier—your cigarets give bourbon? If so, you got a cus- 


If they don’t give bourbon, and don’t give smoke, what do they give? 

You say I have a wide choice... .if smoke is all I want out of a cigaret. But 
if it is my habit to search for something a little better, a little different, then 
I will be interested in du Maurier. You say du Maurier comes to me in a 
unique box...the only cigaret box of aluminum. What do I do with this box, 
Mr. du Maurier—keep my falling hair in it? 

I smoke two packs of cigarets a day. That’s seven hundred and thirty 
aluminum boxes in a year. The aluminum scrap drive ended with VJ Day. 


You ask me to try du Maurier—and see how much more than just a smoke 
I can get out of a cigaret. I don’t want more than a smoke out of a cigaret, 


I certainly don’t want aluminum boxes. And what’s that stuff the people 
in your ad are blowing out—spun glass? Frozen custard? Kensington Ware? 


du MAURIER 


the rignesette 


n the aisninum hag 
- 


Sincerely, 
THE CREATIVE Man 


organization could easily have in the 
United Kingdom. 

They say frankly that advertising does 
not have the acceptance by government 
in the British Isles that it has in this coun- 
try. The close liaison which is maintained 
by the Advertising Council with our 
government in Washington, the great job 
which it has done in promoting govern- 
ment projects, such as the sale of savings 
bonds, and the disposition of the national 
administration to call on the council for 
aid on many occasions all give advertis- 
ing a standing of importance which Brit- 
ishers would like to see brought about in 
their own country. 

They also complain that business man- 
agement in Britain does not have the re- 
spect for the advertising function which 
it has here. They say that it is difficult 
for advertising agencies to get complete 
and intimate details regarding business 
operations, which are normally supplied 
to our agencies by their clients, and that 
as a rule they do not have the understand- 
ing of the value of marketing and adver- 
tising research which American compan- 
ies have found to be a necessary aid in 
planning and executing successful ad- 
vertising campaigns. 


English advertising men are agreed 
that if an organization such as the Adver- 
tising Council were working in that coun- 
try, heads of business would be impressed 
with the importance of advertising as a 
means of communicating with the public, 
and would begin to give it the same ac- 
ceptance from the viewpoint of policy 
that it enjoys with most important busi- 
nesses in the United States. 


® Recent attacks on advertising in Brit- 
ain, growing out of the controversy over 
the possible introduction of commercial 
television, have revealed some of the 
weaknesses in the situation, as far as 
both understanding and acceptance of the 
importance of advertising to business, the 
public and the government are concerned. 

James W. Young, who was the prime 
mover in the organization of the Adver- 
tising Council, used to say that the best 
public relations advertising is public serv- 
ice advertising, the kind organized and 
promoted by the Advertising Council. 
Maybe Britishers would find it possible 
to get this kind of organization set up if 
a single necessary project requiring ad- 
vertising support could be successfully 
organized and promoted. 
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the women who 


...more than any other women’s 


service magazine, any shelter book! 


Your ad in the WOMAN’S HOME COMPANION 

reaches more women between 18 and 35—the women 
who need most and buy most — than 

in any other women’s service magazine, 

or any shelter book.* 


What's more, the COMPANION serves 

larger families . . . families with more children. . . 
than any other women’s service magazine. 
Home-and-family product ads in the 

COMPANION reach the mothers of 4,366,720 
children. Convince a COMPANION-reading 

mother and you've sold the “purchasing 

agent” of the largest consuming unit 

delivered by any book in the field. 


When it comes to food . . . or appliances, 

or toiletries, or clothing, or home 

furnishing, or any home-and-family product. . . 
there’s no better book, no better buy than 


WoMAN’S HOME COMPANION. 
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*HERE ARE THE FIGURES 


— from the latest Starch Consumer Maga- 
zine Report, based on a national area prob- 
ability sample. 


Percent of total women readers 18-35 


COMPANION... . . 45.8% 
ShelterMag.B..... 40.0 
Service Mag.C ..... 39.9 
Service Mag.D.... . 39.6 
Service Mag. E.... . 37.9 
Shelter Mag. F. ... . 34.7 
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‘G0MPANION 


THE CROWELL-COLLIER PUBLISHING COMPANY, 640 FIFTH AVENUE, NEW YORK 19, N. Y.— 
PUBLISHERS OF WOMAN'S HOME COMPANION, COLLIER’'S, THE AMERICAN MAGAZINE. 
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At a moment when sheer IMPACT 
rules the advertising pages and four-col- 
or photographic spreads are standard—to 
impress the trade if not the public—it 
may be worth noting that penetrating 
ideas still may be found in plain black 
and white and in more modest sizes. 

I would be among the last to deprecate 
space, Or color. Certainly, there are fields 
of competition where nothing else will do. 
But neither will both of them together 
work without a real idea. 

A full-page, four-color advertisement 
that features a football coach shouting his 
preference for the Daisy oil filter may 
have the impact of size and color, but it 
sadly lacks the force of a powerhouse 
punch. Or even a motivating prick. 

And a spread for a cake mix that looks 
exactly like another spread for another 
cake mix still seems to me to leave some- 
thing to be desired. 


s Good advertising has yet to find a sub- 
stitute for a solid advertising idea—an 
invitation or a promise and a convincing 
reason why. 

When it has these (however they may 
be set down, or implied, so long as the 
implication is clear), then you may have 
excellent advertising indeed, even in a 
small voice delivered from something less 
than the widest possible stage. 

Of the advertisements herewith, only 
one occupied so much as a full black and 
white magazine page. Two appeared in 
fractional magazine pages. One ran four 
columns, eight and one-half inches in 
newspapers, and the last—four columns 
on seven inches. Yet each is a complete 
advertisement because each has some- 
thing to say, and says it, distinctly, with- 
out shouting. 
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Hey, what milk do you lke best ? 


These Ads I Like 


By Fairfax M. Cone 
President, Foote, Cone & Belding 


youngsters like BORDENS MILK best 
(Sales prove it ) 


NO TRICKS—This ad has something to say 
and has the right people saying it. 


The Borden’s milk copy (from the Chi- 
cago Daily News) says it quickly and 
warmly in a simple four-column layout 
that would compete very well with most 
advertisements in three times the space. 
It has the right people talking to make its 
point, and they talk as they should. No 
tricks. 

This is an idea that makes “largest sell- 
ing” (one of the least exciting of all ad- 
vertising claims) interesting and worth 
remembering. 


s The ABC tune-in ad for the United 
States Steel Hour on tv manages to do as 
much in two columns (in The New York- 
er) as any much larger tune-in advertise- 
ment that I can remember. The illus- 
tration obviates a conventional headline, 
since the show is entitled “P.O.W.” and 
if this seems only fitting and proper, I 
submit that the same announcement 
could have been made, as such announce- 
ments usually are, in some one of a thou- 
sand other ways, all ordinary. 

I would like to have made it this way, 
too. For I doubt whether any other ad- 


Revolt Against Monotony 
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BOLD MOOD—The revolt idea in this John 
Jameson ad switches from clothes to 
“whisky with true individuality.” 


vertisement, of any size, with or without 
a headline, stopped more people in the 
148-page book. 

Revolt Against Monotony (also from 
The New Yorker) proves to me, at least, 
that you can have an effective whisky ad- 
vertisement in black and white, without 
featuring the bottle and with an interest- 
ing, reasonable story that is worth the 
time it takes to read it. 

When Kilroy and those who helped him 
win World War II regained their civilian 
status, one of the constitutional rights 
they promptly and vigorously asserted 
was the privilege of dressing as they 
pleased. 

The assertion that resulted in the flow- 
ering of sports clothes in wide and wild 
profusion makes it an entirely logical 
suggestion that if you are in a bold mood, 
you might buy a bottle of John Jameson, 
too. 

I, for one, propose to. 


= The second fractional magazine page 
(from Sunset) discusses California’s ver- 
satility and suitability as a wineland. As 
examples, attention is called to some par- 
ticularly fine varietal wines of that state. 

Labeling the advertisement a Corner 
invites the reader in, and this one was 
warmly repaid for his visit. The discus- 


This coming Tueminy awning, Cetoher 27 of 0:90 o'etor’ 
New Yor? Tine, vow well ere the presviere of © great now 
pleeion eortes, THE ONITED STATES STEEL HOUR. 
The opening how. <P. 0.8” 8 @ penetroting, full -hour 
faty of one breimeanhed” GC. 1 whe mbes the tortrma 
thanstivon book t& normal life You !! won! fo wwich every 
show on this tang -awavied arrtes, alienate works on 


ABC aaLevion NETWORK 


STOPPER—The illustration in this ABC Tel- 
evision Network ad obviates a conven- 
tional headline. 


IYER : 
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READERS INVITED—The “Corner” idea invites 
readers, and descriptive words picture 
California as a wineland. 


sion is of pleasures in measure to the for- 
tunes of soil and climate. ..cool, protected 
ocean hillsides, sheltered coastal valleys, 
sun-drenched flat lands...where wine 
grapes store up their sweetness. 

Those are good words. And so are 
these: aristocratic, sprightly, classic, pro- 
vocative, sensitive and melodious, suave, 
lingering—the words that describe the 
wine tastes. 

One could go through many pages in 
many magazines and find the total less. 
Less expansive. And much less impres- 
sive. 


TESTIMONIAL—Two products used in the 
Dorothy Gray Salon and sold at cosmetic 
counters get the benefit of this treatment. 


I like the headline and I like the il- 
lustrations in the second four-column 
newspaper advertisement (from the New 
York Times) because the headline could 
be a personal reflection and the pictures 
are its illustration. 

Actually, the advertisement is not for 
Dorothy Gray but for Q-Tips and Beauty 
Swabs as used in a variety of treatments 
at the Dorothy Gray Salon and sold at all 
cosmetic counters. That it pays off both 
the endorser and the product makes it an 
uncommonly deft and striking testimon- 
ial. 

One can do a lot of things in black and 
white—and in something less than 
spreads. And I would like a lot to have 
done these. 


The Eye and Ear Department... 


East or West? 


A stormy controversy has been brew- 
ing for some time in the subterranean 
depths of the motion picture departments 
of the advertising agencies and is spread- 
ing like the plague throughout the movie 
industry and up into the higher echelons 
of agencies. It is this: Shall we film our 
commercials in the East or in the West? 

As in any controversy, the personalities 
involved often determine the decision, 
whether right or wrong. If the head of 
the film department of an agency is an 
old eastern movie man who has been 
raised on industrial films or educational 
films or sales training films—and if he 
is an ambitious fellow—he will inevitably 
try to keep the films in the East under 
his personal and knowing supervision and 
he will conjure up a dozen valid reasons 
why he is right. 

If the head of the film department is 
a transplanted Hollywood film producer, 
he will exert every wile to get back 
home working on the big lots he knows 
and loves. He will even sick the high 
pressure Hollywood film producers on his 
agency bosses replete with an on-the-cuff, 
de luxe trip to the golden shores in arder 
to gain his point. 


8 It is doubtful whether a _ latter-day 
Solomon could make an unequivocal de- 
cision in this field. There are many shades 
of grey and in order to reach a conclu- 
sion it is necessary to dissect the reasons 
and lay them on the table. 

There are several good reasons favor- 
ing the East: 

1. The studios are handy. An account 
executive, writer, agency producer and 
director, and client’s representative can 
economically spend a lot of time approv- 
ing the shots, seeing the rushes and final 
prints. 

2. The equipment is fairly standard and 


the eastern personnel is improving. Cam- 
eras, lights, processing, recording, and 
sets are pretty much the same if the stu- 
dio keeps up to date. There are some 
unemployed Hollywood technicians of 
recognized ability coming east. 

3. The eastern studios up to now have 
done an overwhelming percentage of tele- 
vision commercial work and know what 
is expected of them. 

4. The commercials are most often the 
sole source of revenue of an eastern stu- 
dio. They therefore regard them as a 
Hollywood studio regards a $3,000,000 
production. 

5. They have turned out some pretty 
good stuff in the East. 


a Now, turning toward Mecca, let’s weigh 
the counter arguments: 

1. Hollywood is one of the recognized 
quality leaders in the world film marts. 
The know-how, the skilled technicians, 
unexcelled anywhere, have located in the 
West and are for the most part still there. 
Only marginal employes have left. Fur- 
thermore, a generation of training and 
building has gone into Hollywood. There 
is no comparison between the converted 
lofts of New York and the studios of the 
West. 

2. Formerly television was regarded as 
the stepchild of the film business. Now, 
with the decline of the film industry, 
television may well be the main motion 
picture source of revenue. This situation 
relates also to commercials. Where com- 
mercials were formerly regarded as an 
unnecessary evil by some Hollywood pro- 
ducers, more and more major studios are 
recognizing the future economic value of 
turning out good commercials and are 
seeking this business with commensurate 
qualitative guarantees. 

3. An increasing number of television 
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Here’s the record: 
MAGAZINE PAGES GAINED 


Life 
Sat. Eve. Post 
U.S. News 


& World Report 


New Yorker 
TRUE 


Holiday 
Coronet 


Ranks among the 
top 5 magazines 
showing gains in 

Automotive Advertising 


For the 9 months’ period ending September, as against 
a similar period last year, TRUE, 

The Man’s Magazine, rolled up a significant increase 
in automotive advertising. These are the facts: 

TRUE is first among all men’s magazines in 

total pages run — and fifth among all 


general magazines in pages gained! 


Time 
H. Beautiful 
Vogue 


Automotive Advertisers using TRUE in 1953 


AP Parts Miracle Power . . . Bowes “Seal Fast”... 
Champion Spark Plugs . . . Chevrolet 

. .. Chrysler Institutional .. . Dodge . . . Ford Parts and 
Service ... Nash... Pontiac... Prestone.. . 

Pyroil ... Redman Trailers. . . 


Spartan Aircraft House Trailers . . . and others 


T o U the man’s magazine 


The Largest Selling Man’s Magazine on America’s Newsstands 


a fawcett publication + new york « chicago « detroit * los angeles * san francisco 


92.7 
61.0 
25.9 


ya 
21.7 


I7.8 
7.0 
15.2 
15.2 
14.0 


Source: Publishers’ Information Bureau 
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shows are being shot in Hollywood. The 
commercials being sent from the East are 
poorer in quality and contrast unfavor- 
ably when dropped in the basic film with- 
out proper continuity. Shooting the entire 
show in one studio would improve the 
quality of the show as a whole and lend 
itself to stronger continuity. 


s 4. With the advent of the DC-7, Hoily- 
wood is only eight hours from New York 
and most commercials are shot in batches. 
The additional expense, if any, would 
be slight. Anyway, it may be better to 
delegate the production of commercials 
to experts (representing the agencies in 
their West Coast offices), whose job it 
is to know film quality and sales tech- 
niques and keep the small boys and girls 
out of the hair of the pros. 


Tips for the Production Man... 


There are the arguments. Everyone 
must weigh the individual problems of 
his own commercials against these points 
of view. A generic, all-embracing decision 
is foolhardy. Even if a client and his ac- 
count executive want to go to California 
in midwinter, there are often urgent re- 
quirements that militate against this de- 
cision. 

One thing is sure: There is and will 
be an increasing number of commercial 
films made in Hollywood simply because 
the California producers are out after the 
business and have such a small percent- 
age of that business now. The wise ex- 
ecutive will try both East and West, de- 
pending on the specific circumstances, 
and make his decision on the basis of 
facts—not salesmanship, not personal de- 
sires, not whimsy. 


New Type Faces Coming Thick and Fast 


By Kenneth B. Butler 
(Mr. Butler is head of Wayside 
Press and of Kenneth B. Butler & 
Associates, Mendota, Ill.) 


We must be getting into a buyer’s mar- 
ket, judging from the many new and ex- 
cellent type faces which are being in- 
troduced. It seems like old times, and by 
old times I mean prior to 1941, and that 
is a long time ago. 

Type founders and line-casting machine 
manufacturers were so busy trying to 
supply the needs of composing rooms 
during and following the war years that 
any expenditure for the cutting of new 
faces would have been heresy. 

Linotype and Intertype did a pretty 
good job on body faces the past five years, 
but not so the makers of foundry types. 
But there are now a dozen or more 
splendid new ones, many of which have 
been reviewed in this column. American 
Type Founders, Bauer, and Amsterdam 
Continental all have some new gems. And 
the firms producing paste-up types have 
been keeping pace. 


s I have been wondering just what has 
caused the resurgence of late by our old 
friend, Cheltenham Bold. I’ve about de- 
cided that it is because typographers and 
layout men have been looking for a good, 
bold, extended face—a type with a 
s-t-r-e-t-c-h. There has not been a lot to 
choose from, and Cheltenham always had 
a good extended type and I'll have to 
admit it’s plenty okay. 

Now come both American Type Found- 
ers and Bauer with some good extended 
faces with plenty of boldness for head- 
line impact. They may be new versions 
of older faces, but they’ll have a quick 
acceptance. Bauer introduces Venus Ex- 
tended, a sans-serif with plenty of heft, 
available from 18 to 54-point. They offer 
the extra bold extended, bold extended, 
medium extended, and light extended. 
For punch, I'll settle for the extra bold 
extended. 

American Type Founders are now giv- 
ing us Franklin Gothic Wide. They call 
it “the expansive type” and you proof- 
readers had better get that one right! It 
really carries you across the page in a 
hurry. Offered in sizes 14-point to 72- 
point. 


® For years I’ve had an unvoiced gripe 
against Ludlow for poking along behind 
the parade in the introduction of new 
faces. Much production composition is 
Ludlow-set, but any typographer tires of 
the same old faces no matter how good. 


In their Tempo Black they have a good 
one. I could never quite develop a fond- 
ness for Tempo Bold. The new Tempo 
Black Condensed is also very good. 
Ludlow also has a peacheroo in the new 
Record Gothic Condensed. It leans to the 
medium side, but is truly distinguished. 
I never liked their Radiant...it had a 
medium tone but somehow it didn’t click 
with the trade. Ludlow Record Gothic 
Condensed has virtue and should do well, 
offered from 6-point to 48-point. 


® Tommy Thompson, who designed Quill- 
script for American Type Founders 
(which I raved over a few issues back), 
has drawn designs for Mademoiselle, a 
new type prepared by Baltotype and 
based on a face identified for some time 
with Mademoiselle magazine. It’s some- 
what condensed and mildly letter-spaced. 
It’s available in 42-point and 48-point. 
One would not want it much smaller than 
that for headline work. 


PRINTERS MECHANICAL 
Held in Minneapolis with 


Are turning their 
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SOME NEW TYPES—Top, Ludlow’s Record 
Gothic Condensed, and below it, Ludlow’s 
Tempo Black Condensed. Middle, Bauer’s 
Venus Extended. Next to bottom, Ameri- 
can Type Founders’ Franklin Gothic Wide. 
At bottom, Baltotype’s Mademoiselle. 
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Looking at the Retail Ads 


By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 


Who'd support your child 


if you weren’t here? 


. 
——_ | 
serene = 


Protect your child’s furure with Prudential life insurance 


See yur Prudential Agent 


re ee eee 


In national advertising you can find So this philanthropic insurance com- 
parallels for all the weaknesses to be pany that wants to help all insurance 
found in retail advertising. I believe companies sell insurance, comes around 
many retail weaknesses are copied di- and endorses the idea of more insurance 
rectly from national advertising. That is, because of children. 
creators of retail ads see in, and adapt The suggestion is pointed. It’s good. 
from, national advertising all of the in- It gets home. All right, so we agree to 
adequacies they want to waste money that. My flat assertion is that the ad 
on in retail advertising. would accomplish all it does now (or 

Most of my work is with retail ad- practically all) if at the same time it 
vertisers. It is often hard to get them went ahead and did the rest of its job. , 
to do the right thing, for they point to 
ads that cost a terrific amount of money & I believe that never in advertising’s 
in national or big publications and say: history have publications been so fuil 
“Look, if it’s good enough for so-and-so, of ads that seem to believe they are 
why isn’t it a good idea for us?” through, if they only make a statement 

This ad illustrated is the kind of ad on or suggestion. Through my upbringing— 
which many a good store is apt to lean in the agency field, mail order, and re- 
for an alibi for ads of its own that tail—it has always been my view that 
can’t pay their way. Is this full-color an advertiser is entitled to as much sell 
page from the Chicago Sunday Tribune as possible (in good taste) in whatever 
Magazine a good ad? space he buys. This may be a good pub- 

licity reminder—but it nowhere near 
® I don’t think anyone can answer that meets my definition of advertising. { 
question intelligently until he has for- Suppose this ad had made an attempt 
mulated in his own mind what a good to sell for Prudential—really sell. With 
ad is, and does. I don’t think any ad is but minor adjustment, a full narrow 
good if it does only a fractional job. column of fine type and wonderful copy 
Therefore, according to the standards in could have told readers why they 
which I believe, it is not a good ad. should see the Prudential man—why ) 

I will agree that the fraction of the Prudential is a good company to do 
job it does, it does well. It attracts and business with—and so on. 


ee Se 


holds favorable attention, I think, until I'll admit, it would be infinitely 
the eye has read the major line of type. harder to continue and complete a truly i 
It may even get the bottom line of di- effective selling message than to stop 


rect suggestion read by a satisfactory where this ad stops. 


percentage of readers. 

Then it fizzles out as rapidly as it ® I sold insurance for a year—as a 
came into your consciousness. The idea young man. Successfully. I’ve always 
the ad brought up may not immediately thought it was rather difficult to sell— 
fizzle out of the reader’s mind, if the few pushover deals. Lots needs to be 
reader has small children. But I think said for any great insurance company. 
the advertiser who paid for the ad fiz- I believe that truly good copy added to 
zles out of the reader’s mind fast. For this ad could double the value of this 
here is slight identification with the space, maybe triple or quadruple it. It 
selling (?) story. seems to me sort of wicked to give up 

Almost everyone with children (or without trying. The worst part of it is, 
without) is called upon with some regu- it sets a bad example for many lesser 
larity by insurance agents (not neces- advertisers—like retail stores—that sim- 
sarily Prudential). A lot of men are ply haven't the money to waste. 
always carrying the idea in the backs of Incidentally, if they are ashamed of 
their minds that they should have more their radio and tv programs, why do 
insurance “because of the kids.” Many they mention them? Because even in the ‘ 
men, any given day or week, are actual- four or five point type (just above the } 
ly pondering insurance proposals. (Not emblem) a few determined readers are l 
necessarily from Prudential.) going to decipher the words about them. 
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‘Newsweek’ Report 
Finds More Imported 
Liquors Being Sold 


New York, Nov. 3—Liquor im- 
ports have been holding their own 
and have actually shown a slightly 
larger gain during the first six 
months of 1953 than over-all li- 
quor consumption. 

That’s the highlight of a report 
prepared for Newsweek by B. W. 
Corrado, liquor’ consultant. It 
shows that imports gained 11% 
during the first half of the year 
compared to an over-all rise of 
10.3% in liquor consumption. 

The Newsweek report analyzes 
movement of various types of im- 
ports in 38 markets during the first 
half of the year and reports that 
imports fared better than do- 
mestic liquor in 22 of the 38 states 
(including the 17 monopoly states) 
where the figures reflect actual re- 
tail sales. 


= In the 16 open states, domestic 
products fared better, which is 
probably indicative of wholesaler 
and retailer replenishing of inven- 
tories. j 

Imports, the report says, repre- 
sent 11.1% of the total U.S. liquor 
market, with Scotch accounting for 
a little less than half—5.2%. Ca- 
nadian whisky accounts for 3.95%, 
all imported rums 1.2%, foreign 
brandies and cognacs 0.5%, and 
imported cordials 0.2%. The price 
differential means that the import 
market represents about 15% of 
total liquor dollar sales, the mag- 
azine says. 


s One of the more interesting as- | 
pects of the report is the rise of 
the Canadian whisky market, 
which bids fair to overtake Scotch 
as the leading import. Here’s how 
the score stands, in tax gallons: 


Scotch Whisky 
Gallons % Change 
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'Ayer Adds Two, Boosts One 


Robert D. Dunning, formerly 
with Industrial Indemnity Co., 
San Francisco, has joined the N. 
W. Ayer & Son Honolulu office on 
art direction and production. Sue 
A. Hones, formerly with William 
Esty Co. in Hollywood, has joined 
the Ayer production office in Hol- 
lywood. Duane B. Roach has been 
promoted to the plans-merchan- 
dising department of the agency 
in Philadelphia. He joined Ayer 
in 1950. 


‘Mr. Petroleum’ Bows 


Mr. Petroleum, “an international 
news magazine for the oil indus- 
tries,” published its first issue in 
October. Publisher is Mrs. J. L. 
White, 1717 E. Colfax Ave., Den- 
ver, formerly production manager 
of The Rocky Mountain Oil Re- 
porter, Denver. 


Gee to Harris C 

George S. Gee, ‘>ormerly a mem- 
ber of the adver':-ing staff of the 
| Examiner, Independence, Mo., has 
been named sale: and advertising 
|manager of Harr s Crushed Rock 
'Co., Independence. 


ushed Rock 


_Marson to Dowd Copy Staff 


' James Marson, formerly copy 
‘director and editor of Vincent Ed- 
|wards & Co., has joined the copy 
‘staff of John C. Dowd Inc., Boston. 


+ CBS 


ol 


Two Name Smi <on, Wyman . 
Herschede Hal ock Co., mak- 

er of Herschede é Revere clocks, #£ at eee Oe co) Bes Eos ae eS eae » 
and its subsidiar’ Karpark Corp., 

maker of autom: © coin-operated 
parking meters, t in Cincinnati, 1 
have appointed £ ithson, Wyman 
& Withenbury, C cinnati, to han- 
dle their adver ing andé= “sales 
promotion, effect Jan. 1, 1954. 


Adds up te — 


BETTER QUAD-CITY 
COVERAGE AT NO 
INCREASE IN COST! 


TELCO BUILDING, ROCK ISLAND, ILLINOIS 
Represented by Avery Knodel, Inc we 


73 


.. Fer 9,350,141 —3.8 | 
Pee 9,715,552 0.6. 
ere 9,657,329 29.0, 
1949 ...... 7,487,765 “=| 
Canadian Whisky 
eee 7,489,778 4.1. 
|, Eee 7,198,239 29.1 
_ . RREOEL 5,575,979 18.8 
BPG 6s ses 4,693,817 --- 


In the first half of 1953, 4,612,584 | 
tax gallons of Scotch were im-| 
ported, an increase of 8.9%. In the | 
same period, 3,511,502 gallons of, 
Canadian whisky were imported, | 
a gain of 13.6%, both figured | 
against the first half of 1952. 


Sunnyvale Buys AM Show | 


Sunnyvale Packing Co., Sunny- | 
vale, Cal., has signed to sponsor, 
five minutes of the Monday) 
through Friday program, “Open 
House with the Todds,” on 18) 
stations of ABC’s Pacific Coast ra- 
dio network. The program is heard 
from 12:45 to 1:00 p.m. Products 
to be promoted include Rancho | 
soups, Hearthside baked beans, | 
Old English pork and beans and | 
Aunt Penny’s white sauce. Brooke, | 
Smith, French & Dorrance, San) 
Francisco, is the agency. 


Bruce B. Brewer Names Two | 


John Bowie, formerly associated | 
with Batten, Barton, Durstine & 
Osborn’s Minneapolis office, has 
joined the Minneapolis office of 
Bruce B. Brewer & Co. Bill Mun- | 
sell, formerly an account execu-| 
tive of W. D. Lyon Co., Cedar Rap- 
ids, Ia., also has joined the Brewer 
Minneapolis office as an account 
executive. 


Palm Beach Hotel to Reed 
The Monte Cristo Hotel, Palm 
Beach, has appointed Reed Ad- 
vertising, New York, to handle a 
year-round promotion in key city 
newspapers and class magazines. 


‘Independent’ to Small, Brewer 


The Independent, St. Petersburg, 
Fla., has named Small, Brewer & 


Kent, New York, to represent it, 


yationally. 


To sell food 


products 


to inland Californians 
(AND WESTERN NEVADANS) 


Turkeys or grocery staples, to make sales in inland California 
... be on the BEELINE! It’s the five-station radio combination 


that gives you 


THE MOST LISTENERS More than any competitive combina- 
tion of local stations . . . more than the 2 leading San Francisco 
stations and the 3 leading Los Angeles stations combined. 


(BMB State Area Report) 


LOWEST COST PER THOUSAND More audience plus favor- 


able Beeline combination rates naturally means lowest cost per 


thousand listeners. 


(BMB and Standard Rate & Data) 


Ask Raymer for the full story on this 314-billion-dollar market 
—inland California and western Nevada. 


McCLATCHY BROADCASTING COMPANY 


SACRAMENTO, CALIFORNIA 


PAUL H. RAYMER, National Representative 


8. RENO 
@ SACRAMENTO 
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Magazines Get Big Play Bakelite Shifts Carlson 
from Emerson in November | 

As a part of its $7,000,000 adver- 
tising and promotion campaign, 
Emerson Radio & Phonograph 
Corp., New York, has scheduled 
15 insertions in 10 magazines dur- 
ing November. 

The November magazine list in- 
cludes Better Homes & Gardens, 
Collier’s, Ebony, Life, Look, Par-| 
ents’ Magazine, Progressive Farm- 
er, The Saturday Evening Post and 
Successful Farming. Grey Adver- 
tising Agency handles this account. 


market development department of 
Bakelite Co., division of Union 
Carbide & Carbon Corp., New 
York. He was formerly manager of 
the laminating materials division. 


Names H-R Representatives 


its national representative. 


Katz Agency. 


Harry Carlson has joined the 


Pe 


| 
| Lonpon, Nov. 3—}‘ritain’s auto- 
‘mobile industry, he ding for its 


WMMN, Fairmont, W. Va., has top production year . history, put 
appointed H-R Representatives as\a trim, fighting export team into 
The 
station formerly was handled by 


the field at the 38th International 
Motor Show held here Oct. 21-31. 
It’s a price-wise ‘cam that has 


| 


But Nobody 
es A 


Puzzle 


3 


Seon So: 


Certainly not for long, anyway . . . because a good production 
man knows that fine reproduction is more than a matter of luck. 
He knows that not even the best equipment and skill can coax 
quality printing out of just ordinary plates. 


That's why more and more sharp production men are buying 
photoengrayings with high fidelity performance built right in... at... 


eo 


ENGRAVERS 


€ 


FORMERLY STEARNS & COMPANY 


It's a brand mew name and trademark and a grand new experience for 
buyers whe demand unusually fine engraving at reasonable prices. 
Chicago Engravers is your starting point for fine printing results. 


+ means QUALITY photoengraving down to the smallest detail 
.. « highlighting, color corrections, tooling, proofing . . . that’s 
quality where it counts, where pride makes the difference. 


€ means KNOW-HOW with a complete staff of skilled tech- 
nicians, authorities in their field, and all of them anxious to discuss 
your problems now. 


€ means SERVICE, too, and always on a friendly, competent 
basis, by a seasoned staff of sales personnel . . . 


Including people like Dick Thain. In 1949 Dick joined 
Stearns & Company, now called Chicago Engravers. 
Before that Dick was Advertising Manager of Carson 
Pirie Scott, Sales Promotion Manager of Butler Brothers 
and a cartoonist with the Chicago Daily News. Dick 
has this to say about Chicago Engravers... 

“Across-the-board cooperation at Chicago Engravers 
means a lot to a salesman like myself. It means that 
I can offer service to my customers and be assured of 
full backing-by the plant. It means that I can deliver 
all I promise when I promise it... It's that EXTRA 
performance that I like.” 


FORMERLY 


Stas 


RICHARD J. THAIN 


 PHOTOENGRAVINGS 


ENGRAVERS “SNCS unre” 


417 NORTH STATE STREET 
CHICAGO 10, ILLINOELS 


toehold gained in the 
market during the past five years. 

Britain this year will turn out a 
record 550,000 cars. Figures re- 
leased at the exhibition, however, 
show that total exports are run- 
ning about 10% behind last year. 
In the first nine months of 1953, 
exports totaled 230,771 
249,057 in the same period last 
year. 


# But the drive for dollars has 
not slackened. From January 
through the end of September, 
Britain exported 22,017 cars to the 
United States, 276 more units than 
in the same period of 1952. And 
shipments to Canada rose to 27,- 
334, neariy 10,000 more than last 
year. 

Result: The value of car exports 
to North America jumped from 
$42,940,573 to $56,533,268. 

An ADVERTISING AGE roundup 
last June said, ‘‘This is the make- 
or-break year for foreign cars in 
the U.S.” (AA, June 1). These lat- 
est figures show that the British 
cars, which dominate this field, 
are more than holding their own. 


s Some 300 cars from Britain, 
France, Germany, Italy, Spain and 
the United States were exhibited 
here at Earls Court. The most out- 
standing feature of the exhibition 
_—and of the Paris show held earli- 
‘er this month—was emphasis on 
price. For the first time since the 
war, leading British and French 
car makers either cut prices or 


every intention of «expanding the, 
American | 


against | 


;came out with cheaper models. 
As an example of this trend, 


take the new two-cylinder Citroen | 
from France, surely one of the’ 


most amazing cars ever brought 
out. Called “a biscuit tin on 
wheels,” this car is plain ugly. 
But it’s not meant to be pretty. It 


upholstery. Nor is there any frill 
such as a dashboard. A speedom- 
eter and a battery charge gauge 
are just screwed on below the 
windshield. 

Yet the “baby” Citroen is said to 
be a fairly sturdy car, made for 
everyday driving. It won’t go much 
more than 35-40 miles an hour 


gas. And the best thing about it is 
the price—just under $1,000 in 
France. For a $300 down-pay- 
ment, you can push it away—and 
Frenchmen are doing just that. 
Sales right now are limited only 
by production, which is about 1,- 
| 200 a week. 


| 


| s In such a huge and varied exhi- 
| bition it’s hard to “steal the show,” 
| but Britain’s Ford Mctor Co. made 
a good try. Ford has just com- 
| pleted a vast retooling program 
and its new lineup looks like this: 
|(1) Popular, Ford’s entry in the 
“baby derby” with a basic before- 
‘tax price of $771; (2) Anglia, a 
‘completely new car; (3) Prefect, 
|also redesigned; (4) Consul; (5) 
Zephyr Six and (6) Zephyr Zodiac, 
|/another new model, which be- 


comes the highest-price British | 


| Ford—$1,680 before taxes. 


| Ford also boasts another feather 


/in its cap. The company claims to 
j|have so!d 2,591 cars in the U.S.— 
‘mostly Consuls—during the first 
| seven months of 1953. This is a 


‘boost of 400 over last year and 


WHEN BUFFALONIANS ADVERTISE 
THEY USE 
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hb ~% of the people 
Pee STA 
| a eis s Wont Ads. 


NEWS Want Ads are the overwhelming choice of the 
people of Western New York. Every day the News pub- 
lishes 7 or more pages of want ads...all set solid 


..no 
ts or display. 


The NEWS is by far the largest upstate classified me- 
dium, and this preference by newspaper readers is proof 
of its all-around advertising power. 

If you wish to promote your product in the big profit- 
able Buffalo Market, you can safely follow the example 


who know it best... the users of News 


BUFFALO EVENING NEWS 


EDWARD H. BUTLER 
Editor and Publisher 


KELLY-SMITH CO. 


National Representatives 


| WESTERN NEW YORK’S GREAT NEWSPAPER 


Advertising Age, November 9, 1953 


London Auto Exhibit Shows Britain gy 
Intends to {old Share of U.S. Market 


but it gives 60 miles per gallon of | 


Ig Bi 


= eR an AE 


| ‘ 


CHEAPEST—Ford’s 

the name off the hood to save money. It 

sells for $1,095, including a 50% British 
purchase tax. 


Popular even leaves 


/has a fabric roof, hub caps are_ 
|'missing and there is no interior | 


Ford claims it has now passed 
Austin in the cars-for-dollars race. 
Austin, first British car maker to 
|develop an American market, has 
‘earned more than $100,000,000 in 
the last five years. 


s Still ahead of both Ford and 
Austin in the American market 
are the Nuffield Organization and 
the fast-moving Rootes Group. 
Nuffield holds down first place 
with its M.G. In the Rootes stable 
are the Hillman, Humber and Sun- 
beam-Talbot cars. More than 5,000 
Rootes cars were shipped across 
the Atlantic so far this year. 

Two new M.G:.s ticketed for the 
U.S. were introduced at the show 
by Nuffield. One is the M.G. “T.F.” 
—a new version of the Midget 
sports car. The body has been re- 
styled to reduce wind resistance 
and Nuffield says other changes 


AUSTERITY—The Popular has no gadgets, 
only essential instruments. 


were made to make the car more 
|accessible and comfortable—a di- 
rect violation of the sports cars’ 
‘code of honor. The manufacturer 
hastens to explain that these 
changes were made following con- 
sumer research done in the U.S. 
,and other world markets. 

The other M.G. entry is the 
|Magnette, a conventional four- 
door “family” sedan which will 
probably trade heavily on the 
M.G. name. Seating twice as many 
|people as the two-seater midget, 
it will sell for about $300 less. It 
is powered by an engine made by 
|the British Motor Corp., the com- 
|pany created through the merger 
|of Nuffield with Austin. 


|® Two Rootes cars that have been 
'selling in the U.S. were offered to 
the British public for the first time 
_at the show. They aie the Hillman 
|Californian, a hardtop model, and 
|the Sunbeam Alpine sports car, 
which made its debut in America 
ilast April. 

Two other British firms, Singer 
and Jensen, introduced cars espe- 
cially designed for the American 
market. Both are roadsters with 
all-plastic bodies which are said 
to be tougher than steel. 

The sleek Jaguars, a top dollar- 
earner, have no important changes 
to report except the winning of a 
few more international car rallies. 
|They look as sleek as ever. The 
Jaguar, Rolls-Royce and Bentley 
can now be had with automatic 
transmission, a condescension to 
the American market, since this is 
unknown in Europe. 


|@ German cars were at the show 
for the first time since the war. 
The invasion was headed by the 
|robust Volkswagen, the little car 
| with the reputation for reliability 
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They sell floor beauty 
to the nation 


The floor covering industry has convinced people 
that interior decoration begins with floor beauty. 
Over the years this has been achieved by progressive, 
colorful styling of rugs, carpets, linoleum and 

other coverings — plus graphic presentation to 
consumers through catalogs, booklets, and folders. 
Much of this industry’s finest promotion appears on 
Oxford quality papers because Oxford grades 

are fit foundation for pages that sell. 
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Polar Superfine Enamel 


_ OXFORD PAPER COMPANY _ 


RUMFORD, MAINE * WEST CARROLLTON, OHIO ° 


POLAR SUPERFINE ENAMEL, finest of Oxford 
enamel papers, has unexcelled gloss, bright white 
color with no undertone and exceptionally pleasing 
appearance, It provides maximum smoothness and a 
superb printing surface. Polar Superfine is admir- 
ably suited for highest quality color process and 
black and white halftone reproduction. 


iT PAYS TO ASK FOR — AND USE THESE FINE 


OXFORD AND OXFORD 
COATED PAPERS 


Polar Superfine Enamel 

Maineflex Enamel 

Maineflex Enamel Cover 

Maineflex Enamel, Coated One Side 
Mainefold Enamel 

Mainefold Enamel Cover 

North Star Dull Enamel 

Seal Enamel 

Engravatone Coated 

Coated Publication Text 


MIAMI PAPERS 
UNCOATED PAPERS 


Carfax English Finish 
Carfax Super 

Carfax Eggshell 

Wescar Offset 

Wescar Satin Plate Offset 
Wescar Gloss Plate Offset 
English Finish Litho 

Super Litho 

Duplex Label 
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FOR YOU?—The Sunbeam Alpine is de- 
signed especially for the U. S. market. 


and durability. In Germany, this 
is truly a “people’s car,” but a 
50% British customs duty puts it 
in competition with the medium- 
price field. In other 


European 


31 makes nearly half of them are 
priced above the Cadillac. And 
the Rolls-Royces and Bentleys 
concentrate their production on 
$25,000 cars. Nowhere except at a 
British motor show would news- | 
men be handed the release put out 
by Rootes explaining the differ- | 
ence between its Humber Pullman 
limousine and its Humber Imperi- | 
al sedan. 

The Imperial, said the handout, | 
“is identical with the Puliman) 
limousine in all respects, except | 
that it is designed for the owner-| 


markets, however, the Volkswagen driver who on occasions wishes to | 
has been making a heavy dent on | drive himself. There is, therefore, 


British export sales. 


Eighteen American makes were | \front and rear seats, and the in- | RUDDICK Cc. LAWREN( 


no sliding division between the 


= ta 


_ former director 


exhibited, but they created little | 'terior provides a normal saloon of promotion, planning and development 


attention because only U.S. per-| 
sonnel can import them. There) 
was a strong curiosity interest 
though, in 
Ford’s experimental! ~ 
morrow.” It is fitted with a dicta- 
phone, electric razor, ship-to-shore 
telephone and a plastic rollback 
roof which closes automatically 


when it begins to rain. 
Playing on their home ground 
the British naturally dominated 


STRIPPED—The Standard Eight has no frills 
or wheel covers, but sells in Britain for 
$1,346. 


the show. What was most impres- 
sive perhaps is the variety of Bri- 
tish makes. Detroit makes eight 
times as many cars, but Britain 
makes many more kinds of autos. 
All told, there are 31, namely: 
A.C., Allard, Alvis, Armstrong- 
Siddeley, Aston Martin, Austin, 
Bentley, Bristol, Daimler, Ford, 
Frazer Nash, Healy, Hillman. 
Humber, Jaguar, Jensen, Jowett, 
Lagonda, Lanchester, M.G., Mor- | 
gan, Morris, Riley, 
Rover, Singer, Standard, 


‘of a Hillman Minx—will be $988 


Rolls-Royce, lat London, Paris, 


[sedan] seating eight people in 
the utmost comfort.” 
At last reports, Rolls-Royce and 


the Lincoln X-100, Bentley had no plans for including | 
car of to- | a “baby” car in the trunks of their | 
| models. 


ROOTES OFFERS CAR, 
FLIGHT ON CREDIT 


LONDON, Nov. 3—The_ Rootes 
Group announced a new “Meet 
You at the Airport” plan for 
American tourists at the Motor 
Show. 

The plan will be run in conjunc- 
tion with Pan-American World 
Airways and follows a survey in 
the United States that showed 
that the two items most desired 
by the average American couple 
are a new car and a trip to Europe. 

Under the scheme, Americans 
can fly to Europe and be met by 
a Hillman, Humber or Sunbeam- 
Talbot car immediately upon step- 
ping off the plane. They won’t 
even have to walk across the field. 


= The whole operation—trip and 
car—can be financed with a one- 
third down-payment, with 18 
months to pay the balance. The 
down-payment for two round-trip 
tickets to London—plus purchase 


|TV networks, has beer 


) Co.'s radio and 
appointed a v.p. 
of the New York Stoc Exchange to co- 
|ordinate market resear:), advertising and 
public relations of the exchange and its 
member firms. Before joining NBC, Mr. 
Lawrence was associate oe mana- 
ger of Fo: 


‘for National Broadcast 


FCC Grants LaCross TV 


WKBH Television Inc. has been 
granted a permit to operate on 
Channel 8 at LaCrosse, Wis., by) 
the Federal Communications Com-_ 
mission. The station is expected to | 
be in operation by next summer. 
WKBH was left unopposed for the 
| LaCrosse channel when LaCrosse 
| Broadcasting Co., operating WKTY, | 
radio outlet, withdrew its applica- | 
tion. 


Antell Airs NBC Films 


The NBC-TV film division has 
signed Charles Antell Inc., Balti- 
more, as sponsor of “Badge 714” 
in eight cities. “Badge 714” is a re- 
run of the network feature, ‘‘Drag- 
net.” The Antell contract was ne- 
gotiated by Kastor, Farrell, Ches- 
ley & Clifford. 


CBS Radio Names Maier 

H. W. Maier, manager of the At- | 
lanta office of CBS Radio spot) 
sales, has been named an account 
executive in the New York office. 


during the peak season. 
Rootes cars will meet tourists | 
Rome, Lisbon, | 


Sun-| Shannon, Prestwick, Oslo, “Be: | 


beam-Talbot, Triumph, Vauxhall| hagen, Helsinki, Stockholm, Brus- 


and Wolsey. 


sels, Amsterdam, Stuttgart, Ham- | 


‘burg, Frankfurt, Munich, Vienna 


# Still very much alive in Britain 
is the small specialized firm that 
makes cars for the few—for the. 
few with fat bankrolls. Of these 


and Nice. With the car will come. 
all necessary documents—car reg- 
istration, insurance, licenses and 
international touring “carnets.” 


David Kittrell, formerly with | 


|Katz Agency in Dallas, succeeds | 
i/him in Atlanta. 


Vinton to ‘Pacific Garden’ 


Hunter Vinton has been ap-| 
pointed advertising and circulation | 
representative of Pacific Garden 
& Homes, new Seattle publication, 
with his ‘offices in Palo Alto, Cal. 


| Albert Wilson, Menlo Park, Cal., 
is editor. 


: "N39 NSB247 
NSeMDAO 26 PD® MINDE i: 


THE CATTLEMEN MAGAZINE 
FTW 


= 


See KILPATRICK TH 


Be @ WE GOT THIS— 


THIS 


Publishing House Purchased 


Commoner Publishing Co., New 


' York and Pittsburgh, has been 


purchased by Jay A. Ebel, its busi- 
ness manager, and Donald Docto- 
row, editor of one of its publica- 
tions. Periodicals published by the 
company include China, Glass & 
Decorative 
Glass Review, China & Glass Red 
Book, and Glass Factory Year Book 
& Directory. 


Akron Bank Names Malone 


The Goodyear State Bank of 
Akron has appointed Norman Ma- 
lone Associates Inc., Akron, to 
handle its first scheduled advertis- 
ing campaign. Outdoor painted 
bulletins, newspapers and direct 
mail will be used. 


Lobingier Heads PR 


John L. Lobingier Jr., formerly | 
assistant advertising manager of 
Phoenix Mutual Life Insurance 
Co., Hartford, has joined the Life 
Insurance Agency Management 
Assn., Hartford, as director of pub- 
lic relations. 


Accessories, American | 


Winning “Ideas-of-the-Month” 
for Busy Advertising, Sales 
and Marketing Executives 


BRIEFED, authoritative executive 
newsletter, enables you to review in 30 
minutes each month as many as fifty 
of the best ideas currently successful in 
business and industry. Only BRIEFED 
gives you such a comprehensive review 
—and tells you just where to go for 
complete details of any digested “idea.” 
Through cooperation with more than 
30 business and trade papers, the 
highly trained editors of BRIEFED 
give you quick skillful digests of cur- 
rent success “case histories” in prac- 
tically every major branch of business 
and industry. Try BRIEFED for seven 
| months for only $3.67 (limited introd. 

offer) . . . you must be delighted with 
| Geet 3 issue or money back in full. Write 
|Dept. 427, BRIEFED, 400 Madison 
Ave., New York 17, N. Y. (Send your 
check or write on your business letter- 


head if you prefer to be billed.) 


fest your 
new program 


.:. where national grocery and drug advertisers 
such as these shown above have used Burgoyne 
store panels to determine success” 

probability of new products, pre- 

miums, promotions. Among the 


Burgoyne markets you 


will find 


recognized test cities where your 


distribution is effective . . . acces- 
sible for research checking by 


you or your advertising agency. 
Monthly-audit-reports... current 


sales figures impress 


present a proposal. 
e 


Manage- 


ment. Tell us what to test... we'll 


Peoria 
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No... not ALL subscriptions to THE CATTLEMAN 
come in by telegram .. . BUT more than 95% of them 
come direct to us, without the use of premiums, contests, 
puzzles, subscription solicitors, or any other subscription 
sales method. The Cattleman readers BUY it and READ 
it, because it contains information (editorial and adver- 
tising) that is vital to the beef cattle industry. Thus your 
sales message in THE CATTLEMAN is READ by IN- 
TERESTED readers, and what is of real importance to 
you as an advertiser—those interested readers are top 
ranch operators, the select segment (in buying power) 
of the great Southwestern agricultural market. We 
would like to send you a recent copy . . . no obligation, 
of course. 


THE CATTLEMAN 


410 EAST WEATHERFORD 
FORT WORTH 2, TEXAS 


Shrewd advertising goes to Peoria... where the money 
is. In the 250,000 to 400,000 population group of 
Metropolitan County areas, Peoria ranks 28th in 
population .. . 19th in effective buying income .. . 
16th in per capita retail sales... and 3rd in per capita 
buying income .. . according to estimates in SALES 
MANAGEMENT’S 1953 Survey. This fast growing 
diversified industrial center is in the heart of a rich 
~ area. 


the PEORIA JOURNAL STAR covers all 
Peoriarea . . . 98.7% of 79,900 Metropoli- 
tan homes and total population of 260,700. 


BL NGQYNE: 


GROCERY DRUG INDEX 
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Along the Media Path 


'e@ WNBC and WNBT, National 
| Broadcasting Co.’s flagship stations 
|in New York, have joined forces 
|with the Associated Radio-Televi- 
‘sion Servicemen of New York, in 
'a continuing campaign for better, 


/more fairly priced radio and tele- | 


vision receiver service in the 


Greater New York area. 

-@ With its November issue, Hard- 
‘ware Retailer, published by the 
National Retail Hardware Assn., 
Indianapolis, inaugurates a new 
department, “Magazines Are Mak- 


ing Do-It-Yourself Customers for 


You.” The department each month 


' will carry 500-word summaries of 
'do-it-yourself features appearing 


it costs 
3K 
LD). less to 


advertise and sell 


: in the 
Canton, Ohio 


REPOSITORY 
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* SALES MANAGEMENT 1952 
SURVEY OF BUYING POWER 


Canton, Ohio, is a profitable market to sell drug 


products. Canton families, in fact, spend 22% more 


a “oy J on drugs than the national average.t You can 
ee eee 1) 1/7) mw. Wrap up this busy, buying market for your product 
with Canton’s only daily newspaper—The Canton 


Repository: 100% city zone coverage; 98.8% home 
delivered. And because your drug advertising 
dollar reaches people who buy 22% more, it does 
22% more work, costs 22% less when it’s work- 

ing in The Canton Repository. Do the most for your 


product—advertise it in The Canton Repository. 


A Brush-Moore newspaper represented nationally by Story, Brooks & Finley 


in shelter and do-it-yourself pub- 
lications. 


e Effective Jan. 2, 1954, complete 
Starch reports will be available 
on every issue of Business Week. 
le An estimated 40,000 dolls have 
been received from teen-agers in 
America in Seventeen’s Christmas 
doll contest in behalf of the Save 
the Children Federation. The com- 
petition ended Oct. 28. All dolls, 
both winners and non-winners, 
will be sent to needy children in 
rural America and overseas in 
time for Christmas. 


e The entire Oct. 18 issue of the 
Minneapolis Sunday Tribune Pic- 
ture Magazine was devoted to the 
Upper Midwest market. Featured 
in the issue was news of the full- 
color sound motion picture made 
by the newspaper, “New Wealth 
in the Land of Hiawatha,” aimed 
at business men. 


e Rogers. Publishing Co., Detroit, 
publisher of Design News and Pur- 
chasing News, has moved into a 
modern 12,000 sq. ft. building at 
20420 Woodward Ave. 


e As part of its recognition of Au- 
dit Bureau of Circulations month 
in October, U. S. News & World 
Report published a 1953 edition of 
“How to Get The Most Out of An 
ABC Statement.” The magazine 
published the first edition of this 
booklet last year for the same oc- 
casion. 

U. S. News also has released 
three separate studies on the read- 
ing habits and _ preferences of 
American leaders in business, in- 
dustry, government and the pro- 
fessions. They are “Who’s Who in 
America,” “Who’s Who in Com- 
merce and Industry” and “Poor’s 
Register of Directors and Execu- 
tives.” Copies are available by 
writing the publication at 30 
| Rockefeller Plaza, New York 20. 


e The Dallas Daily Times Herald 
is using a “Where’s the Football?” 
contest as a circulation builder. 
The idea is picked up from British 
newspapers, which have run sim- 
ilar promotions in connection with 
rugby. Run three times a week, 
with prizes of five pairs of tickets 
to the next Southern Methodist 
University home game, awards are 
given to readers who locate most 
accurately the position of a foot- 
ball in a photograph of an actual 
game in which the football has 
been retouched out. The news- 
paper reports the first five days 
of the game netted about 14,000 
entries, with 90 new subscriptions 
checked in prescribed squares on 
the entry blanks. 


e The October issue of Town & 
Country carries a 32-page ad- 
vertisement by Marshall Field & 
Co. of Chicago. The magazine 
points out that its first advertise- 
ment, appearing in its November, 
1846, issue, was 1/32 of a page. 


e Happy Birthday Greetings: 

| WKBN_ Broadcasting Corp., 
Youngstown, O., celebrated 27 
years of existence in October with 
the opening of a new radio and 
| television center. . .October marked 
lthe 40th anniversary of the Hart- 
ford Courant’s Sunday edition. 
The Daily Republic, Yakima, 
Wash., observed its 50th year in 
mid-October. ..With its November 
| issue, Mechanix Illustrated fetes 
its 25th year of continuous publi- 
cation. The issue closed with the 
largest advertising revenue in the 
magazine’s history. 


e Metropolitan Sunday Newspa- 
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pers Inc. has just released a new 
comparative readership study of 17. 
advertising campaigns that ran’ 
in both Metro Sunday comics and | 
other national publications. The} 
study is contained in a 32-page| 
booklet available from Metro sales 
offices in New York, Chicago, De- 
troit, San Francisco and Los An- 
geles. 


e The forthcoming merger of. 
Flower Grower and The Home 
Garden at the beginning of next. 
year has been cleverly announced 
by John R. Whiting, publisher, 
and Charles R. Schumacher, ad- 
vertising manager, by sending out 
an embossed, formal “wedding” | 
announcement. Home Garden, pre- 
viously published by Doubleday 
& Co., is being taken over by 
Flower Grower. Flower Grower 
also will publish the semi-annual 
Home Garden Guide. 


e On Oct. 20, the annual Fashion | 
Festival was held in Wash-. 
ington. Costumes were selected | 
from designs submitted by more | 
than 5,000 entrants in a competi- | 
tion sponsored by the Washington 
Times-Herald and the Chicago 
Tribune. 


e Woman’s Home Companion is 
creating a new house, garden and 
automotive workshop department 
to tie in with the do-it-yourself 
trend. Guy Henle is editor of the 
new department. 


e WQXR, the New York Times ra- 
dio station, has come up with evi- 
dence it says proves there is n< 
such thing as market saturation | 
The station ran a test on its month- 
ly program guide, which has e | 
subscription price of $1 a yea: 

and lists the station’s program 

with details of all major concerts | 
and compositions. The program has 
been issued for 17 years, adver- | 
tised all of the time over the sta- | 
tion. Paid circulation reached 
60,000 copies a month and stayed 
there. But a test offer of two copies 
trial for 10¢ brought 3,813 re-| 
sponses, with 26% who wrote in 
converting to full-time subscrip- 
tions. A second test brought 3,188 | 
more trial orders. | 


» Scholastic Magazines is pub- | 
lishing a new monthly report, | 
“Youthletter,” which supplies ad- | 
vertisers and agencies with news| 
and information about the Amer- | 
ican youth market. 


e As part of a promotion to ad-| 
vertisers for its annual review and | 
forecast of U. S. business, indus- | 
try and finance on Jan. 4, 1954, | 
the New York Times is mailing | 
one-quarter size reproductions of 
the 1953 issue of this special sec- 
tion. | 


issued a}! 


e Reader’s Digest has 
booklet, ‘“‘World-wide Circulation 
—1954,” for advertisers, which 


gives detailed information concern- 
ing coverage offered by each of its 
international editions. 


e Some 87 utility companies in 
key cities all over the nation have 
tied in with Parents’ Magazine and 
the American Gas Assn. on the 
publication’s 11th house, designed 
to meet the needs of families with 
children. More than 100,000 re- 
prints of the 12-page home section 
in the magazine’s October issue 
have been distributed to the util- 
ities cooperating, along with blow- 
ups, display cards and other win- 
dow material and newspaper and 
radio copy for individual use. 


e A 148-page colorgravure cook- 
book ran as a regular section of 


the Louisville Courier-Journal, 
Sunday, Oct. 4. The book was 
81x11”, stitched for permanent 


use. It contained 74 pages of ad- 
vertising of food and other home 
needs. 


e American Artist, 24 W. 40th St.,. 
New York 18, has released a sur- | 
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over 1,000,000 cli 


vey, “The Buying Power of the! 
WPIX, the Nev 


Art Director and The Commercial 


Artist.” evision outlet, sh 
crease in busines 
e Department of New Laurels: year over the san 


Good Housekee 
sue carried the | 
ume of adverti 
months of existe: 
for the issue amc 


The November issue of The Pro-| 
gressive Farmer tops last year’s 
all-time high for that month by 
11%. It carried 74,500 lines of ad- 
vertising. 

Maclean’s Magazine reports that 900. 
its 120-page Oct. 15 issue is the| The October iss 
largest in terms of advertising an’s Magazine w 
revenue and linage since it be- has published, b« 
came a semi-monthly in 1920. Lin-| ber of pages—!] 
age gain for the first 10 months number of adve! 
of 1953 over 1952 stands at a rec- Its November iss 
ord 33.4%. New advertisers for the gain of 9% over 
same period total 115. ‘and a 36% gain 

The Houston Chronicle for the 1951. The Janua) 
fifth straight year has published vertising volume 


ids. 
Vews tel- 
30% in- 
tober this 
in 1952. 
\ctober is- 
ollar vol- 
its 810 
- Gross figure 
ed to $1,930,- 


of Everywom- 
the largest it 
in total num- 

and in the 
ing pages—72. 
showed a page 
‘ovember, 1952, 
ver November, 
-November ad- 
shows a 65% 


gain in just two years. 

Holiday will show a gain of 19,- 
000 lines of advertising and $450,- 
000 in advertising revenue over 
1952 at the end of this year. It 
has shown both linage and reve- 
nue gains every year since 1946. 
The December issue will carry 400 
advertisers and over $700,000 in 
advertising revenue, making it the 
largest in the magazine’s eight- 
year history. 

“Shopping Circle,” the mail or- 
der section of Family Circle, car- 
ried more than $155,000 of adver- 
tising for all of 1953, an increase 


of 60% over the approximate $97,- | 


/000 carried in 1952. Its November 
issue sets a record for advertis- 
ing volume, with a total of more 
than $1,325,000. This is a 22% 


79 


'gain over the November, 1952, is- 
sue. This record issue gives Fam- 
ily Circle an ad revenue of about 
$11,175,000 for the first 11 months 
of 1953, compared with $9,021,345 
‘for the first 11 issues of 1952. 


sue this year is the largest in its 


| American Home’s November is- 
| 


| 


history. It represents a 10-page 
ad gain over last year’s November 
record breaker. 


What to say 
eoee WHEN TO SAY IT 


and here's where we come in, with 
how to say it... this makes your ad 
| SAY P. complete. Our pamphlet tells how. 
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exciting new vogue for silver textured 


to a fabric finish. 


ictured here from the 


New York shop of Mario Buccellati is a 
bejeweled treasure of a vanity case, an 
-example of Italian craftsmanship that is 


: winning such wid 
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-very phase of American life,.we 
the daily and growing influence of 


Italian creativeness ... in our motor ca 


our clothes and menus 


of Italian origin who 
rea, WOV is the li 
vorld and the new 


*, 


in our motion 


¥ 


segment in the world’: 
that the Italian Influence 


enetrating impac 


= 


“pee 


DIOS: VIA di PORTA PINCIANA | 


— 


= oe. te Pram tg a Rea ape, | ME at oy Bio ee, asian ee ota er pee A ome teres EB Fae aie a PaZe. 'h3 ae wea 
: poe 2A. ee i. es en es OE As eee aaa ae eee Sree + an Scie ese The ee a ice ses ye eee hat ay Baan ae ae Soy RUE SA ON, OV Sago Od ee De 
oo SME Raa ees - Pala a OF Pee ta a ea, ae x iene tise . posit Y Seamed aed ame Ses eS Gaia nevtipe ee : sare eA th Me kh aR et 
ee ry aha Be oS eee aes eres cae | is ence Be a af ae SR USE Srp See ghetia pee Pca Me ee et te , abe tc ee pero, 5 page Cn aoe Mee Pee er nos ia > 
R. - = rote en i P Pie 2 ‘ aR 7 Fixe " rls eae ee) ee a at ee ee ge oe : ie. ; canes (ah PSDB CG re Ses ee poe Cee ae Sete EOL a oan 4 
f “ ns ch eee : = ae Mey ewig toy Soe Wie. & J iy oni ee is mS fy UY Tey on ee are. Spt he eS. ep earner Ca Fs pO Na pee poate Ie ae ed + ‘ ~: 
— csi . var, ‘ i 1 ee ome ass is Beh che, i re Pee eee : Bog Sie nc oes as La iy ee SE Mes tees i rit ss sys ae 
ee . : 4 oy as ‘3 aS; pes Rares oe Seeker” Madera: Fe Siamese te eh? sooe p ee ees del en ES eee ee ae ees ss ~ part: tw) ante 
| Bi, CE Se ie : Z : i eat TEI Oe Can ay pee ene “ited 
t : . : 05 Bu ENE haat F = ala TORS eas, ood gS Pape 2. aa 
{ hie } igs ia ¢ : ie pe cate Pigg thei Renee pie 
1 3 wis Q No cae eee, Meo Ee, sap 
i ° oe SO oe ees ies 
3} : i eee ; 
i EMS Ser 
{ BOS tered 
j ey ee oh 
me y as 
. Seag aae aes 
, els ane 
| ee 
» . 
| Paola (ee 
Rees ree 
, | ie 
i Ce 
4 ; cd ae ie 
: 
j 
| 
: 
i ! | 
{ 
8 i : 
n t EE eee ee ree e 
A eer ag 
S 
= 
. ’ 
}y 
. 
, ee 
n ‘ 
n ncnwenetniapesi itil tila ae eae, Pe 
| nomena ___—_—_—_—————— 
t e ' : nt 
Foto i a Se elas mete Ae ER ae thes 8 ve SA Bach RRS a 
- OPER Lae Beak isnt’ tog fag . Saya a eo 
é. if 2 ais er. A aaa gt oes Brees! pee 2 iy tes Ree Pt ae! eye ae ty Sone oe oe eae. PL ht ee 
e 1 ee er rN ere Pe Tie ee 2 ee gare SON ene ear tase Gime SeeuT pn kdees ess 2 SNe Zee eae coe Butt ee the 
7 BN ro a eS ee ee er ‘ te te cane: oY ia 3 he cvne. tis One ee oe ae ic» ee ot “pe eR Raeee ant 
ih Eee « sy TEE Og EN ee aS Po ih la ries ss ge Tag ey ee 5 yes eo Sane teat = aR ps Ce eee er Vater deck ai , 7 Feat a fe ces 
d ene ets wee es at eaek ge eee oe eee Ee ee eg el fs “OP ST Cea eien meme gar iii Cine) Se eRe Le eee ae ‘tee a Rat ee Meas 
Be aan eee Me iin oe LT: ROM MEI lai a BNE e se i pee dines o . en ba: Seely ee ene in ocho : tates . isi fe 
Ra, Luecues Fe PG eee eng ha ten ene AY ee Ae Ss ee a ia ince ee ata ee ea A ne v5 — A Seca 
Ma ates Dee on eg Fete +: ig a SARS tn a Ee te? see Pelee get! Hess e ° "hae SipiGas tgs Fos ater 7 A 
- es Se é RET MASE) AP eae eR ae ol use eee Sah Se pete Be cater FN oe * Ree ae een aes : Rat 
, ] Sheet eee Ura re Ga Ckearer sere bao Se sy SReSH cy aire + Saunt,” at ip ie Seen ida i ae eras ‘ 3 
nee I Coe ee ee rd ates ete 5, semaines eae CWis BO ee Set : ‘ perce Se 4 et sale ehre ie i herin, nh en gene bei : 
e Pie, ec eee Rr Eee een ee aie al Saree ee ae d segeuieevennce Ghar tet tie! Se Wed Settee si sad on, 
5 if. eS erate eter ae Sah : ra prim dete Te Se % 2 Foes oy See Gece: io a i: Set Asta ORE Ute * 5 cet GM rl Aree Slay a aa 
h eS ee Seid ee a Nasal ite ee Peo Se ae cuaeg Bae Si Sy ost fe davies Rei ree Sedo aad een Spe petit yt fit pee Fin inca ¥ i Be eee 
Ss aires Se iS hee Beer RT oe So Fea pg ore re Ree gE 9 ha a ae een Pe aimee Pr : ‘ ae Ros aah A i oe al Pe Sap ee 
Meee ene or a iy an at pea ct easels Ue coe ogee Ny, es Br 5h ee ere ee 7 SESS em , oe ee ee ae a ogre said 
d Per 2 oe ae eee rt PE UNE Fo He ec ape Sama gk ae cs Bre ys Sagas a Shae es Regen 
joe agian Nee eee! ARIE RE LP E ta ta. yooh at Lee cera eee eee Peta Ck ie SON eS ee ies a ae ; fen ECT eae a rs ee aa 
ine : re Re iu ieemaee ar shee + eeepc ree os Tae ee 8 See A Ra eae sane a eter. c eta j eer emma) <8 Caper) ce yer 
eS nae Rhee ae ais Ss eS “aD ie pe EOE ye ae * tes? Set Pr ncies Mise oh i. hi ee Se ae wee Sete Serr. eae 
a Canes Saar os a eee see qtiee eee em mals ar [6 ee Ps hes SR a oy oe Coat Pe. “Sige 7 ord Rite tence’. ny Fi a yee 
Sree tee a Sen Reet Bry oe sees sr es ea Bs FS co 8 eae Saree, ae pec ary etree Vi cig eA 
- cs " TE Ro Oe Sg eee Cees = Ls SS Meta seins, | ee la ay tie Ce Ran nie ee 
tele om ee, a Ma 0 yg ig ag SRE eae ene pelt ans eos : Bees ‘ E Seen Ts . . eee oe ae ts: es ma ih a ie eu MR 
— oe : ; aye gir ia ee is aaa eee ine % lian ok PS — oe are aie : ee aoc yes 4 ig asian cc Sh ad ees: a 
Sad pe ghee et a se - eet Lae Se a pcre PuaLomy "2 ee ea besa FR x. aaa © . e penne hes sO RPE >| Aceves oe ji 
a or ee ee betel oe = a as gi oo teem pe 5 eed Wee oo 8 eS te Be ite Die kat eng eat armies nebo eee 
Rr ose aE Eo ee ere Oe et wf i sa Seni ser 4 A 
- Re oe sitet! ener Oe i ek ae Sens he ees Bas oN a a i hi hee ps = nh to ene x I ie ance 
here + oe ee ha i a Sh Ry CPN ae Riu cc ema oe : ‘ Saat ei ei gy 
} ‘= are Year = ee Se SS PO SRR rea os See ee i eee MER be sal eee 
a ' sige tl sia: Soma e Pg ee, Care mee eee ea | Semmes 5? ae i a Sve 
Re ee a § : : 7 a er a eae Sn ee ee ie on oe Siva hah WON at i bo 5 Peta are 
t te 2 Geta lee : te cee ae ae Sarg ee 
% ree. eso : tA cn iene d es oe der ee 
: Boe ee oie EF gamanen Meet se pene at oe SR es, Aa eg 
: Rn a) Re rane eae ee rie rine Se ae ny ere oF On wea sae s eel oe 
2 : : ial Veh ere Mane eee 
\- | “ ; mae e . cg Oa 1 i i ie ; 
R E ‘ss PRM, <r maey as sgedew sky: rai 
: rise el te pf a is 
of tle nt ae (hte ee < es tae er 3 ie ; 
Earn sabi canis Sh ee a. _ legis ore ge Pi oe 
n wide a aang eet es BT er he jee a ee — Z EO eee. at ete Ss AE ap emaieag Seen 
cg, Sle forge. Sync ne eae ec ines pla si ne: rs, / > . ae — Sas eee oe 
apa dere Bie NR a eg oe ee tN ies See . = - 3 ms ai Be 
e = nt: aM ee ean sari canst asi a | i 
: aes ee ae aes ; 4 ; es gees eae fe ae EC apes 
iS aoe > ee pec ho ees ; : ee Rist a : er 
7 | tine : Lae tw err, ee ' Fi Ieee el eek, on ee 
ee ee Se a Re < ~ . ag a 4 g Mi fete a 
i { Tee Gather seme eer ee : i ‘ an : we es eS 7 ae 
(ie i poe E a as, SS af i <i OS Le ee : ae a ae een 
re ee tar elas Ne eae claimed eyes ace ieee eet. oe re: — om be : 
| att Eola ee, co cae Rg Nes WS se ea . i as re sek : Fes astra Pe ue [a 2 eu stilgig areas ee . s 
{ ; Read ae ait ea ean pees es : 0 fl ile a eae x fee ie Sth see gant eb iw Cae Wiehe irieiie tes emieaee oe ee e 
4 are spe oe ee = Me ee SS a ae 4 a Rou ee Shs eo “ ae Fay eee ‘ i, @ gh ae ¢ be © Pine ier m eo See Ee Aa ee «ie . 
] “So See syne oy a, Wea ae fo rea r Sp a er ee oa gee mu Dee Re GX h 2 youre Regen a ict ve ages aeoeicton Saneaire : : . : , 
- pape Se ; ayaa s Use . LO} re oi Rhethd = Se eRe as Fete i aeaeatee i Re he nis ah NAR ae Ca SR eat. oe ee 
f " 2 i Rw ie pr iis a Pi? RPO eae Fane ore ener net Fag ea Pe ee ge by oe ae cepts Sad =e eS 3 poe Pre a i e 
: Pk eet at a dean er? eye URapadieie Ree ie Rae eee fee hie Pi... no Me tg eae Rae. are niin S 
f a ot s nes “ pK, See ins Dre GREG GR oe tees fey Vi Umi ear Riga th i ee tialls 5 8 Fick im Say ie =: 2 Ceara ats 
) ate ARE ee j 2 ene fees uk a i aa i Rees so fk Oe Pee jo cee a sR ene ie oe ee ee ae: 
ea Ans i ; s : bisia Daa ahs iis eicuceer, 5 ei Suess eee sarees es bh as eke 
a pica ei oat aa iri i es ¢ ty en ; ‘aes eet Cie 1 Searels ae Be | pe ae eae 8 de Slaten 
| hile > : Saree cabs ; gi ‘ : aN ~ EE Reno Mamet 9 eee ree, ee a aa 
n Feaae Cee year ey x A i a a ae om. Die a seee see Ser > 
\- i Mme ce ke, at ie Pete erie es iy ‘ ithe are t : : ee eo ee aoa asa se : Bee ee 
Fe ee Nig ns eran meted eee Seer “See f ee valet co a ape tee eee 
9 TS, SRE ga egh ie fad croc ad Le ater ea a On a ag eee gts ty : Sats : Bae a y ‘ ay : 
s a ieeaternye ‘ ee ‘ AN as Sateen it... gt eau i a AS alee Sees de) z. SS Se Hi carne a ar 
| (eae) eee ; : pea OS aia Sar icwncee aoe cc Bi pikes BSED eta tyra yee jhe, wale kes Sh Pieters Su fs by rose 
l- Slt soak ‘eo Raaaes Pon fears tee ue ae a ategee ak. Wipemon ea ga es eee ae Sip Oe eee eae ee ate aha page, “aimee cl Cae at ae nd aa 
seg nn aa pat SER teres ee REBAR Saal ea ee alas earn, een) Fee Pe eel ik oak oe yee ae 7 Boy = tie ey ne em Pe ee , 
y Ses oe eee sae? 10.7) SLE GSR oe gel ae eae apraeare eee Brae so Woe eal ae een ie oy kee fe aaa aera te eas 
% a mae Hie. ee US ap Ao Plata gir en teeee Pcye tS Me ee Sat Fee Me a = F Aaa aS gs EE Ne ge a aS ay nal 
0 te or ig : Pe eee aid es BE casera ak yet eee Par oe es pee ane le 52 EU Geriine 
i Sa eee : =a ' Peo. Bo nthe g ta oo he a ae ne 5 Le sis coat tes 3 OE Sigua He gk mH Se ad a er ahaa oh Z By 
: Sr ie See ae ee Bac e Sate ees ae ae 22 Mie fc eagar at) FP yan nad ire 
: i caeee ; “Ee iene are ete ON ST pee Fe aig eee a ae e ene ry ee 
A | 2; i a Ba ode , ae Tae Se eee ae — ae POC at ca ee Aspe iss 
i ' ae . . Eat, oe ee ede a pe ee Ser sais eae = 
| ; ss ; A : b SD bi 4 - Bey. Tenet 
id Bie ie et ; < : fe S ee 
| Wi eats a : Fae ti Peeks ra te ee y ore y ie  . 2 
p99 | é ies EONS Ec st Api ten is i ne aie ee ‘ es ‘ 5 s 
ees ee ee Bo Os, aint to ge ee Ee re — ne i ; 
r es ~ PRES RE Ae i teens os epee hy ae oe, eee ee i aieer i , > ib age ia 7 
. | ight aie ue Cather a ee = Piper Us eas ah eh: pees een Sacks one oy Be a Tales tha A at ” Se ee es la ’ ee 
a oe ain 9 angel.) cans Sake es pese Coat sre Se BI aeons? ek a ORS é p “en | a ol as Bs oe cee 
sh poem | ee poe. PAC (gi ee aun go a ah eS eee eee si os eae aglaae 
] i=. See pr a e: ee geet ha ores ae es cig gs wee Se Lae aa ie geht a ae » bp O hae ; Pe os é si eee 
| =, REE ESR alate Sea ae Sater aca be Yo Sense Sa a eae ee es os : 28 ee ‘ahs - al : ae 
\~ | a a ae ere oS ee Sa oe aces ree 
ieee ie ee pie ed gee re es Sea yk Brg os ae es aaa eg 
th 2 ERE Tete ae ae rae arnee ee eter’: co Naat Peas ni alee eae ee ea Bytes iy ate iin i ee a A vel me ro ee ee 
ere eS Bags Sa Ra) ce e aot ? LCS, sees fu ae aa BN eat ye ae met ee MER gay Re oN Se tg te ee eet eck 
k, : Mite et, i Sie ae ak rae, ; ‘iinea eu ae , .- “ =e. * > Ri »- yo. — Pee pe 
Fale ye a me ee Bak aE NS Ca ag ; Nf ie aera Roe SoBe as ‘ ’ eae cS. i ty eS: eels) epeataeh e write ; 
yh ee i ot he eR RF PPCM peo Re ot oa PE CO pi Ora Rie tas ed ec . a Nis ‘ E ab ee * MDS eek se eS a 
ts Be eae Moet a ae ste Meee ow ens fae pi NR ia tay Pe eee ae ae (cert # i haa A oes cre: a oo 
AUR AT Ad i Cane he ALS ot UE od inert Sh eho Ath Rn ene Ok eae wit hg) her alia a Ne ed og ‘ re es) ae “is tania C 7 ) ae figs ae Hoe aa “pincer 
st pte rings Cape Ae eee eee SU Manny. Te a Ne Mee Ai tetas ic yn.” a a Ratt ‘ Pe oe SS ee Morar ee ee) 
SRE or ames Pe) Sane speared i VMI Keck ies Sion Sr pia Pia See tects Ses, Ete Seas Scie Sa to 9 eae eg a Ws ay ‘ee Pike eat an eS 
aa ss Ay Pecan Stes en IRR ES Peer Re iaummeae > eg ee pC 
re Sak eee : E eek ies a NT ee eee Paes het; Sai ey fe a“ Pee = bi a ole ee ate 3 oe ees 6 
] ; . oie ee pea, pi ili ihe eee et, Se ‘ Pe 2 a es A Re. ated Pi meee ae ae 
st es : ; ae eae Ns a Sant 2 aa ‘pea aseasl 5s Sosy me Bad BIO ee Serer sil eee 
| : Seay : se ed A ine ASAE TEE Seaeee R (eis, Sia Sie i ea: RES y hae elem Aha Ore ere es 
“7 : Shige sag - sevice ; ; A ge or ack uae eae 
+ i ep ' : i eer ieee 
al o - oy ee en 
Peat Bits . a: a6 : ede ee aeeeet ‘ Sic ma 
S- | ih Se a a ae ily : : 5: va * ee i ae 
a ee ances nie , ai . : aa vei = pes ae 
OE Ey al $l a aa ee ee a ~ Be Soa igh te : es ips . F 
vs | ne r eee ee tie pes ee As, ry 5 aly ig a gs ie a siren tha a tee = 
ae ee ey Ce - ee iit EM Cee ae na eee fs ee eee 5 ne ‘ eee: ; 
0 ‘ pee ei. pe ERE IE re i vd oe SS RES ire cies lea ad pt eee NE cn, eae hii * 
4 MR ct cae ar caer a a x ¥ ‘ < ery — ae ote ie pd 5 s it 
1S , Lepr Paes ese ee EE AGE A Te? pea ues an a < Ee Metin < - : soe 
megs =F See ee a MR ck ES Sige cE ee pee : : ool ecialrah Be ig iE stir ic. ‘ cae 
ile 3 enfleren ss. ev cee Sir aD ee. keane oreaed cia 3 ey a 4 me é Ce Soe ae a ¢ a ae a oti 
See TO ei: Ce fed ee Te ae Lo oe 4 oe) ra ee 
ru Fr. sh bia meena Ei Ree aman Sel Vn, ko" eo in te 
: acs 2 eae lr wees a 
: largest market, 
wis ee patos ty *' et 
& , ; Rey Me e : Gite ee pices 
5 makes 1ts most © oe 
d- aS oe xe id ie ie Me er A Fone 
= as yee, SE Ae ee Ma ye poe Tice ik oe eae vee eee wai 2: Bs. toch, aie! Vee at : 
& siecle en , CO er wil Rh Se econ pool wee Ser lee ee PO ae ty a ae ena : ie: 
4 ila hee . Be er ae Si i il eS a te ay —] ae ae last st 5 Bie t ome 
Sa ap " Pee E ef Clic, §i a 
1e OY ge a will show you how to turn th peas ae 
aes n uenc is F q > a : ees 
e- et = rof =n E 
Americ: Bowe visa A ee Re ULLAL Vi. pr u t ae 
eof Trica. pea ae ad a : " Pare pt is — 
Tr, 5 es : ete iE stieln ae Se vertise. Pee esas Se ee Te eae 2) OS egies oar 
ane et ie ae GrsSe oot hee sti dare at ee it i os cg gen a ck eG,” Oe sitar 
Ege EN a : - 5 Sapa be ay Aa ca inca he (Se ees. se Pee hc 
ina “ FMS. pL ROR oe eee Ree eth a ra Re ee ae ges des fe fete 
Repaid Caley YA pen Ss . Aah Pie ery ‘ mea 2 : 3 
las A‘ rete Pics he sa ar, vie AE z i ies 
p., hei me a, s ee Ned 
ey sa oP eg . i “ m ie i ae i rae Ry 
th oon IClured. 7a sae ae ree eee a eee 
id re ne | te Mt hit ater i sy ri ae : ae 
a ea oo hae rs ne ae : : 7 ‘ ; 
ed Ler oe eee , aa eee Ra ae te Sine ay ote : ; ¢ 
eer ate yore ee wal as Nae 4 Sn eee, ee 26 sie oe ott TV = 
t pig ho eer Goa. : A eons cc Aen é 4 Y See 
. : $ WwW “ 
a ae ities Sani EW ea a el pie 4 N E ry 
Ue Baie OR a eee OFS cape eee ae Ca) ‘ 
mn. oe a ee ee pis ae ee . 
million American 
la, = e i : i pe 
2 yee 
in > he the w York att 
er uk between the old © 
' = Par pO 2 ay i , 
es (Sac. 2 ; = as Z 
li- CRC Se aed Pe He ae 
he i ; ‘ Be ry Ce ae eee ene a ne Palen i is kc: eae 
pee aes ee ee Phe aes es Sal, e F : eae 
mae : sat o ea Fee een See WEES 7 cee : ~ iy sc See ieele ol Meenas Se pee ' 
2 & . < ‘ oi ae Ve. 3 ore, iy 
: : — < Se = 
7 : Le neat . s 
a ; ‘i ager tiie mea Fal ( % eS ay. ne ‘. my, = ets Sa. icy: © the ie ES: pAaghe x 7 3 yagi aC ie < 
ll ce : nd ae i RS aed é ej ; ab ay ated eo eke fees Oe te 


editorial action 


be) ce conperstively short but py rotechnical histery-of sdvertteing am % tialer aconde 
Rewres that atarcks out ith bei ent relief te that ot Aibext Dav te PO ae 
40 yeara the leader af Lord & Thomias. : 


torde, Oné of the 


adrian, teacher and tycoon-~for : 


ity 
practically cothing for pabric etipn. 


fwxkex, firet and foremost a mian of action, wrot 
he rnede only one public speech; he wes no joiner. When he wh May 99, 1962, ):. 
name was known vverywhere—but the man himself was so lithe known that ne hac 
become almost a myth while still alive. How then, could the espentiais of Lasker's find 
and character—the color of thought and action that had mede him great—he truthtal: 
recortied for the benefit of ceners 


7? 


tions af advertising men 
That “nisth sense for the significant” which distinguishes Ac Age's editorial st" an 
immediately Recognized the importance of the Lasker story—if i could be found te = 
wild. Editors Bernsiein and Crichton plotted the search. Reporters combed Se 
talking te LAT slum. And one struck it rich! 

When staffer Jur. O’Gara called on Don Francisco (now vice president of 4. alter 
Thompson. but previously president of Lord & Thomas ant « iagiime eageoriate ani : 
Glose friend of Mr. Lasker), he recalled that he hed in his pospersion one unique . - 
ment. It was a 2925 typesccipt of an informal Lasker tel t LAT account men 2: _ 
branch managers that lasted six hours. 

'n fact, it wes more than @ speech—it was the essenee of what om@-of the most skille: 
and thoughtful pianeers ip advertising had learned, believed and planted. It was lestur” 
confessional, creed. He adrnitted his mistakes, sketched his triumphs, waderlined: hb: - 
leseons. And he hammered on his principles, the basis on which A. D's agency grev-. 


until i thundered tike tyvirpani 

Releases were obtained, sources were scoured for illustrations, repurters eee Chet to 
pin. Gown the Whe aba where of the many peo 

Than came “The Lasker Story—As He Toid it OPA 2 by BS deetadiecverte 
chalking we another scere in & great series of “iret” an nr 

guishing mark of Ad Ag ts mi th. 

rarety aver hes an editorial feature been so caretuly eh aperees (ae By 
many important people in ativertising 


e 


Sonn want leadera for readers, yous must give them editorial masetial worth Baely tim «. 
deud Ieeyed to their interest. Week by week, Advertising Age ture thiq editorial conce 1 
inte aditerial action, 


\ reader reaction 


“Ri big journalistic scoop..*’ 


Not all of our editorial mail is made up of love letters, naturally. 
But the continuous stream of letters which poured in during the 
running of The Lasker Story struck just one note: “Thanks—one 
of the greatest things we ever read.” Readers said it in a good 
many different ways, of course—for instance: 


“These Lasker articles are classics! . . It’s a big journalistic scoop. 
Congratulations!” — Joseph Katz, The Joseph Katz Company, 
Baltimore. 


“Enclosed is check to cover cost of two copies of The Lasker 
Story.” — Edward P. Farley, chairman of the board, American- 
Hawaiian Steamship Company, New York. 

A telegram from Foote, Cone & Belding, Los Angeles — “Please 
send us 50 copies of reprint of The Lasker Story as published in 
Advertising Age.” 

“Please send me two copies of The Lasker Story.” — Simon A. \ 
Goldsmith, sales promotion manager, Park & Tilford, New York. 

“I am enclosing check for one copy of The Lasker Story to be 


sent to me at the above address.” — Stanley H. Pulver, media 
manager-broadcast, Lever Brothers Company, New York. 


“Several of us have been reading with much enjoyment.. in 
beok form would be of great value for reference use.” — John C. 
Huskisson, account executive, Southeastern Advertising Agency, 
Savannah. 


“In reprinting the Lasker speech, I think AA did a constructive 
service to the advertising business and I was glad to play a minor 
role in connection with it.”— Don Francisco, vice president, 
J. Walter Thompson Co., New York. 


| ade action 


Readers tell it to each other 


“. your piece about Calkins & Holden..reactions from every- 
where — literally from all over the country — have been far be- 
yond expectations. If you ever need evidence of the readership of 
AA, we've got it. I even had one long distance call offering us a 
toothpaste account!” -—H. L. McClinton, president, Calkins & 
Holden, Carlock, McClinton & Smith, New York. 


“The article on the Miller Brewing Company .. one of the finest 
and most thorough that I have been privileged to read .. Many of 
our friends and associates in the industry have made compli- 
mentary comments on the story and have indicated that they 
share my high regard for Advertising Age's analysis and presen- 
tation.” — Frederick C. Miller, president, Miller Brewing Com- 
pany, Milwaukee. 


Ad Age is the hub of communication for the advertising and 
marketing business — it’s read —it’s acted on! 


\\ circulation action 


The leaders are readers! 


“What advertising and selling publications do you read regularly 
(at least every other issue)? Please list only those that you read 
thoroughly and NOT those you glance at or merely skim through.” 

That's what Fact Finders Associates, Inc., commissioned by 
Tide, asked executives of leading advertisers, and their agencies. 
Six surveys included the 100 top spenders, and their agencies, in 
each of 6 major classifications of advertising media: magazines, 
newspapers, network television, network radio, farm papers, 
outdoor. 

From 2 to 15 executives per advertiser and agency were covered 
by the study. One or more executives responded from every ad- 
vertiser and agency included in the survey. 


In all 6 surveys, among both advertisers and agencies, Ad Age 
was by far the top-read publication. And on the basis of cost per 
page per mention, Ad Age was likewise the best buy. 

Combining results of all 6 studies, not excluding duplication 
factor, following is record of regular readership of executive 
groups by advertisers and agencies. 
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Advertising Advertising| Printers) Sales 
Age Agency Ink | Management) Tide o . 

Ke— a a ttt ¢ ivertiser reaction 

Vice Pres. 70 0 54 41 56 

Treas. 0 0 0 0 0 

Adv. Mgr. 384 52 283 57 270 Basic fo successful promotion 

Sales Mgr. 4 70 6 58 75 53 In expoundir on the philosophy of successful advertising, Wil- 
pub. Rel. Dir 6 ] 5 2 12 liam R. Bake Jr., chairman of the board, Benton & Bowles, told 

Totals the Advertisi © Club of Boston— 


“An advert ng plan should be built around at least one medium 
in which the : vertiser is dominant. 


“If the buc «t has room for only one medium, you can make 
your advertis:..~ dollar work best and get the most out of every 


Hy bh . =i romotional ©«\\ar by being st i ium. 
Advertising) Advertising| Printers’ Sales nr . a ; — —— praeuapeae : 
Age Agency Ink | Management| Tide Put aside, by all means, the temptation to get into a lot of 
F media in a stall way. 
@ Pres. | 84 37 49 2 67 “It's far more wasteful to spend too little in advertising to get 
Vice Pres. 682 274 323 34 406 the job done- or to diffuse it too widely—than it is to spend more 
{ a -— 42 j a as + iemianas ae 27 than you need io get results. 
— a + * * 
Media Dir. 143 61 79 22 47 Altheush ti hold bh h 
2 : => cas eae ee oug vere are some holdouts, the same thinking prevails 
_Acc't. Ex. - 133 wikis 58 a 54 _—s 14 J 70 ; among advertisers in the advertising press. 
Totals é In the first 6 months of 1953, Ad Age carried 1,458,674 lines of 
| ; display advertising against 701,848 lines for the second paper. 
We trom outside ¢ adership studies that nore leaders ) Compared with the same period for the previous year, the swing 
1 ee Ad Ace but ite aie have this fact reconfirmed by toward concentration—dominance in the dominant medium, gained 
ae sionaens Tide, Thin: t60;00 ABC venivds (period #ading ; momentum—with Ad Age recording a gain of 86,975 lines while 
e q 6/30/53) show, Ad Age in addition provides the largest circulation all 4 other papers showed losses. 
‘i ever recorded in the hiatory of the adverticing preg, If you want more ad action for your ad money, it will pay you 
- too, to do as the media classifications included in the Fact Finders’ 
; 4 5: survey—concentrate in AGE, for action! See record below: 
ia NN ie | e. These major media classifications concentrate from 
i | action 49.75% to 68.77% of their promotion in Advertising Age 
| i= : * . 
i | Re isp § 
1 oa & re . | (Linage record for first 6 months of 1953) 
j = ia “» p * ee - ace i 
io “Hes dene a gqgred selling jon amie Advertising | % of 2nd paperin! % of | *Total of classification 
.° 7 : Age linage ; total total linage} total | for all 5 publications 
| _  jewspapers, after the ‘same advertising dollars as megazines, 7 4 wad wes 4 
a radio, TV and other media, have long been aware of the dynamic Farm Publications ......... 65,884 ‘ 57.63 26,166 ‘ 22.89 114,331 
} oS %& ae re re a —_—~ - ~ +—--—--—— ~-—<$— + —— 
_ power of Ad Age for effectively registering their values with — Magazines ................ 325.451 | 54.90 109,802 | 18,52 592.760 
‘| the greatest audience of men of influence in gdvertising. What —— econ — ; ee * 
kind of a feb has Ad Age been doing for thum? Let's let the ___ Bemapaperns & Suggteeaen. i | SOLAS Ee 40.78 | 166,936 16.53 1,010,009 
New York Herald Tribune—No. 3 anong all U. S. newspepers Outdoor & Car Card....... 21,350 ; 68.77 2,520 ! 8,12 31,045 
s 7 p v i ik oven NY BAG nat « . eee erer aay . a a ie : : ~~ 
in general advertising linage-—anszwer that one SS Oe seichasne evs 146.636 + 49.94 33,894 | 11.54 293,636 
, 
| 2 #2 *Includes Advertising Aye, Advertising Agency, Printers’ Ink, Salea Management and Tide 
i 
; oe And don’t forget that in Ad Age, with by far the lowest milline 
| # NEW ~g- YORK rate, your promotion dollars go farther, buying more space, more 
; ot, . 7 . , 
! FAe rald ito See Tribune times and with more sales impressions delivered. 
i 
% Ve have been getting a very good reaction to our ; 
8 campaign in Advertising Age this year, Our weekly 
x full-page insertion is an excellent platform from dg 
% which to spell out the Herald Tribune's basic es, 
= sales story to your readers — a cross-section of 4 
| important advertising people, Our frequent reprint 
- mailings get additional impact from your large page 
size, 
| Bs 
5 The favorable comment which comes to us from 
r . advertisers indicates that a good selling job is 
being done, and healthy growth of advertising 
linage confirms it, The Herald Tribune is third 
FS among all U, S. newspapers in general linage 
| volume and second among all U, S. newspapers in 
Es volume of financial advertising. Advertising Age 
— is helping us to keep the story of the paper's 
7 progress before people who make the decisions in : 
: 4 placing this important business. a 
| B Sincere] és 
. ; 
| i . 
: Edward Freeman 
A ;a Sales Promotion Manager 
a 
f 4 


‘Wg. salvte the Herald Tribune for a promotional job well done / impo an 


- we ff 
— nt. @empeign of full pages 52 times a year in 


you guess where 


: 2 m7 

| ‘Ke the first siz months of 1953, newspapers concentrated 50087 to im ortant people 
of their total promotion linage placed ts the S general advertising 

publications in Ad Age~-467 670 lines againet 194,037 in the second a 


‘paper. The big swing is to Ad Age for 6d ection! 200 E. ILLINOIS ST. * CHICAGO 11 
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Here’re the Retorts 


to Job-Seeking Adman > 


In Which Two Rather Fluent Employment Agents 
Try Refuting ‘The Man Who Dropped Into The Office’ 


By Jerry Fields 
Director, Jobs Unlimited 
New York 


An employment agency such as 
Jobs Unlimited is as specialized as 
an ad agency. We specialize in ad- 


The story in Apvertisinc Ace vertising exclusively. We have five 


Oct. 19 concerning the trials and specialized departments: art, copy, 
tribulations of an unspecialized production and traffic, executive | 
job seeker and his unhappy exper- and office. Each department is_ 
iences with employment agencies headed by a specialized placement | 
and ad agencies evoked no throb manager who was picked for his | 
of sympathy from the six special- job on the basis of his intimate | 
ized placement managers at Jobs knowledge of a particular adver- | 
Unlimited, a specialized employ- |tising specialty. Ruth Murphy, our 
ment agency servicing the adver-~ reception room manager, screens 
tising field exclusively. ‘hundreds of job seekers before 

After years of hearing and read- |they get to one of our placement 
ing about-similar outraged cries |specialists. Ruth, who spent seven 
from disgruntled job seekers, the years with Four A’s agencies be- 
story about “The Man Who/fore joining Jobs Unlimited, 
Dropped Into The Office” was the|knows that when an applicant like 
final straw. After bearing this|the “Man Who Dropped Into The 
steady stream of abuse in stony, | Office” drops into our office and 
faceless silence, it’s about time | says he is “an all around man” 
someone spoke up and explained looking for “something in ad- 


to collect are fixec 


the mass of mediocr that passes | 


through a job age y. The only 
way The Man can | remembered | 
is by impressing } interviewer 


with his exception 
experience, his char 
ity or by just spitti 


ability and 
ing personal- 
on his desk. 


(Ours is a Louis X.\ antique!) 
He also explains at they re- 
fuse to send him « ‘ on jobs. No 
employment agent clutches his 
orders in his hot | tle hand, re- 


nem. An em- 
. free service 
it is allowed 
fees after an 
ad working in 
want to fill 


‘fusing to part with 
ployment agency is 
and the only mone 


applicant is placed . 
a job. And how th. 
those jobs! 


‘@ A few ad agencies pay us a re- 
jtainer to handle their personnel 
|preblems, 


but they are in the 
small, sad, minority. Part of the 
inherent weakness of the employ- 
ment agency is that it is not al- 
lowed to charge a registration fee 
of any kind. Anything that is free 
is not considered very worth 
while, which may account for the 
low esteem employment agencies 
enjoy in the business community. 

If we could charge every appli- 
cant one subway token for the 


Advertising Age, November 9, 1953 


Tips on Hunting Advertising Jobs 


By Jack Lewis ‘ance when you are talking with a 


Vice-President prospective employer. Too many 
Accredited Personnel Service men, well organized, complete 
Philadelphia ‘within themselves, give too little 


Authoritative surveys have been thought to—who am I? What do I 
published telling how all types of have, personally, of a special na- 
advertising jobs are secured. Most ‘ture to offer? 
of these surveys indicate the dis- | Many, many times I have seen 
couraging conclusion that up to fully qualified men stub their toes, 
80% of substantial jobs are slid pe humiliated, when somehow 
into “by someone who knows they lost the magic touch of “hit- 
someone. ting it off” with a prospective em- 


I for one don’t believe this find- 
ing. After many years hiring var- 
ious types of advertising profes- 
sionals and placing people of this 
|special nature, there are certain 


conclusions that appear to be sub- | 


stantiated—at least in my book. 

This article is concerned with a 
ivery personal subject: you, you 
who are looking for better oppor- 
itunity in the advertising fields, 
better pay, the best professional 
istanding reasonably commensur- 
‘ate with your qualifications. 


= And there’s the key to your 
realization of ambitions. Are you 
qualified for a special job? Are 
you specifically qualified for a 


ployer. What happened? Did their 
\prejudices come through in their 
conversation? Did they handle 
themselves too aggressively? Were 
they just un-smart? 


® Qualifications—personality! Get 
them in tune with what you want; 
ithen put it down on paper. On 
‘Page 1 tell about your special ex- 
perience; the second page tells 
‘what successes you have had with 
‘campaigns, accounts, etc.; then de- 
tail your experience by job title, 
responsibilities. But do not—and I 
repeat, do not—indicate what 
money you have made or what you 
‘want. Leave that information to 


how things look from the other vertising,” the cash register will 


side of the interviewer’s desk, spe- 
cifically as related to the prob- 
lems of the employment agency 
and job-hunting in the advertising 
business. 


usually ring “No Sale” and an in- 
terview will not be easy to ar- 
range. 


(a “The Man” claims that he has 
'20 years of experience and then 


s “The Man Who Dropped Into |griped at the $6,000 price tag on a 


The Office” claims that despite 20 
years of advertising experience, he 
has spent three fruitless months 
job hunting. He heaps most of the 
blame for this unsuccessful search 
on the heads of unenlightened, un- 
imaginative employment agency 
personnel and equally unimagina- 
tive ad agency executives. In the 
first place, a three-month job 


responsible account exec’s job he 


was after. He didn’t say whether 


years of advertising experience 


year job is better off as a Halavah 
taster. 


an employment agency sent him| 
out on this turkey but any fool of | 
a placement manager will tell you | 
that a 40-year-old man with 20) 


who would apply for a $6,000 a) 


search is under par for the course.| By the same token, any company 
Luck and timing play as important |who thinks it is getting a bargain 
a part in a job hunt as the man’s when it hires a man with many 


‘dubious privilege of registering 
with us, we would save hours and 
hours that are wasted on job shop- 
pers, cranks and unplaceables. 
When it comes to the problem of 
product specialization carried to 
ridiculous extremes, we are in full 
jagreement with The Man Who 
Dropped Into The Office. He be- 
imoans the fact that placement 


‘people stick too closely to the cli- 
ent’s requests and ask for almost 
unattainable degrees of specializa- 
tion. But it is the client who sets 
these job specifications and it is 
these same clients who blast us 


if the order calls for a “two-tone | 


suede shoe copywriter” and we 
send them a man who has written 
on brown-and-white saddle shoes. 


particular job? Get out the micro- yn proper mses cipher oo. 
scope; really look yourself over. |@2%4 0m a Separate sheet. 2n thou~- 


What do you see? sands of presentations this has 
Sure, I’ve had top companies |4one the job; try it. , 5 
come to me (bless them for their|, Keep all this information consis- 
business) with the most minute ‘ent with your qualifications ane 
‘ whe ificati f top ad- Personality. rite it at east five 
apes Sree See SNe times—then be sure it is you, that 


vertisin executive job. There | *™ 
were a in my files (they’re still will stand up factually, personally 


there) who hit the job right on the when you talk to the prospective 
button, experience-wise. What |©™Ployer. 
happened? Someone in a com- < 
pletely unrelated field, with no|® Finally, be specific. If you're a 
real specialized experience to fit copywriter, don’t rely on samples 
the job, literally walked in and got only to get acceptance; sell your- 
the job. self 

It happens. Companies are not| An account executive naturally 
‘different from you in your choos- must be a salesman; he’d better be 
ing of your friends when it comes if he wants to eat. Art directors, 
to selecting top personnel. Figure research personnel, media and 


own ability and experience. 

You can be the greatest Art Di- 
rector, Copy Chief or Media Man 
in the world, but if a job doesn’t 
exist, no one can hire you. And the 
right job may not open up for a 
year. Several applicants who had 
been on file with us for as long as 
two years and had never been sent 
out on a job, were finally placed 
when the right job came along. Of 


|is only fooling itself. You get what 


The employment agency is caught 


|years’ experience at a salary |. j 
y os : low salary in the middle. 


‘you pay for today and there are no 


\@ The demand for product spe- 
icialists from competition is re- 
® The Man goes on to complain |sulting in scores of jobs going un- 
that he is never remembered by filled because there are not enough 
the people who interview him at men with the pin-pointed exper- 
employment agencies. Admittedly, ience demanded by many ad agen- 
some placement people have poor ¢y executives. However, should 
memories. Others misplace appli- this rare man be available, the law 


bargains in the man market. 


your percentage chances 


when \production people, script writers, 


you’re after a top spot. 100-1? lsales promotion operators—your 
1,000-1? Sometimes it looks like a ititle means nothing unless you are 
million to one. And probably it is. specific and convincing about your 
‘special job category operation. 
s Competition in the job market \Yes, it’s still the age of specialists 
is just as fierce as the securing specialists who are realistic 
‘of new accounts by an agency. It’s about themselves. 
all part of the same pattern—so be! And for heaven’s sake, if you 
patient, and know your qualifica- “know someone who knows some- 


one” let me know; I may “know 


| tions. 


course, a man can get awfully 
hungry in two years but 90% of 
our applicants are gainfully em- 
ployed and are seeking a new job 
for any one of a dozen reasons. 


ny 


Aly 


® The real key to The Man’s 
failure to find a job stands forth. 
glaringly in his naive statement 
that “his resume clearly showed 
that he was well qualified in copy, 
production, contact and public re- 
lations in a number of varied 
fields.” (The italics are the auth- 
or’s.) 

What makes “The Man” believe 
that the advertising industry calls 
for less specialized personnel than 
the operating crew of a submar- 
ine? To work in an ad agency, not 
only do you have to be a fish or a 
fowl or a good red herring, but 
you have to be a fish or a fowl or 
a good red herring of a specific 
species, genus or breed. 

An ad agency is one of the most 
highly specialized business organ- | 
izations in our entire economy. 
Rarely will an ad agency hire a_ 
man who “is well versed in copy, 
production, contact and public re- 
lations in a number of varied 
fields.” If The Man is looking for 
an ad manager’s spot, after 20 
years in the business, he should 
have a deep knowledge of one or 
two product groups so that he can 
bring to the job an intimate know- 
ledge of the sales and marketing 
problems peculiar to these prod- 
ucts. He then knows on what type 
of companies to focus his job- 
hunting activities and doesn’t go 
aimlessly around in a circle. 


| specialty in his last job as 


cation cards. And others only re- of supply and demand goes into} 
member the few good ones among |jaction and he can ask for an as-| 


| 
4 


RM 


he has in his present one.” 


Personality and its projection— 
yours—is in a special delicate bal- 


| someone”—it always helps. And 
‘good luck to you! 


‘tronomical salary. Not that he is 
‘worth the salary, but because he 
is the only “male, two-tone suede 
shoe copywriter under 33 with six 
years of shoe copy experience,” he 
‘can ask the salary he wants. It is 
this inbreeding that is the prime 
cause for the growing sterility of 
ideas among advertising men. 
's From our side of the desk (Lou- 
is XIV antique), we see a pretty 
sad picture of the advertising mind 
at work. It can be summed up in 
| the one phrase, “Play it safe.” The 
reasoning goes something like this: 
In today’s business structure, al- 
most everyone is a hireling, re- 
sponsible for his actions to some- 
one above who has hired him. 
Even on the top management lev- 
el, there are stockholders and cli- 
ents to be reckoned with. So every 
working stiff has to play it safe 
and not take too many chances 
with long shots, especially when 
he himself does not have too much 
‘creative visualization. This applies 
especially when decisions about 
new personnel are concerned. Hire 
‘the man with the specific product 
‘experience rather than the man 
with only related product experi- 
ence but with great creative talent. 
In so doing you’re not sticking 
your neck out and taking chances. 
‘After all, if the guy turns out to 
‘be a dud, you get the blame. 


in Connecticut to be cared for and 


payments on the new Mercedes to 
be made. So let’s play it safe and 
hire the guy who has worked on 
the competing account. You’re sure 
of what you are buying. No crea- 
tive visualization is needed and no 
chances are taken. You don’t hire 
the brilliant automotive writer to 
handle your dog food account even 
though he’s capable of coming up 
with a new idea a minute. You 
hire Jones, the writer with lots 
of dog food copy in his portfolio 
but not much creative spark in his 
mind. 


s This is not opinion. These are 
facts. Go to any big ad agency in 
New York and examine the resu- 
mes of the last ten men each of 
them hired. In 99% of the cases 
you will find every new man hired 
had the exact same product spec- 
ialty in his last job as he has in 
his present one. Every man was 
hired on the basis of his job spec- 
ialty and his product specialty 
within that category. So until 
managers have the strength of 
their much-publicized convictions 
and hire creative talent on the ba- 
sis of creativity, The Man Who 
Dropped Into The Office is going 
to be without a job. 

| All this may lead one to believe 
'that employment agency people 
are hard and cruel. Quite the con- 
‘trary. It is the business world that 


‘is hard and cruel. Remember 


“In 99% of the cases you will find every new man hired had the exact same product You've got a family and mortgage |“Death of a Salesman”? There, but 


for the grace of God, go all of us. 


a Ks Ber Beate Bee he Cig: ae rat be real ie 3 Ss r 3 ‘ at ete Pre) re d HOG Seek ee F Wee hes oe ee ae wee + ‘yh Tas" faa a ena Rater 2S 
5 he een ela a ; + sf’ ae ae : aed oe ee i om ‘ ae : . a eons - A et Hie ‘ reas 7 am 5 if aoe : Be easth ee Caley 4 
: 
| ee 
' 
ee 
a 
sighs ct 
f sn 
se 
+ ip 7 Ps 
i 
Le 
:. 
pili é 
beh : 
“in 
Sess 
ae . ee 
Biss 
one ‘ 
Pee: ‘ 
Be ‘ ( 
ee 
pe 
i De rear ee 
| ' | 
: 1 A 
: f\ ; 
ie NOY © | & &® 
7 / } -. 
. OK < aN 
| / AY QO . 
eke Ne, 
i “Xn \Y) 
‘ial ._ > 
| tis 
; = ~ 
m \ Vie = 


weweitewEeaewa evr wT * 


rere 
siiegeehe 


The growth of 


FUNCTIONAI. CURIOSITY 


For every TIME reader in 1923 f= 
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TIME 


TWENTY-TWO TWENTY-THREE 


THIRTY-ONE 


THIRTY-TWO 


THIRTY-THREE 


For every TIME reader in 1923... 
there were 10 in 1933... 
and 25 in 1943... 

and 40 in 1953 


TIME’s circulation has reached an all-TIME high 
of more than 1,800,000. 

Why has the number of TIME readers multiplied 
so dramatically? 

Because there has also been a multiplication of 
a state of mind—a state of mind that might be 
called “‘Functional Curiosity.” 


“Functional Curiosity” is the opposite of “idle 
curiosity.” It is a kind of searching, hungry inter- 


| ME —to reach the growing audience of America’s best customers 


TWENTY-FOUR 


TWENTY-SEVEN TWENTY-EIGHT 


THIRTY-FOUR THIRTY-FIV THIRTY-SIX 


est in what is happening everywhere —born not of 


an idle desire to be entertained or amused, but of a 
solid conviction that the news intimately and vitally 
affects the lives of every one of us, that— 


what happens in Iran can send someone dear 
to you off to war... 


what happens in Washington can get you that 
new car out of reduced taxes... 
what happens in Paris can change your wife's 
silhouette. 
“Functional Curiosity” is not a solemn, defensive 
state of mind (although it’s good sense to rea's, * 
that in the world of news, to be fore-informed is 
to be fore-armed), 


It is eager and thrusting as it looks constantly 
for opportunities and challenges... gay and amus- 


ing as it gathers the gossip of the great, and the 
anecdotes and incidents which prove anew each 
week “‘what fools we mortals be.” 

“Functional Curiosity” grows in our country as 
the number of educated people grows— 


as the number of executives grows... 
as the number of professional men grows... 


as the number of upper-income households 
grows. 


And all these groups are growing at a much faster 
rate than the population at large (evidence on 
request), 

Perhaps this is why so many advertisers (of 
everything from boiler iron to double boilers) 
choose... 
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DOLLAR BOYS—Following o telecast of DuMont’s new “Dollar a Second” show, 

these interested parties gathered backstage to talk it over. Left to right are Marvin 

L. Mann, v.p. and radio-tv director of Weiss & Geller, agency for the show’s sponsor, 

Wine Corp. of America for Mogen David; Jan Murray, emcee; Jean Blondeau, one 

of the owners of the show, which was adapted from the French “Franc a Second,” 
and Edward H. Weiss, president of Weiss & Geller. 
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TRANSITORY—Seattle advertisers are getting a chance at transit advertising in the 

form of painted buses for which they pay $500 a month for a minimum of three 

months, plus the cost of restoring the bus to its customary pale yellow hue. The ad- 

vertiser may also buy all the car cards inside the bus at a special rate of $50 per 

month. The public-owned Seatt!» Transit Commission is making the offer to produce 
as much as $50,000 a month “badly needed” extra revenue. 


LIGHTING UP—August A. Busch Jr., president of Anheuser-Busch, 
flicks the switch for Los Angeles’ newest spectacular, a full-color 
replica of the Budweiser trademark. Maynard J. Toll, chairman 


of the city’s Community Chest campaign which is getting a two- agency. 


BRITISH OUTDOOR—At left is o cross-track 16-sheet display in a London subway station. An advertiser 
who buys a full run for a year—that’s 255 spaces—pays $17,850 or $70 per poster. Center: Escalators ore 


month boost from Budweiser, is at left. The 58x58’ sign has six 
eagles which flash on alternately making the eagle appear to 
fly. D’Arcy Advertising Co., St. Louis, is the Anheuser-Busch 
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CINEMASCOPED POSTER—This giant display on London’s Oxford and curved in the same way as the Cinemascope screen. It is also 
St. announces the Nov. 19 British premiere of “The Robe,” 20th in full color and illuminated by night by floodlights. Dominant 
Century-Fox’s first Cinemascope picture. The poster has been Sites Ltd. put up the poster. The agency is Allardyce Palmer 


designed according to Cinemascope dimensions—it is 50’ long Ltd. 
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TRANSIT ADVERTISING—Johnson & Johnson will use car cards 
like this in 175 cities during the next five months to promote its 


back plasters. J&J first went into car cards on a large scale 
during 1951-52. N. W. Ayer & Son is the agency. 


GOVERNOR’S GIFT—Gov. Johnston Murray of Oklahoma holds the Smokey Bear 
doll presented him by Shawnee Milling Co. during National Fire Prevention Week 
Leslie A. Ford (right), president of Shawnee, and Norman Hall, Erwin, Wasey & Co., 
presented the doll which has joined the company’s “Parade of Dolls” premium offer 
in connection with its flour and feed products distributed in southern states. 


panels and a six-month campaign would cost $3,500 or $14 per poster. Right, one of London's 7,760 
double-decker buses. That Crosse & Blackwell side display is 17'6” by 2112”. A full run for 13 weeks costs 


port of the London subway scene and there are posters every step of the way. A full run consists of 250 $8,400. The front display—two panels each 20” by 30”—costs one-third less. (Story on Page 2.) 
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HENRY P. DAVIS, Dog Editor of Sports Afield, is America’s No. 1 
jucge of field trials. Like all the editors and writers who make 


‘MR. FIELD TRIAL”’ himself — that’s Sports 
Afield’s Dog Editor, Henry P. Davis. When 


he isn’t watching retrievers retrieve, Mr. Sports Afield the magazine of authority in the sportsman’s field, 
Davis is visiting dog breeders and trainers, ' 

getting ideas for his huge following in Davis gets his stories in the field. 

Sports Afield. ee 


HERE, EDITOR DAVIS and 
pointer await release of a 
bird. Davis can train dogs 
as well as judge em! He 
goes far afield for you! 


me s rs - ré 
2  * si “a Vee say 


ek. . Bre : . Pa aes a i? 
SIX DIFFERENT sporting breeds* pose with Mr. Davis. “The color, 
size or length of hair makes no difference to me,” he says, “just so 
the quality of field performance is there.” 


*German shorthaired pointer, English setter, Irish setter, Brittany spaniel, 
Gordon setter and pointer. 
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GREENFRIAR’S WAKE AGAIN, a winner in the Springer Open 
Stake, brings back a bird under Mr. Davis’ judicial eye. 


THE MAGAZINE OF AUTHORITY IN THE SPORTSMAN’S FIELD 


tt fs A Hearst Magazine 
“th, “7 82 959 Eighth Avenue, New York 19, N. Y. 
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JUDGING A COCKER SPANIEL, Henry Davis rests on a cane seat. 
(He never rests in his quest for dog news for Sports Afield readers! ) 
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Since the June day when you were solemnly — 
_ handed a diploma, there have been a lot of 
_ changes in America’s schools. You ought to — 


know about them. They mean a gigantic 


Barks for a wide range of products—_ 
\y » _ the new tools of education..In public schools 


_ the next few years will see millions of pupils 
more than present enrollment —a $17.6 bil- 
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lion need for new facilities. Colleges, now _ 
_ over the two million mark, will double en- — 
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By Milton 


Lonpon, Nov. 3—One of the big 
differences between the British 
and American marketing scenes is 
the attitude toward premium cam- 
paigns. Premiums, self-liquidating 
or not, are looked upon with ex- 
treme suspicion here, particularly 
by retailers. The detergent war has 
stoked this controversy to a white 
heat because the soap makers have 
been utilizing all kinds of gift pro- 
motions. 

For almost two weeks the let- 
ters column of the Manchester 
Guardian was dotted with caustic 
comments about how such adver- 
tising increases soap prices. Retail 
trade groups have led the on- 
slaught. In its annual report last 
month, the National Chamber of 
Trade urged retailers to “with- 
draw from display all products of 


“This is the Place’”’ 
for your business 


Compare your requirements with the ad- 
vantages offered in the Great Salt Lake 
Intermountain area. Here you'll find every- 
thing you need for success. Write Gus P. 
Backman, Salt Lake City Chamber of Com- 
merce, 207 South Main, Salt Lake City, 
Utah, for data on opportunities here. 


GREAT SALT LAKE 
INTERMOUNTAIN MARKET 


Represented Nationally By: 


Lt Li 4 


market... 


In six short years, over $75,000,000 
in new chemical plants have come to this 
and other new industries 
are pouring in at the rate of $5 million 
a month. For sales results, you need 
the complete coverage of The Salt Lake 
Tribune and the Deseret News & Telegram 


. two great newspapers available ; 
at one, low rate. 


Che Salt Lake Tribune 


(MORNING & SUNDAY) 


eA, 


MOLONEY, REGAN & 
SCHMITT, INC. 
Metropolitan 
Sunday Newspapers 


1 MILLION PEOPLE IN 
ADDITION TO SALT LAKE CITY 


DESERET NEWS wo 
Salt Lake Telegram (eveninc) 
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Letter from Europe 


Moskowitz 


those manufacturers concerned in 
any way with gift schemes.” 

A writer in Hardware Trade 
Journal questioned whether “free 
gifts” accomplish any selling pur- 
pose and warned retailers to be 
“wary of large expenditures on un- 
measurable returns; despite mar- 
ket research today being almost an 
accepted science, we cannot really 
determine just what we shall get 
per £100 of advertising.” 

An article in Grocers’ Gazette 
said: 
|A gift scheme is, after all, a marketing 
| operation of strict limitations and one 
| which, stripped of its facade of ballyhoo 
,;and high-powered advertising, resolves 
itself into an admission of false value to 
| both trade and public caused by inflated 
competition. Practical retailers soon re- 
alize that such a scheme can gain no new 
ground; it may possibly recover some 
| lost trade for a product over a short per- 
|iod but the customer who bought an ar- 
| ticle on the strength of an unrelated gift 
is not necessarily to be persuaded to buy 
the same article at the same price without 
the gift; and the retailer, not undeserved- 
ly, will find stocks piled up. 


| There’s an old theory that pro- 
|hibition increases the desire for 
what’s prohibited. This theory 
emerges triumphant in Britain’s 
current pampering of its sweet 
tooth. Sweets, as candy is called 
here, came off the ration last Feb- 
ruary. Since then, weekly candy 
consumption has shot up to 8 oun- 
ces per head per week. This is the 
highest average in the world. For 
}a while the demand was outrun- 
/ning production capacity, but 
/Sugar was derationed at the end 
|of September and candy makers 
are now busy catching up with the 
appetites of their customers. Can- 
dy advertising in the first half of 
1953 nudged the $1,500,000 mark, 
40% higher than last year. Biggest 
spender—by far—was Mars Ltd. 
through Young & Rubicam and 
Masius & Fergusson. 


On the other hand, some may 
argue that these candy bars are 
taking the place of something else 
in the diet. Figures just released 
by the Commonwealth Economic 
Committee show that in 1952 the 
average Briton ate 84 pounds of 
meat—one-third the amount eaten 
‘in Australia and New Zealand, 11 
/pounds less than in 1951 and 35 
/pounds less than the prewar av- 
/erage. Meat consumption in the 
'United States was 144 pounds per 
/head in 1952. ..Butter consumption 
\in Britain is down also, but this 
is largely because of the gains 
'made by margarine. The average 
Briton ate only 11 pounds of but- 
ter last year, compared to 24 
pounds in 1938. Margarine con- 
sumption reached the record fig- 
ure of 19 pounds per person... 
While Americans drink more and 
more Scotch whisky—exports have 
tripled since the war—consump- 
tion at home has been halved. 
Main reason: Prices. A bottle of 
Scotch costs $4.90, of which the 
government take $3.50 in taxes. 

* « * 

| Frozen foods and soft drinks are 
|both invading the British market, 
| but their introduction is beset with 
headaches. The biggest stumbling 
| block is the dearth of electric re- 
'frigerators: only 4% of British 
/homes have them. In addition, 
,nearly all existing refrigerators 
/have no zero storage space. As a 
|result, frozen food makers have 
|been stressing immediate use of 
‘their products. Coca-Cola and 
|Pepsi-Cola have the formidable 
/educational job of marketing their 
brews in a warm-beer country. 

Britain and the U. S. have one 
problem in common: shoplifting. 
A recent report said shoplifters 
are getting away with $14,000,000 
worth of goods each year. Drapers’ 
Record, a trade paper, carried a 


Adi 


7 ae git erg: ees 5 he eS a Ss RIN CMB aS a aaa iis BE MRO rn ieee Ope SS ee Cae Na ce 2 A ae Teast ae Be Wy: Seen eee COMe nas ah aatete eo 
Be Ra er A a I ae oe: aia hs uae Se re 
“ ae “ we a oe ai 
' | 
{ 
36 ee | = 
oe i — — Rad re eae PM a * ee a oa ees oe a Pe oi 
oe ' ny 
7 /\ | 
5 —/, \ ; 
4 i ioe | 6 | 
x aoe. : ; ; i 4 J | 
; / eA | ( 4 | 
y } | F { 
| 
‘ a: 
an? eee _—— ll 
| _— ee RE Re TOD 
a 0 _ rollment in a decade, need $5 billion in new — rout 
oe _ facilities. Let us tell you about education's _ = 
nae _ two markets—public schools and higher | in 1 
ee = REE ene sr Se ee 
ac __Sducation. Ask for ‘‘Education’s Two Mar- — j a 
en . : “ae : £60 ae ee es 4 : 
ae _ kets”, a booklet of facts about America’s — a cour 
o | big business of education, © - 
2 zs Seana | ies, Ey eae cf Pes aes Aas ae oe pine esa orci AN AVE in é 
ee i | — eee 
ee ee SS Oo A 
a See ec an eS * | | | ie } _ Ree 7 q ee jt 7 mm my Saag oe — Gla 
et : ‘PA SSSR ERR eee ee ae ee, sell 
Sz 4 wh: wet AU nd | Pie ail HL 4 | fo De oo a Oe | ca oe Ro. = = ° ws . tles 
| } | | ; —f fF & t ; ; 
oS ae tag wr EB es Ee at ar =m , | 7 3c ,: in } cou 
_ ies eeeeum ee - KN" TNCE OF! 294.3% (SINCE 1940" tle 
T ? | | t } ; } t ‘ i 
. anes | foe oreeeebeccaeallgg Li ye 3 tie a ‘ = oe oe oe | + | sof et ; + = & 3 ooo os <> 2 + <> sea herreee was 
fa peer _ can 
Cui Cee CU - fi cas 
ae hy. ee Lee eee : tha 
Bs ic city: eas prospects are . = 
bys, tte tg BG Perr ee eo : ms co 
ae Cae ig me best in the oe inv 
reer ie % ee % ; ‘s ; ° a ] thr 
pee ee, - é ‘ ; x f The 
é 4 4 i “yh tg Be sy wae sees ‘bin es : eee os sc oe bit Ba: ern 
oe i wt on i fic 
Sy C0 ee iene ibe 5 aa duc 
emis a ,, ee gi aie 
0 att. 2 dor 
: ee ga — a di - a , al <@ 7 lh ‘ 55% cele 
se s” ¥ Mf ae k ‘fe YY ala “Hig RS cen 
a a eit > e ee all ’ eis e * e the 
., maar . « ws . igit 
. i - ea Ll eer Tl er a cee ae | 
| a i sc, ° | Ge 
ie ae! ee .. oe Investments in Ber 
shee ee ee a 2 oy Wy =, ey ea ee Ch * | Pl s - 
i ACR 7 ee | Ss Chemical Plants — a 
ee a ESE sy : Xi oa feb, = i tote pene ate : e ee copay ‘ joil 
oe - s : .. ls 2 ote coe Rf ¥ es), to ee cy, 
sh a es. R = ‘4 #§$$75,000,000 
= Bs: Jit es 3 Vea Re ia Ht vex yi ce i 7 Bd ite in 
e ae "aa: 4. | ; on ' ; 7 : “ies en. : : 4. dir 
? ‘ 5 ie Boome Tied 7 . ant: P AA i At ; a i fon ¥ ape vh 
ie eh ite P :. sea ¥ 3 at : eigen | 4 ‘beset ier Ww 
ve Eo ee ae \ ef ipl i Intermountain — ser 
ees ‘ y % ae ae ae is ata , ae as F pf = Ps . ; ax * = gia 
cor a wr As: 
bi Oa ae | lar 
; > al , Ru 
ene p) u 
- (Sa rtm up 
ee tha 
mer alr 
reg a 
ee oe. ee Ma 
eke rer 
ai tha 
Dit 
; pic 
suc 
pul 
— an 
bu’ 
eni 
big 
ge 
| ng 
ing 
lift 
sce ste 
a : ee , Lo 
“a - car 
ie —! slu 
ing 
Sin mo 
, cat 
ea bi i ea $ Fi Pi Fee ee % * ae ; ee > ee 4 i Pe ‘i . +e ar ag ves 5 “aiily a * ae tot - SS 2 : : aw : : pies eee Ae : 


i 


wre 


‘ 


~ Veer ee Ve mw IT eS 


ce a We OD 


~_ 


Advertising Age, November 9, 1953 


TOD REED, v.p. and manager of Ruth-— 


rauff & Ryan’s Detroit office, has been 
elected to the board of directors of the 
agency. Mr. Reed joined R&R in Chicago 
in 1938, was elected a v.p. in 1943 and 
became manager of the Detroit office in 
‘48. He is a governor of the Michigan 
council of American Assn. of Advertising 
Agencies. 


32-page supplement on shoplifting 
in a recent issue. 
« * * 

Advertising figured in two re- 
cent court cases in Britain. Two 
Glasgow firms were barred from 
selling whisky in the “pinch” bot- 
tles used by Haig & Haig. The 
court held that the “dimpled” bot- 
tle has become associated in the 
public mind with Haig whisky. It 
was pointed out that Haig had 
spent “thousands if not hundreds 
of thousands of pounds” on ad- 
vertising its whisky...In another 
case Britain’s High Court ruled 
that ads containing political prop- 
aganda cannot be used as a de- 
ductible expense in figuring a 
company’s income tax. The case 
involved ads placed in 1949 by 
three associated tin companies. 
The court found that the ads con- 
tained attacks on the Socialist gov- 
ernment, which was then in of- 
fice, and were therefore not de- 
ductible. 

S. H. Benson Ltd., one of Lon- 
don’s biggest advertising agencies, 
celebrated its 60th birthday re- 
cently. The agency pioneered in 
the use of outdoor posters and or- 
iginated many of Britain’s most 
famous campaigns, including the 
Guinness and Bovril ads. Philip 
Benson, son of the founder, was 


the first president of the Institute | 
of Incorporated Practitioners in| 


Advertising. In 1948 the agency 
joined with another London agen- 
cy, Mather & Crowther, to launch 
Hewitt, Ogilvy, Benson & Mather 
in New York...J. B. Staniland, a 
director of A. C. Nielsen Co. Ltd. 
of Oxford, has left for Amsterdam, 
where he will take charge of Niel- 
sen’s new Netherlands and Bel- 
gian operations. 


. * oe 

Production men in London agen- 
cies have formed a new group— 
Advertising Agency Production 
Assn. The chairman is P. R. Al- 
lard of J. Walter Thompson Co.... 
Rumors of Russia being opened 
up to tourist travel are hot again 
in London. One paper reports 
that a Soviet trade delegation has 
already begun negotiations with 
a leading travel agency...Paris 
Match, French illustrated weekly, 
reports it is now printing more 
than 1,000,000 copies per issue... 
Ditto for Bild-Zeitung, German 
picture daily run by fabulously 
successful Axel Springer, who 
published a string of newspapers 
and magazines, including Ham- 
burger Abendblatt (Hamburg Ev- 
ening Journal)—one of Germany’s 
biggest-selling papers. ..American 
goods can now get into South Af- 
rica on an equal competitive foot- 
ing. The government last month 
lifted import controls favoring the 
sterling area. ..Designer Raymond 
Loewy, architect of this years 
Studebaker, believes American 
cars will look more and more low- 
slung in the coming years. Speak- 
ing at the Paris Motor Show last 
month, he said that the trend to- 
ward bigness has gone as far as it 
can go. “It’s reached the point 


where you might as well be driv- 
ing a bus,” he said. 


Nelson Heads Export Sales 


Stuart D. Nelson, formerly ex-. 


|port sales manager of Nesco Inc., 
Milwaukee, has been appointed 
| export sales manager of Automatic 
Transportation Co., Chicago manu- 
facturer of electrically driven in- 
|dustrial trucks. Mr. Nelson suc- 
;ceeds Fenton Hall, who has been 
|nmamed general sales manager of 
|materials handling equipment for 
|the British division of Yale & 
‘Towne Mfg. Co., New York, of 
which Automatic is a division. 


3 Join Beaumont & Hohman 


Preston Selz, formerly associated 
with Foote, Cone & Belding, has 
been appointed copy department 
head at the Chicago office of 
Beaumont & Hohman. Theodore C. 
Carlon, formerly sales promotion 
manager of Vance Publishing Co., 
will join the Chicago copy depart- 
ment. Harold R. Falvey, formerly 
with Tim Morrow Advertising Co., 
Chicago, will become chief copy- 
writer at the Beaumont San Fran- 
cisco office. 


go to the 


HePmT. i 


There is good medicine for your sales curve 
in ‘America’s hospitals. Postwar construc- 
_ tion of $3.8 billion still leayes-a deficit of 
‘ 850,000 hospital beds to be met in the next 


yi Sins aa! heeled geek bas 
sha te: Wanliiees: anlaise: Construction, cur 
» tently $750 million annually, “means e 


- ‘ought to go to the hospital now. 


you why. Ask for '"The Hospital 


1953-1954”. ‘No obliga i 


919 N. MICHI 
CHICAGO 11, 


You Caut Set. 
PENNSYLVANIA'S 3rd MARKET 


(SCRANTON and WILKES-BARRE) 


The Scranton Times 


The true Scranton-Wilkes-Barre area is exactly the same as it has always been. For 
statistical purposes the U.S. Census Bureau recently divided it into two county areas, 
but this did not change the geography. These counties are so closely allied that it is 
almost impossible to tell one from the other. There is no boundary line distribution- 
wise as the major chains and wholesalers will testify. 


The City of Scranton is larger than Wilkes-Barre. The two areas combined, 620, Pe 
population and 1|76,000 households, definitely makes this the THIRD MARKET i 
Pennsylvania, and actually the 24th Metropolitan County area in the country. 
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The Scanton-Wilkes-Borre 


Metropolitan Area 
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The SCRANTON TIMES Delivers 
79.8% COVERAGE 


in the Scranton City Zone 


66.2% COVERAGE 


in the balance of Lackawanna Co. 


For more than fifty years the Scranton Times has 
been the leader in Scranton in editorial content, 
circulation and advertising acceptance. Because of 
this dominant position we repeat, you cannot sell 
Pennsylvania's Third Market Without . . . 
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Bank to Cargill & Wilson 
First & Merchants National Bank 


of Richmond, Va., has named Car- re) . 
gil « Wilson, Richmond, to handie Saleg Are Ahead 3% at Thir Quarter 


Department Store Sales... 


Federal Reserve 


districts and cities is shown below: 
% Change from ’52 
9 


Sept. Aug. mos. 
District, Area, and City 53 +'53 °53 


its advertising. UNITED SFATES ........... 2 —1 3 
Boston District ................ 2 —4 2 
| WasHINGTON, Nov. 3—At the which a sales de .ne was shown— Metropolitan Areas 
‘i ae empeees | three-quarter mark, U. S. depart- and the biggest « cline of the four. ;ovaryawrence "=o gs S 
i as i ed a : Sweeeneres ment store sales were still 3% So far, for the “st 3'2 weeks of New Bedford ........... 7-6 4 
eee ¥* oe oe ght et acre above those of last year in dollar October, sales h; -¢ been down an — Worcester ..e.c-ccoom ' — § 
? sds ee ae Mie «volume of sales (see table below) average of 5%. = sii — ' 
one third of iets Negro but October sales show every; In line with t)c recent pattern, Springfield ..........0 1 —5 4 
The Negro Traveler is the oldest evidence of cutting this consider- | the sales decline has been wide- | _Providence saiidthaidiniaccbees 5 —8 0 
Ce ably by the time the ten-month spread. The on booming Dallas lle Facey panel seven eo 4 
. ° * : j a 
and reaches the most stable of all averages roll around. district showed ‘1c week’s biggest! ney + te a 
Negro markets. Published by Trav- In the week ended Oct. 24, ac- slump (-13%), »ut all districts) New Jersey occ. a a 
eee Cee! cording to the Federal Reserve reported a decli:.. of at least 4%. i 1 City ...... — — <= 
Tce Board, the nation’s big stores For the first rine months of the, pif ; 2 
Interstate United. Newspapers Inc. showed a 7% drop-off in sales vol- year, the pictur’ was still favor- Buffalo City .. 2 3 
hie Seb. Awe .thow York ? ume compared with the corres- able, with all districts at least Niagara Falls .............. 7 —3 
adi ponding week of last year. This even with last year in department — sterseeomranetoe “= — 
was the fourth week in a row in store volume. The breakdown by syracuve ............ 2 —4 
Cities 
SEIT siccinticieniectentonme . -—3 —1l -—2 
BSS T 2 —8 
' Pet Poughkeepsie _.............. 9 —2 
j f ‘ Schenectady ...........00.... 12 -—3 
) . s a I iit a 7 2 
at Yoko Philadelphia District. —2 5 
a Metropolitan Areas 
. —_) 2  * EE, antecsaridecceidenntninis —3 —12 
es : J » BART  cicccsciccnicenssions —1 4 
Philadelphia _................. —3 6 
BRIE  sethaxdeusicsicssdicskccis —5 9 
Wilkes-Barre- 
IIIE -incatnssinsansineensece —1 9 
Wilmington _.................. —2 -9 — 
City 
ee Se ae 5 12 
Cleveland District .......... p3 6 5 
Metropolitan Areas | 
pen jad esenieiasea q 1 3 
ich acti: saéubsscuidcaiials 4 7 6 
s Cincinnati 0.0... 2 2 6 
CIE savtitssnsersccwines 0 1 2 
GEE. cccessestesocsevtsnsta 7 6 7 
, | -—3 -5 -—2 
Toledo ...... = ; 1 1/ 2/5 
Youngstown  .......000000.. 4 5 14 
NII Aastibidelnisdeisicisdenstvtecéarses —4 14 6 
Pittsburgh. ............... 4 8 2 


DEPARTMENT STORE 


SALES INDEX * 
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1947-49 equals 100 
Week to Oct. 24, ’53*p113 
Week to Oct. 25, ’52*..122 
Week to Oct. 17, ’53*..118 
Week to Oct. 18, ’52*..124 |: 
Week to Oct. 10, ’53*..120 
Week to Oct. 11, ’52*..126 
% *Not seasonally adjusted. 
gs pPreliminary. 
= i 
Wheeling ............... 1 6 5 
City 
ae 14 13 23 
Richmond District ....... p—3 —5 1 
Metropolitan Areas 
Washington .................. p—2 -9 —2 
Downtown Wash. ... p-—6 —ll —5 
| Baltimore  ............0.:. —J -—F —!1 
| | ee —5 2 0 
Is Dishiedinnsésinsecieictdes —8 —10 0 
Winston-Salem ............ + 1 5 
Charleston, S. C. ........ —6 0 2 
ee —1 4 5 
ae -—6 0 5 
Norfolk-Portsmouth po —8 2 
RRACHMONG ceccccecssccccss.... —=—2 om 0 
>a 3 -—6 5 
Charleston, W. Va. .... 1 4 5 
| Cities 
Spartanburg ................... —7 —7 -—2 
el) 0 2 4 
Newport News .. , —9 —13 -3 
Huntington ................ —8 =«—«Q@ —§ 
Atlanta District ....... p—3 0 3 
Metropolitan Areas 
Birmingham ..................—@ —<§ 2 
WE hiditiciinicnn ae 1 9 
Montgomery _ .............06 —ll —2 3 
Jacksonville .............006 -9 -—1l -3 
ae 7 6 
Orlando a 5 
St. Ptrsbg.-Tampa ....... p—1 2 4 
St. Petersburg .......... po 0 5 
aa —1 3 4 
IS, Passtancencceadincabe p3 -—3 2 


full 
blast! 


Here's a pretty sight for any economist 
(or advertiser) to contemplate. 
Within the 29 counties clustered 


TWIN CITIES 


around our Pivot of the Piedmont 
are the industrial plants of many of RKET t 
the best-known names in American 
business. Our neighbors include ST.PAUL AND MINNEAPOLIS 
Cannon Mills, Blue Bell, Inc., 
American Tobacco, Dan River Mills, tite Tein Ces Seerepeiion, fos 
Vick Chemical, R. J. Reynolds 
; a ey Tobacco, B. C., Mojud Hosiery, and 
Le 4 many others. 
~ ot Their plants today are going full 
Ge Fe 7, blast, turning out goods for the 
Ciprea’ - rest of the nation—and creating ST u AUL 
Hee é the payrolls that give WFMY-TV s 
“ent I viewers a constantly growing bankroll. 
" a (Last year, the buying power of 
=, ! these people topped $1,500,000,000.) | 
‘ i | The 404,000 persons in the 
47 Sales opportunities are going full St. Paul "Half spend 
: blast, too. Your share can be $457,414,000 annually in re- 
- ne considerably increased by enlisting tail sales and are reached 


ONLY by the ST. PAUL 
DISPATCH and PIONEER 
PRESS. 


the help of the one television station 
these wage-earners watch regularly, 
It's WFMY-TV, of course. 


13th in Population* 


the home of 


$1,263,527,000 
_ spent here annually: 


DIVIDES INTO 


2 Distinct “Halves” 


Ramsey and Dakota Counties form the 


ANOKA 


HOUSEHOLD COVERAGE (Ram. & Dak. Co.) 


M 


. wimy-tv 


E $ 


DISPATCH-PIONEER PRESS 51.1% 85.1% 91.8% 
OTHER TWIN CITIES DAILIES 3.2% 7.7% 19.6% 


*Metropolitan 


Market 
figures from the 1950 
U 


S. Census 
**1948 Census Retall 
Trade, 
. ie Source’ Househe oe See s/ 
ea ; Dis h-Pioneer Pres-— —12/31/52 
ae Basic CBS Affiliate — Channel 2 Siner TE" DaiileeK" Bc 3/38/38 
si Greensboro, N. C mn gece 
| ek ’ ~ ® Ae PAUL RIDDER-JOHNS, INC. 


Represented by 


DISPATCH 


Fs 


Harrington, Righter & Parsons, Inc. 


eitwserepeare_e 


—" 


New York—Chicago— San Francisco 


PIONEER PRESS 


New York—Chicago 
Detroit 
San Francisco 
Los Angeles—St. Paul 
Minneapolis 
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Augusta ...... —22 —15 —8| 
ce ae —10 —7 —4)} 
IE Recents: a) ar | 2 
Savannah —1Z —§ 2 
Baton Rouge —2 + 9 
New Orleans ......... p3 2 S 
Jackson «......... ai 0 —2 
Chattanooga ..... 0 11 8 
Knoxville _........... 12 2 10 
Nashville .............. —3 3 4 
Cities 
Rome ......... — 5 
Meridian ............... 2 4 6 
BY Picscacbivaccse 7 —6 —14 —3 
Chicage District ...... p— 1 4 
Metropolitan Areas 
eS eee —1 —4 1 
BNI, Sietnitsecrnscicn + 6 5 
Port Wayne .............. 7 6 ll 
Indianapolis ............. 4 5 6 
Terre Haute ............. 6 10 2 
Des Moines ................... _— | 0 
IED, Biiisinesedidsechasandecens 1 5 9 
| iE ES 12 21 25 
Grand Rapids .............. 8 2 10 
BIN, © cst Acenbicd nhc demncen pg 4 10 
Milwaukee i 4 -2 2 
Green Bay .................. 10 6 10 
pT eee 5 —ll 0 
St. Louis District ......... -—_ — 3 
Metropolitan Areas 
Little Rock .............. —6 -—7 —1 
Port Smith .................... —1] —Q —<§ 
Evansville ........... 8 2 11 
Louisville _............ : —10 1 1 
| noe aneas —3 —1 4 
SKITS  oncccccccecesesessse —9 -—7 —1 
ID. Sccinamstgteiiocsiacies p—6 2 2 
City 
I icitclcaciebecstisenivccases p—2 2 i 
Minneapolis District .... 2 —6t 0 


Metropolitan Areas 


Mpls-St. Paul .............. 3 -—3 2 
Minneapolis City ...... 3 -—3 2 
a. fe 3 —4 2 
AEE FATID ccceccsscccssesssess 6 -—-9 —1 
Cities 
Mankato ............... : 14 —12 1 
Great Falls ........00..... —-1 —7 —2 
Grand Forks .............. —5 —17 —5 
Duluth-Superior .......... 3 --5 
LaCrosse ................ ane 0 —4 -—3 
Kansas City District... p— —5 i 
Metropolitan Areas 
ME | hssotenicsens ; —6 —6 0 
_. SE ar —7 —10 q 
. Sere —3 —1 3 
III srsreascicscsckdens . —3s —5 2 
BOE MINE: wsdeteessthrdecciaves o —3 0 
MINN cccainiathatcocisesnenicies —2 —-2 2 
Oklahoma City ............ —1ll —2 -—2 
: ee ; —5 —2 3 
Cities 
Kansas City . —3 —6 1 
PIE aeieesesgceatisedictes —5 5 3 
Hutchinson ........ ; —6 —3 2 
ee —19 -8 —5 
Dallas District ..........00.00—7 1 2 
Metropolitan Arcas 
Shreveport ........ —5 8 3 
Corpus Christi —7 —8 6 
IE Sindereshccnstences een,” ae 5 3 
TE) PPABO ovscsesccccscce ; 6 2 4 
Fort Worth ......... —12 -—6 —4 
FEOUBOM cncvccseess: —6 7 5 
San Antonio ................ —-7 —5 —!1 
a ae 
San Francisco District p—4t —8 2 
Metropolitan Areas 
Phoenix .. , p—1l 10 — 
PE cdextscicvees p— --3 
Los Angeles ..... ; p— 0 
Downtown L. A. p 


Long Beach 
Pasadena 
Santa Monica — 
Riverside and San 


- 
' 
~~ he 1S Ww S to 


6 

9 

2 

= -1 

Westside L. A. ........ p3 3 

—6 

0 

2 


Bernardino ................ p—3 5 ll 
Sacramento .................. —-3 —5 —I1 
San Diego ...... ; . Oo -—9 —4 
San Fran-Oakland ... p—3 -—5 2 
San Francisco ae 2 1 
Oakland-Berkeley ... —7 —4 2 
Downtown Oakland —7 —5 1 
Vallejo , 9 —4 —3 
San Jose ....... 4 -—3 4 
Stockton ............... -—9 -—8 2 
Portland oe p—5 5 2 
Salt Lake City —l1 —4 1 
Seattle ..... ‘ —3 --2 2 
Spokane ......... —1 0 4 
Tacoma . ; —5 —5 2 
Cities 
TOO sini —17 —13 0 
Bakersfield ............. —2 21 --1 
Boise and Nampa p—14 —7 3 
Twin Falls p—22 —ll —1 
Idaho Falls . w. —16 —12 —5 
Bellingham 1 1 3/18 
Everett ..... ; -—9 -—2 3 
Walla Walla —25 —17 —8 
Yakima p—-9 -—2 —4 


pPreliminary 

1/ Data not available. 
2/ Eight months, 1933. 
3/ Six months, 1953. 


Promotes Betty Crocker 

General Mills is using trade pub- 
lications this fall to promote its 
Betty Crocker as the “First Lady 
of Food.” Spreads carry a large 
picture of the company’s mythical 
food authority and graphs depict- 
ing the increased sales of Betty 
Crocker flour and baking mixes 
as well as General Mills cereals. 
Knox Reeves Advertising, Minne- 
apolis, is the agency. 


Promotes A. H. Thiemann 

A. H. Thiemann has been pro- 
moted from assistant v.p. to 2nd 
v.p. in charge of advertising and 
public relations of New York Life 
Insurance Co., New York. 


OUTDOOR INTRODUCTION—Mastic Tile Corp. of America, Newb 
troducing its Confetti tile on a market-by-market basis with heavy 
door posters and newspapers. With Day-Glo lettering, 24-sheet pc 
now showing in the Los Angeles area and will turn up in additi 

year. S. R. Leon Co., New York, is the Mastic Tile avyency. 


gh, N. Y., is in- 
mphasis on out- 
rs like this are 
al markets next 


Schnake Named Ad Manager 
George H. Schnake Jr., formerly 
assistant to the advertising man- 
ager of Yeomans Pump Co., has 
been named advertising manager 


of Ramtite Co., Chicago maker of 
plastic, castable ani gunning re- 
fractories and for i's parent com- 
pany, S. Obermayer Co., foundry 
supply house. 


Accurso Joins Barlow 

Harry J. Accurso, formerly ad- 
vertising manager of Lincoln Na- 
tional Bank & Trust Co., Syracuse, 
has been added to the writing staff 
of the radio-television department 
of Barlow Advertising Agency, 
Syracuse. 


Dant Promotes Polvay 

Murray Polvay, formerly south- 
western regional sales manager of 
Dant Distillery & Distributing 
Corp., has been promoted to as- 
sistant general sales manager of 
the company. He will make his 
| headquarters in New York. 


Lt 57% 


OF QUAD-CITIANS 


live on the 
Illinois Side in 


ROCK ISLAND 
MOLINE 
EAST MOLINE 


They read these newspapers: 


4 
{ 
~’ 


The MOLINE Zizeated 
Zhe ROCK ISLAND ~Fegus 


They'll work 
while you 


SUPERIOR works night and day. 
When the day shop quits, the big 
night crew of forty, skilled photo- 
engraving craftsmen carry on! 
While you’re sound asleep, these 
able, conscientious workers keep a 
watchful eye on your closing dates. 
They’ll make that past due dead- 
line with the kind of plates that 
give your ads all the sparkling pull 
and power needed to do the job. 


Let SUPERIOR 
end your dead- 
line plate making 
worries. Sleep better, feel better, do more and better 
work with the effective aid only this biggest Chicago 
night shop can give! Phone or write us today. 
You'll like the efficient, dependable way we work. 


* 


Tippee oer 
: nN 


SUPERIOR ENGRAVING CO. 


© Telephone SUperior 7-7070 


Operating day and night shops with the largest night photo engraving shop in 
Chicago! Complete “Superior Service” includes: Typesetting @ Black and White 
and 4 Color Process Engraving @ Black and White and 4 Color Offset Plate Making 


215 W. Superior St., Chicago 10, Illinois 
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THe ADVERTISING MARKET PLACE 


Rates: $1.00 per line, minimum charge $4.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 12 days 
preceding publication date. Display classified takes card rate of $13.50 per 


column inch. Reguler card discounts, 


HELP WANTED 


LAY 

Here’s your opportunity to enjoy life and 
work in a pleasant summer resort com- 
munity 96 miles from Chicago. We are an 
estab advertising agency with na- 
nal accounts. The person we need must 
ve at least 5 years agency or studio ex~ 
rience in creating roughs and render- 
comprehensives for magazine — 

tisements, hand-out folders, catalogs, etc. 


Salary and ity is equal to or bet- 
ter than in icago. -—. outline your 
experience and salary. Our staff knows 
about this ad. 


Box 6018, ADVERTISING AGE 
200 E. Iinois St, Chicago 11, Lil. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All t < positions 8 for men and women. 
185K Ww 2-0115 _Chicago 
waENGY—W WANTS 
ACCOUNT EXECUTIVE 
If you can close and service accounts here 
is a most unusual opening in a top rated 
medium sized Chicago advertising agency. 
Good salary, plus bonus in stock to a real 
producer. You can become a partner with 
no investment. All replies in confidence. 
x 6018, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS PLACEMENTS 
209 S. State Ha 7-1901 


OPPORTUNITY FOR COPYWRITER.... 
mafl and will locate 
firm. Little 


experience needed if you can write force- 
ful, imaginative copy. Sell yourself in 
your letter and state salary requirements. 
Box 6016, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ll. 
“4 
Buskioes ability, preferably experienced o 
iness papers. Important territory (Chi- 
ago neadquarters) of lead trade pub- 
ieation. Write ome. nee, ,» experi- 
ence and other detail 
Box 6015, ADVERTISING AGE 
200 E. Lllinois St., Chicago 11, Ill. 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 


Man or women, y 

in details of managing a newspaper clip- 

ping service, offered opport to man- 
new service in New York. Give de- 

tails of salary and 


801 Second Ave., New York 17, NY. 


Advertising Assistant 
and Technical Writer 


Exceptional opportunity for young industrial 
advertising man to assist verusing Man- 
ager of prominent maker of automatic con- 


trol equipment. Write technical 

contact agency, underst cand e0- and Pro: 
duction. Col e graduate, referably in 
engineering. pnvenient Chica 0 location. 


VERTISING 


Write fully. Box 683 
Moots Bt., inicage 11, Ml. 


AGE, 200 E,. 


size and frequency, epply on display. 


HELP WANTED 


CREATIVE COPYWRITER WANTED 
Small, growing mid-South agency offers | 
excellent opportunity to outstanding cre- 
ative copy man. Must be able to develop 
fresh, sound campaign ideas and copy for 
all media on all types of accounts. Must 
be of potential management calibre. Some 
production know-how and previous con- 
tact experience or ability desirable. Please 
send complete resume, includ salary 
requirements. Your letter will kept 
confidential. 

Box 6012, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Li. 
BARNARD 
A service for employers and applicants 
in the fields of advertising and publishing. 
Office and Professional CEntral 6-3178 
176 W. Adams Street Chicago 3, Ill. 


POSITIONS WANTED 


& YEARS PACKAGE GOODS account 
exec. on nationally known brands desires 
position with manufacturer (pref. food) 
as ad manager or brand man. Presently 
employed. Top references. Age 33. $12,000. 
Box 6014, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 
PUBLIO RELATIONS—PROMOTION 
12 years experience, newspaper, sales pro- 
motion, publicity, speech and film writ- 
ing, travel promotion. Pleasing personaili- 
ty. Fresh, unique ideas. 
Box 6011, ADVERTISING AGE 
200 E. Illinois St., Chic ago iS. a 


GROWING PAINS 
Want to branch out from intensive back- 
ground (agency and mfr.) in direct mail, 
catalogs, sales training and sales promo- 
tion into agency creative and contact 
work. Executive ability with responsible 
merchandising and farm background. 
Married. Will relocate. 
Box 6013, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 
ATTENTION PUBLISHERS 
College grad. 4 years selling intangibles. 
a space sales opportunity. 28, mar- 
ried. 
Box 6021, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 
11 WESTERN STATES ONLY 
Will swap 6 yrs. prom., publicity, PR, 
edit., adv. exp. for job Denver or West. 
Box 6017, ADVERTISING AGE 
801 Second "Ave., New York 17, N. Y. 


BUSINESS OPPORTUNITIES 
BUSINESS PAPER PROPERTY WANTED 
Responsible and well-established publish- 
ing house seeks properties, new or estab- 
lished, in the business per field. All 
communications will be 1d in strictest 
confidence. Please submit details in writ- 
ing to Box 6020, ADVERTISING AGE 

801 Second Ave., New York 17, N. Y.° 


YOUR CLASSIFIED 
ADVERTISEMENT HERE 
WILL GET RESULTS 


St., Chicago 11, II. 


INDUSTRIAL LAYOUT ARTIST 


Unusual opportunity with expanding art department in 
fast-growing Southwest manufacturing company for young 
industrial layout artist. Must be able to do semi-compre- 
hensive layouts, photo retouching, preparation of art and 
paste-up for camera. Should have working knowledge of 
type, printing, and general graphic arts production. High 
school education and ability to read blueprints essential. 
Age 25-32. Please send complete resumé and salary re- 
quirements to Box 674, ADVERTISING AGE, 200 E. Illinois 


SALES TRAINING EXECUTIVE 


To Head Newly Created Department 
For Large, Aggressive Manufacturer 
Of Nationally Advertised Consumer Product 


This position is for mature (40-50) college gradu- 
ate with exceptional record in selling, sales super- 
vision, and at least three years experience in sales 
training as director or assistant in charge of sales 
training. You would install and develop training 
program for large selling and merchandising or- 
ganization. The man we are looking for may now 
be “second in command” 
to head his own department. He should also be will- 
ing to relocate. WRITE detailed résumé of back- 
ground to BOX 677, ADVERTISING AGE, 200 E. 
Illinois St., Chicago 11, Ill. 


Advertising Age, 


November 9, 1953 


industry or retail. 
exp., heavy retail 
and soft lines. Age 


AD GR. Ad-Manager 
MPLS-ST. \UL ONLY Account Rabati’ 
Creative live wire = onis bigger job in 


Excellent o in agency lo- 
cated in midwest, for an advertis- 


vt i such k 
land, etc = 

Must be experier 
Trade Journal field, 
publication with don 


ting circulation 
readership in our f 


in the Industrial 
are an established 
and 


Presently carrying 


22 advertioess in th hicago area. A 

man can uble Write Box 678, 
ADVERTISING AGE, .00 E. Illinois St, 
Chicago 


ent management. Income based on 
ability — no limit to opportunity. 
Write in confidence, outline expe- 


ried, salary - 000. Write Box 679, i sal. romot 
Bsn aey' Mhamee Se: ||| Sg spd sales promotion manage 
es least 5 years and who now would 
| like to join =. apeeey 28 ——— 
—— executive. e’re looking for a 
TRADE /URNAL || good salesman, a good organizer, 
SPACE ¢ _ESMAN _| a good business man. Unusual op- 
calotmcn 458, peat e,, eumperignes’ Space || portunity to grow along with pres- 

» as Detroit, Cleve- 


to get into agency field. Box 682, 
AD TIS 


nois St., Chicago 11, Ill. 


rience and tell us why you want 


ING AGE, 200 E. Illi- 


FOOD PROMOTION 
MAN WANTED 


Leading midwes' 


materia 
and other 


merchandisin 
romotiona 


food products. Desire 


St., Chicago 11, I) 


food processor 
wants creative promotion man, capa- 
ble of producing point-of-purchase 
bulletins 

material. 
Must have flair for copy and layout, 
| meg ability to spark ideas. Promo- 
ion experience with agency or man- 
ufacturer necessary, bm 4 on 
age 25 to 35. 


pe including photo, résumé of 
rience and earnings. Box 681, 
Al VERTISING AGE, 200 E. Illinois 


Congenial surroundings. Unusual thinking have matured, and who 
opportunity for growth. Located in can contribute to the over-all 
beautiful smaller city. Write in con- creative effort as well as direct 


an art department that 


his equipment. 


* 


Personnel Consultant 


to Advertising and the Graphic cArts 


1 DOUG SMITH, INC 


A complete placement service 


of Ad men, for Ad men.. 


for over 2@ years 


333 NORTH MICHIGAN AVENUE - 
FRanklin 2-3280 


. by an Ad man 
who has worked in all the jobs himself 


CHICAGO 


801 Second Ave., 
N. Y. Be prepared, 


elaborate 
Our staff knows ef this Ad. 


art director 


This is a job in a Boston agency 
for a man whose talent and 


will 
match the best. Salary and op- 
portunity will meet the man and 
Write fully to 
Box 672, ADVERTISING AGE, 
New York 17, 
at an inter- 
view, te present samples and to 
on your application. 


LOST? 


principal in a good agency. 


versa, we hope. 


and seeking opportunity 


LIQUOR AND BEER 


meetings, 


first letter. 
Box 684 ADVERTISING AGE 


PROMOTION WRITER, 


Top 4A agency seeks experienced 
man to write consumer, dealer 
and distributor promotion mate- 
rial. Must be thoroughly experi- 
enced writing direct mail, scripts 
for sales films and distributors 
slide film and easel 
presentations, house organs, con- 
test plans, point of sale pieces. 
Liquor experience essential. State 
salary and enclose résumé with 


801 Second Ave., New York 17, N.Y. 


that we need to learn. 


he can be a great help to the boss. 


man. 
know this man. 
he communicate with us at once. 


Box 676, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 


We can’t help but think that somewhere 
in the Chicago area there is a capable 
elderly gentieman who spent most of his 
years in advertising — who knows every 
phase of agency operation — who has been 
a top notch account executive and/or a 


This gentleman retired some time ago 
but has discovered that time hangs heavy 
and he is longing to get back into harness 
In other words he’s just plain LOST. This 
fellow can be of great help to us and vice 


We have a 9 year old, highly regarded 
agency in a thriving medium size mid- 
western city. We are well financed, having 
made money every year. We have a fine 
art department and some fairly good cre- 
ative talent, but we are willing to admit 
there are many things about this business 


This oldster may show us how to ge 
after the ‘‘big ones’’—he might even have 
a juicy account in his pocket —he will 
help guide some of the youngsters — and 


We have no definite arrangement in 
mind at this moment, but we'd be more 
than willing to sit down and work out 4 
worthwhile program if we can find our 
If you don’t qualify perhaps you 
If so, please suggest that 


* 


it's a real deal. 


* AllGenerals « x 
and No Army? 


If you are short on copywriters, salesmen. produc- 
tion men, etc., a quickie ad in Advertising Age's 
“Advertising Market Place” will bring you prompt 
applications from plenty of experienced personnel 
At $1.00 a line for more than 26,000 circulation. 


accounts. 


Phone L. A. Sauer 


521 Broadway 


Substantial income selling litho and permanent 
type displays to national advertisers. Great op- 
portunity for right man with graphic arts back- 
ground in sales, merchandising or advertising. 
Established clientele plus large assignment of 


Broadway 6-9222 


DISPLAY CORPORATION 


Milwaukee, Wisconsin 


Readership Study 
(Garap) 


PaRIs, FRANCE, Nov. 3— 
French advertising men think 
they’ve proved their point—but 
millions of people may never 
forgive them. 

For almost two weeks all 
France was plastered with the 
word, “GARAP.” Thousands of 
posters, radio spots and news- 
paper ads carried this message 
—with no explanation. 

In Paris alone, 3,500 posters 
went up—some in the most un- 
likely places. All proclaimed 
“GARAP” and nothing else. 

Millions of Frenchmen were 
wondering whether you eat it, 
drink it, wear it or avoid it. 

Last Wednesday they were 
enlightened. All newspapers 
carried ads saying the word 
meant absolutely nothing. It 
was just invented by the French 
National Publicity Federation 
to prove that publicity can 
make people talk about any- 
thing. 


Are You Our Man? 


Calvert Contest in Canada 
Promotes Good Architecture 


Calvert Distillers Ltd., Montreal, 

through McGill University’s school 
of architecture, has inaugurated 
an international Calvert House 
Competition open to architects and 
students in Canada, Great Britain 
and continental Europe. 
_ The company has put up $12,000 
in prizes, plus a series of Calvert 
awards, and will publish the win- 
ning entries in booklets and na- 
tional advertising. All entries are 
to be submitted in full color and 
will be reproduced in that way. 
Harold Stanfield Ltd., Montreal, 
is the Calvert agency. 


New Projector Introduced 


A new motion picture projector 
designed especially for use in show 
windows, buses or by salesmen, 
has been introduced by Triangle 
Continuous Projector Co., 3706 
Oakton St., Skokie, Ill. The pro- 
jector can automatically exhibit 
16mm film continuously, without 
rewinding, for more than 200 
hours. It can be carried in a porta- 
ble case or wheeled from room to 
room. Head of the new company 
is James W. Small, the inventor 
of the machine. Treasurer is Ken- 
neth A. Ford, who also is presi- 
dent of Triangle Advertising 
Agency, Chicago. 


Woll to Fien & Schwerin 


F. P. Woll & Co., maker of Vita- 
curld hair and Wollastic rubber- 
ized curled hair, has appointed 
Fien & Schwerin, Philadelphia, to 
— its advertising and promo- 
ion. 


SALES PROMOTION 


If you're looking for someone to 
help formulate your sales aid pro- 
grams and translate ideas into ac- 
tion, I could be your man. 

Copy writer—planner. Thirteen years 
General Motors experience in mer- 
chandising and promotion, plus brief 
background with foods and printing. 
Strong on direct advertising: direct 
mail, = -of-purchase, calendars, 
sales its, meetin presentations, 
visual aids. Thorough understandin 
of selling through large field ond 
dealer organizations. 

Married, 36. Prefer midwest. Cur- 
rent salary $8500. Complete personal 
data, job history and references on 
romeert. Box » ADVERTISING 
“ E, 200 E. Illinois St., Chicago 11, 


Top-quality, nationally-known man- 
ufacturer wants aggressive young 
advertising and sales promotion man 
for its paint produc department. 
Must know the “ins” and hy “ot 
= advertising and selling. So 
owledge of c vertising vand on 
cooperative adve mer- 
chandising. Age 28 to 38. Real = 
portunity to places. 
working conditions. Fine oolipament 
lan, stock mith Ge plan, and group 
nsurance ompany a 
cost. C tion nds 
your abili Send detailed réeumé 
of your experience and 


on te 
1 Second Ave. New York 17, N. Y. 
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'| D'Arcy Resigns Account 


The Cleveland office of D’Arcy | 
Advertising Co. has resigned the. 
Pennsylvania Tire account, which | 
it has held since 1946. Until re-. 
cently, Pennsylvania Tire was a. 
subsidiary of General Tire & Rub-| 
ber Co., Akron, for which D’Arcy 
handles advertising. 


Two Name Ecoff & James 


phia, to handle their advertising. 


Banner Oil Co., Merchantville, | 
N. J., and the New Jersey Laundry | appointed John si 
& Cleaning Institute, Newark, have | 
named Ecoff & James, Philadel-| 


Names James Th 

The department 
Massachusetts he 
James Thomas Ch 
ton, to handle its 
vertising and prom 
ly, Holdeman & Sc 
account. 


Talon Names Fe 


Talon Inc., Meac 
er of Talon slide 


macher, Corry, Pa., 
consultant, to hand 
lations. 


1as Chirurg 
commerce of 
appointed 
rg Co., Bos- 
icultural ad- 
n. Previous- 
dier had the 


‘ermacher 

le, Pa., mak- 
isteners, has 
der Fenster- 
iblic relations 
its public re- 


Know-How with Care-For! 


Herve Type Can & Serve You 


J. M. BUNDSCHO, INC., Advertising Typographers 
180 North Wabash Ave. - RAndolph 67292 « Chicago 1 


Canned Pineapple 
Ads Stress Five Uses 


San Francisco, Nov. 3——There 
are five ways to enjoy canned 
pineapple, and all five will be 
promoted together in a year-end 
advertising and sales drive spon- 


sored by the Canned Pineapple In- | 


dustry. 


Advertisements will suggest to | 


homemakers that they stock spe- 
cial “Pineapple shelves” in their 
kitchens, laden with slices, tid- 
bits, crushed pineapple, chunks, 
and pineapple juice. Four-color 
pages will run in 12 magazines in 
November, picturing the different 
servings of the fruit. 

First of the ads will appear in 
Life Nov. 23. This will be followed 
by space in the Dec. 12 Saturday 
Evening Post, and in December 
issues of Farm Journal, Good 
Housekeeping, Parents’ Magazine, 
True Story and Woman’s Home 
Companion, and in January issues 
of Better Homes & Gardens, La- 
dies’ Home Journal, Modern Ro- 
mances and Sunset Magazine. 

In addition, nine regional and 
national food store trade journals 
will announce the new drive in 
their November issues. Included in 
this list are Chain Store Age, Pro- 
gressive Grocer, Nargus Bulletin, 
IGA Grocergram, Co-operative 
Merchandiser, Voluntary and Co- 
operative Groups, Supermarket 
News, Grocer-Graphic, and Gro- 
cer’s Spotlight. 


J. Walter Thompson Co. is the) 


agency. 


Seven Affiliate with ABC-TV 


Seven more stations have affil- | 


iated with American Broadcasting 
Co.’s television network, bringing 
the number of affiliates to 170. 
They are WTRF-TV, Wheeling, W. 
Va.; KGBS-TV, Harlingen, Tex.; 
KFIA-TV, Anchorage, Alaska; 
WWOR-TV, Worcester, Mass. (ef- 
fective Nov. 15); KGTV, Des 
Moines (effective Nov. 15); 
WDAN-TV, Danville, Ill. (effec- 
tive Dec. 1), and WBTM-TYV, Dan- 
ville, Va. (effective Jan. 1). 


Lith-O-Ware Pushes Tray 


Lith-O-Ware Products Inc., Chi- 
cago, is using a color ad in the 
Nov. 23 Life to promote a new 


line of fill-in method paint-it-| 


yourself serving trays. Sets are 


packaged in a container that serves | 


as an easel, and a storage box for 
paints, brushes, trays and _ inci- 
dentals. A “How to Paint” bro- 
chure is included in the kits. News- 
papers will be used to tie in with 
the Life ad. Arthur R. MacDonald 
Inc., Chicago, is the agency. 


Gordon Gets Account 


Coffee Processors Inc., Chicago, 
has named Marvin Gordon & As- 
sociates, Chicago, to handle adver- 
tising and merchandising for its 
new line, Fresh ’N Rich fruit 
drinks and fruit juice concentrates, 
available in orange, lemon and 
grape flavors. Media and promo- 
tion plans for 1954 are now being 
formulated by the agency. 


Rumrill Drops Kennedy Valve 


Charles L. Rumrill & Co., Ro- 
chester, has resigned the account 
of Kennedy Valve Mfg. Co., Elmi- 
ra, N. Y., effective Dec. 31. 
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thaw out customers 
for a 

frozen food 
plan! 


This Spring, Radio and 
Appliance Corporation, Nashville 
distributor for Admiral Appliances, 
decided to see if WSM-TV could develop 
leads for Admiral’s Smart Living Food 
Plan. The plan involved purchase of a large 
quantity of frozen foods plus an Admiral 
Home Freezer. 


The commercials on one half-hour program 
were devoted to selling the plan with an 
invitation for the audience to call a tele- 
phone number for additional details. 
Within two hours after the show 120 calls 
had been completed! Jammed telephone 
lines caused many other calls to be missed. 
Calls were used as leads for sales follow-ups. 


Out of leads from that single TV half hour, 
Admiral sold fifteen Freezers ($429.95 to 
$799.25) in the next two weeks and 
salesmen are still working follow-up calls! 


This is just one more example of the 
unusual selling job which WSM-TV is doing 
for a wide variety of products and services. 
For documented success stories ask 
Irving Waugh, or any Petry Man. 


Nashville WSM-TV Channel 4 
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DeCesare Named Sales Head | Sawyer-Ferguson’s 
Louis A. DeCesare, formerly} i 

divisional sales manager for Fox C]ljentsGet Column 

Head Brewing Co., Waukesha, 

Wis., has been named general MH 

sales manager of George F. Stein on Premium Offers 

Brewery, Buffalo. He succeeds El- 

mer Schwartz. 


San Francisco, Nov. 3—Believ- 
ing that homemakers are on the 
“4 alert for premium offers, 1¢ sales 
House Beautiful’ Group Moves 214 other bargains when shopping 

The Chicago office of the special Sawyer-Ferguson-Walker Co. has 


publications division of House ‘ p al ? 
Beautiful (Guide for the Bride, | developed an editorial feature to 
promote these specials. 


Building Manual, Practical Gar- 

dener) has moved its office to230| Presently, the feature, called 

N. Michigan Ave. “Jane Friendly’s Shopping Guide,”’ 
is running in the San Francisco 

Idaho Advertising Moves ‘Chronicle and two other newspa- 


Idaho Advertising Agency, Boise, Pers represented by S-F-W, the 
has moved into larger quarters in Washington Post and New Or- 
the Snake River Mutual Bldg. leans Item, 


s The column starts out with 
chatter about bargains in meats, 
vegetables, etc., in terms of price 
and seasonability. It then goes on 
to list by brand premium offers, 
such as face towels in boxes of 
soap, coupons redeemable for gifts 
or money and two-for-the-price- 


THE NEW KEY TO 


Z WKJF-TV Channel 53 


PITTSBURGH 
NBC PROGRAMS 
Nat'l Rep. WEED TELEVISION 


of-one specials. 


The editorial fea ce is an out- 
growth of a bulle the news- 
paper representat has been 


a ertisers and 
years listing 


sending to 300 
agencies the past fe 
these offers. 


GF Introduces D-. rta 


General Foods ( rp. is intro- 
ducing its low-calcr.c, sugar free 
gelatin dessert nat. sally in gro- 
cery stores this mon .. Made in the 


same six flavors Jell-O, the 
low-cal product, kno “n as D-Zerta, 
has been sold for ‘sore than 20 


years through hea} food stores 
and hospitals. Advertising will be 
limited to Novemb«: and Decem- 
ber issues of Lifeti».e Living and 
Today’s Health and to grocery | 
merchandising papers. Young & 
Rubicam is the agency. 


Riegel Promotes Reid 


NEW BOND SALESMAN—With Treasury Secretary George M. Humphrey holding 

the Bible, Chief Justice Earl Warren (left) administers the oath of office to Earl 

O. Shreve, former v.p. for sales and customer relations of General Electric Co., who 
has taken over direction of Treasury Department's savings bonds division. 


William E. Reid, v.p. and general | 


sales manager, has been promoted | 
to executive v.p. of Riegel Textile Reid, and Robert Poisson has been 
Corp., New York. He succeeds Wil- advanced from manager of branch 
liam E. Berry, who has retired.| office sales to assistant general 
Van Court Andrews succeeds Mr. sales manager. 


they Buy More because they Have More! 


@ During 1952, for example, retail food store sales per 
family in Indianapolis were 20.7% above the national 
average.* 

People buy more of everything in Indianapolis because 
the average income per household in this rich market is 
$6,943** . 
400,000 population. Indianapolis has many other impor- 
tant market advantages for you too: 


. . first in the nation among cities of over 


KELLY-SMITH COMPANY - NATIONAL REPRESENTATIVES 


* Sales Management Survey of Buying Power, May 10, 1953 
** Consumer income S ipplement, 1953, Standard Rate & Data Service 


THE INDIANAPOLIS STAR & * 


YOUR FIRST TEAM FOR SALES 


THE INDIANAPOLIS NEWS a 


over 550,000 population 


Pits Bic... 


> It’s Sreapy . . . unsurpassed for diversification and bal- 
ance of industry and agriculture. 


> It’s Easity REAcnED . . . you get saturation coverage of 
the metropolitan area, plus an effective bonus coverage of 
the 44 surrounding counties in The Star and The News. 
Write for complete market data today. 


me aS 


IN INDIANA 


Cleveland Ad Club 
Honors 17 Companies 


for Ad Performance 


CLEVELAND, Nov. 3—The Cleve- 
land Advertising Club has named 
17 companies as winners of 
achievement plaques in its fifth 
annual performance awards for 
locally prepared advertising. 

Westinghouse Electric Corp. 
made the best showing, receiving 
plaques for four campaigns put on 
by various divisions. The only 
other multiple winner was War- 
|ner & Swasey Co., which won two 
awards. 

Fuller & Smith & Ross handles 
Westinghouse’s advertising. Gris- 
| wold-Eshleman Co. is the Warner 
|& Swasey agency. 

@ Other award winners are: Bak- 
|er-Raulang Co. (G. M. Basford 
\Co.); Harris-Seybold Co. (F&S&R) ; 
Aluminum Co. of America 
(F&S&R); Blue Ridge Glass Corp. 
(F&S&R); Central National Bank 
of Cleveland (F&S&R); Fostoria 
Glass Co. (F&S&R); Libbey-Owens 
|Ford Glass Co. (F&S&R). 

| Also, Standard Oil Co. of Ohio 
| (McCann-Erickson); Ohio Devel- 
‘opment & Publicity Commission 
| (direct); Brainard steel division of 
| Sharon Steel Corp. (Griswold- 
|Eshleman Co.); Cleveland Electric 
|Illuminating Co. (D’Arcy Adver- 
| tising Co.); Glidden Co. (Meldrum 
|& Fewsmith); Apex Electrical Mfg. 
Co. (Meldrum & Fewsmith), and 
|Ohio Crankshaft Co. (Carr Liggett 
Advertising). 

| Awards will be presented at a 
luncheon on Nov. 13. 


| Homac Bread to Goodkind 


Homac Stone Ground Millers 
Inc., Florence, Ala., and Chicago, 
has appointed Goodkind, Joice & 
Morgan, Chicago, to handle adver- 
tising and marketing for its new 
product, Homac bread. The bread, 
a whole grain product with the 
‘flour ground right in the bakery, 
|was tested last summer in Bir- 
mingham, Miami and Jamestown, 
N. Y. Local media will be used or- 
‘iginally, with national advertising 
|to follow later. 
| 


Issues ‘53 ‘Putman Awards’ 


| Putman Publishing Co., 111 E. 
Delaware PI., Chicago 11, has is- 
sued “The Putman Awards, 1953,” 
condensing ideas contained in the 
‘ten winning entries in the 1953 
Putman competition. Single copies 
of the 52-page brochure are avail- 
able free to qualified advertising 
managers, sales managers and 
agency executives. Additional 
copies will be $3 each. 


Sets ‘Amos ‘n’ Andy’ Sale 


Rexall Drug Co., Los Angeles, 
sponsor of “Amos ’n’ Andy” over 
CBS Radio, will hold a national 
“Amos ’n’ Andy Sale” in Febru- 
ary. Preliminary plans call for 
four full pages in Life and spreads 
in Collier’s, Country Gentleman 
and The Saturday Evening Post. 
Batten, Barton, Durstine & Osborn 
is the agency. 


—— 
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Advertising Age, November 9, 1953 


‘AMA Journal’ Stops 
Taking Cigaret Ads 


(Continued from Page 1) 
ing and health, and reported that 
one cigaret company has such a 
project under way. 


s Directly affected by the deci- 
sion are the parent Journal, nine 
specialized journals, Today’s 
Health and Journal of the Student 
American Medical Assn., all pub- 
lished by the AMA. 

Indirectly affected are the 33 
state medical journals for which 
the AMA handles national adver- 
tising. Alfred Jackson, director of 
the AMA’s State Journal Adver- 
tising Bureau, told AA that the bu- 
reau would inform each journal— 
and interested advertisers and 
agencies—that no cigaret or alco- 
holic beverage advertising would 
be placed through the bureau after 
Jan. 1. 

Mr. Jackson predicted that the 
majority of state journals in the 
AMA group (it includes all but six 
of the state journals published) 
would go along with the AMA de- 
cision. 


# The AMA told AA that it had 
no objection to carrying in its pub- 
lications—advertising for such 
non-medical items as automobiles, 
clothing, sporting goods, etc. 

“Their copy is clean,” the AMA 
said, ‘and most cigaret copy run 
in our publications is free of the 
claims that you find in such ads 
in other publications. But our 
readers also see and hear this oth- 
er medical-claim type of cigaret 
copy, and they naturally associate 
it with the company involved 
when they see a cigaret ad in one 
of the journals.” 

The chief complainants against 
cigaret ads, according to the as- 
sociation, have been (1) the doc- 
tors themselves, and (2) other ad- 
vertisers, and particularly phar- 
maceutical advertisers. The lat- 
ter objected because they felt 
that it was unfair to have to sub- 
mit their copy to the AMA’s ad 
committee for scrupulous check- 
ing, and then find that their ad 
was appearing with a cigaret ad, 
the copy for which had not, in their 
opinion, been subjected to the 
same rigid examination. 


® Some cigaret companies had not 
yet received the AMA letter when 
queried by ADVERTISING AGE. W. T. 
Smither, advertising manager for 
R. J. Reynolds Tobacco Co., Wins- 
ton-Salem, was unaware of the 
AMA decision, he said. He added 
that the move wouldn’t affect the 
company’s advertising, beyond the 
discontinuance of AMA publica- 
tions. Camel ads in the Journal 
have generally followed the con- 
sumer drive angle with copy 
“slanted somewhat as you might 
expect would appeal to doctors.” 

A Philip Morris & Co. official 
said the action would not affect 
his company’s plans at all. Liggett 
& Myers reported it has not ad- 
vertised in the Journal for two or 
three years (although AA found 
that four Chesterfield full-page 
color ads did run in the Journal in 
September and October, 1952). 

American Tobacco knew nothing 
of the AMA’s cancelation of ciga- 
ret copy. A spokesman said Lucky 
Strike had used the Journal for 
many years and expressed surprise 
at the reported change of policy, 
and particularly that the company 
had not yet been notified. 

“Until we have official proof of 
the report,” he said, “we have no 
comment to make.” 


® AA checked copies of the AMA 
Journal for the period September, 
1952, through August, 1953, and 
counted a total of 106 pages of 
cigaret advertising over this one- 


represented $98,050 in gross ad 
revenue from cigaret companies. 
Here is a breakdown of how 
many pages were used for enen | 
brand in this one-year period: 


— 
Camel (R. J. Reynolds)... 
Kent (P. Lorillard) ..... 
Old Gold (P. Lorillard)... 14 
Philip Morris (Philip 

MS 6.6 bd od xsdale ss 12 
*Sano (U.S. Tobacco) .. 12 
Parliament (Benson & 

RPT ee eee 7-2/3 
Lucky Strike (American 

Cc | 4d 
Chesterfield (Liggett & 

DE eg, Calton 55-565 4d 
*Lords (Larus & Bros.) ... 2-2/3 
*John Alden (John Alden 

OO Ee ee 2-2/3 


*The makers of these cigarets as- 
sert that their respective brands 
contain very small quantities of 
nicotine. 

The only alcoholic beverage 
type ads AA found in the issues 
it examined were four full-page 
ads, all with institutional copy, for 
Schenley. 


# On the medical publication 
front, Lansing Chapman Sr., pub- 
lisher of Medical Economics, said 
he had no knowledge of the new 
AMA policy. Asked if it would 
have any effect on his policy, he 


said: “Not that I can see at the 
moment.” 
Mr. Chapman said that Medi- 


cal Economics has never refused 
legitimate cigaret or liquor adver- 
tising but that the publication had 
never actively sought such copy. 
The book carries institutional ad- 
vertising of the U. S. Brewers 
Foundation and product advertis- 
ing for Sano cigarets, made by the 
Fleming-Hall division of U. S. To- 
bacco Co. 


@ The Annals of Internal Medicine 
in Philadelphia said it was not 
surprised at the AMA decision, 
since it had never accepted any ad- 
vertising for alcoholic beverages, 
tobacco products, autos or soft 
drinks. 

The American Journal of Medi- 
cal Sciences, Philadelphia, has 
never taken alcoholic beverage ad- 
vertising. It did accept tobacco 
products advertising from 1940 to 
1945, but not since that time. 

The New England Journal of 
Medicine, which decided last June 
to pull out of the State Journal 
Group, effective Jan. 1, 1954, told 
AA that “so far we have no in- 
tention of changing our policy to 
bar cigaret advertising.” This pub- 
lication also would accept “digni- 
fied” liquor advertising “under 
certain circumstances.” It current- 
ly carries American Brewers ad- 
vertising. 

Modern Medicine, Postgraduate 
Medicine and the Journal of the 
International College of Surgeons 
all told AA that they had no re- 


ing—although they do not active- 


| that 


the AMA’s 
change their policy. 


s® Growing research into lung 
cancer (today’s newspapers re- 
ported a 2,000,000-volt x-ray said 
to halt the disease) seems to be 
pinpointing the public mind on the 
possible connection between smok- 
ing and cancer. And the negative 
advertising approach of some to- 
bacco companies is doing nothing 
to allay public fears. 

In Raleigh last week, according 
to Time, Fred S. Royster, president 
of the Bright Belt Warehouse 
Assn., told North Carolina tobacco 
growers that the nation “is being 


~ Thoyie ll talki 
i 


ymething 


year span. Figured at the Journal’s | 
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frightened from tobacco by out- 
landish medical claims.” He de- 
scribed such advertising as “silly.” 

Another speaker, Time said, was 
Philip Hedrick of the state’s agri- 
cultural department, who scored 
“defensive advertising” as being 
responsible for the trail-off in cig- 
aret consumption. 


s “A medical authority,” he went 
on, “says, for instance, that there 
is a high incidence of lung cancer 
among heavy smokers and imme- 
diately the tobacco companies 


ing that cigarets relax you, com- 
fort you and soothe the nerves, 


give you a disease.” 

Mr. Hedrick said cigaret adver- 
tising via tv has made the situa- 
tion even worse. “They blow smoke 
in a test tube and all that sort of 
stuff. It looks as if they’re putting 
tobacco in a chemical laboratory 
to see if it will kill you. I don’t 
think folks paid much attention to 
it over the radio. But it scares hell 
out of them on tv.” 

K. B. Wilson, president of the 
National Better Business Bureau, 
declined to comment on the AMA’s 


had no personal knowledge of the 
situation. But he confirmed that 
the NBBB is interested in seeing 
something done about cigaret ad- 
vertising. He said the bureau had 
gotten many complaints about un- 
justified claims in some current 
advertising on tv and radio and in 
newspapers and magazines. 


entire cigaret advertising field to 


overcome criticism of cigaret ad- 
vertising,” he said. 
announce shortly procedures which 
the bureau will recommend for 


strictions against cigaret advertis- | 


correcting the causes of current 
justified public complaints against 
cigaret advertising.” 

Some people in the cigaret in- 


ly solicit it—and did not believe | dustry are inclined to blame new 
stand would| filter tip publicity for the drop in 
_cigaret consumption. 


Last year, 
filter tips got something less than 
2% of the market (guesses range 
from 1.3% to 1.8% )—in all, about 
five billion cigarets. But the filter 
claims to screen out various in- 
jurious byproducts of smoking 
seemed to boomerang against all 
non-filters. 


@® Some current cigaret copy ap- 
parently does nothing to ease the 
minds of smokers. Samples include 
Philip Morris—“The cigaret that 
takes the fear out of smoking”; 
L&M filters—“Just what the doctor 
ordered”; Sano—“They're all talk- 


NEW FOR SANO—Large-space newspaper ads like the one at the left broke in 

17 papers in nine cities last week for Sano cigarets. Here the copy takes a direct dig 

at other cigaret manufacturers, who according to Sano, “just talk about the nicotine 
they remove.” 


rush to the defense. Instead of say- | 


they deny that their brand will | 


'cigaret ads are “not segregated for 


‘change in ground rules on cigaret 


policy change on the ground he) 


| material 


# “In recent months NBBB has. 
been seeking the support of the) 


develop constructive procedures to | 


“We plan to. 


Ames & 


age oe 


ing less nicotine—we do NE? 
about it.” 

Meanwhile, a check of various | 
newspapers and magazines indi-| 
cated that these publications have 
no special requirements for ciga- 
ret copy. Good Housekeeping takes 
perhaps the greatest trouble. “We 
apply the same investigations to 
cigaret copy as to the copy of oth- 
er national advertisers,” a Good 
Housekeeping official said. “If a 
controversial claim is made, we 
require substantiation, either from 
the work they do, or the work we 
do. We are the only magazine with 
the necessary investigatory facil- 
ities. We guarantee products.” 

At Ladies’ Home Journal, which 
first accepted cigaret copy in 1933, 


special attention.”” The same holds 
true for other Curtis publications. 

The magazines’ Copy Advisory 
Council said it had not laid down 
any rules for cigaret advertising, 
that the AMA decision was “news,” 
and that it had no plans for a 


copy. 


s The National Assn. 
Television 


of Radio & 
Broadcasters, mean- 
while, had reminded tv stations 
about code provisions covering 
“men in white” commercials. The 
“reminder” resulted from com- 
plaints made by the AMA. The 
code provides: 

“When dramatized advertising 
involves statements by 
doctors, dentists, nurses or other 
professional people, the material 
should be presented by members 
of such professions reciting actual 
experience or it should be made 
apparent from the presentation it- 
self that the portrayal is drama- 
tized.” 


® One of the thorns in the indus- 
try’s side is Roy Norr, owner of 
Norr, Manhattan public 
relations company, and author of a 
couple of the most searing blasts 
against cigarets, their advertising 
and their relation to lung cancer 
with which the tobacco men have 
been inflicted. 

Mr. Norr first turned the atten- 


|All of the past studies, 


smoking and lung cancer, he wrote 


|to the National Cancer Institute, a 
part of the Department of Health, 


|/Education & Welfare. He wanted 


to know the latest position taken 
by the institute on the smoking- 


cancer correlation. 


On Oct. 30, Dr. J. R. Heller, di- 


‘rector of the institute, replied in 


part as follows: 

“We agree that the evidence 
presently accumulated justifies the 
belief that heavy smokers of ciga- 
rets are at greater risk to cancer 
of the lung than are non-smokers. 
including 
that conducted here, have ap- 
proached this question in indi- 
rect fashion that is subject to 
many so-called ‘jokers.’ However, 
we will be surprised if the direct 
studies now under way, including 
one being initiated here, do not 
establish this belief as a fact. 


es “In our own study of smoking 
and lung cancer, evidence was de- 
veloped that is not necessarily 
consistent with the idea that smok- 
ing unequivocally causes lung can- 
cer. Until these and other ques- 
tions are resolved, and until the 
evidence is further tested for gen- 
eral consistency, we regard the 
etiological significance of the asso- 
ciation as unestablished, despite 
'the undoubted high correlation be- 
i'tween heavy cigaret smoking and 
the occurrence of lung cancer.” 

When the Christian Herald ar- 
ticle appeared, Mr. Norr said a 
trifle grimly that it was the first 
of a series of 12; he now says he 
has another slated for January and 
that he has some surprising ma- 
terial for it. 


s Much of the debate at the Amer- 
ican Cancer Society’s annual meet- 
ing in New York last week cen- 
tered around the smoking-and-lung 
cancer controversey. Tests reported 
at the meeting indicated that there 
are other causes, perhaps equally 
important, of lung cancer, among 
them the pollution of air by in- 
dustry and by motor vehicles. 


Dr. Harold L. Stewart of the 
U.S. Public Health Service Na- 
tional Cancer Institute told the 


meeting that lung cancer accounts 


for 17% of all male tumors in 
Austria, England and Holland, 9% 
in the U.S. and only 2% in Italy 


and Thailand. Yet men in Italy, 
according to preliminary studies, 
smoke just as much and at ap- 
proximately the same rate as men 
in the U.S., Dr. Stewart observed. 

Meanwhile, a new magazine on 
the stands for the first time— 
Bold, published by Pocket Maga- 
zines Inc., which publishes Tempo 
—elected to pin a new tag on 
smoking—carrier of atomic explo- 
sions into the lungs. Bold’s article 
was based on a recent paper in the 
British medical journal, Lancet, 
in which Dr. D. K. Mulvany told 
of checking cigaret and cigar ash 
with a Geiger counter and record- 
ing a significant amount of beta 
rays. 


® Except for its new case against 
Chesterfields, the Federal Trade 
Commission has been at peace with 
the cigaret manufacturing indus- 
try during 1953. The commission 
is hopeful that its cease-and-desist 
orders will prove sufficiently air- 
tight to discourage any large- 
scale revival of the medical-claim 
type of ads which have created so 
much controversy during the past 


tion of his house organ, ‘“Para- 


ple of issues. Then, in October, 
1952, he noted that “smokers are 
getting scared” in an article in the 
Christian Herald. This article later 
appeared, digested of course, in 
the December Reader’s Digest, 
where it bore the engaging title 
of “Cancer by the Carton.” 


s Mr. Norr has subsequently been 


| fairly silent, but the silence covers 


activity. Still digging on the prob- 
lem of the relation between cigaret 


| decade. 
graphs,” to the problem for a cou-| 


Beginning in October, 1942, FTC 
issued complaints against all the 
leading brands on variations of the 
medical-claim type of copy. In the 
past two years its orders against 
Lucky Strike, Old Gold and Cam- 
el have become final. Its Philip 
Morris case reached the courts, 
and has been returned to the com- 
mission for revision; an old case 
against Pall Mall was dropped as 
out of date and of doubtful public 
interest; Raleigh is under a stipu- 


lation limiting its medical claims. 
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Cramp to Warwick & Legler _ Holly Knit to Fairfax 


Walter Mason Cramp, formerly Holly Knit Inc., Mt. Holly, N. C., 
with Batten, Barton, Durstine & manufacturer of ‘knit fabrics, has 
Osborn, has joined Warwick & appointed Fairfax Inc., New York, 
Legler, New York, as an account to handle its advertising. 
executive. 


‘McCall's’ Names Barkas 


Barkas & Shalit, New York, has ly joined White Sewing Machine 
been named by McCall’s to handle Corp., Cleveland, has been pro-| 
its circulation promotion. | moted to sales promotion manager. | 


‘White Sewing Boosts Kirane 


nes 
idea Book 
on Point 
of Sale 


MEYERCORD § Decal Sg 


Yours FREE . . . write for your copy today... 


As up to date as tomorrow’s newspaper . . . that’s the new 
Meyercord Decal Sign AD-visor. It’s the biggest, most com- 
plete book for the field of Point of Sale decal signs that 
we've ever assembled .. . and we want you have a copy 
with Meyercord’s compliments. The AD-visor is packed 
with dozens of new uses and new ideas for permanent 
Point of Sale decal signs with hundreds of illustrations in 
full color. Across the colorful pages of this new book you'll 
see how the nation’s leading national and regional adver- 
tisers are using Meyercord Decal Signs to promote famous 
brand names, product reproductions, trademarks and sales 
producing messages. Here are plenty of potent ideas on 
how you may stimulate sales at the dealer level through 
the use of long life, durable, eye catching, easy-to-apply 
Meyercord Decal Signs. Your copy is waiting for you . . 

it’s FREE ... write for it on your company letterhead today! 


THE MEYERCORD co. hi 
Ubtieryest Dacceomania Menapectirers (ina 


of the heap one d 
i street the next. 
Dominic A. Kirane, who recent- | 


|Co. in Kansas Cit; 
‘ing to Portland. 


-hired a sign painter to letter the 
door: 
| pany.” 


would have scoffed at anyone aim- 


/with retailers as his first clients, 
‘then went on to build his reputa- 
‘tion by publishing a small periodi- 
cal, “The Merchandiser,” in which 
| he announced that the new agency 


CARRIED MORE 
LOCAL GROCERY 


LINAGE .. . 
THAN ANY OTHER 


IOWA DAILY 


| WATERLOO DAILY | 
: COURIER 
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JUNE 1 THRU DECEMBER 31, 1952 WE CARRIED A TOTAL 
OF 167,944 LINES OF NATIONALLY ADVERTISED PRODUCT 
TIE-INS IN 6195 INSERTIONS . proof our grocers are 
cooperative. You may have a copy of our tie-in report FREE 
on request to see how your products rated in our a! gro- 
cery advertisements. 

Here is #... proof thet this is one of the Richest, most 
profited TEST MARKETS in the Mid-west . A Market 
covered only by the Waterloo Daily ond Sundoy Courier. 
Let owr advertising and merchandising department show you 
whot con be done with your product. Write. 


“WATERLOO. iowa 


roks & Finley Notorol Advertsing Repr bee niaticet 
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174 OW Ong ‘to Know e e David Botsford 


ie was on top 
ind out on the 


At the age of : 


This was in 191. David M. Bots- 
ford was comp ng his third 
year of prepari ad copy for 
Meier & Frank ir. ortiand, one of 
Oregon’s largest « irtment stores. 
He had just advis' the store pres- 
ident, Julius Me to return to 
his presiding w (e Advertising 
Manager Botsforc »oked after the 
copy. 

As the former 
the store, he rea 
unemployed for t!: 
high school. He h: 
City Star reporte: 
ad manager of J 


i manager left | 
ed that he was | 
first time since | 
| been a Kansas 
ix months, then 
mes Dry Goods 
before migrat- 


s After leaving Meier & Frank, 
Dave Botsford did not seek a simi- 
lar position with another store. In- 
stead, he opened an office and 


“Botsford Advertising Com- 
In those days an agency man 


ing at national accounts from such 
a remote place—Portland was 72 
railroad hours from Chicago and 
there were no airlines to help meet 
deadlines. 

Dave _ Botsford 


started small, 


offered service in both advertising 
and merchandising. 


Vogue and the old Life as Jantzen’s | 


first national ad. 

The campaign moved sedately 
until two years later when Frank 
Clark, the agency’s art director, 
took the Jantzen girl off the ground 
and drew a crimson window 
sticker of her making a 10-point 
dive. She still was modest. Stock- 
ings came up to thé calves, the 
suit to the neck, on her head was 
a pom-pom cap and her figure was 


‘discreetly subdued. 


The stickers were distributed to 
stores as a promotional gimmick, 
but soon appeared on automobile 


| windshields. A new fad was born 


and by 1925 some 27,000,000 diving 
cutouts had been plastered on car 
windows. This was a sufficiently 
large number to prompt 12 state 
legislatures to outlaw window 
stickers—distraction, not immodes- 
ty, was the reason—and for maga- 


David M. Botsford 


zines to comment on the sticker 
craze. 


s The Jantzen girl is 32 now, but 
looks all the better for it. She’s 
still making that dive and the suit 
is still red, but both she and the 
suit have better lines. 

Other original accounts still with 


AND... 


'@ As he explains it now, “Clients | 
had no_ high-powered sales or | 


sales promotion departments. In| 
those days we had to see that a | 
reasonably good sales job was ac- | 
|complished, or our advertising | 
| plans just went blah.” 

By 1918 he felt that he ntina! 
need at least a two-city agency as 
a lure for national advertisers. 
Meanwhile, Charles P. Constantine, 
who had been operating his own 
agency in Seattle for 12 years, de- 
sired a Portland outlet. 

The two agencies were merged 
to form Botsford, Constantine Co. 
Mr. Botsford got top billing; Mr. 
Constantine received the presi- 
dent’s chair. 

With the merger came the ac- 
count of an eight-year-old knitting 
mill in Portland. It was headed by 
John and C. R. Zehntbauer and a 
swimmer named Carl Jantzen. The 
latter had devised a revolutionary 
form fitting suit for wear at the 
beach. It was noteworthy because 


T dee 


| om err 


be ee Wowmee ot \ feakdinen 


‘it had_ none of the billows and/| 


| ruffles of contemporary seashore | 


| fashions. 

|@ Botsford, Constantine went na- 
| tional with Jantzen Knitting Mills. 
|The agency commissioned free 
‘lance artist Coles Phillips to paint 
i | the first Jantzen girl, modestly 
posed in the skin tight suit. Thus 
she appeared in June, 1921, in 


a) 1 reel 


| that for 20 years has 


WABASH 2-1204 + 


AH! EXCELLENT COPY, 
SHMICKENDOFFER... NOW HERE'S 

WHAT I'D LIKE YOU TO DO/... 
DROP THIS APPROACH — 


_ MATS* PLASTIC PLATES* ELECTROTYPES 
o 


as Bra 


MATRIX COMPANY 


517 SOUTH JEFFERSON ST, CHICAGO 7, ILL. 


engravings are made 
by Laurence. You know 
they will give the 

best printing results. 
You know only the most 
conscientious care by 
seasoned master crafts- 
men has gone into their 
manufacture. You know 
| your plates possess 

| the same high quality 


been the inflexible 
standard at Laurence. 


aure nn © @&IC-cHIcaAco 
FINE PHOTOENGRAVINGS FOR 20 YEARS 
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the agency are those of Olympia 
Brewing Co. (kept alive through 
Prohibition with such enterprises 
as a fruit drink called Loju) and 
the Red Cedar Shingle Industry. 
The latter account was obtained 
when Mr. Constantine went from 
mill to mill preaching the need for 
lumber grading and advertising. 

Partly because of the success of 
the Jantzen campaign, the agency 
opened a San Francisco office in 
1925. It became the main office in 
1938 when Mr. Botsford moved to 
the Bay City. 


s The agency continued to grow 
despite the depression. In 1931 Na- 
tional Biscuit Co. purchased Bish- 
op’s & Pacific Coast Biscuit and 
appointed Botsford, Constantine 
to handle all western advertising. 
Gilmore Oil was added in 1934. 

It also was in 1931 that the 
agency added a G to its name. It 
affiliated with Gardner Advertis- 
ing Co. of St. Louis and New York, 
owned by H. S. Gardner, and Bots- 
ford, Constantine & Gardner was 
born. Although the affiliation has 
undergone some _ changes 


since | 


then, the name remains, and BC&G | 


operates a 
making it a four-city agency. 
Its three oldest accounts com- 


New York office, 


pose about half of the agency’s. 


billing and it has several other 
major nationals, all but one of 
which originate in the West. 
Among the largest are Lilli Ann 
Corp., San Francisco; Pendleton 
Woolen Mills, Portland; Rosen- 
blum’s Inc., Los Angeles; Califor- 
nia Prune Advisory Board, San 
Francisco; Idaho Potato & Onion 
Commission, Boise; Pope & Talbot 
Inc., Seattle and San Francisco; 
Japan Airlines Ltd., an arm of the 
Japanese government, and Western 
Hotels Inc., an affiliation of 18 
hotels in 12 cities. 


8s Now, 39 years after he was 
fired, Julius Meier’s former ad 
manager is a president, too, Mr. 
Botsford and Mr. Constantine hav- 
ing traded positions. Mr. Botsford 
also got his old job back two years 
after being fired. Mr. Meier re- 
hired him as ad manager while he 
continued to operate the agency. 

From that time on Dave Bots- 
ford was on his way up, and while 
Mr. Meier didn’t argue about re- 
tail copy any more, he, too, wasn’t 
doing badly. 

He went on to become Oregon’s 
governor. 


Forjoe & Co. Names Four 
George Tichenor, formerly as- 
sociate editor of Television, has 
joined Forjoe & Co., New York 
radio-tv station representative, to 
direct sales promotion and re- 
search for the television division. 
Three new account executives al- 
so have joined the company. They 


are Ed _ Forester, formerly of 
Dancer-Fitzgerald-Sample; Jim 
Theiss, previously o: senton & 


Bowles, and Herbert Jacobs, mar- 
ket research analyst, who has 
been assigned to the Chicago of- 
fice. 


August Direct Mail Drops 


Estimated direct mail advertis- 
ing volume for August, 1953, was 
$90,104,874, according to the Di- 
rect Mail Advertising Assn. This 
represents a drop in volume of 
1.3% from the August, 1952, fig- 
ure. For the first eight months 
of this year, volume is reported at 
$806,204,001, a gain of nearly 
614% over the figures for the first 
eight months of 1952. 


Columbia U. Names Brown 

Dr. Courtney C. Brown, assis- 
tant to the chairman of the board 
of Standard Oil Co. (N. J.), has 
been named dean of the graduate 
school of business at Columbia 
University, New York. 


Palazzo Joins Fertig 
Tony Palazzo, formerly with 


Collier’s, has joined Lawrence 
Fertig & Co., New York, as an art 
director. 
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Saks Pushes Men’s Collars | 


With three windows featuring 
separate Van Heusen collars made 
by Phillips-Jones Corp., for the 
first time in its history Saks Fifth 
Ave., New York, is promoting a 
brand-name men’s apparel item. 
Four varied collar styles are be-. 
ing shown in the Fifth Ave. win- 


dows, and are described as “an 
important trend in men’s fash-| 
ions.” 


Melrose Pushes Decanter | 

Melrose Distillers is using frac- 
tional to full pages in 42 newspa- 
pers in eight states and the Dis- 
trict of Columbia to start a drive} 
for its “king-size” decanter of Mel- | 
rose rare whisky. Melrose said its | 
product is the first and only full-| 
quart decanter to be put on sale. 
Peck Advertising, New York, is 
handling the campaign. 


Three Add ‘American Weekly’ 


Three more newspapers have 
signed to distribute The American 
Weekly. They are the Knoxville 
Journal; Herald-Advertiser, Hunt- 
ington, W. Va., and Caller-Times, 
Corpus Christi, Tex. Distributing 
newspapers now number 28. 


For Canadian Reaction 


CANADA'S FINEST 
AND 


MOST COOPERATIVE 


TEST MEDIUM 


The London Fier Press 


Western Ontario's Poremest Meurpaper 


Ontario's Largest Daily Newspaper Circulation Outside Toronto — 86,074 


Arizona 
Arkansas 
Colorado 
Delaware 

Idaho 

Maine 
Montana 
Nebraska 
Nevada 


THAT OF 18 DIFFERENT 
STATES!” 


New Hampshire 
New Mexico 
North Dakota 

Oregon 
Rhode Island 
South Dakota 

Utah 

Vermont 

Wyoming 


*SOURCE: 1953 
SALES MANAGEMENT 
re 4 BUYING 


“AMON G. CARTER, Publisher 
ARTER, ‘JR, President and National 


LARGEST CIRCULATION I 
WITHOUT the Use of Contests, Schemes or Premiums . . 


ABOUT THE FORT WORTH TRADING AREA Goce SHOULD KNOW! 


POPULATION OF THE FORT WORTH AND 
WEST TEXAS TRADING AREA (1,928,700 
SERVED BY THE FORT WORTH STAR: | 


ELEGRAM 


“Where the 
West Begins” 


FORT WORTH IS THE GATEWAY TO THE RICH WEST TEXAS MARKET! 


The West Texas market stretches for more than 300 miles to the West 
and more than 100 miles to the North and South of Fort Worth. Within 
its boundaries are cities that range in size from a few hundred population 
to over 400,000. It is one of the nation’s busiest markets. 

Into this market of 1,928,700 people Texas’ largest newspaper is 
delivered with such merchandisable home coverage that your selling story 
is bound to be seen and read. The Fort Worth Star-Telegram reaches 
95% of all Fort Worth metropolitan homes daily and 86% of all Fort 
Worth metropolitan homes Sunday. (Metropolitan population, 408,100.) 

The Star-Telegram has many times proved its ability to produce for 
the advertiser the results he desires in newspaper advertising. The 
Star-Telegram stands ready and eager to serve you! 


N TEXAS 
. “Just a Good Newspaper” 
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Sheehan to KOMO-TV, Seattle Lomax Joins Littler Shops ‘53 A a B d efs ANA Survey on Advertising Budgets Sa 
omas R. eehan, formerly rthur G. Lomax, formerly as- A 
with Washington Transit Adver-| sociated with Pacific National Ad-| g Based on Data from 170 Companies Te: 
tising, Seattle, has been named an vertising Agency, Seattle, has been | - Num- Plan , 
account executive of KOMO-TV, appointed public relations director G U ANA 
Seattle, which expects to begin of the Littler Shops, Seattle retail | olng , ber to Spend on 
telecasting Dec. 11. ' chain. , Reply- Plan to Spend Will Spend the Less 
. . Medium ing Morein’54 Same asin’53 Than in ’53 ; 
Jackson Joins Reich Heads Patten & Associates Survey idicates ‘Television (net & a 
Henry Jackson II, formerly with W. V. Patten, since 1946 an ac-. P | local) 15 60 (80 1 4 5%) rts 
Dubin & Feldman, Pittsburgh count supervisor for J. Walter | - Jo) 1 (15%) ( ° pers 
agency, has been named director Thompson Co., has been appointed (Continued *om Page 1) Consumer Magazines 138 71 (51%) 50 (37%) 17 (12%) ; oA 
of radio and television of Jay head of Patten & Associates, Los| percentage inc ises shown for Sunday Supplements 53 21 (40%) 22 (41%) 10 (19%) If 
Reich Advertising, Pittsburgh. Angeles agency. pap gc \ page eth Newspapers 117 46 (39%) 54 (46%) 17 (15%) poten 
enu ve i@ 
= reporting. They cflect merely the aa of Sale 120 46 (38%) 65 (55%) 9 (7%) / ing! 
~)) current or anti oated experience ~US@0OF 55 21 (38%) 27 (49%) 7 (13%) the « 
ULTRA MODERN KITCHENS, both of those compar °s which not only Radio (net & local) = 85-29 (34%) 33 (29%) 23. (27%) 
é : ’ anticipated incr: sed expenditures, Direct Mail 127 42 (33%) 80 (63%) 5 ( 4%) sw Be 
gas and electric, for easy and efficient prepa- but which also -ovided estimated Business Papers 146 42 (29%) 96 (66%) 8 ( 5%) ports 
, : : percentage figi es for those in-| Farm Magazines 93 19 (21%) 58 (62%) 16 (17%) amol 
ration of food set-ups. oe 2 fore og Snowe: | Sunday Comics 23 4 (17%) 14 (61%) 5 (22%) of th 
, do no - “we 
CHARLES F KUONI STUDIO eoulit these companies which re- | FFansportation adv. -_: ¥ (16%) 20 (64%) 6 (19%) daa 
ported an expectition of no change is ec 
or a decrease in their advertising pect to increase their ad budgets;, centage of net sales, the average « assoc 
OCnbw OYY expenditures.” seven expect curtailment, and 34| (median) for all industries com- 1 dimi 
cology op | A total of 164 companies made expect to spend about the same| bined shows a decline from 2.75% 1 mir 
|forecasts on their estimated ad- as in ’52. in ’52 to 2.6% in ’53. A number of upon 
61 WEST ERIE CHICAGO 11 ¢ Telephone SU 7-4483-4 | vertisine expenditures in ’°54 com-| However, when advertising ex-| companies failed to provide a sim- agen 
SS 4} \pared with ’52. Of these, 123 ex- penditures are expressed as a per-'ilar estimate for 1954, so no com- “y 
" s parable over-all average is avail- . chan 
able for next year. mon 
_ “For whatever significance the “We 
over-all figures may have with re- subn 
/spect to a continued decline in the 1954 
| percentage of sales revenue spent, | fleet 
‘on advertising, it should’ be { gran 
O Or ates S [ Ice |pointed out that ANA does not He 
* @ * ‘share the concern expressed by ) retul 
‘some advertising people over the bear 
implications of such a trend. As chan 
e Bernard C. Duffy, president of time 
Pp CO fe) In ma a Batten, Barton, Durstine & Osborn, Hoff 
e pointed out in his talk at ANA’s 
1953 annual meeting, this trend a T% 
means ‘that advertising today is ernn 
selling more goods at less cost, } Mr. 
which is the function of advertis- ' of in 
Wor Id-Herald Announces New Color ing.’ A point to be considered in Al 
this connection,’ ANA adds, “is ! trial 
° ° the fact that the total dollar vol- } start 
Rates to Become Effective Immediately agg ae Page Aa - 
has continued to show a marked Sam: 
uptrend over a period of years.” coun 
week 
. APO, 3 : @ This year’s survey has an added hanc 
Savings up to 42% in R.O.P. color rates are announced in our new saliet of insated: EAelseets ties eon 
rate schedule below. This dramatic reduction in R.O.P. color rates is asked to report on thelr plans for Th 
increasing, decreasing or main- from 
brought about by increased R.O.P. color volume and the addition of taining their expenditures in var- Biov 
ious media in 1954 as compared S cy, < 
over $100,000 worth of new color facilities to our presses. with 1958. . man 
The number of companies plan- 
ning increased expenditures ex- aA 
ceed the number expecting de- recei 
creases in ten of the 12 media. The | Biov 
two exceptions are Sunday comics fred 
Extra Color Size Old Rate* New Rate and transportation advertising. In of Sc 
Basic black Basic black each case the samples are relative- M 
and white rate and white rate ly small, it is pointed out. The $2,06 
plus plus angen ery 3 of aoe is = 
: on i . or radio, wi % planning less endc 
1 extra color 1000 li. or more 14.25¢ per line 14¢ per line sane dik en adie. Ask 
In the industrial classifications the 
1 extra color Full Page $343.14 $200.00 aaah te Ga Gave, ek ade ei 
2 extra colors Full Page $480.40 $300.00 vertising expenditures in 1953 ov- unde 
Z er 1952 will show an over-all in- ent 
3 extra colors Full Page $549.02 $400.00 crease of about 11.5%. Mr. 
Hi 
*Old rates indicated above are in dollars rather than per cents as on Rate Card 37 ne aged Baty tbe Dogs 14.0%: ps 
in chemicals, 19.5%; in other in- A 
dustrials, 12.0%; in drugs and a fo 
toiletries, 10.0%; in foods and Cop 
groceries, 12.5%; in alcoholic bev- Ent! 
erages, 13.1%; in clothing, 12.0%; okay 
Whether you use R.O.P. color or black on white, you can’t beat the in automotive accessories, 8.0%; in Mr. 
: 7 . soaps, cleansers and _ polishes, 
World-Herald’s 3 out of 5 family coverage for making sales in 15.0%. eT 
RG, In releasing this study, ANA far 
Nebraska and Western Iowa. . .. A market of 114 million people cautioned against the projectibil- Edit 
: cary ity of the figures, but also stated ing 
with 2 billion dollars to spend. that they represent the best avail- in 1 
able cross-section of substantial She 
advertisers in range of industries. she 
prol 
Lace Paper Promotes Two M 
World-Herald | M. E. Benedict, sales manager chee 
\of American Lace Paper Co., Mil- Ang 
O’Mara & Ormsbee, -waukee, has been promoted to di- S08 
rector of sales. John Gickley, east- her 
National Representatives ern division sales manager, will one 
New York, Chicago, Detroit, Los Angeles, San Francisco tenn ee ee tele ro 
I'm 
250,832 Daily 258,372 Sunday Deen Sheed nen ¥, >. n 
Publisher's Statement for March 31, 1953 Thomas J. Ross Jr., with Ruth- ope 
rauff & Ryan, New York, since 
1940, has been elected a v.p. of RU. 
the agency. He is an account ex- 
ecutive. N 
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Advertising Age, November 9, 1953 


Samish Trial Brings 
Testimony Chiefly 
on Cashing Checks 


(Continued from Page 1) 
Irwin Vladimir & Co., which in 
turn maintains offices in 12 foreign 
ports served by the steamship com- 
pany. 

If the switch had anything to do 
with the Samish trial, Mr. Hoff- 


man said, APL would not be keep- | 


ing Biow as its representative until 
the end of this year. 


® Because of high duties on im- 
ports of processed material, some 
amounting to four times the cost 
of the material, Mr. Hoffman said, 


is concerned.” Through the close 
association between K&E and Vla- 


dimir, each local office of Vladi- | 


mir can produce its own plates : . ee : : 
Inc.) nine 74-minute participations on the “Kate Smith Show” and. 
| Borden instant coffee (Doherty, Clifford, Steers & Shenfield), 15 min- | 


upon instructions from the home 
agency, he said. 

“We have been considering a 
change in agencies for several 


months,” Mr. Hoffman told AA. | 


“We invited eight or ten firms to 
submit campaign suggestions for 
1954 built around an expanded 
fleet and ship replacement pro- 
gram.” 

He said these suggestions were 
returnable Oct. 15 and had no 
bearing on the trial. “We have 
changed agencies perhaps five 
times in the past 15 years,” Mr. 
Hoffman said. 


= Testimony this week in the gov- 
ernment’s tax evasion case against 
Mr. Samish produced little news 
of interest to advertising men. 

Although the first week of the 
trial in federal court here brought 
startling testimony about the Biow 
Co. and its way of paying Mr. 
Samish to hold the Schenley ac- 
count (AA, Nov. 2), the second 
week almost solely concerned the 
handling of the 38 checks by those 
who received them. 

There was no further testimony 
from Mr. Samish or from Milton 
Biow, head of the New York agen- 
cy, or his treasurer, Morris Zinne- 
man. 


= Among those who testified they 
received or cashed checks from the 
Biow Co. for Mr. Samish was Al- 
fred Strasburger, a sales executive 
of Schenley Distillers. 

Mr. Strasburger was shown a 
$2,000 check dated Oct. 15, 1951, 
made payable to A. N. Lewis and 
endorsed with the Lewis name. 
Asked if he knew who endorsed 
the check, the witness replied, “I 
placed it on there. It was my 
understanding it was a non-exist- 
ent individual...I was told so by 
Mr. Samish.” 

He said he arranged to have the 
check cashed at a liquor store, and 
gave the money to Mr. Samish. 

Among others who testified was 
a former general manager of the 
Copacabana in New York, Jack 
Entratter, who said he “must have 
okayed” several of the checks for 


ways carries 15 minutes of the show weekly, will take over another 15 


Last Minute News Fl: shes 


Frank Buys Control of Price, Robinson & Fi :nk 
Cuicaco, Nov. 6—Clinton E. Frank, executive v.p. of } vice, Robinson 
& Frank, has purchased the interests of John F. Price ind David E. 


Robinson in the agency. Mr. Price, former president ~ the agency 


founded by the three men four years ago, has retired fi ‘n the firm. 
Banquet Moves from Gardner to Ruthrauf & Ryan 
St. Louis, Nov. 6—Banquet Canning Co., a divisiono !. M. Stamp- 


er Co., has appointed the St. Louis office of Ruthrauff & 
advertising for its canned poultry specialties. The ac: 
merly handled by Gardner Advertising Co., St. Louis 


Chrysler Running 9-Page ‘Life’ Ad This Month 

New York, Nov. 6—Chrysler Corp. will run nine page in four colors 
in Life later this month. The ad is timed to coincide w ‘h the annual 
Chrysler party showing all its new models. McCann-!} vickson is the 
agency. 


van to handle 
int was for- 


P&G Adds NBC-TV Daytimer: Other Late News 


“we have been out of certain for-| 
eign markets as far as advertising| 


e Procter & Gamble, Cincinnati, will sponsor “Three Steps to Heaven” 
(NBC-TV) three days a week one week and two days a week the next, 
starting Dec. 1, at which time the program will move to the 11:15 a.m., 
EST, spot. Duz will be the featured product, through Compton Adver- 


tising. Other daytime sales at NBC-TV: Luden’s Inc. (J. M. Mathes) ° 


utes once a week for 24 weeks. On the same program, coincidentally, 
Borden is dropping out as twice-weekly backer of “Hawkins Falls’’ | 
and will be replaced there by Wesson Oil (Fitzgerald Advertising 
Agency). | 


e Mike Pomerantz Inc., New York manufacturer of misses suits, has 
appointed Chernow Co. as its agency and will break advertising on 
petite sizes of its Birchbrook line of suits in February issues of fashion 
magazines and Women’s Wear Daily. Direct mail will also be used. The 
company is a new advertiser. 


e Richard K. Manoff, formerly advertising and sales promotion man- 
ager of Welch Grape Juice Co., Westfield, N. Y., has joined Kenyon & 
Eckhardt, New York, as an account supervisor. The account was re- 
cently moved from Doherty, Clifford, Steers & Shenfield to K&E. 


e Two new sponsors have joined the lineup for Garry Moore’s day- 
time telecast (CBS). Swift & Co. (J. Walter Thompson Co.), which al- 


minutes being vacated by Purex Corp. In December, Pacific Mills 
(JWT) will move as alternate week sponsor of a 15-minute segment of 
the sellout program with C. H. Masland & Sons. 


e Jerry W. Ream, an account executive with Henri, Hurst & McDonald, 
Chicago, for the past seven years, has joined MacFarland, Aveyard & 
Co., Chicago, as a v.p. and account executive. 


Jacob Ruppert is leaving Biow) Mytual Affiliates 


were denied by Herman A. Katz, 


executive v.p. and director of sales ‘ 
of the brewery. Mr. Katz told AA| Don t Cotton to 


that Ruppert has no intention of MBS Program Plans 
| 


changing agencies at this time, 

and that the Samish case has no- New York, Nov. 5—Mutual 
thing to do with Ruppert’s rela-| Broadcasting System’s attempt to 
tions with Biow. “revolutionize” its network-station 


relationship has fizzled. 

REX B. WAECHTER |_ At a meeting here this week, the | 
Mitwavukee, Nov. 3—Rex B. Mutual Affiliates Advisory Com-| 
Waechter, 51, production manager |™ttee voted to “set aside” the| 
for Cramer-Krasselt Co., died yes- proposed affiliation plan (AA, July | 
terday from a heart ailment. He 27), which had been approved by | 
had been with Cramer-Krasselt | the group last June. | 
for 17 years. | All the stations that signed con- 
tracts under the new setup, which | 


NRDGA Announces Contest | went into effect Oct. 1, will revert 
The National Retail Dry Goods | t® their pre-Oct. 1 contracts after 
Assn., New York, has set the rules Dec. 30 if the committee’s recom- 
governing the submission of retai] |™endation is followed. 
newspaper ads and window and) 
interior displays in its annual con- | 
test, which closes Dec. 15. Regard- | 
less of size, newspaper advertis- 


s The main provision of the scut- 
tled plan called for the reduction 


‘are using teletypesetter 
|ment. This was an increase of 24 


Sales Promotion 

Presenting the facts of station 

Operation and Performance 

to Advertisers and jes 
Hes. 


to emphasize the impact 0 
Radio Time available on my stavion. 


RADIO-TV CLINIC—Free & Peters, radio-tv representative organization, invited top 
sales and management personnel of the 33 radio and 17 tv stations it represents to 
a three-day spot sales clinic in Chicago Nov. 3-5. Over 160 attended, including 35 
F&P men from all offices. Three full days of closed sessions, divided into separate 
radio and tv discussions, were scheduled, with the only outside speakers being 
Alfred G. Waack, Household Finance Corp.; Dick Grahl, Wm. Esty Co., and Kevin 
Sweeney, Broadcast Advertising Bureau, wno tolked at radio sessions; and Bob 
Anderson, BBDO, Detroit; Stuart Watson, S$. C. Johnson & Son, and Jack Green, 
Toni Co., who spoke at a tv session. Shown here are Tom Barnes, WDAY, Fargo, 
N. D., having a point explained to him by H. Preston Peters of Free & Peters. 


_— 


Barnes Urges Southern Publishers 
to Help Maintain Expanded Economy 


(Continued from Page 1) |Tenn., will be in operation in April, 
ther business development, reject- | 1954. The committee is working on 
ing the idea that we’ve gone as far Projects for additional southern 
as we can go. He said publishers newsprint production, and believes 
can take the lead in selling adver- | @ fourth mill may be financed in 
tisers the concept of a dynamic, | the near future. 
expanding economy. 

“Too many businesses, large and | # Charles McD. Puckette, Chat- 
small,” he declared, “set their | tanooga Times, chairman of the 
sights too low. They think in| Postal committee, said in his pre- 
terms of dollar volume, not in un- |Pared report that opposition to pro- 
its. Business must be taught to stop | posed postal rate increases is be- 
taking last year’s figures as the | ing maintained. He credited Presi- 


‘ is ith being a 
only yardstick of progress. The po- |dent Eisenhower w 
roam A in every market and every strong advocate of increased rates 


siness is bigger than | for second-class postage. 
poe - age ssn ” 7 The public relations committee, 
, : , headed by Loyal Phillips, St. Pe- 
= As part of the 50th anniversary |tersburg Independent, proposed 
culehitation, the association ar-|that the committee take over the 
ranged for Arthur T. Robb, for-| Sponsorship of National Newspa- 
mer managing editor of Editor and | Per Week in yet territory. This 
Publisher, to write a history of the | observance, he said, represents an 
SNPA. The book is now in manu-| excellent public relations oppor- 
script form, and will be printed | tunity for all newspapers. 
for general distribution. After om close rig 
t i son, secretary- with schools o journalism, Louis 
Py ccocatad ak aaa. Spilman, News-Virginian, Waynes- 
thin ts now 402. Mr. Johnson has| ore, Va., chairman of the stand- 
served as an officer for 41 years, | n& committee on this subject, add- 
the past 15 as secretary-manager. ed, “We regard journalism educa- 
He also has held the posts of presi- | tion as of fundamental importance, 
dent and chairman of the board, | but we believe firmly there should 
Tom Tanner labor commission- | b€ Close association with publish- 
er, reported that there are now 264 | €TS to eee ee siete 
newspapers in SNPA territory that | Wel! as the liberal arts ¢ s. 
equip- 


es A newsprint panel developed 
optimistic predictions that the 
pulp and paper industry will be 
able to keep pace with increasing 
consumption of newsprint, at an 
alltime high again this year. 
George C. Biggers, Atlanta Jour- 
nal and Constitution, president of 
the American Newspaper Publish- 
ers Assn., pointed out that con- 


during the year. Mr. Tanner re- 
ported that demands for contin- 
ued increases in wage rates are 
being made by typographical and 
other unions holding contracts 
with member newspapers. 


a Thomas L. Adams, Herald-Lead- 


Mr. Samish. 


s The most intriguing witness by 
far was a shapely redhead named 
Edith Mack, who admitted receiv- 
ing two checks from the agency 
in 1947 and 1948 totaling $4,000. 
She said she didn’t remember what 
she had done with them but “I 
probably spent it.” 

Mr. Samish had given her the 
checks, she said, for work in Los 
Angeles and during legislative ses- 
sions in Sacramento. She described 
her duties this way: “When any- 
one comes down south from our of- 
fices up north I’m available to 
drive them around and assist them. 
I’m at their disposal.” 

The defense was scheduled to 
open its side today. 


RUPPERT NOT LEAVING 
New York, Nov. 5—Reports that | 


ing entries must be mounted on 
news stock, using a stiff white 
mounting board, 21x30”, and ac- 
companied by a typewritten state- 
ment in duplicate giving the com- 
plete history of the entry. Winning 
ads will be exhibited at the 43rd 
annual convention of the NRDGA, 
scheduled for Jan. 11-15 in New 
York. 


Heatilator Names Barlow 

Heatilator Inc., Syracuse maker 
of Heatilator fireplaces and Heat- 
ilator Service-Way basement 
doors, has appointed Barlow Ad- 
vertising Agency, Syracuse, to 
handle its advertising, effective 
Jan. 1. 


‘Esquire’ Promotes Smoller 
Louis Smoller, western advertis- 
ing manager of Esquire’s Apparel 
Arts, has been promoted to Es- 
quire’s Chicago sales staff. 


Cayton Inc. Promotes Smith 

Reginald Smith, for the past six 
months associated with the film 
department of Cayton Inc., New 
York agency, has been promoted 
to head the film department. 


of network option time from nine 
to five hours daily, during which 
time the stations would carry net- 
work shows without pay. In re- 
turn, the stations got 18 new pro- 
grams a week without charge for 
sale to local and national spot ad- 
vertisers. 

Earlier objections to the plan by 
key stations were not couched in 
moderate tones. Ralph Atlass, own- 
er of KIOA, Des Moines, and 
WLOL, Minneapolis, voiced a typi- 
cal complaint when he said the 
plan would be “ruinous” to spot 
business by putting the network in 
competition with the stations for 
that type of business. 


Ford Forms Special Products 


Ford Motor Co., Detroit, has es- 
tablished a specia] product divi- 
sion, with its own product en- 
gineering, finance, manufacturing, 
purchasing, sales and industrial 
relations departments. One of 15 
operating divisions, the special 
product organization will have for 
general manager William C. Ford, 
company v.p., son of the late Edsel} 
| Ford and grandson of Henry Ford 


er, Lexington, Ky., reported for the 
circulation committee that the ma- 
jority of southern newspapers have 
raised mail subscription and single 
copy prices, but that some large 
newspapers still maintain low mail 
rates. 

T. A. Corcoran, Courier-Journal 
and Louisville Times, chairman of 
the newsprint committee, and Pey- 
ton Anderson, Macon Telegraph 
and News, heading the newsprint 


mills committee, presented detailed | 


reports on this situation. While 
current production is adequate, 
Mr. Corcoran said, a slight increase 
in world consumption would again 
create a period of shortages. He 
urged that southern newsprint 
mills be urged to increase their ca- 
pacity, and that the association 
consider optioning desirable mill 
sites for future development. He 
said indications are that further 
immediate increases in newsprint 
prices are not contemplated by the 
mills. 

Mr. Anderson’s report indicated 
that the new mill of the Bowater 
Southern Paper Corp. at Calhoun, 


sumption in the South and South- 
west is increasing very much more 
rapidly than in any other section 
of the U. S. 

I. H. Peck, International Paper 
Sales Co., Montreal, said available 
production in 1954 will be about 
| 300,000 tons greater than this year 
and expressed confidence in the 
ability of the industry to meet fu- 
‘ture demands of the newspapers. 

Holger R. Sumelius, general 
‘manager of the Finnish Paper 
Mills Assn., Helsingfors, said Fin- 
land will have an increase of 250,- 
000 tons available by the end of 
1955. 


Young Named White Director 
Robert B. Young, head of Rob- 
ert B. Young Advertising Agency, 
San Francisco, has been elected a 
director of the new T. A. White 
Candy Co., San Francisco. The 
company, which has changed its 
name from Adele Candy Co., on 
Jan. 1 will begin distribution of 
its products thorughout the west- 
ern states and Hawaii. Theodore 
A. White, president, will handle 
advertising and promotion also. 
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Smith Heads Edison Research 


Harold E. Smith, since 1950 en- 
gaged in special market investiga- 
tions for the instrument division 
of Thomas A. Edison Inc., West 
Orange, N. J., has been promoted 
to director of market research. In 


addition to heading market re-. 


search for the instrument divi- 
sion, Mr. Smith will now head re- 
search also for the Ediphone, stor- 
age and primary battery and med- 
ical gas divisions and for two sub- 
sidiary companies—Edison Wood 
Products and Measurements Corp. 


Simonds Joins ‘Boys’ Lite’ 


Frank Simonds, formerly associ- 
ated with the merchandising de- 
partment of Life, has joined the 
sales staff of Boys’ Life, New York. 


JUST ASK FOR MARIE: 


Call WAbash 2-8655 and ask for 
Marie Maize on your next multi- 
mailing ih ick-up and de- 
livery. fast-and accurate b saalage rnlenty 
of experienced rsonnel, charyes 
always in line, THE LETTER SHOP 
431 S. Dearborn St., Chicago 5 
rine ece fil eu 


yo in our 23rd 


Coast-to-Coast Color TV Suc eeds; 


Sarnoff Describes Tape Rec 


(Continued from Page 3) 


lowed if and when the FCC ap-| “Mr. Peepers,” |} 
standards O’Connor, Dave 
| proposed by “virtually the entire Show of Shows,’ 


proves the technical 


rder 


year, colorcasts 
» Hope, Donald 
irroway, “Your 
Kraft Theater,” 


industry.” A commission decision “This Is Your L  -.” “Amahl and 


is expected before Christmas. 


_@ In New York, NBC has a fully 
/equipped color television theater, 
'the Colonial, from which today’s 
| telecast originated. There is also a 
‘color studio and a film studio in 
Radio City and a remote unit in 
|New York. On order from RCA 
|are 20 color cameras and related 
equipment for use in converting to 
color the Burbank facilities, and 
a studio in Brooklyn. Stations in 
Washington, Cleveland and Chi- 
cago will also be converted for 
color transmission. 

| Subject to approval of standards 
‘by FCC, before the end of the 


the Night Visitor 
nament of Roses 


’ and the Tour- 
arade. 


® Mr. Weaver r: sorted that these 
telecasts will be iesigned to pro- 
vide experience .s to what color 
can or cannot dc Experience now 
at hand is bein, passed on in a 
series of agency and client color 
indoctrination clinics. These have 
been given so far to 25 agencies 
and covered more than 60 prod- 
ucts. 

He said that 62 affiliates of NBC 
have already signed contracts to 
carry network color programs, and 
have ordered or are placing orders 
for necessary equipment. Color 
sets will come off the production 
lines about six months after the 
FCC approves new color standards. 

Mr. Weaver observed that b&w 


‘ll be made of 
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WILLIAM H. KELLEY has been named v.p. in 
charge of marketing for Allen B. DuMont 
Laboratories, Passaic, N. J., effective Jan. 1. 
He formerly was a v.p. of Motorola Inc. 


in changing present advertising 
patterns as television itself has 
been in the last five years. It will 
change the form of our program 
service by advancing the shared 
sponsorship pattern.” 

He said that color television “is 
bound to increase as the marketing 
revolution of supermarkets, self- 
service markets, automatic vend- 


'ing, automation itself steadily shift 
sets can be bought in confidence |the distribution money from the 


because color will be compatible wide range of various selling costs 
and come through in b&w. It will to direct-by-name and by-com- 
be necessary to buy a color set for| pany product and service advertis- 
color reception. | ing.” 

| In answer to a question, Mr. 
® To advertisers, Mr. Weaver said Weaver said costs of programs will 
color television will be “as potent go up when in color, but he would 


“Think we're 
anywhere chum ?".. . 


Experience-hardened buyers of advertising 


5 Bitten “bts 


getting 


engravings have long maintained that “bar- 


gain chasing” hither and yon usually winds up 


in frustration and swollen costs...A loyal 


following of value-conscious customers, grow- 


ing steadily for thirty years, indicates that 


engravings, custom-crafted by ROGERS are 


a consistently sound investment in outstanding 


quality, true economy—and peace of mind. 
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Waster Craftsmen of Photo-Engraving | 


CHICAGO PHOTO-ENGRAVERS ASSOCIATION | 
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Member of the 
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,not estimate how much until more 
is known through the work now 


| being done. 


Brush-Moore Newspapers 
Promotes Seven on Staff 


Brush-Moore Newspapers, with 
headquarters in Canton, O., has 
made seven executive changes on 
its Ohio newspapers. Victor H. 
Merson, business manager of the 


%|Canton Repository, has been pro- 


moted to advertising director of 
the newspaper group. Succeeding 


‘|him at the Repository is C. G. Lin- 
*,|ham, business 
'|Portsmouth Times. H. I. Bassler, 


manager of the 


for seven years ad manager of the 
Repository, succeeds Mr. Linham 
at Portsmouth. é 

Smith L. Witter, Repository cir- 
culation director, has been named 
business manager of the Marion 
Star, effective Jan. 1, when James 
C. Woods retires. Mr. Witter 1s 
succeeded by Harold D. Wise, Re- 
pository city circulation manager, 
who in turn is succeeded by Mau- 
rice Kime, Repository traffic man- 
ager. Arthur J. Keeney, promotion 
man of the Repository, has been 
named head of the newspapers 
new promotion-public service de- 
partment. 


Tip Wrench Names Collard 


The tip wrench division of 
Smith Heat Treating Co., Los An- 
geles, has appointed Clark Collard 
Advertising Agency, Los Angeles, 
to handle its advertising. The 
product is an adjustable socket 
pocket wrench. Initial promotion 
will include electronic publications 
and direct mail. 


writes home subscriber 


KENNETH J. BAYER 
Account Executive 


St. Louis, Missouri 


tures, 


for new slants and ideas . 
>? 


pays off repeatedly! 


money back. 


ADVERTISING AGE 


Oakleigh R. French and Associates 


“For my money, Ad Age is an unbeatable 
and indispensable combination of good in- 
dustry reporting and top-notch service fea- 


“Where else could I get current, nation- 
wide coverage of what’s happening in this 
fast-moving advertising business? 


“In addition to the news, I carefully comb 
through Ad Age’s features and editorials 
. .a practice that 


Dept. N39, 200 E. Illinois St., Chicago 11, Illinois 


Please enter my 1 year subscription to Advertising Age and mail it to my home address. I am 


“IT get my week off 

to a good start in my 
regular Monday evening 
session with Ad Age!”’ 


Take a tip from Kenneth J. Bayer and try a year’s subscription (52 issues) of 
Advertising Age delivered to your home where you can leisurely get the most 
out of every issue. Relaxed reading of Ad Age will pay off for you, too, or your 


Special Offer! Mail this Coupon Today To 
Get Valuable Handbook FREE With Your Home Subscription 


to receive FREE a copy of the handbook, “Mail Order & Direct Mail Clinic.” 
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This Week in Washington... 


FCC Not Ready to Help UHF Operator 


By Stanley E. Cohen 
Washington Editor 

WASHINGTON, Nov. 5—The Fed- 
eral Communications Commission 
has collected quite a pile of infor- 
mation about the programming 
difficulties of ultra high frequency 
television stations, but so far there 
is no evidence that the commis- 
sion intends to take any action. 

The u.h.f. people have com- 
plained about a good many econ- 
omic barriers. The one they are 
particularly concerned about, how- 
ever, is the situation where a local 
very high frequency station en- 
ters into basic affiliation agree- 
ments with several networks, tak- 
ing the prime programs and leav- 
ing only the pickings for the u.h.f. 
operator. 


At a recent FCC meeting some 
of the staff members sounded out 
the commission attitude toward 


“S$T0 P . _ WHERE'S MY IEN? 


YOU KNOW | WANT IT KEPT. 
* a Lh DESK! a“ 


€ 


{this problem, pointing out that it 


might be possible to frame a rule, 
preventing any tv licensee from. 
entering into an affiliation con-_ 
tract with more than one network, | 
if other stations are available in 
the same community. The propos- 
al drew little support. 

Recently this reporter asked | 
Commissioner John C. Doerfer— 
the first Eisenhower appointee to | 
the FCC—whether he _ thought 
there is anything FCC can or 
should do to help u.h.f. This off- 
the-cuff answer may have been 
indicative of his attitude. He feels_ 
the commission has no responsi-| 
bility for the business problems 
of a tv operator, once he has his 
permit. 

“If u.h.f. is a good thing, it’ll 
come along,” he philosophized. ‘It 
may take 10 or 15 years, but it will 
come into its own when the public | 
wants it.” 


| When the battling over postal 
rates gets under way next year— 
and it promises to be one of the 
most painful political choices fac- 
ing Congress—Postmaster General 
Arthur Summerfield’s speeches are 
going to come home to haunt him. 

Mr. Summerfield is determined 
to put through a substantial postal 
rate boost, particularly the 4¢ rate 
|on inter-city letters. But he has 
been so eloquent in proclaiming 
the fact that he has cut the cost of 
postal operations by $1,000,000 a 
day that there is danger that Con- 


. 


gress will take him at his word 


and decide that the rate hike is 


Bm unnecessary. 


Advertise WHEN 


products are being chosen! 


The timing of Industrial Equipment 
News ... its ability to sell for you 
WHEN, as well as WHERE, products 


are being selected ... has always been 
one of its strong points. 


EN is a monthly. But it’s in DAILY 
ise. After IEN is first checked for cur- 
rent product needs, it is neither dis- 


carded nor filed. 


That’s one reason we put the PROD- 


UCT FINDING INDEX on the front 


cover. And why readers like and use 


this index so much. The way you can 
sure your product story is on hand 
HEN needed is to: 


i 


~ 


. Choose Industrial Equipment News, 
the publication which is all-inclusive 
of product news and information; 


. Advertise in Industrial Equipment 
News, the one which has the prefer- 
ence for reference, for its complete- 
ness of information, its authoritative 
reporting, convenient format, handy 
indexing. 


1:N reaches the right people in the right 
places AT THE RIGHT TIME! 


Details? — 
| Write for NEW 
Media Data File Fold. 


| Actually, as Sen. Olin Johnston 
| (D., S. C.) pointed out last week, 
Mr. Summerfield has been less 
than frank about the fact that a 
\third of his “saving” is a book- 
| keeping transaction, shifting some 
‘of the cost of postal operations 
from the Post Office to other gov- 
-ernment agencies. Most of the re- 
mainder is the result of new rev- 
enue from increases in parcel post 
'and other rates. 
This has of course been a great | 
|disservice to the fine men who 
have undertaken the job of clean- 
'ing up the Post Office Department | 
| mess. Their efforts to improve the 
service do not reduce costs very 
|much, but they are a great boon to 
| the public. By his constant empha- 
| sis on imaginary savings, the Post- 
master General makes it difficult 
| for his subordinates to talk to Con- | 


of the service. 


The President’s economic advis- | 
ers candidly admit that the busi- 
ness situation is delicate, with de- 
flation considerably more of a 
problem than inflation. They feel, 
however, that recent setbacks 
ought to be considered as adjust- 
ments toward normalcy, after a 
period of “super-heated” opera- 
tion. 

Unemployment is estimated at 
|about 1,100,000, which is a very low 
figure for a labor force of better 
than 60,000,000. The most signifi- 
cant development has been the 
steady decline in factory payrolls, | 
largely as a result of the shorter 
| work week and the elimination of 
|overtime. While this cuts the wuy-| 
|ing power of the labor force, White 
| House economists contend that the. 
'rate of savings continues tc be un- 
lusually high. These economists 
\feel that buying power will be 
/maintained by reducing the rate 
of savings. This assumes, of course, 
\that the people who ore losing 
jthe overtime are the people who 
| have been doing the saving. 


Now that Commerce Secretary | 


Sinclair Weeks has finally gotten | 


| around to paying some attention to 


gress in terms of the actual needs | 


the needs of marke‘ers, he’s going 
at the problem “ful! steam ahead.” 

A few weeks ago he appointed a 
top-notch review committee of 
statisticians and marketers to for- 
mulate a long range program for 
the Bureau of the Census. 

This week he has announced that 
the National Distribution Council, 
set up by former Secretary Charles 
Sawyer to give the department a 
top level contact with prominent 
individuals from sales and mar- 
keting, is to be revived. 

The council is to meet here Nov. 
17 “to advise and assist” the Sec- 
retary “at a time when the depart- 


ment is formulating plans and pro- | 


grams which deal with distribu- 
tion.” 
* * ae 

Now that members of Congress 
have taken out their pads and pen- 
cils and figured out the political 
impact of the Jan. 1 tax decreases 
and increases there is reported to 
be considerably more interest in a 
freeze on the social security tax 
rate than there was last year. 

At that time Congress decided to 


let the social security tax rate go! 
up to 4% next January. Presum- 
ably, the members were not en-| 
tirely unmindful of the income tax 
cuts that become effective at that 
time. Some may have figured that 
this would be a particularly op- | 
portune time to up the social secu- | 
rity rate, on the assumption that} 
the average worker would still} 
bring home a larger hunk of his 
pay check. 

This illusion was shattered last 
summer, however, when U. S. 
News & World Report printed a 
chart showing that the one-half of 
1% increase in social security will 
cost most workers more thah the 
amount they gain by the impend- 
ing cut in personal income taxes. 

As it happens, Congress is em- 
barking on an ambitious investi- 
gation which may result in a wide- | 


spread revision of the social secu- | 
rity system in the coming year, so} 


there’s considerable feeling that it 
might be wise to rush through a 
bill freezing the present 3% tax 
rate until the basic decisions have 
been made. 


99 


‘News’ Increases Rates 

Effective Jan. 1, 1954, the Phil- 
adelphia Daily News will inerease 
its national advertising rate and 
the financial and bank statements 
rate. In both cases, an agate line 
will go from 45¢ to 50¢. 


Mason Joins Edwards Agency 

Les Mason has joined the art 
staff of the Edwards Agency, Los 
Angeles. Previously he operated 
his own art studio and served as 
an agency art director. 


Grossfeld Appoints Rubin 

Lawrence H. Rubin, formerly 
with Schwimmer & Scott, has been 
named an account executive for 
Grossfeld & Staff, Chicago. The 
agency has moved to 22 W. Mon- 
roe St. 


"TELL AND SELL YOUR STORY © 
WITH GENUINE PHOTOGRAPHS 
< 10's Post Cards = Tip-ons — 
ahora folios Business s Cards 
THE GROGAN PHOTO COMPANY 
(1275 N. Bahly St, Danville, Hlinoty 
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You're IN with M. 


dustrial America’ is your 


Trade publication reading 


we can. 


local level—reports news 


to the buyer. That is why 
with M. P. A.! 


A few of the “national” advertisers who use over 50% of 


Industrial Ratio 
Map of U.S.A. 


Shows area of each state 


in exact ratio to the value 


its industry, M. P. A. covers 


the Heart” exclusively. 


If you sell to us Purchasing Agents 
in the Rich Industrial Midwest, 


P. A.! 


I'm a P. A., and | know what happens. If you sell 
to industry, this 90-billion-dollar “‘Heart of In- 


prime market. Natu- 


rally. It's the world's richest concentration of 
industrial purchasing power. We are the fellows 
who do the buying. So, we are doggoned busy. 


is essentially educa- 


tional to us, but time is short. We do the best 


M. P. A. is our official organ. It's ‘‘must'’ read- 
ing for all members of our Midwest P.A. Asso- 
ciations. It's editorially directed to us at our 


and event calendars 


of our Associations, carries helpful features for 
us P.A.’s exclusively. See what | mean? Hundreds 
of successful advertisers have already proven 
the value of the one publication that gets closer 


we say, ‘You're IN 


the space: the 

Dupont Roebling’s Standard Oil Want s7 ” . Write for 
U. S. Steel Tube Turns Cities Service Hi, iugyy |) = Roster Issue 
Republic Chose Brass American Box ‘ u (Containing 
Ohio Gear Bridgeport Hinde & Dauch P. A. list) 
Nicholson File Scovill Robt. Gair — 
Assoc. Spring American Osborn Brush on your 
Nat'l Malleable Not'l Screw Ohio Injector letterhead 


Wickwire-Spencer 


Reliance Elec. 


Blaw-Knox 


6th Floor Penton Bldg. 
Cleveland 13, Ohio 
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BULL’S-EYE “a 
PHILADELPHIA CITY 


(1 county) 


The Evening Bulletin is the daily 

newspaper with the largest 

circulation—read by 72% of families 
47% of population 


51% of retail sales 
40% of new capital expenditures 


BULLS-EYES 
IN 1 TARGET 


IN THE 
GREATER PHILADELPHIA MARKET* 


BULL’S-EYE 79 
PHILADELPHIA METROPOLITAN AREA 


(8 counties) 


The Evening Bulletin is the daily 

newspaper with the largest 

circulation—read by 62% of families 
83% of population 


80% of retail sales 
87% of new capital expenditures 


Shoot your advertising arrows 

at the Greater Philadelphia Market— 
each shot in The Evening Bulletin 
does triple duty! 


In the Greater Philadelphia Market 
The Evening Bulletin is the daily 
newspaper with the largest circulation 


“Sometimes called “Delaware Valley,” 
“The Workshop of the World,” and 

“The New Eastern Industrial Metropolis.”’ 
Take your choice—it’s still the 

Greater Philadelphia Market and 

The Evening Bulletin is the daily 
newspaper with the largest circulation. 


BULL'S-EYE 73 
PHILADELPHIA TRADING AREA 


(14 counties) 


The Evening Bulletin is the daily 

newspaper with the largest 

circulation—read by 55% of families 
100% of population, 


retail sales, new 
capital expenditures 


In Philadelphia nearly everybody reads The Bulletin 


Advertising Offices: Philadelphia, Filbert & Juniper Sts.; New York, 285 
Madison Ave.; Chicago, 520 North Michigan Ave. Representatives: Sawyer 
: Ferguson Walker Company in Detroit * Atlanta * Los Angeles * San Francisco 
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